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The Big Week for New Models 5 Millionth Car Sale 
Matches 1956 Pace; 


A ae Is Smooth 


By Robert M. Liene sale ill be achieved 


Associate Editor 


ee ee SAAMI ore NOME: 


trations will -feach fi 
tomorrow (Oct. 29), accdrding tq ‘oe cess 
Au TOMOTIy#” “News estimates base om stn pntributed to 
on field“reports. A on cars since 
Mg e b Z| our-millionth 
the same date this Hite fe ds Whalked up. 
it was last year, , new-car re- 
year currently is running a few i ji e 
thousand units ahead of 1956. Sidentady. cture _ waue dain 
Attainment of the five-millionth| were working in the shadow of 
a huge stockpile of new cars, 


ADS A Continues sales were lagging and profits 
were virtually nil. 


. As of today, new-car stocks are 
Operation, Pr ods at manageable levels, cleanup 
offers have generated sales interest 

NADA on Bonus and, while dealers aren’t crowing 
[pKLAHOMA CITY.—The Author- about profits, they are managing 


ized Dealer Survival Assn. gave to salvage a bit more now than 
q e-limit ultimatum last | 4UTing the summer. 


LINCOLN 


; adoption of ADSA’s > 2. 

MERCURY territory saleg EALERS at the moment have 
“something similar.” nothing to complain about on 

A resolution adopted by stocks. As a matter of fact, sale 
directors served notice on N. of the five-millionth car will pre- 
that failure to adopt a program the assembly of the five- 
within “a reasonable length of unit of the year by three 
time” will trigger a resumption 
of the survival-group’s cam- 
paign on behalf of a service- 

responsibility plan. 

ADSA Managing Director Bert 

(Continued on Page 4, Col. 2) 


Car Production Climbing 
Above 100,000 Level 


By Martin L. Whitmyer | poe week; General Motors was 
: Staff Writer jup 56.4 percent; American Motors, 
Se , 7 HE five millionth car of the 1957| up 5.5 percent, and Chrysler Corp., 
OLDSMOBILE : calendar year will roll from U.| up 4.2 percent. 
; S. assembly lines Friday (Nov. 1), On a year-to-date basis, U. S. 
16 work days ahead of its counter-| car output, as of last Saturday, 
part a year ago. The corresponding| was running 350,430 units, or 7.7 
milestone of 1956 was reached on| percent, ahead of the correspond- 
Nov. 20. ing period a year ago. 

Aiding the manufacturers con- | _Ford Motor Co., with its Ford 
siderably in efforts to reach the | division in a rapid return to pre- 
milestone are Ford division and | Changeover levels, turned out an 
Chevrolet, who have climbed to (Continued on Page 61, Col. 3) 
pre-changeover output levels. Ford 
has been producing 1958 models 
for two weeks and Chevrolet for Top Cars 
three. 

Sharply increased schedules by 
both those makers plus smaller| ™0mths, plus 17 states for Sep- 
gains by all other lines except De-| tember: 

Soto, Dodge and Studebaker, sent| !%7 Pos. Make 1956 Pos. 

car output soaring to an eight-week| 1—1,045,837 Ford 939,483— 2 

PLYMOUTH high of 103,741 units last week. 997,593 Chev. 1,113,061— 1 
* * * 438,491 Plym. 351,559— 4 


I" NOT only marked a 43.7 per- 284,714 Buick  397,562— 3 





New-car registrations for eight 


- 4 262,105 Olds. 323,717— 5 
cent increase over the 72,180 

Inside cars turned out the previous week, 828450 Pontiac 261,774— 6 

SE EEE but was the first time since the 194,804 201,020— 7 

week ended Aug. 31 that car output 186,954 157,801— 8 


Automotive News + « « || as exceeded 100,000 units. The 103,-| ,9— ae ieee 


741 cars t . 
cars turned out last week, how 1l— 74,752 73,178—11 


Oat s 3 4. ever, were still 0.5 percent below 
a Fuel injection rundown Page “ the same week a year ago, when 12— 62,326 51,034—18 


@ New models announced: Buick |\the manufacturers rolled 104,269} 13— 44,624 .  58,575—12 
; : ; . 14— 24,953 30,960—14 
and Oldsmobile, Page 16, DeSoto || units from the lines. ; pagoy pee 


Last week’s output $4.1 » 
and Imperial, Page 21. Chevrolet || BEzCeR* of, Automotive News | I~ 1894 Ce 
C P ? 5%. D nil od three-year index, compared with ot "330 ,027-—16 
orvette, Page . ge car a the 58.5 percent compiled on the 4, 23,978 —15 
truck, Page 54. Lincoln and Mer- || previous week’s assemblies. . oo See 


cu: Page 56. Only Studebaker-Packard, down 
ry, Page 5 0.9 percent from the previous week,| 7!— 579 Cont 1,191—20 


@ Dealer conventions: Oklahoma, || ,nowed an output decline last week. 121,433 Mise. 60,294 
Page 3. Florida, Page 6. oe. 6 ‘ Total All Makes 
Used-car auctions, Page 47 (Detroit, Page 4). RD MOTOR CO. showed the 4,190,480 4,265,484 


Prices of new cars, Pages 50, 1. biggest gain as it increased its Further details on Page 50. 
assemblies 86 percent over the 
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Discounting Rare, Dealers Say .. . 





Imports Are Big in Los Angeles 


(Eprror’s Nore: This is the first 
of a series of reports from the 
nation’s major marketing areas 
on the merchandising, distribu- 
tion and servicing of imported 
cars.) 

By William Carroll 
Staff Correspondent 

OS ANGELES—It’s buyer’s 

choice of imported cars here, 
with nearly every make represented 
by dealerships ranging from one- 
man operations to multiple-location 
imported-car supermarkets, 

In the San Fernando valley 
(population 800,000), the phone 
book lists 132 dealerships. Almost 
a third (41) vend imported 
wheels. 

What's available? A young cou- 
ple shopping for a gas-stretching 
sedan dropped into their nearest 
Volkswagen dealership. After pre- 
liminaries, their two big questions 
were, “How much and how soon?” 

“A sedan will cost you $1,675, plus 
tax, license, and $22 for delivery. 
Of course you realize it'll be at 
least eight months before I'll have 
your car,” answered the dealer who 
handles VW exclusively. 

Down the street a little later, the 
Same couple bought, paid for and 
drove out in a Fiat 1100 sedan for 
$1,690 plus sales tax, license and $25 
for delivery and handling. 

. * . 


. happening in Southern 
California may well be a pre- 
view of things to come in other 


jobs begin to ease the strain on 
small-budget family transportation. 

Custom waiting time varies from 
VW’'s eight months (less if the cus- 
tomer will take whatever color hap- 
pens to come in) to immediate for 
some of the newer but less popular 
makes. 

Larger distributors maintain 
stocks of several hundred cars. 
Others keep popular models on 
hand in 30-to-45-day inventory. 
They order from the factory (four 
to six months) the special model 
or hot engine desired by the real 
sports-car fan. 

There is little trouble in finding 
the make of car desired. In Los 
Angeles, imported-car dealerships 
include one AC (English), six Alfa 
Romeo, three Aston-Martin, 12 
Austin-Healey, five DKW, three 
BMW, 11 Borgward, five Citroen, 
five Fiat, three Ford of England 
and several Goliath. 

Also, 14 Hillman, 11 Jaguar, 14 
MG, 18 Mercedes (dualled with 
Studebaker-Packard), one Morretti, 
one Morgan, 11 Porsche, 11 Renault, 
two Rolls-Royce-Bentley, 17 Simca, 
five Sunbeam-Rapier, 10 Triumph, 
nine Volkswagen and 12 Volvo. 

+ * +. 
bere list is far from complete 
since many domestic dealers re- 
tail an imported car from their 
showrooms but are not tabbed in 
distributor listings of the imported 
line. 
Most Southern California’s im- 


U. S. cities as gas-easy imported| port dealers (they prefer this term 
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Charting the Use of Aluminum— 


This abacus-type recording of aluminum trim used on automobiles was created by 
Reynolds Metal Co. as part of an exhibit for the American Society of Body Engineers 
Convention in Detroit. Visible from both sides, the chart records the growth of 
aluminum in avio construction for 1956, 1957 and in the new models for 1958. The 
balance of the exhibit features samples of major decorative trim for ‘58. Shown 
studying the chort are Maureen Dempsey Gruber, left, and Noreen Quinn, secretaries 


at Reynold's Detroit office. 





Studebaker Prices Up 
3.2% on °58 Models 


SOUTH BEND. — Studebaker’s 
1958 prices are 3.25 percent higher 
than the tags on comparable 1957 
models. Dollarwise, the increases 
ranged from $19 on the Scotsman 


two-door sedan to $100.18 on the} 


Golden Hawk and President 
Classic four-door sedan. 
The company thus joined Ram- 





Unlicensed Car Dealers 
Bring Warning in Ohio 
COLUMBUS, 0.—C. E. Sher- 








bler in holding its percentage 
increase below the 1957 rise. 

A year ago, Studebaker prices 
went up 4.7 percent, Rambler 
prices climbed 4.37 percent for 
1958, compared with a 5.3 percent 
jump last year. 

A comparison of Studebaker’s 
1958 and 1957 prices follow. All 
figures include Federal excise tax 
and suggested dealer delivery-and- 
handling charges. 


Scotsman — Four-door sedan, 
$1,874 (up $48); two-door sedan, 
$1,795 ‘(up $19); four-door, two- 


seat station wagon, $2,055 (up $60). 
Heater is standard on Scotsman 
models. 

Champion Six—Four-door sedan, 
$2,253 (up $82.21); two-door sedan, 
$2,189 (up $65.91). 

Commander V-8 — Four-door 
sedan, $2,378 (up $82.91); four-door, 
two-seat Provincial station wagon, 
$2,644 (up $83.28). 

President — Four-door sedan, 
$2,639 (up $100.18, This model is 
comparable to the 1957 President 
Classic). 

Hawks — Silver Hawk Six coupe, 
$2,219 (up $77.41); Silver Hawk V-8 
coupe, $2,352 (up $89.83); Golden 
Hawk V-8 two-door hardtop, $3,282 
(up $100.18). Overdrive is standard 
on the Golden Hawk. 








to “foreign”) handle more than one 
line. An exception are VW dealers 
who usually have a single line set- 
up or dual with Porsche. 

There is no organized dealer 
swap service, though friendly 
dealers often trade colors or 
models between themselves to 
complete a deal. 

Advertising keeps completely 
away from “bait” or price copy 
used by some domestic merchants. 
Instead, imported-car dealers lean 
toward the “service-value-economy” 
pitch. They can show customers 
the usually closer fit of sheet metal, 
better paint jobs and more service- 
able upholstery to support their 
claims. 

* + * 

L  geewed talking of value, the im- 

ported-car salesman pulls out 
a copy of the “Kelly Blue Book of 
Used Car Values.” He can show 
that imported buggies sometimes 
depreciate only a few dollars yearly. 
A used VW is still worth more than 
a new one. The angle: “Here it is, 
no waiting eight months for a new 
one.” 

The economy angle is: “Cut 
your gas bill in half.” It’s not 
that simple though, because small 
cars seldom are driven as far as 
larger sedans. Usual savings aver- 
age out to about a third. 

Factory or distributor advertis- 
ing help varies greatly. Presently 
non-existent is support for Vaux- 
hall and other makes of limited 
distribution. Fiat says it does a 
good job, but some Fiat dealers 
think more could be done. 

Makes in the upper five (MG, 
Jaguar, VW, Metropolitan, Re- 

(Continued on Page 58, Col, 1) 


Chrysler Corp. 
Sales Set Record; 
Net Is 2nd Best 


DETROIT. — Net earnings of 
Chrysler Corp. for the first nine 
months of 1957 were the second 
highest in history for such a period 
and dollar sales set an alltime rec- 
ord, according to figures in the 
stockholders’ report issued last 
week. 

Consolidated net earnings for the 


first three quarters amounted to} 


$103,575,486, compared with $6,272,- 
352 in the first nine months of 1956. 
The record nine-month earnings, 
established in 1950, amounted to 
$105,246,991. 

Sales in the first nine months 
were $2,745,802,865, an increase of 
48 percent over sales of $1,858,- 
437,251 for the same period last 
year. 

Defense business during the first 
nine months of 1957 amounted to 
$94 million, or 3 percent of total 
sales, compared with $140 million, 
or 8 percent of total sales in the 
same period last year. 

Passenger car and truck ship- 


ments in the first nine months of | 


1957 totalled 1,082,801 units, an in- 
crease of 42 percent over the 763,718 
units shipped during the same 
period in 1956. Third-quarter car 
and truck shipments amounted to 
265,300 units, compared with 171,217 
units for the same period in 1956, 
and were the highest for any third 
quarter since 1953. 

















50,000 French Renaults for U. 


Speaking in Paris at a meeting of Renault distributors and dealers, Pierre Dreyfy, 
center, Renault president, said 50,000 Renault cars will be shipped to the United 
States in 1958. Here, Dreyfus and Robert Lamaison, left, vice-president, Renault, Inc, 
New York, congratulate John lL. Green jr. 
distributor in the U. S. Green's firm is expected to receive about 12,000 cars in 1958, 


s.— 


of Los Angeles on being the top Renault 





| DETROIT. — General Motors 
| reported its profit and unit sales 
fell for both the third quarter and 
the first nine months of this year 
| while dollar sales showed a slight 
gain. 

Sharpest loss in major figures 
on the report was a 44.5-percent 
| decline in profit for the third 
quarter of this year, compared 
with the second quarter total. 

Third-quarter profit was down 
10.3 percent when compared with 
the third quarter of last year. 


| The dollar total of profit for the 
|third quarter was $122 million, 
|compared with $220 million in the 
| second quarter of this year and $136 
| million in the third quarter of 1956. 


Profit for the first three quarters 

of this year was put at $603 mil- 
lion, down 6.1 percent from the $640 
|}earned in the like period of last 
| year. 
| Dollar sales for the third quar- 
ter of this year were placed at 
| $2,321 million, a 2-percent gain 
| over the $2,275 million in sales 
reported for the third quarter of 
last year but 18.2 percent less 
than the $2,837 million in sales 
for the second quarter of this 
year. 

Dollar sales for the first nine 
months of this year were up 1.1 per- 
cent to $8,235 million from the 
$8,144 million in sales for the first 
nine months of 1956. 
| GM said its dollar sales to 
| civilians for the third quarter and 
| first nine months of this year were 
the highest for any comparable 
periods, with the exception of the 
like periods of 1955. 

The company’s civilian sales were 
$2,177 million in the third quarter 
and $7,791 million in the first nine 
months. 

Unit sales totals showed declines 
all across the board. The third- 
quarter saw 811,143 units sold, down 
3.3 percent from the 838,924 units 





| 





Business Barometer 


Auto Production — 126,255 cars, 
trucks in week vs. 125,932 the year 
before. 


Business Failures—258 in week 
254 the year before. 


Department Store Sales—Down 


one percent from the year before. 


Freight Loadings—741,520 cars 


vs. 


in week, a decline of 81,687 cars 
from the year before. 

Gasoline Stocks — 177,948,000 
barrels, an increase of 565,000 barrels 
in week. 

New Jobless Claims—247,600 in 
week, down 16,900 from the week 
before. 

New-Car Registrations—4,190,- 
480 in 1957 to date vs. 4,265,484 
the year before. 

New-Truck Registrations—<s00,- 


493 in 1957 to date vs. 633,129 the 
year before. 

Oil Stocks—283,314,000 barrels, a 
decline of 24,000 barrels in week. 


Steel Output —79.9 percent of 
estimated capacity vs. 80.9 percent 
the week before. 

Used-Car Prices — $802 in Oc- 
tober to date vs. $842 in September. 

oe oe 


Common Stocks 


Oct. Oct. 1957 
ae i 
6% 7 
69% 70% 
43% 46% 
38% 39% 
4% 4% 


Average 32.55 33.60 


Am. Motors 
Chrysler 
Ford 

GM 

S-P 





GM’s Nine-Month Profit 
Slips to $603 Million 


sold in the like quarter of last ye: 
and down 18.9 percent from th 
1,000,614 units sold in the second 
quarter of this year. 

(Unit-sales figures are those fo 
all plants in the U.S., Canada and 
overseas.) 

Units sold in the first three 
quarters of this year amounted to 
2,908,482, down 6.9 percent from 
the 3,123,828 sold in the similar 
period of 1956. 

The report showed that average 
employment was down in the fi 
nine months of this year but total 
payrolls were up. 

GM said it employed an average 
of 579,349 persons in all units in 
the first three quarters of this year, 
compared with 592,989 in the like 
period of last year. 

The payroll amounted to $2,19 
million for the first nine months of 
this year, compared with $2,093 mil- 
lion in the similar period of last 
year. 

While the reduced profit forced 
the corporation to dip into earn- 
ings retained in previous periods 

to pay its normal dividends in the 
third quarter, the corporation was 
able to set aside a larger amount 
for depreciation. 

Dividends totalled $142 million for 
the quarter, or $20 million mor 
than the $122 million in profit. How- 
ever, the amount set aside for de 
preciation was $105 million, or $1 
million more than the $87 millis 
that was earmarked for depre¢ 
tion in the third quarter of 
year. 


GM Moratorium 
On New Dealers 


Nears Deadline 


DETROIT. — General Mote 
executives still were deciding 
press time Thursday whether to 
tend or terminate the moratorium 
on dealer appointments, due to e 
pire with the 1957 model year. GM 
has confined its dealership changes 
to replacements for the past 
months. 

A GM spokesman said the 
decision had been tabled pending 
the return from Europe of Presi- 
dent Harlow H. Curtice. The & 
year-old GM chief returned to his 
Detroit office last Wednesday after 
an absence of more than a month 

The freeze on new GM dealet 
locations was first announced by 
Curtice March 2, 1956, during the 
closed-circuit telecast in which ex 
tensive reforms were disclosed in 
GM dealer policies. 

Extension of the moratorium™ 
through the 1957 model year — savé 
for replacements — was reve 
last Jan. 29 when Curtice addressed 
the NADA convention in San Frat- 
cisco on the subject, “Toward ® 
New Era of Dealer Progress.” 
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jest you hear the wisdom of 
the ages. Like when Alan G. Rude, 
president of Universal C.LT. Fi- 
nancial Corp., was discussing with 
newsmen the risks of investment in 
periods of creeping inflation. 
“Well, then,” a newspaper man 
asked, “what should an individual 
invest his money in in times like 
tt ” 
“In peace of mind,” replied 
Rude. 


* * * 


No Depression 
: \pemers is no depression or re- 
cession in the works at present, 
in Rude’s view. What we are going 
through is a period of adjustment. 
Money is available, although it 
costs plenty. 
As an example of the cost, Rude’s 
company pays, when all costs are 
considered, about 5.9 percent for 








Sutter to Speak 
At Dealer Meeting 


In Connecticut 


HARTFORD, Conn.— NADA 
President Frederick M. Sutte 7 
heads the list of speakers for the 
annual convention of the Connecti- 
cut Automotive Trades Assn. here 
Nov. 7. 

Other speakers include Dave} 
Reese, Drexel Hill (Pa.) auto! 
dealer; Floyd Stein, assistant gen- 
eral sales manager for GMAC, and 
Walter H. Cooper, NADA secretary. 

CATA President Joseph S. Santin 
will speak and officers will be! 
elected during the meeting. 


Dealers Cited 
For Lending Cars | 


PROVIDENCE. — A group of 
new-car dealers in Rhode Island 
and neighboring Massachusetts 
cities have been cited by the Auto- 
mobile Club of Rhode Island for} 


| 
| 








contributing cars for driver- 
training programs. 

Three of the dealerships have! 
donated cars for 11 years and three | 
for 10 years. 


Eleven-year dealerships include | 
Lewis S. Gray Sons Co., Swansea, 
Mass.; Gordon Chevrolet Co. 
Washington, RI, and Marcoux| 
Brothers, Inc. (Chevrolet), Woon-| 
socket, R. I. 

Ten-year dealerships include 
Norwood Motors Co. (Chevrolet), 
Norwood, R.1.; Beecroft Chevrolet | 
Co., Providence, and Bove Chevro- | 
let, Inc., Fall River, Mass. 

Eighteen other dealerships were | 
cited for participating in the driver | 
program for periods ranging up to| 
nine years. | 
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| creeping inflation, 
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Holler to Be Honored 


By NADA 30-Year Club 


WASHINGTON, — William E. 
(Bill) Holler, one of the auto 
industry’s most popular leaders, 
will be guest of honor and prin- 
cipal speaker at the annual 
breakfast of the 30-Year Club to 
be held during the 1958 NADA 
convention in Miami Beach, 

Sterling Edwards, 30-Year Club 
president, said the breakfast will 
be held in the ballroom of the 
Di Lido Hotel Jan, 14, Until Nov. 
15, he added, ticket sales will 
be limited to members of the 30- 
Year Club. After that they will 
be available to all members and 
guests. 





ULSA, Okla. — A resolution de- 

ploring gimmick advertising 
and other unethical promotions 
was adopted at the 24th annual 
convention of the Oklahoma Auto 
Dealers Assn. 

The dealers named a committee 
headed by Joe Edwards, Alva 
Chevrolet dealer, to frame sug- 
gested advertising practices and 





the so-called “wholesale” money it 
borrows. 

“Many people,” said Rude, “over- 
look the dangers of creeping in- 
flation. Even some persons in high 
places think that we can’t have 
prosperity without having a little 
bit of inflation. 

“They forget that the little bit 

adds up each year and grows 

large with time.” 5 * rn. 

Rude indicated that, should a a ; ag. 
sufficient number of people come : . EL 
to the conclusion that there is no a 
use in saving or investing money oP as 
because it will lose its value with . = 

then we will , 

enter a period of galloping infla- ONER ° > 
a 009 

1958 PLrm 

Sickme: 


















tion. 

Should that time come, have a 
wheel barrow handy to carry the 
money necessary to buy the daily 


meat and potatoes. 
oa 7 > 


Could Be Good 
| is looking for about 5,800,- 

000 to 6,000,000 car sales in 
1958—about the same number in 
1957. 

With good merchandising prac- 
tices, this could be a fine year for 
dealers, he added. 

= a 
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Now and Always 


a TAKES more than a good 

product to make a good dealer 

year. A Chevrolet dealer put it this A *Sneaky* Preview— 

way: This 1958 Plymouth went on display at Bob Moore Auto Sales, Inc., a used-car lot 
“As long as we dealers—and I | in Terre Haute, Ind., on Oct. 8, more than three weeks before Plymouth dealers are 

include myself—just try to knock | scheduled to introduce the new models. Angry Plymouth dealers in area got their 

each other out, we are going to | first “official” view of the new models last Thursday (Oct. 24) at the Plymouth plant 











have trouble. That goes for any | in Evansville, Ind. 
selves rather than the public. It’s 

easy to understand how this hap- Of D ti P * Pla 

ers. They reason: “T’'ll show that 

monkey.” Then they sit down and| WASHINGTON. — Deceptive|car at $3,200 so that he can offer 
warranted—if dealers can afford | attacked in a resolution passed The “savings” claims were held 
it. unanimously by the NADA board) +, b “definitely in violation of the 
to write advertising copy that effec-| dealer said, “The time has come | wana pointed out the princi- 
tively tells the customer why he| When nobody knows what an ples state “no advertisement 
over the long run this copy will be| different amounts for the same savings to the customer.” 
effective only if it is truthful. car from the same dealer.” | Examples given included “one 


year.” madi 
He referred to the favorite failing . 
ot deniers advertising 0 them-| WADA Directors Urge End 
pens. Dealers get miffed at the 
sales practices of competitive deal- 
write an ad to show up the dealer.| pricing practices and advertise-| “$700 on any tradein” was men- 
In some cases, this may be ments based on those prices were’ tioned. 
: ‘ f directors. 
But if a dealer is just interested | ° NADA Statement of Advertising 
in selling cars, it is more potato | In backing the resolution, one | Principles.” 
: ill sell for. Next 
should buy from you, One thing to automobile w should contain grotesque and 
keep in mind about this is that door neighbors can pay entirely | exaggerated claims of alleged | 
i 
- 7. = Another dealer suggested al penny profit,” “profit is no mo- 
"57 Summed Up | widely publicized price for each) tive,” and “$10 over our cost.” | 





SKED how he would sum up the | ss everything but the} The confusion about what “eur 
current year, a dealer said: H . os ee “profit” | 
“Never have I worked so hard| side ai Sone as excise tax and | mean was noted by the directors. | 
for so little.” delivery and handling charges| In appealing for proper pricing, 
For his line, he did well, too. | place him in the position of ex-| ADA said abuses were replacing 
The auditors come in and say: | plaining to the customer that he is| Public confidence and trust in 
“Why, you’re doing fine. You're | not “a robber” when he makes | dealers with public confusion and 
in the black.” these charges. distrust. 

That may be so, but the dealer; Two practices were specifically 
adds: “If I had bought just one| condemned by the NADA direc- 
more box of cigars a month for/tors: Marking up prices to make 
the customers, I'd be in the red.”|4n overallowance on the tradein 
oe = and “exaggerated claims of alleged 
savings.” 

The dealer who prices a $2,500- 


Utah Dealers 


| > ° a 
cost,” “invoice cost,” and 








Too Many Visitors 
T do dealers want from the 

factories? There are all kinds 
of viewpoints on this. They illus- 
trate, perhaps, the fact > _— 
of the present upset in dealer 
circles can be traced to basic dif- Shift Parley Date 
ferences of opinion. 

For instance, it was the pressure} SALT LAKE CITY.—To accom- 
of dealers that led to the establish-| modate speakers scheduled for the 
ment of dealer relations depart-| Utah Automobile Dealers Assn. an- 
ments by the makers. | nual convention, the date has been 


vrole set back one day, according to 

on ie ‘ caren << Elias J. Strong, UADA manager. 
has been visited by so many Originally scheduled in Hotel 
people from the factory that he Utah Dec. 3, the convention now 
hardly has time to sell cars. | will be held Dec, 4. The change in 
tion tam iettien ena Ghee date also necessitated a change of | 
aide «4 sn ten aan ~~ he said, | cation. The convention now will | 


meet in Newhouse Hotel. | 
“and I keep telling them that all - | 
I-want from the factory is to buy Speakers include Frederick 4 





determine legal 


association. ... 


new sister car, 





Wemhoft 
also reiterated Ford policy regarding the English Ford, which has 
the right to choose its own dealers, subject to concurrence by 
U.8. Ford divisions. ... Kentucky association is prodding its mem- 
bers to report profit statistics to NADA... . 

Tennessee is citing 18 persons for infractions of dealer-maker 





” Bell, NADA executive vice-presi- 
ease from i. dent; W. A. Williams, Ford Motor 
Duncan Adds Rambler 


Co. vice-president, and Charles 
Jacobson, Chrysler Corp. vice-presi- 
LOUISVILLE. — Duncan Motor| dent. William Hufstader, General 
(DeSoto- Plymouth), suburban) Motors Corp. vice-president, prob- | 


St. Matthews, has been awarded a/ ably will be added to the om 
Rambler franchise. Strong said. 


to Clifford DeSoto, a Chicago steel 
tion to the preview, of course. ‘ 


Okla. Conclave Rips 
Gimmick Advertising 


licensing law, toughened up by legislature this year. . 
Senor Luis de Soto of Seville, Spain, a 
famous explorer, DeSoto vice-president J. 
around the auto industry for 21 years) 
named DeSoto. That is, until last week during a dealer preview in 
Cincinnati, when the maitre d’ of the Terrace Hilton introduced him 


standards for the guidance of 
members. 

The 300 delegates heard a de- 
fense of the Authorized Dealers 
Survival Assn.’s plan for relief to 
dealers from ADSA Chairman H. 
Mead Norton, Oklahoma City 
Buick dealer. 

Frederick J. Bell, NADA ex- 
ecutive vice-president, told the 
convention NADA learned from 
Congressional friends of the aute 
dealer that a law providing terri- 
torial security could not be 
passed in the last session of Con- 
gress. 

Cc. I. Kenney, assistant general 
sales manager for Ford division, 
told the convention that Ford is 
continuing to make a thorough 
study of all service-bonus and pro- 
tected-territory proposals. 

Another featured speaker was 
Dr. Herbert True, University of 
Notre Dame professor of market- 
ing. 

* * * 
a called the ADSA plan 
“legal, proper and as normal 
as blueberry pie.” 

He added, “All it seeks is to 
reward each dealer for his own 
individual effort — the proposition 
that he who serves most, reaps 
most, 

“The public no longer has any re- 
spect for any automobile dealer. 
This is shown by the chiseling, 
whittling, bartering and battering 
that takes place when a person is 
buying a car. 

“People don’t act this way 
when they are buying in other 
fields. But unethical dealers have 
invaded our field to the point 
where the public has no confi- 
dence in anyone in the car busi- 
ness.” 

Norton hit at the “timidity” of 
some manufacturers about offering 
bonus plans and at the distribu- 
tion of new cars by the Greyhound 
Lines through its leasing or lease- 
purchase agreements. 

“The ADSA bonus proposal is 
just as legal as Plymouth’s con- 
tinuous quantity discount. Plym- 
out isn’t in the jug for giving its 


(Continued on Page 59, Col, 4) 


Turner Heads 
Dealers in N.M. 


ALBUQUERQUE, N. M.—Nelson 
Turner, formerly of Baltimore, has 
been appointed general manager of 
the New. Mexico Automobile Deal- 
ers Assn. 

Turner has established his office 
in the Tower Building, 510 Second 
St. N. W., Albuquerque. He has a 
wide background in association 
work although this is his first posi- 
tion in the automotive field. 

At present he is engaged in sur- 
veying the area’s particular needs. 





On the House... 


It’s heartening to note that NADA’s new con- 
sulting committee is considering a friendly court 
test of territory security, something that’s been 
needed for a long, long time. Seems silly to take 
the Justice Department’s word for everything; 
after all, they’re only attorneys. It’s the courts that 


policy. . . . Bill Frome succeeds 


L. B. Myers, resigned, as director for Idaho 


Asked how Lincoln-Mercury feels about its 


the Edsel, General Manager Jim 


Nance told newsmen: “We wish Edsel well; 
they’re our best liked competitor.” . . 


. Nance 


. . Outside of 
rect descendant of the 
. Wagstaff (who’s been 

has never met anyone 


man—who promptly got an invita- 


—Pete WeMuorr, Editor, 
Automotive News 
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Smooth Cleanup Keeps Turnover at °56 Pace... 





57 Sales Near 5 Million Cars 


(Continued from Page 1) 


million cars e9ld include approxi- 
mately 155,000 foreign cars and 
that dealers carried more than 
500,000 new cars into this year 
from 1956 production totals. 

When these factors are dis- 
counted, according to best industry 
estimates, sales so far have just 
about evenly matched production. 

As recently as August, when the 
four-millionth sale was recorded, 
the milestone unit theoretically 
had been in stock for 18 days, since 
the four-millionth car had been 
assembled Aug. 8. The 18-day mar- 
gin had also prevailed June 26, 
when the three-millionth new car 
was sold. 

In reviewing the year, sales 
marks were recorded as follows: 


One million .................... March 7 
SEED CUTIE odicaicsscessscssceveee May 1 
MOO TOD os. cccccccccccccsese June 26 
Four million ...................... Aug. 26 
NEY FEIN Seetsatccsnansscsseteteds Oct. 29 
SE a a dcsteihineccctvitpesinlict ? 


* * * 


ETHER sales this year will 

reach six million is debatable. 
In 1956 the total fell short at 
5,955,248. If the 1957 total exceeds 
that mark, it will make this year 
third best in history, trailing 1955 
and 1950. 


It took the nation’s new-car 
retailers 54 days of selling to 
raise the tetal from four to five 
million units, After tomorrow, 
there will be 52 days of selling 
remaining in the year in which 
to reach six million. 

Dealers will have to step up their 
daily rate considerably to move 
another million cars in that time, 
since several of those “selling 
days,” particularly the Monday and 
Tuesday before Christmas, will see 
very little showroom activity. 

At the current estimated daily 
sales rate of 16,650, the year’s total 
would wind up about 130,000 units 
short of six million. 

Dealers, however, are counting 
on interest in 1958 models to speed 


Rootes Dealers 


Visit England 


“ LONDON. — A party of 90-U.S. 
auto dealers and their wives have 
completed a 12-day “see-for- 
yourself” visit to England for the 
British Motor Show and to tour 
plants of the Rootes Group. 

All of them are Rootes dealers: 
some of them have held their 
dealerships since the “pioneer” 
days of 1948, while others are 
among the 200 dealers appointed 
by the group this year. 

The tour included a two-day visit 
to the main Rootes plants at 
Coventry and a stop at the Motor 
Industry Research Assn.’s proving 
ground at Nuneaton. The party at- 
tended a sales conference at 
Devonshire House, the Rootes 
headquarters in London, and was 
present at the opening of the 
Motor Show by Prime -Minister 


Harold Macmillan. 





Dealer Signs Franchise— 


E. R. Brandes, seated, a partner in F. 
H. Brandes Co. (Studebaker-Packard), Hast- 
ings, Neb., smiles as he approves a 
Mercedes-Benz soles agreement. His two 
partners, H. C. Shriner and L. H. Brandes, 
stand, from left, behind him with G. J. 
Adams, S-P district sales manager. 


up the daily rate in the closing 
two months of the year. The first 
public showings of new models by 
Big Three dealers will begin this 
week, 


It took 56 days of selling to move 


Personal Income 


Holds Steady 
During Month 


WASHINGTON, — Personal in- 
come in September, at a seasonally 
adjusted.annual rate of $346.5 bil- 
lion, was fittle changed from 
August, -meserding to the Office of 
Business Economics, U.S. Depart- 
ment of Commerce. 

The annual rate of individual in- 
come flow in the third quarter as 
a whole was also $346.5 billion. This 
was about $4 billion higher than 
in the second quarter and $18 bil- 
lion, or 5.5 percent, above the third 
quarter of 1956. 

As compared with August, said 
the U.S. agency, the September 
figures showed a small decline in 
wages and salaries that was partly 
offset by other types of income. 

For the first nine months of 1957, 
personal income was at an annual 
rate of about $342 billion, 5.5 per-| 
cent above the same months of 
1956. 

With consumer prices averaging 
3.5 percent higher in the 1957 
period, the office said, this rise in| 





personal income reflected in part! 
a gain in real purchasing power. 





the first million new cars this year, 
47 days for the second million, 47 
for the third, 51 for the fourth and 
54 for the fifth. 
* + + 
N THE wholesale used-car mar- 
ket last week, the average price 
of units sold at auction was $802, 
according to Automotive News’ 
index, 


Four individual models increased 
in price, while four declined. 

The price of 54s went up $4 to 
$747; ’50s added $2 to reach $134; 

"63s increased $1 to $480, and ’56s 
advanced $1 to $1,390, 

On the other side of the ledger, 
57s fell $20 to $1,993 (under $2,000 
for the first time this year); ’55s 
were off $7 to $1,096; '51s dropped 
$2 to $221, and ’52s were down $1 
to $304, 

New lows for the year were 
established by the readjusted aver- 


ages for 57s and ’51s. 
. - > 


She’s ‘Liz the Bird-Dog’ 
To Canadian Dealers 


OTTAWA, — The visit of Queen 
Elizabeth and Prince Philip to 
Canada has been accompanied by 
an upsurge in sales of European- 
Made cars. 

Dealers say that this is con- 
tinuing a trend that has been de- 
veloping steadily during 1957. In 
the first seven months of 1957, sales 
of European-made passenger cars 
in Canada rose 28.7 percent. In the 
Same period, sales of Canadian- 
made and U.S.-imported cars fell 
9.3 percent. 





New Safety Automobile— 


This car has been designed with safety getting top priority. Passengers are ‘pack. 
aged" in bucket seats and all controls that might cause injury af the time of a crash, 
such as the steering wheel, have been removed. The doors are styled like those on a 


telephone booth. 
- * * 


NEW YORK. — A car designed 
with only one goal in mind—safety 
—has been shown here by Liberty 
Mutual Insurance Co. and Cornell 
Aeronautical Laboratory, Inc. 

Frank J. Crandell, chief engi- 
neer for Liberty, said the car 
represented the culmination of a 








ADSA Stays Alive; Prods NADA on Bonus 


(Continued from Page 1) 


Horner said by “reasonable time,” 
the resolution meant a few weeks 
after completion of nationwide 
showings of 1958 models. He said 
ADSA leaders expected that by 
Dec. 1, the cross-selling experi- 
enced this past model year would 
be “in full swing nationwide.” 
7 > . 


4 bepeeny warning to NADA to speed 
up its work on a new bonus 
program was endorsed by a Tulsa 
meeting of ADSA members. The 
meeting was held in conjunction 
with the annual convention of the 
Oklahoma Automobile Dealers 
Assn. 

ADSA Chairman Mead Norton 
(Buick), Oklahoma City, an- 
nounced at the ADSA rally that 
he would resign from NADA’s 
bonus consulting committee if it 
failed to come up with a pro- 
gram acceptable to him. 

Norton, NADA Oklahoma direc- 

tor and regional vic e-president, 
accepted .eppointment to the con- 





.Sulting committee at the recent 


special meeting-ef NADA directors 
in Washington. 

Both ADSA and NADA bonus 
proposals were declared illegal at 
this special meeting by Assistant 
Attorney General Victor R. Han- 
sen. The consulting committee, 
headed by NADA President Frede- 
rick M. Sutter, was organized to 
concoct a new program on service 
responsibility. 

* +. * 
Wonton reported to the Tulsa 
ADSA rally that members from 
more than a dozen states had wired 
and phoned him “not to quit “the 
fight” in the wake of Hansen’s 
statement. 

A telegram ‘from the Flint 
(Mich.) Automobile Dealers»Assn. 
declared that Flint dealers were 
“bitterly disappointed” by the re- 
sults of the NADA meeting. 


“We feel we were let down 
without a fight,” the Flint state- 
ment said. “The opinion of one 
Official which merely reflects the 
earlier opinion of another official 
was enough to submerge the in- 
terest of over 40,000 independent 
small businessmen who are fight- 
ing for their very life economi- 
cally.” 

The Flint resolution went on to 
espouse an NADA drive for per- 
missive legislation allowing -terri- 
tory security, but NADA Executive 
Vice-President @rederick J. Bell 
put a damper on legislative pros- 


pects in his talk to the Oklahoma 
Convention. 


Bell said Senators and Congress- 
men friendly to franchised dealer 
causes had been unreceptive last 
January to proposed territory- 
security legislation. NADA subse- 
quently decided to drop this ap- 
proach, he said. 

* - = 
4 bree NADA consulting commit- 
tee is studying legislation, a 
court test and a new factory-dealer 
program as possible answers to the 
apparent void created by Hansen's 
statement. 

Bell addressed the Oklahoma 
dealers shortly after Norton, but 
the NADA manager was not 
invited to the Sunday afternoon 
ADSA rally. 

Horner said 97 percent of 
ADSA’s Oklahoma membership 
turned out for the Sunday meet- 
ing. A total of $7,500 was pledged 
to support any renewal of ADSA 
promotion, Horner said. 

Norton outlined the ADSA bonus 
plan to the Oklahoma dealers. Ten 
Oklahomans not previously in the 
ADSA fold signed up as members, 
Horner said. 


* * > 


NORTON announced that Joseph 
W. Burns, former special coun- 
sel of the O’Mahoney Senate sub- 


|committee, was being kept on by 
| ADSA to make a study on the 
legality of protected territories. 


ADSA officials maintained that 
Hansen’s statement was “one 
lawyer’s opinion, and not neces- 
sarily conclusive.” The ADSAers 
were encouraged by the apparent 
leaning of the Federal judiciary, 
as evidenced in the Schwing and 
Webster decisions this month, to- 
ward a closed-territory philoso- 
phy under the antitrust laws. 

Pressure on NADA to initiate a 
court test case of service responsi- 
bility grew last week when the Illi- 
nois Automotive Trade Assn. es- 
poused the summer ATAM resolu- 
tion. 


7 
INTING out that the conven- 
tion of the Wisconsin Automo- 
bile Dealers Assn. algo had called 
for a courtstest, the Illinois associa- 
tion declared: 

“Such action would determine 
factory sincerity once and for all 
—and lay at rest the continual 
bickering as to whether or not 
any plan under any circumstances 
could be enacted.” 

Hansen assailed various features 
of the ADSA plan, including the 
requirement that customer lists be 
kept and the proposal’s tie of a 





proposed 5 percent sales bonus to 
the list price. 





S-P Dealers Map Ad Campaign— 


Passengers Are ‘Packaged’ 
In New Safety Automobile 





Mapping fourth-quarter dealer advertising plans in the Los Angeles area are these 
representatives of the Studebaker-Packard Dealers Advertising Assn. Seated, from left, 
are Bob James, long Beach, secretary-treasurer; C. V. Waltzer, S-P zone sales man- 
ager; Frank H. Afton, Inglewood, president; Leo Schactmayer, Santa Monica, vice- 
president. Standing: S. H. Bowyer, second from left, Phoenix, Ariz.; J. D. Morris, 
Bakersfield; Lloyd Pearson, Pasadena; E. L. Strop, El Monte; Frank French, Los Angeles; 
#. T. Bonkersiey, Yuma, Ariz. Looking on, back row, are representatives of Burke 
Dowling Adams, Inc., New York, S-P's advertising agency, Harry T. Baker, extreme 
left, and Theodore R. Paulson, extreme right. 








+ . * 


five-year research program spon- 
sored by Liberty and carried out 
by the safety design research de- 
partment of the Cornell Labora- 
tory at Buffalo, under the direc- 

tion of Edward R. Dye. 

The research program showed 
that most automobile accident in- 
juries were caused when the occu- 
pants were thrown against the} 
windshield, steering wheel, dash or 
other fixed objects inside the car. 


To eliminate or reduce the sever- 
ity of such accidents, Liberty and 
Cornell developed the concept of 
“packaging” the passenger in much 
the same way that fragile merchan- 
dise is packed to prevent damage 
in shipment. 


This concept has been carried out 
in the construction of the car by 
strengthening the body, designing 
the doors so that crash forces can 
not open them, securing the pas- 
sengers inside the car with seat 
belts or other devices, and elim- 
inating or redesigning objects or 
controls. 

In addition to packaging the pas- 
senger, the car provides the driver 
with better visibility and more posi- 
tive and simple controls, plus a new 

(Continued on Page 58, Col. 3) 


Markets Expand 
In West Europe, 
Curtice Reports 


NEW YORK. — Expanding mar- 
kets for automobiles, household 
appliances and other consumer 
goods in Western European coun- 
tries were reported by Harlow H. 
Curtice, president of General Mo- 
tors, upon his return from a three 
week trip to Europe. 


A high level of economic activity 
stimulated by full employment and 
a rising standard of living is main- 
taining the “basic strength and 
vitality of the automobile and 
household appliance business” in 
Europe Curtice said. ; 

“Contimued expansion of these}) 
important industries has been} 
achieved despite the Suez crisi8}) 
and the high purchase taxes im- 
posed by Great Britain to restrict | 
domestic sales,” he said. i 

General Motors’ automobile pro 
duction at its Vauxhall plant ™ 
England and Opel in Germany will 
show “substantial increases” this 
year, Curtice said, and “further in- 
creases are scheduled for 1958.” 

Frigidaire production in France 
will exceed 1956 output by 50 per 
cent, he added. : 

Curtice visited GM plants ™ 
England, France and Germany 
reported the company’s three-year 
$204,500,000 modernization and ex 
pansion program for its Europea® 
operations “is virtually completed. 
Major portion of the program ws 
to increase productive capacity of 3 
Opel and Vauxhall each to 250,000 
passenger cars and trucks 
annually. 












BRINGS 
THEM BACK 
TO You 


“It’s good business to do business 
where you get 
business in return.” 





Is your service department getting its share of insurance repair 
business? In these days of competitive selling a busy service 
department often can mean a big difference in your profit pic- 
ture—dealers who offer the Associates’ complete fmance and 
insurance plan are well aware of the benefits of their “‘ bring them 
back home”’ policy on repair jobs. Associates’ insurance carriers 
pay millions of dollars every year in repair bills to Associates’ 
dealer customers. Often Associates’ “‘bring them back home” 
policy results in a new car sale for its dealers. But this is just one 
of many advantages and benefits Associates’ dealers derive by 
selling Associates’ complete finance and insurance plan. Ask 
your Associates’ finance specialist for complete details today. 


ASSOCIATES INVESTMENT CO. — ASSOCIATES DISCOUNT CORP. — ASSOCIATES DISCOUNT (CANADA) LTD. — EMMCO INSURANCE CO. 
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Lloyd Discusses Service... 





Unity Brings Results, 
Bell Tells Fla. Dealers 


By George S. Connell 
Staff Correspondent 

MIAMI BEACH. — Accomplish- 
ments have been achieved by the 
retail industry “only when we were 
unified and what we advocated was 
defensible in the public interest,” 
Frederick J. Bell, NADA executive 
vice-president, told the Florida 
Automobile Dealers Assns. at its 
convention here. 

“Small business, notably the 
automobile dealers,” Bell said, 
“must take greater and more per- 
sonal interest in resolving the 
problems that have been created 
by the exemptions to the anti- 
trust laws that have served to 
place trade unions in a position 
of special privilege,” he said. 

J. Saxton Lloyd, Daytona Beach, 
former president of NADA and 
FADA, told the delegates that serv- 

icing of cars sold in their territory 
by outside dealers eventually would 
result in the dealer himself becom- 
ing merely a service man. 

“The chronic purchaser from the 
outside,” Lioyd declared, “places no 
value on your good will, but only 
on your dollars. I believe a dealer 
is justified in not only refusing to 
service for free a local car bought 
outside his territory, but also in 
refusing to service it at any price. 

“This is a time of change, in 
merchandising as well as other 
things, and I believe the manu- 
facturers must eventually amend 
their warranty contracts to pro- 
tect their dealers rather than to 
impose on them by requiring free 
service regardless of where the 
car was bought.” 

This year’s convention was one 
of the largest ever held by FADA. 
More than 600 attended. 

Marion G. Nelson, Panama City, 
was elected president for 1957-58; 
Joe Blank, West Palm Beach, first 
vice-president, and Frank E. Ede- 
len, Miami, treasurer. 

District vice-presidents are 
Charles G. Ruebel, St. Petersburg; 
Gordon Thompson, Jacksonville; 
Newman C. Brackin, Crestview; 


Sarasota, and James Hardee, 
Madison. 


Speakers included Warren A. 
King, automotive merchandising 
manager of Life magazine; U. S. 
Senator George A. Smathers, Flor- 
ida Democrat; Frederick M. Sutter, 


‘Brightest Future’ 
For Aluminum 


Seen in Auto Uses 





DETROIT.—“Aluminum’s bright-| 


est future is in the automotive 
empire,” L. Du Pont Yager, auto- 
motive sales vice-president, Rey- 
nold= Aluminum Sales Co., said 
here iast week. 

Yager saw increased use of alu- 
minum as a styling fedture as auto 
makers increase styling changes to 
boost sales. As an example of that 
growth, he said six makes of cars 
offered aluminum grilles in 1957 
while they will be offered on 13 
makes in the 1958 model run. 

He said functional components of 
cars are a greater potential market 
for aluminum than decoration. 
Aluminum’s light weig>t and en- 
gineering advantages “are made to 
order” for functional uses, Yager 
said. 

John E. Blomquist, Great Lakes 
region general manager for Rey- 
nolds, traced the development of 
the aluminum industry. He called 
the use ‘of aluminum in Dynafiow 
transmissions in 1949 the “first real 
break” for the metal in the auto 
industry. 

Robert J. O'Grody, Reynolds 
regional sales amemager, discussed 
the metal’s presemt. He said 1957 
had been a good year for Reynolds 
and the aluminum industry, with 
all makes of cars using the metal 
in some way. 





NADA president; Homer B. Nel- 
son, assistant to general counsel, 
Universal CIT Credit Corp.; the 
Rev. Hubert A. White, Atlanta; Dr. 
Charles L. Allen, Atlanta, and 
Charles E. Cullen, Charlotte, N. C. 


Carolina Dealers 
Campaign Against 
Vehicle Scuttling 


COLUMBIA, S. C.—A program 
designed to halt the intentional de- 
struction of cars and trucks for the 
purpose of collecting insurance has 
been launched by the South Caro- 
lina Automobile Dealers Assn., with 
the cooperation of the State De- 
partment of Insurance. 


W. E. Hancock jr., Columbia, 
president of SCADA, and the as- 
sociation will pay $300 to anyone 
(other than law-enforcement 
agents) supplying information lead- 
ing to the arrest and conviction of 
any person guilty of “wilfully and 
unlawfully destroying an automo- 
bile or truck.” 

R. Lee Kelly, Columbia, state 
commissioner of insurance, said, 
“Insurance carrier firms are faced 
right now with the problem of 
needing to increase their rates on 





automobile insurance because of | 
the rate of losses in South Caro-| 


lina. We must realize that the pub- 
lic itself sets its own insurance 
rates. While the state regulates in- 
surance, the carrier companies are 
entitled to a fair profit, and this 
means that the higher losses are, 
the greater premium rates must 


Ella W. Ford, Columbia, execu- 
tive secretary of SCADA, said, “The 
cost of wilful destruction is borne 
by honest, insured motor vehicle 
owners because insurance rates are 
based on losses paid, Thus all South 
Carolina automobile and truck own- 
ers are vitally concerned in stop- 
ping this vicious practice.” 


Ex-Dealer Sawyer Wins 


Parole from Bribery Term 


MILWAUKEE.—Walter J. Saw- 
yer, 55, former auto dealer here 
who has been serving a one-to-two- 
year term for bribing a city alder- 
man, has won parole. 








Elected by Florida Dealers— 


New officers of the Florida Automobile Dealers Assn. are, from left, Joe Blank 


(Dodge-Plymouth), West 


Paim Beach, first vice-president; W. J. Grant (Ford), St. 


Petersburg, immediate past president; Marion G. Nelson (Buick), Panama City, presi- 
dent, and Frank S. Edelen (Buick), Miami, secretary-treasurer. 





European Cars Called 


No Major U.S. 


DETROIT.—Fears that small 
European cars would curtail the 
market for big American cars were 
repudiated last week by Serge Dani- 
loff, president of Foreign Cars As- 
sociates, Inc., here. 

In a talk before the 12th annual 
technical convention of the Ameri- 
can Society of Body Engineers, 


Daniloff predicted total European | 


Dodge President 
Thinks °58 Sales 
Will Be Excellent 


DETROIT.—A “truly excellent” 
automobile sales record for 1958 
was predicted here by M. C. Pat- 
terson, Dodge president. 

Speaking at a- special preview 
showing of the 
1958 Dodge cars 
and trucks, Pat- 
terson told deal- 
ers “1958 should 
be a truly excel- 
lent sales year 
for the automo- 
bile industry, and 
one of the finest 
in Dodge history.” 

“All the ele- 
ments of a good 


M.C. Patterson year are present,” 


He entered prison Oct. 27, 1956,| he said, “economic prosperity, buyer 
after a six-year court fight over/interest and a top competitive 
charges filed in 1950. Officials said | product.” 
he was freed on the basis of a good | 
prison record and the fact he was a|18 similar showings to be held 


first offender. 


The dealer meeting was one of 


| throughout the country. 


Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 


(Aptco Auto Auction. Sales every Wednesday and Friday.) 


Oct. 23 


every sale. Sold 112 out of 
240 offerings.) 

BUICK—'56 RM Hardtop, $1,725"; 
Special 4-dr. Hardtop, $1,665* (ps), 
$1,485*, $1,475*; Super conv., $1,- 
585° (ps). "55 Century Hardtop, $1.- 
260° (ps); Special 4-dr. Hardtop, $1,- 
225°, $1,205*, $1,095*; 2-dr.. $1,000°; 
RM 4-dr., $1,070*. "54 Century Sta- 
tion Wagon, $1,300* (ps); Hardtop, 
$770*°; RM Station Wagon, $780*. ‘53 
Special 4-dr., $440°. ‘51 Super 4-dr., 
$225°. 

CADILLAC—'53 Hardtop, 
$1,000° (ps) $900° (ps). "52 (60) 4- 
dr., $625° (ps). 

CHEVROLET—'57 Two-ten (6) 4-dr., 
$1,610°. ‘56 Bel-Air (8) Station 
Wagon, $1,525; Two-ten (8) 4-dr., 
$1,230*; One-fifty 2-dr.. $1,075. ‘55 
Bel-Air (8) Hardtop, $1,140*, $1,- 
105*; 2-dr., $1,000, $920°, $905*, 
$865°; Two-ten (8) 4-dr., $835*; (6) 
4-dr., $785. '53 Two-ten 2-dr., $345; 
4-dr., $340. "51 Deluxe Hardtop, 
$220°. 

DeSOTO—'56 FireDome Hardtop, §$1,- 
535°. ‘53 FireDome 2-dr., $385. 

DODGE—56 Sierra Station Wagon, $1,- 
390°. ‘54 Coronet (6) 4-dr., $375, 53 
Coronet 4-dr., $335°. 

FORD—'57 Retractable 
325°. 


(Rain 


(62) 2-dr. 


Hardtop, §2,- 
"56 Fairlane (8) Hardtop, §1,- 
270°; conv., $1,175; Main (8) 2-dr., 
$910; Custom (6) 2-dr., $840. ‘55 
Custom (8) Hardtop, $1,025*; conv., 
$980*, $910°; 2-dr.. $§800*: Main 
(8) Station Wagon, $1,020; Fairlane 
(6) Hardtop, $980*. ‘54 Custom (6) 
Hardtop, $680* $610°*, 


(ps); 4-dr., 





$485°; 2-dr.. $440; (8) Hardtop, 
S675°; 4-dr.. $585; Crestline (8) 
$675; Main (6) 2-dr.. $500. "53 Main 
(8) Station Wagon, $685; Custom (8) 
2-dr., $490. 

LINCOLN —'55 Capri Hardtop, $1,300* 
(ps). ‘52 Cosmopolitan 4-dr.. $275°*. 

MERCURY—'57 Monterey Hardtop. 
$2.155* (ps). ‘56 Montclair Hardtop, 
$1,500°, $1,440°, $1,435*; Custom 
Station Wagon, $1,430*. ‘55 Mon- 
terey Hardtop, $1,480°, $1,090*, $1,- 
005; 4-dr., $1,075*, $1,005°, $1,000°, 
$1,000, $910°, $875* (ps). ‘54 Mon- 
terey Hardtop, $805*. $685*; conv., 
$675*. ‘53 Hardtop, $510. 

OLDSMOBILE—'56 (88) Hardtop, $1,- 
610° (ps). ‘55 (88) 2-dr., $1,100*. 

PACKARD—'‘56 4-dr., $1,140*. '54 Clip- 
per 4-dr., $350°*. 

PLYMOUTH—'57 Fury Hardtop, 
095° (ps). ‘56 Savoy (8) 2-dr., $1,- 
125°; (6) 2-dr., $950. '55 Belvedere 
Station Wagon, $1,190*, $1,150*; 
Savoy (8) 2-dr.. $725*, $700; (6) 4- 
dr.. $610; Plaza (6) 2-dr.. $665°; 
coupe, $535. ‘54 Belvedere Hardtop, 
$500*. °53 Cranbrook 2-dr., $305; 4- 
dr., $280. 

PONTIAC—'57 Chieftain (6) Hardtop, 
$1,815°; 2-dr., $1,800*. ‘56 Chieftain 
(6) Hardtop, $1,225*. ‘55 Star Chief 
Hardtop, $1,095* (ps). '54 Star Chief 
4-dr., $775*. ‘53 Chieftain 4-dr., 
$360*, ‘ 

RAMBLER.-'55 Station Wagon, $940; 
4-dr., $500. ‘54 Station Wagon, 
$785*; Hardtop, $400*. 

STU DEBAKER—’55 Commander (8) 4- 
dr.. $700. 

MISCELLANEOUS 
$1,640. 


$2,- 


‘5ST Volvo 2-dr., 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auctions Are on Pages 47, 48, 49, 52. 





Threat 


|car sales of about 200,000 this year. 
“The time is still very far away 
when—if it ever will be reached— 
European car sales will begin to 
approximate 10 percent of total 
car sales in this country,” he said. 

Daniloff, whose firm represents 
the Rootes Group in Detroit, said 
there existed “no reason on earth 
why the big American car and the 
small European car cannot live 
happily under the same sky and 
within the same garage doors.” 

Forecasting “coexistence” in this 
country between the two types of 
cars, Daniloff explained that Euro- 
pean manufacturers have excelled 
in the small-car field because nearly 
all of their output is in this area. 

General Motors’ decision to im- 

port its small cars from West 
Germany and Great Britain, he 
added, “will break down the last 
resistance to European cars and 
all of us will benefit from it.” 

Daniloff listed the following sales 
advantages for European cars: 
Economy; less depreciation; ease of 
parking and handling, and a dis- 
| tinctive personality. 

“It seems to me that in this coun- 
try, there is a tendency to follow 
a general pattern of styling on the 
assumption that if one manufac- 
turer was successful with a design, 
so will be another,” he said. “I 
apologize for making this remark, 
but is it not true, to a great extent 
at least? 

“In Europe, I believe, manu- 

facturers feel that having a dis- 
| tinctive appearance is an asset 

which will help rather than hin- 

der sales. When such designs are 
| transplanted over here, they ap- 
| pear even more individualistic 

than they do over there.” 
| Depreciation on European cars, 
|Daniloff said, is about one-half of 
|that on U. S. cars because of the 
Jand. th appearance of the imports 








and the lack of funds for annual: 


model changes. 


| Continuous progress toward the 
| realization of aluminum roof tops 
|}On passenger cars was reported by 
Denis A. Nankivell, automotive 
sales engineer for Reynolds Metals. 
Aluminum components tested so 
far, he said, include die castings in 
the complex structure, extrusions in 
the simple beams and sheet in the 
major roof panel. 

Evolution of the 1957 Dodge de- 
sign was described before the con- 
vention by Dodge President M. C. 
Patterson. A comparable report on 
the Cadillac Eldorado Brougham 
was given by C. J. Griswold jr., of 
Fisher Body engineering. 








Tennessee U. C. Dealers 


Ask Sunday-Closing Law 


NASHVILLE. — A Sunday- 
closing law for all car dealerships 
in the state will be recommended 
by the Tennessee Independent 
Automobile Dealers Assn. 

The group agreed to ask the 
Legislative Council to submit the 
bill to the 1959 General Assembly. 
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Makers Assigned 
Space at NADA 


Service Hall 


WASHINGTON. — Details for 
Service Consultation Hall, a feature 
of NADA’s 4ist annual convention 
in Miami Beach Jan. 11-15, were 
completed in Detroit last week 
when manufacturers drew for 
space. 

All divisions of Ford Motor Co, 
General Motors, Chrysler Corp, 
American Motors and Studebaker. 
Packard Corp., will be represented 
by national service directors and 
their assistants. 

The entire 21,000-square-foot area 
will be set up as an executive 
lounge conference and consultation 
quarters with desks, settees, arm 
chairs, drapes and floral decora- f 
tions. It will operate on the same J} 
schedule of hours as the exhibition, }} 
“We are repeating Service Con- 
sultation Hall for Miami Beach be. 
cause it proved such a popular | 
feature at the San Francisco con- 
vention last year,” said Charles 
Tutan, convention chairman. 

“The primary objective of this 
new feature is to provide dealers 
and their service managers an op- 
portunity to meet and confer on a 
personal basis with top service per- 
sonnel from their factories regard- 
ing programs and problems in the 
service area.” 


Chrysler Group 
Ups 4 Executives 


DETROIT.—The four area direc- }} 
tors of Chrysler Motors Corp., the |} 
automotive group marketing 

organization of Chrysler Corp, 

have been named vice-presidents 

of the subsidiary, according to } 
Byron J. Nichols, Chrysler Motors | 
Corp. general manager. 

The four new vice-presidents are | 
C. P. Noonan, New York-Eastern } 
Area director, E. M, (Bill) Braden, 

Detroit-Central Area director, H. 

L. Shuster, Chicago-Midwestern 

Area director and E. P. Letscher, 

Los Angeles-Western Area direc- 

tor. 

They have been in charge of the 

corporation’s sales and marketing 

programs in their respective areas 

since last Nov. 30th, when Chrysler 

Motors Corp. was formed. 


Sutter to Address 
Finance Meeting 


WASHINGTON. — Frederick M. 
Sutter, NADA president, is on the 
list of speakers for the 24th annual 
convention of the American Fi- 
nance Conference. 

The group will meet here Nov. 
4-6 at the Hotel Statler. 





Testing Driving Skills— 


New driver test, called the Aetna Drivo- 
tester, introduced at the opening of the 
National Safety Congress in Chicago, has 
standard auto controls that work just like 
those in real cars. On screen in front of 
motorist, special wide-screen films show 
“driver's eye” view of moving roadway as 
it would be seen through car windshield. 
Scorecard ot lower left records driver's 
performance as measured by electro- 
mechanical computer. Developed by Aetna 
Casualty and Surety Co., the Drivotester 
will be used in state and community high- 
way safety drives throughout the country. 
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Want greater profit from your investment ? 


Here’s how a ‘Jeep’ franchise can mean greater retained gross profits for you! 


Are you having a rough time retaining gross profits? Are you forced against your will 
into competing with every other dealer in town on trade-in over allowances and dis- 
counts? Do you find it virtually impossible to retain gross profits in this competitive, 
“wheel-and-deal” volume selling situation? 


Many dealers are realizing substantial gross profits the ‘Jeep’ way! They’re getting year- 
round profits as franchised dealers handling the ‘Jeep’ family of 4-wheel drive vehi- 
cles. That’s because ‘Jeep’ dealers don’t compete with every other dealer in the area, 
“selling the deal,” rather than selling product features and usefulness. And there’s 
good reason why! ‘Jeep’ vehicles are bought to do specific and specialized jobs in 
broad and extensive markets. What’s more, nearly 50% of ‘Jeep’ deals are “clean” 
deals! ‘Jeep’ vehicle resale value is far greater. And there are additional profits 
from the sale of a wide variety of special equipment. This means more retained 
gross profits for you! Now, as the only exclusive commercial vehicle manufacturer 
with a coast-to-coast network television show (“Maverick”), sales and profit poten- 
tial of the ‘Jeep’ family franchise are greater than ever before. 


The * . 
jeep family of 4-Wheel-Drive vehicles: 


Forward Control 
‘Jeep’ FC-170 


Universal ‘Jeep’ ‘Jeep’ Utility Wagon 





Reported gross profit, after washout, averages more than $400! That’s precisely what 
actual washout sheets from many ‘Jeep’ dealers show! —a gross profit retention of 
more than $400, after washout! How does this compare with your gross profit, after 
the washout? If you’re not making this kind of money, you’re missing a real profit- 
making opportunity. Look into the potential that’s open to you as a franchised dealer 
for the ‘Jeep’ family of 4-wheel drive vehicles! 


Two ways you can take advantage of this profit opportunity! Handle ‘Jeep’ vehicles exclu- 
sively, or as an addition to your present line. Many former passenger dealers are 
earning substantially more profits selling ‘Jeep’ vehicles exclusively. If added to your 
present line, you don’t give up a thing. You retain your present operation, and add 
the ‘Jeep’ vehicle franchise. You use the same physical facilities for two lines, and 
with little increase in operating expense, you add substantial profits! 


Get the detailed facts today! See what a difference the ‘Jeep’ vehicle franchise can 


make to your profit picture. Just fill out and mail the coupon. No obligation! 


Pe Se ee eee ee ee ee ee ee 


606 

i Dealer Franchise Department | 
Willys Motors, Inc., Toledo 1, Ohio 

I Yes, without obligation, I’m interested in learning the detailed facts about I 

| the ‘Jeep’ family franchise. | 
Name 
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UAW Local Signs Buick Dealership .. . 


Buffalo Salesmen Get Union Pact 


By Frank Gawronski 
Staff Writer 


op AUTO WORKERS 
Local 55 has negotiated what 
it claims is the “first collective bar- 
gaining agreement in the Buffalo 


area which covers auto salesmen 
exclusively.” 


Charles Cina, the local’s senior 

business representative, said the 

pact was concluded 

with Klepfer Bros., 

Inc. (Buick), and 

covers eight sales- 

men. The UAW ex- 

pects the agreement 

wills pur organizational drive and 

help set a “pattern in the auto- 
Sales field.” 

According to Cina, the one-year 
contract permits a salesman who 
is averaging five new-car sales a 
month to receive between $425 
and $445, compared to $416 pre- 
viously. A salesman selling 10 
mew cars may receive between 
$853 and $883 a month, compared 
to $616 he received previously, 
the unionist said. 

Top salesmen who average 15 
new-car sales a month, Cina added, 
can receive between $1,370 and $1,- 
420, compared to the old limit of 
$816. 

Ward M. Klepfer, president of 
the dealership, noted that the num- 
ber of fringe benefits, such as 
vacation schedules, Christmas bo- 
nuses, holidays and insurance cover- 
ages, remains essentially the same 
as before the contract was nego- 
tiated. 

Klepfer said the major change 
was in the compensation plan 
which formerly called for a salary 
of $50 a week with commission pay- 
ments of $40 to $60, depending on 
the series. Commissions on used 


Mack Establishes 
9-Month Mark for 
Sales, Earnings 


PLAINFIELD, N. J.—Mack 
Trucks, Inc., established alltime 
sales and earnings reccrds in the 
nine months ended Sept. 30, ac- 
cording to P. O. Peterson, presi- 
dent. 


Sales totalled $201,088,532, about 
6 percent above the previous record 
of $190,420,720 set in the first nine 
months of 1956. 


Earnings after taxes reached $9,- 
039,869, more than 5 percent ahead 
of the former record of $8,577,127 
earned in the corresponding nine 
months of 1956. 


Third ~quarter operations were 
below the 1956 period, however. 
Sales totalled $60,759,386 compared 
with $63,811,179 last year, and earn- 
ings slipped to $2,531,553 from the 
1956 figure of $2,823,096. 

Commenting on the nine-month 
results Peterson said: “Continuing 
good demand for Mack equipment 
as evidenced by orders received so 
far in October and by inquiries 
from customers should sustain our 
business at a satisfactory level in 
the months ahead.” 





cars were paid at the rate of 4 per- 
cent of the money difference. 
The new plan, according to 
Klepfer, calls for a $75 weekly 
drawing account, with the men 
receiving $35 to $50 per new car 
plus 17 percent of the adjusted 
gross profit, (The adjustment 
being the addition of $100 to the 
invoice cost to cover get ready, 
servicing and warranty.) 

Klepfer said used-car commis- 
sions under the new agreement are 
5 percent of the money difference, 
with a maximum of $135. 

* * * 


Pact Guarantees Bonus 


— contract also provides, Cina 
said, that each salesman be 
furnished a demonstrator and gas 
allowance. He said the pact guar- 
antees a Christmas bonus ranging 
from $50 for five years’ service to 
$100 for 10 years’ or more, and $10 
additional compensation for extra 
time and paper work required in a 
financed sale. 

The contract also calls for a 
guarantee of 20 hours a week “on 
the floor” of showrooms for each 
salesman, 10 percent commission 
on dealer-installed accessories, 
holiday pay, union shop, dues 
checkoff, seniority and company- 
paid life insurance. 

In Bremerton, Wash., Teamsters 
Local 672 suffered a setback in a 
National Labor Relations Board 
Election when counter and parts 
men at Kerr Motors, Inc. (Ford), 
decided against union representa- 
tion by a 3-0 vote. 

a2 * 


UAW Delegates Meet 


O*V THE factory front, Ford 
Motor Co. officials have agreed 
to meet the UAW’s national bar- 
gaining team on the union’s home 
ground during 1958 contract nego- 
tiations. 

Scene of next year’s UAW-Ford 
talks will shift, for the first time, 
from Ford’s administration build- 
ing in Dearborn to the UAW’s in- 
ternational headquarters in De- 
troit for some two weeks before 
neutral grounds are selected for 
the final dash to contract settle- 
ment. 

The announcement was made as 
delegates to the UAW National 
Ford Council concluded a confer- 


Texans Boost Sales .. . 


ence during which non-economic 
demands for 1958 bargaining were 
approved. The principles of 65 dif- 
ferent resolutions from _ various 
Ford local unions were adopted at 
the meeting. 

The UAW’s economic demands 
will be determined by some 3,000 
delegates to a special convention 
scheduled for Jan. 22-24, 1958, in 
Detroit. 

During the two-day meeting, 
delegates heard Walter P. Reuther, 
UAW president, warn that the 1958 
“collective bargaining road is not 
strewn with roses.” He urged work- 
ers everywhere to keep abreast of 
“the economic facts of life—as they 
are and not as big industry paints 
them.” 

Reuther charged that “big in- 
dustry is rewriting the laws of 
economics” by a deliberate cam- 
paign to underproduce. This, he 
said, is resulting in under-employ- 
ment, which, together with higher 
price levels dictated by leading 
corporations, works to further cut 
the purchasing power of Ameri- 
can families. . 

“Our 1958 demands must be for- 


mulated on the economic facts of| 
life, and not on manufactured situ-| Two-Pedal Control— 
Manumatic is said to be one of the most popular forms of selective automatic two- 
pedal control on British cars. The above illustration shows the arrangement of the | 
various Manumatic units as available on the new Jubilee Hillman Minx. j 


ations,” Reuther told the delegates. 


Bargaining Team Organized 


ANWHILE, the UAW’s Gen-| 


eral Motors National Negotiat- 


ing Committee, which will represent | 


more than 350,000 UAW members 


in collective bargaining with GM} 


in 1958, elected officers in an or- 
ganizational meeting in Detroit. 

The committee, headed by Wil- 
liam Horner of Local 664 in 
Terrytown, N. Y., is composed of 

11 members, each a representa- 
tive of a subcouncil. Each sub- 
council speaks for workers in the 

various GM operations through- 
out the United States. 

Members of UAW Local 900 are 
awaiting approval only of interna- 
tional union officials to strike the 
Mercury-Edsel plant in Wayne, 
Mich. 

Members of the local have voted, 
1,997 to 29, to authorize the strike 
because of grievances concerning 
work standards, and health and 
safety hazards which allegedly have 
accumulated over a year’s time. 


‘Second’ U.C. Lots Grow 


By J. H. Reed 
Staff Correspondent 


SAN ANTONIO.— (UTPS) —One 
of the marked trends in San An- 
tonio auto retailing in the last two 


years has been the rise of the | 


“secondary” sales lot. 


Among the dealerships which 
now have a sales lot in addition 
to their regular place of business 
are Dumas Milner Chevrolet, 
Jordan Motor Co. (Ford), Mike 
Persia Chevrolet, Turbiville 
Motors (Lincoln), and Gillespie 


Idaho Dealers Elect Officers— 


New officers of the Idaho Automobile Dealers Assn., elected at the group's semi- 
annval directors’ meeting in Boise, Id., are from left, Frank Gaffney , (Chevrolet), 
Orofino, vice-president; W. Fisher Ellsworth (Dodge-Plymouth), Idaho Falls, president, 
and C. E. Flandro (Ford), Pocatello, NADA director. 





Motor Co, (Ford), which has two 
lots. 

The dealers find the lots cut the 
cost of storing new cars and help 


| them- meet the competition offered 


by used-car dealers. 
One dealer explained the think- 


|ing behind the movement: 


“In the ‘good old days’ before 
cars had such a high finish, dealers 
thought — and perhaps they were 
right—that cars had to be stored 
under cover. 

“This led them to build large 
two and three-story buildings. 

“Today, with the great improve- 
ment in new-car finishing, no such 
storage space is needed. It is only 
the Caspar Milquetoast-type of car 
owner who even thinks he needs a 
garage to protect his investment. 
The modern trend is to carports.” 

The dealer said the cost of rent- 
ing. the lot can be saved by the 
reduction in storage charges and 
storing the cars on the lot can 
bring in bonus sales. 

“If he has chosen his spot well, 
there is plenty of traffic. It takes 
no more than a couple of employes 
to maintain the lot. 

“Here in South Texas, the mild 
weather lends itself to secondary 
lots. If one is fortunate enough 
to find a small restaurant or 
hamburger stand with ample 
parking space that has gone out 
of business, he has shelter for his 
men and a place for his cars.” 

Turning to used-car dealers, he 
added: 

“Since dealers are faced with 
new-car competition from every 
used-car lot in town, it stands to 
reason that the best way to meet 
this competition is to open a few 
lots of their own.” 





THE MANUMATIC 
CONTROL UNIT 





THE VACUUM 
RESERVOIR 
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New Transmission Unit 
Bared at London Show 


By George L. Glaser 
European Correspondent 

LONDON. —The British appar- 
ently have taken the lead in the 
race for a suitable efficient auto- 
matic transmission for smaller cars. 

A highlight of the 42nd London 
Motor Show was a demonstra- 
tion of a show model of the pro- 
totype of a positive displacement 
hydraulic transmission by the 
Motor Industry Research Assn. 

The model actually is a combina- 
tion of hydrostatic drive and plane- 
tary-gear sets. This unit, however, 
does not utilize any friction 
clutches or bands. Two hydraulic 
pumps are driven through the gear 
trains and, by means of valves, an 
infinite number of gear ratios are 
created. 

It is relatively simple and not too 
expensive to produce in comparison 
with other types of automatic 
transmission, according to MIRA. 

The mood at this show was 
cautious optimism. The British 
claim to have regained from Ger- 
many the lead as the largest ex- 
porter of cars to the U. S. 

There were 34 British makes on 
display. The luxury cars still have 
that certain British character in 


styling which gives them the dis-| board. 


tinct and elegant note. 
Air springing is receiving much 
attention and disk brakes are said 


to be nearer in production models. | 
“Two-pedal” driving has found) 


some new friends. 

The cars are more colorfu] and 
station wagons again are on the 
increase. Sports cars and special 
bodies also are plentiful. 

Vauxhall came up with some- 
thing new—the Bedford Dormo- 
bile Caravan. A camping vehicle 
made from the Bedford panel de- 
livery with two sliding doors, it 
contains cooking facilities, sleeps 
two in comfort and has a tent 
for two more. 

The Rootes group offers two new 
station wagons—the Singer Gazelle, 
with a wraparound windshield, and 
the Humber Hawk, Both are four- 
door jobs. Another car in this 
group, the Sunbeam Rapier, has 
been souped up and equipped with 
two carburetors. 

The first British air-conditioning 
unit is out and can be fitted into 

various cars. The same firm also 
offers built-in hydraulic jacks. 

Hillman, another member of the 
Rootes group, is celebrating its sil- 
ver anniversary with improved 
models, in styling as well as per- 
formance. 

Lotus Engineering, Ltd., Brit- 
ish sports car firm, displayed a 
unitized body and chassis struc- 
ture of reinforced fiber glass in 
its new sport coupe. Some steel 
has been used only in areas of 





maximum stress and twist dan- 
ger, such as around the wind- 
shield. The car has independent 
wheel suspension. 

Barnacle, Ltd., has developed a 
gadget to eliminate the necessity 
of lifting the hood to check oil 
pressure. A hollow dipstick is con- 
nected by tube to a dashboard unit 
which is filled with an indicator 
fluid. By depressing a little rubber 
ball on the dash, the oil level is 
indicated. 

On the whole the British cars 
for 1958 showed good finish. But } 
the foreign makers did not bring 
anything new to this show. 

The last of the Big Four auto 
shows this fall is scheduled Oct. 30- 
Nov. 10 at Turin, Italy. 


Jenks Is Elected 
President of IH: 
Moulder Retires 


CHICAGO. — Frank W. Jenks, 
former executive vice-president, 
has been elected president of Inter- 
national Harvester Co. He succeeds 


|Peter V. Moulder, who retired as 


president and resigned from the 


Jenks joined Harvester as @ 
clerk in the Richmond sales office 
in 1914. He came to the general 
office in Chicago in 1928, and in 
1930 was appointed assistant re 


|gional sales manager. He became 


manager of the credit bureau in 
1933, and in 1941 was appointed 
manager of the credit and collec- 
tion department. 

He was named merchandising 
services vice-president in 1944, and 
elected executive vice-president in 
1956. He has been a member of 
the board since 1952. 

Moulder’s retirement ended & 
career of 47 years with Harvester. 
His father was a general agent for 
the old McCormick Harvester Ma- 
chine Co. in Fargo, N. D. Moulder 
worked as a messenger boy for 
Harvester during his summer va 
cation in 1906 and became a regular 
employe in 1910. He became presi- 
dent in 1956. 


Krouse Testing Machine 


Is Purchased by Budd 
PHILADELPHIA.—Budd Co. has 
purchased Krouse Testing Machine 
Co., Columbus, O., manufacturers of 
fatigue-testing machines. The price 
of the purchase was not revealed. 
The new subsidiary, which had 
sales of $350,000 in fiscal 1957, an 
increase of approximately 30 pet 
cent over 1956, will continue under 
its previous management with Glen 
Krouse, founder, as president. 
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LOOKING TO THE FUTURE—PRODUCING FOR TODAY! 


Digit mae ige ty 


Progress has been the keynote of the automotive industry. Today’s 
achievements are but challenges for the accomplishments of 
tomorrow. 


Over the years Bendix Products Division has contributed 
significantly to automotive progress. From four wheel brakes to 
power braking and power steering, Bendix has pioneered and 
developed many of the industry’s most notable advancements. 


And today Bendix Products Division is planning new and 
better products for the cars and trucks of tomorrow. 


That’s why the industry looks to Bendix* as a source of new 
ideas, as well as a volume manufacturer of automotive components. 


REG. U.S. PAT. OFF. 


Bendix Power Brakes Bendix Power Steering 


BRAKES + POWER STEERING + POWER BRAKING 
CONSTANT VELOCITY UNIVERSAL JOINTS « HYDRAULIC REMOTE CONTROLS 


Bendix sess South Bend, wo. ye 
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High ways & Safety ees 


Attitude, Not Reflexes, 
Blamed for Accidents 
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and nurtured into the habits of any| office and assistant to the under- 


sane, sensible or interested mo- 
torist.” 


Royster Gets Added Duties 


In U. S. Highway Setup 

Paul F. Royster has been ap- 
pointed assistant commissioner for 
operations, Bureau of Public Roads, 


A motorist’s attitude toward|the proving ground is a social dis- succeeding A. C. Clark, retired. 
driving is more important than his | grace.” 


physical reflexes in determining 
whether he will wind up an acci- 
dent statistic, Charles A. Chayne, 
General Motors 
engineering vice- 
president, said in 
Chicago. 

Chayne ad- 
dressed the 18th 
annual General 
Motors Safety 
Conference of 
plant safety engi- 
neers. 

“Safety designs 
; and devices not- 
C. A. Chayne withstanding, 
traffic safety is a direct function of 
the driver’s basic sense of responsi- 
bility, his attitude, his self- 
discipline, his psychology or what- 
ever you wish to cal] it,” Chayne 
declared. 


He based his conclusions on 33 
years of GM experience with test 
drivers who have driven 172 mil- 
lion miles on GM proving grounds. 


He disclosed that GM engi- 
neers have developed a device to 
measure reaction time to deter- 
mine whether good physical re- 
flexes had any influence on a 
good driving record. All drivers 
were tested. 


“The results,” Chayne declared, 
“disclosed a remarkable fact. Some 
men with the most sluggish reflexes 
had the best driving histories. Ap- 
parently their overall good driving 
practices had more effect on their 
records than their physical equip- 
ment.” 

Cites Years of Tests 

At the same time, he said, GM is 
not “downgrading the importance 
of safety devices on automobiles. 
Our belief is that any innovation 
. . - is a boon to safety whenever 
it frees the driver of certain physi- 
cal operations and responsibilities 
So he can concentrate on his job 
of piloting a vehicle.” 


However, during the last nine 
years of test driving at the proving 
grounds not a single mishap, even 
of a minor nature, was caused 
either by structural or functional 
failure of a vehicle or road defect, 
he said. 

Thus, of the three elements in- 
volved in traffic safety — vehicle, 
road, driver—two were statistically 
eliminated during this period as 
causes of accidents, leaving only 
the driver. 

Chayne pointed out that during 
all 33 years of proving-ground 
driving there have been only two 
fatal accidents resulting in four 
deaths. These, he emphasized, re- 
sulted from “stretching of safe 
driving practices and violations 
of our driving regulations.” 

“We do not presume our proving- 

ground experience is the ultimate 
answer to the nation’s vehicle or 
highway safety problems,” he com- 
mented. “I submit it as a matter of 
honest record, hoping it may illus- 
trate the need to develop a pro- 
fessional attitude in driving—even 
among our own people. 

“For I am convinced good high- 
way habits would help — to an un- 
measurable but nonetheless 
important extent—in lowering this 
country’s accident and fatality 
totals.” 


Daydreaming a Factor 

At least 40 percent of accidents 
that occurred during this period re- 
sulted from “dozing at the wheel.” 
The other 60 percent were caused 
by “various degrees of ‘driver in- 
attention’ — daydreaming, if you 
like,” Chayne said. 
Commenting on the safety record 
of GM test drivers, Chayne said 
he was aware it would be argued 
that they are professionals who 
must turn in a good record or lose 
their jobs. 

“Our answer is: Yes, they’re 
professional, but they weren't 
when they came to us: as raw 
material. Nothing in their back- 





Secret of their success, he indi- 
cated, lies in their urge to be 
“professional” as drivers, “In 
effect,” he added, “an accident at 


Royster will continue as assistant 


He admitted that test driving|to Bertram D. Tallamy, Federal 
“calls for a high degree of self-| highway administrator. 


control or self-discipline, and too 
much cannot be said for it: More- 
over, I am convinced this is a 


A veteran of more than 40 years 
in the transportation business, Roy- 
ster has been director of the Com- 





quality that can be transplanted! merce Department’s transportation 


secretary for transportation. 
* + * 


Michigan State U. Names 


Forbes to Traffic Post 


Theodore W. Forbes, of the 
American Institute for Research, 
Pittsburgh, has been named as- 
sistant director in charge of 
research and professor of psy- 
chology at Michigan State Uni- 
versity’s Highway Traffic Safety 
Center. 

Dr. Forbes, 55, will direct and 
coordinate center research activi- 
ties, many of which already are 
under way in traffic engineering, 
economics, sociology and psychology 





as related to traffic operations 


These include cooperative projects 
between MSU and the Michigan 
Highway Department and Federa! 
agencies. 


Pastel Parking Meters 


Barrie, Ont., a town about 60 
miles north of Toronto, has started 
using pastel-colored parking meters 
to denote the five different lengths 
of time motorists can park in cer- 
tain areas of the town. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
Plus many other pertinent facts concerning 
the automotive industry, every week 
throughout the year. 
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The r e’ s Magic | in Chi ) 
HICAGO DAI 


The Independent I fey 





TODAY — Advertising in the 


600.000 Families . . - Largest Evening Circul: hio 






















SUNNY Saturday Daily News is one 
for example, the Chi- 
high reader attention— 
cago Daily News Saturday Weekend edition. 
country thought the 
non-shrinking Satur- 
ke 
kend paper begins to ta 
hens. Reporters are assigned . 
* 
‘no Features... Intrigui 
Sparkling Fea ca 
suggestions for interesting pa £ 
stories, columnists are aS 
1 to 
a war or a major scanda 
sell the Daily News weekend 
the picture-packed Roto maga- 
ae informative articles on 
loaded with the blockbusters 
planned at the Tuesday meet- 
citing. And the readers love it! 
Its reader acceptance is out- 


way to do something constructive about the 
business weather TOMORROW — There’s 4 
sun up in the sky today, tomorrow and always 
are R hes 600 000 
day circulation of the » W 
Daily News was magic. Their 
circulations went way down 
on Saturday. But not the Daily 
News Saturday circulation. So 
they came to Chicago to learn | 
the secret of this circulation 
magic. 
Here’s what we told them: 
itors 
Every Tuesday, the ed’ 
of all departments meet in the 
managing editor’s office. Next 
ting 
to do blockbusters— interes 
feature stories based on cur- 
rent news stories—foreign cor- 
signed special reports. When 
the conference is over. the Sat- 
urday paper has “guaranteed 
paper to the public. 4 
In addition, readers get suc 
big extras as This Week Maga- 
Edi- 
travel, and the important 
tor’s Notebook by Editor and 
Publisher John S. Knight. Then 
ing, and the back page with its 
talked-about feature stories. 
From the front page to the 
standing. Many advertisers al- 
ready have discovered the ex- 
ceptional value of advertising 


for the advertisers who select a medium with 
Editors all over the 
Saturday’s live ly. exciting 
respondents are cabled with 
reader interest.” It won't take 
zine, 16 pages of color comics, 
there is the second front page, 
back, the pace is fast and ex- 
in the Saturday Daily News. 
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Campbell, Riblet, 
Kitson to Get SAE 


Memorial Awards 


NEW YORK. — The Society of 
Automotive Engineers has selected 
three men to deliver memorial lec- 
tures and receive awards at meet- 


ings to be held in Cleveland in 


November. 
John Malcolm Campbell, scientific 


director of the research staff of | 
General Motors, will give the) 


Horning Lecture and receive the 
Horning Award on Nov. 7. 
He will speak on “Looking Ahead 


ragO on Sa 
ILY NEWS 


ewspaper 
uli hion in Chicago and Suburbs 
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in Fuels for Automotive Transpor- 
tation.” Campbell was selected “in 
recognition of distinguished active 
service in the field of mutual adap- 
tation of fuels and engines.” 

Robert M. Riblet and Charles M. 
Kitson, both of the automotive 
division of Timken Roller Bearing 
Co., will present the L. Ray Buck- 
endale Lecture and receive the 
Buckendale Award. 


Their lecture, “Bearing Applica- 


| tions for Heavy-Duty Axles,” will 


be presented at a Nov. 5 session. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


Fl 


turday ! ; 





Across the Nation .. . 


Auto. Dealer Changes 


The Herb Chessher Motor Co. 
has been opened at 1610 Broadway, 
|San Antonio, as an Isetta dealer- 
ship. 


formerly occupied by the Ranger 
Pontiac Co., at 830 Broadway, 
San Antonio. It will distribute 
Volwo. 

os = + 


+ * > 
Takes Ranger Showroom 
Murphy Buys Ford Deal 


Lone Star Motor Imports has 
taken over the display room 
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Saturday is 
are closed. 


pening. There’ 
relaxing. 


Pack Power 


The stock market is closed. Most 
business offices 


a dull day. Government offices 


are closed. Nothing is hap- 
s little news. People are home 


ation of most afternoon papers 





W. D. Murphy, of Archer City, 
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Tex., has purchased the Gainesville 
(Tex.) Ford agency from Houston 
Hilburn. 

* * + 


McCubbin to Sell Edsel 


McCubbin Motors, 136 S. Colum- 
bia Ave., Campbellsville, Ky., has 
been named an Edsel dealership. 
Partners in the firm are John A. 
and Paul McCubbin, Ford dealers 
in Campbellsville since 1945, 

+ * > 


New Orleans Dodge Deal 


Opened by Michaelson 


Sam Michaelson, formerly a 
used-car dealer in Washington, 
D. C., has opened a Dodge dealer- 
ship in New Orleans under the 
firm name of Dodge Auto Center, 
4637 Airline Highway. 


* * * 


Chiro Takes Pontiac 


A new Pontiac dealership, to be 
known as Roland Chiro Pontiac, 
has opened in Pasadena, Calif. 
Roland Chiro signed the franchise. 


* * + 


Albert-Hedberg Ford 


Hobart Albert and Clarence Hed- 
berg have purchased the Ford 
agency at Lake Preston, S. D., from 
Carl Ofstad and named it Albert- 
Hedberg Ford. 


* * = 


Buy Out Booth 


W. R. Hudson and Jack T. 
Prain have purchased Booth Auto 
Sales, Inc. (Dodge-Plymouth) at 
440 Clark St., Stevens Point, Wis., 
from Harley Booth. The new own- 
ers have renamed the dealership 
Point Motors, Inc. They also will 
add Dodge trucks to their line. 


* > 


20 S-P Dealers, 
16 Mercedes 
Outlets Appointed 


Studebaker - Packard Corp, has 
announced the addition of 20 S-P 
dealers and the appointment of 16 
firms to handle the Mercedes-Benz 
cars. 

The new S-P dealers arc: 


Barbee Motors, 211 E. Bay St., 
Jacksonville 2, Fla.; Sharp Motor 
Co., U.S. Route 60 West, Barbour- 
ville, W.Va.; Denton Motor Co., 
3302 Broadway, Galveston, Tex.; 
Aldrich Webb Co., Inc., 1117-1123 
Main, Lewiston, Ida.; Held Motor 
Co., Third & Van Buren Sts., Cor- 
vallis, Ore.; Gar Auto Sales, Inc., 
2520 Broad St., New Castle, Ind. 

Helton Motors, 305 Cherry Ave., 
Auburn, Calif.; Brandt and Bryant 
Auto Sales, 1244 S. LaBrea Ave., 
Los Angeles; Nation-Wide S-P 
Sales, 915 Lysle Blvd., McKeesport, 
Pa.; Olney Motors, 335 W. Main, 
Missoula, Mont.; Fiscus Motors, 167 
W. Budd St., Sharon, Pa. 

Gordon Ahrendt Implement, Hi- 
Way 47 East, Pipestone, Minn.; 
Pomona Studebaker, 405 W. Third 
St., Pomona, Calif.; Tippie Motor 
Co., 3rd & Washington, Sedalia, Mo.; 
Shawhan Auto Co., 1701 E. Uni- 
versity Ave., Des Moines; Miller 
and Sons Motor Co., 1401 Broadway, 
Mattoon, Il. 

Ray & Boyd Motors, 124 E. 
Stephenson St., Harrison, Ark.; 
Bright’s Implement Co., S. “A” St., 
Bentonville, Ark.; Albright Auto 
Sales, 1501 S. Tenth St., Noblesville, 
Ind., and Forest Studebaker and 
Packard Co., Hwy. 80 West, Forest, 
Miss. 

The Mercedes-Benz dealers are: 

Shawhan Auto Co., 1701 E. Uni- 
versity Ave., Des Moines; Ryan 


And the Saturday circul 





ork, Boston, Philadelphia, Wash- 
a ee er cities ee, a a 
tes, newspaper circulation drops sharply 
er But it’s a different story in Chicago. oo See 
hicago Daily News, with its exciting block uu a 
ree actually maintains the = hoe oy = pnb 
; - editions. n " 
eT os nen price is five cents higher than 
weekday price. 
™ Advertisers have found that ads in the big apoio 
Weekend edition of the ‘Daily News have —, a 
For example, Chicago automobile dealers have t oe 
lly high percentage of results to ads placed in th : 
oe ame Nas have a much better chance of being see 
= ae beaeune news content is 38.5% and wes 
a ce is only 61.5%. In Sunday papers, rears bE 
Geadventage because of greater competition ponte es a 
Like Sunday highways, Sunday papers are . 
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of the Saturday Daily News UP while the circulation 















Auto Sales, 1944 Central Ave. 
Dubuque, Ia.; Pepper Auto Sales, 
1035 W. Genesee St. Syracuse, 
N. Y.; Central Sales & Service, Inc., 
506 E. University Ave., Gainesville, 
Fla. 

Smyder’s Motor Sales, R. D. No. 4 






a — Route 30 East, Greensburg, Pa.; 
a DeGrendele Motors, Inc., 304 8S: 
ss | Kirkwood Rd., Kirkwood 22, Mo.; 


Grisham Motors, Inc., 1701 St. 
Louis St., Springfield, Mo. 

Olney Motors, 335 W. Main, Mis- 
soula, Mont.; Champion Motor Co., 
Inc., 607 S. Pine St., Burlington, 
Wis.; Murphy & Davison, Inc., U.S. 
Hwy. 9 Circle, Freehold, N. J.; Paul 
C. Johnson Motors, Inc., 52 By-Pass, 
Lafayette, Ind.; Gene’s Auto Serv- 
ice, 730 2nd Ave., Fairbanks, Alaska. 

Temple Motors, Inc., 201 St. 
Helens Ave... Tacoma, Wash.; 
Brandt and Bryant Auto Sales, 1244 
S. LaBrea Ave., Los Angeles; Cer- 
tain Motor Co., Clay St., Huntsville, 
Ala., and Endres Motor Sales, 37th 
& W. Main St., Belleville Ml. 
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; HERE WITH NEW BROAD-SHOULDERED NEW LIGHT-puty Apaches 
STYLING, A REVOLUTIONARY NEW V8 


This series swings in with the year’s most efficient answers to light- 


ENGINE, GREAT NEW MODELS! HERE TO duty job requirements — high-capacity pickups and panels, sure-footed 

4-Wheel-Drive models and Chevrolet’s latest, three new Step-Van 
MAKE 1958 THE BIGGEST, MOST PROFIT- Forward Control models with 8’, 10’ and 12’ bodies! Famous fuel- 
ABLE YEAR EVER! saving 6’s with increased horsepower are standard in the Apache 


Seriés. A more powerful Trademaster V8 is optional at extra cost 
in conventional-control light-duty models. 
Chevrolet’s Task-Force 58 fleet rolls in with new hustle, new muscle, 


new style in all three weight-class series . . . with more models to 
handle more jobs . . . with more sure ways to stay and save on any 
kind of schedule! You'll find new Step-Van Forward Control delivery Ready to roll up al 
models complete with bodies. A wider choice of medium-duty haulers. 
New cab conveniences. Higher efficiency horsepower right up the line, 
including a radical new V8 development for Task-Force heavyweights. 


They’re here to handle the toughest hauling jobs under the sun with 
new fast-working efficiency. It’s the biggest, brawniest Chevrolet fleet a 
ever... a fleet with the greatest profit potential ever . . . and | 
it’s here to roll up another big truck year for Chevrolet dealers! ou 
. . » Chevrolet Division of General Motors, Detroit 2, Michigan. 


3t/editions of the 


USCLE! NEW STYLE! 
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NEW MEDIuM-puTY Vikings 


Nine new chassis and cab models have been added to this series, all 
featuring a longer cab-to-rear-axle dimension for better load distribu- 
tion in certain uses. High-compression short-stroke V8’s are standard 
in all middleweight L.C.F.’s; conventional models are powered by 
the latest versions of Chevrolet’s most famous 6’s. Heavy-duty 
options increase Viking Series G.V.W. ratings of most Series 50 
and 60 models all the way up to 21,000 Ibs.! 


“Big Wheel” in trucks...with 





NEW HEAVY-DuTyY Spartans 


The big news here is Chevrolet’s rugged new 348-cu.-in. Workmaster 
V8 — featured in Series 90 and 100 models! Its radical Wedge-Head 
design assures peak efficiency even with regular grade gasoline. The 
super-efficient 283-cu.-in. Super Taskmaster V8 is standard in Series 
70 and 80 models. Both engines feature a four-barrel carburetor 
and dual exhaust. Cast spoke wheels are standard in all models; full 
air brakes, optional at extra cost on all except school bus models. 


ip} another big truck year for Chevrolet dealers! 


VROLET VASICPORGE 5S 
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Showrooms Being Stocked 
With Fine New Products 


ee oe Srneeetnes £9 om mneurtele weeks fs hat ER) ne 
the next couple of weeks automobile dealers will be 
selling from a brand new stock — the 1958 models. 


While the stock market has been slipping and the news- 
paper headlines have skipped from the journey of the 
sputnik to charges against Jimmy Hoffa, the auto makers 
have been showing the finest lines of cars they have offered 
in many a year. 

The crisis-weary public deserves a change to something 
pleasant, and the new models appear to be just the articles 
needed. 

There’s plenty of glamour, plenty of power and something 
new to intrigue the man of the road. You’ve read so much 
about air suspension coming that you may not feel its full 
impact now it has arrived. 

But the air ride is a wonderful ride, and it will help sell 
a lot of cars this year. 

One of the top auto sales managers is fond of saying that 
it doesn’t make much difference what he thinks of the new 
models or what the press thinks. What counts is what the 
public thinks. 

There is a lot of sense in that, although what the public 
thinks depends in large measure on the kind of a selling job 
the dealers of the nation do. 

This year the product is topnotch, and dealers should 
have a couple of good closing months this year. 

For some makes, there are signs that the last couple of 
months this year will be fast and furious. But don’t go so 
fast that you fail to exploit the profit potential of the 
_ new models. 





Coming 
Events 


Dealer Conventions 


Nov, 2-4—Texas Independent Automobile 
Dealers Assn., Inc., 13th Annual Con- 
vention, Commodore Perry Hotel, 
Austin. 

Nov. 3-5—Mississippi Automobile Dealers 
Assn., Buena Vista Hotel, Biloxi. 

Nov. ¥—Connecticut Automotive Trades 

Assn., Hotel Statler, Hartford. 

Nov. oe i utomobile Dealers 

The "Neil House, Columbus. 

Nov. "34-26-—National Independent Auto- 
mobile Dealers Assn., Washington, D. C. 

Dec. 4—Utah Automobile Dealers Assn., 
Newhouse Hotel, Salt Lake City. 

Dec. 5-7—Montana. Auto Dealers Assn., 
Helena, Mont. 

Jan. 11-15—National Automobile Dealers 
Assn., Roney Plaza Hotel, Miami Beach. 

Feb. 23-24—Louisiana Automobile Dealers 
Assn. 

Orleans. 
Apr. ne _——— Trade 
Assn. ringfield 

te “ache 2 Automobile Dealers 
Assn., Lewiston, Ida. 

May 1/-14—36fh annual convention, Auto- 
motive Engine Rebuilders Assn., Shera- 
ton-Park Hotel, Washington, D. C, 

~~ 12-13—Pennsylvania Automotive Asn, 

adden Halil Hotel, Atlantic City, N 


Auto Shows 


Oct. 30-Nov. 10—International Automobile 
Show, Turin, Italy. 

Nov. 14-23—San Mateo Auto Show, Hills- 
— srepning Center, San Mateo, Calif. 

Nov. 14-24—Los Angeles International Au- 
aah Show, Pan Pacific Auditorium, 
“a 1 pe 

Nov. 16-23 — Philadelphia Auto Show, 

Convention Hall, Philadelphia. 

Nov. 22-Dec. I—St. Louis Auto Show, The 
Arena, St. Louis 

Nov. 27-Dec. st. 1, Automobile Show, 

Auditorium, St 

Nov. 29-Dec. XL, , Auto Show, 
Cow Palace, San Francisco. 

Nov. 30-Dec. 8—Boston Auto Show, Bos- 


ton. 
Dec. 1419 — Miami Automobile Show, 
Dinner Key Auditorium, Miami, 
3-11 — Upper Midwest Auto Show, 
Municipal Auditorium, Minneapolis. 
Jen. +11 ee od Auto Show, Masten 
ve 
Jan. +12 — a ,-™ 
national Amphitheatre, Chicago 
. 11-1%—National Cépitel Ave Area Auto 
a ‘. D. C. National Guard Armory 
ashi 


Jan. 17-2 oon Antonio Auto Show, Bexar 
County Coliseum, San Antonio. 
Jan. 17-25 — Indianapolis Automobile 
Show, a, nn State Fair 


Grounds wry 
Jan. “Automobile Show, 
aad Armory, Pitts- 


ent Notional 
Jon "8 
8:26—Cincinnati Auto Show, North 
ond South Wings, Music Hall, Cincin- 
neti. 
Jan. 18-26—Detroit Auto Show, Artillery 
Ar Detroit. 
Jan. 22- Huntington Automobile Show, 
meres Field House, Huntington, W. 


Pm Pan aoe Auto Show, Fort Hes- 
am 


terl 
Jan. 25-Feb. Fane eens Automobile Show, 
Houston. 


1-6 — Rochester Automobile Show, 


Inc., Roosevelt Hotel, New 


Wor Memorial Exhibit Hall, Rochester. 
Feb. 1-9 — Louisville Automobile Show, 
State Fair Exposition Louisville. 


Feb. 8-16—Milwaukee Auto Show, Mil- 


waukee 

Feb. 10-iS—Denver Automobile Show, 
Denver Coliseum, Denver. 

Feb. 15-24—Columbus Automobile Show, 
Franklin County Veterans Memorial 
Mde, Columbus, O. 

Feb. 16-22—Syracuse Auto Show, Syracuse, 


N.Y 
Feb. 19.23-—Autorame, 
ae 
21 “23--Cheyenne Auto Show, Frontier 
Pavilion, Cheyenne. 
$-13—International Auto Show, New 
York Coliseum, New York. 
i 


General 
Nov. 2-4—i3th Annual Convention, Texas 
Independent Automobile Dealers Assn., 
Inc., Commodore Perry Austin. 
Dec. ‘I1-5—Annual manufacturer-distributor 
conference, Automotive Warehouse-Dis- 
tributors Assn., Inc., Muehlebach Hotel, 
Kansas City. 
8-1l—American Institute of Chemi- 
cal Engineers, osu Meeting, Conrad 
Hilton Hotel, Chicag 


State Armory, 


Dec. 10—Annual Dinner, “Philadelphia Au- 
tomobile Trade Assn. Philadelphia. 
Jan. 6-10—37th Annual “Meeting, aay 


Research Board, Sheraton-Park Hot 
Washington. 


30 Years Ago one a 
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Automotive Cartoon 


Of the Week 


"Let them know that if they don't buy if somebody 
else will. This time when you go out there... runa 


little slower.” 


Who's Calling the Kettle . . 


I would like to congratulate your 
publication on printing in your Mast 
issue an open letter to Mr. Fred M. 
Sutter, from Mr. Lioyd L. Grant, 
Puyallup, Wash. Mr. Grant -has 
stated very concisely and appropri- 
ately, the crux of the controversy 
over “territory security.” 

In my opinion Mr. Grant has 
voiced the sentiment of the ma- 
jority of the smaller dealers in the 
nation, that is both NADA and 

ADSA are working towards ends 
which will benefit the larger deal- 
ers at the expense of the smaller 
dealers. 

To prove this statement, I sug- 
gest that Avromotive News conduct 
a survey on this matter, of all deal- 
ers and publish the results, which 
I believe will be entirely different 
than those released by NADA and 
ADSA. 


I would also like to take this 
opportunity to comment on a re- 
cent series of articles which ap- 
peared in your publication. I refer 
to those items dealing with cross- 
selling in the typical City of Flint, 
in which were quoted figures of 
new cars pumped into Flint by cer- 
tain dealers from other areas. But, | 
in none of these articles, did you 
quote how many new cars were 
pumped into these “other areas,” 
by the Flint dealers. 

And also into other areas, for 
example, during the five-week pe- 
riod under discussion, the Flint 
dealers put two Chevrolets into this 
little town of St. Clair, two out of 
a total registration for the period 


The Big Stories 
The 400 manufacturers of automotive parts accessories and kindred 


products, comprising the Motor and Accessory Manufacturers Assn., 
employed 200,000 persons and had an output valued at approximately 


$2 billion a year in 1927. 


Production of motor vehicles during September, 1927, according 
to revised final figures reported by the National Automobile Chamber 
of Commerce, amounted to 257,577, of which 225,013 were cars and 


32,564 were trucks. 


The U. S. Bureau of Public Roads announced that a total of 
20,991,333 motor vehicles were registered in this country in the first 
six months of 1927. This represents an increase of 1,374,578, or 7 per- 
cent over the registration during the same period of 1926. 

General Motors reported net earnings for the first nine months of 
1927 as $193,758,302, the highest mark for the period in the history 
of the corporation and also greater than those of any full calendar 


year in its history. 


' From the files of Automotive News. 











, | of eight Chevrolets. Not that I am 
complaining, but who is calling the 
kettle black? 

Thanking you again for your 


fine, nonpartisan cooperation in 
printing these letters and articles 
concerning the retail automobile 
business.—Mort E. Weis.tow, Weis- 
low Chevrolet-Oldsmobile Sales, St. 
Clair, Mich. 


A Tribute to John Munn 


In the passing of John O. Munn, 
the dealers of the U. S. have lost a 
true friend and champion. 

I had the privilege and pleasure 
of experiencing John in action dur- 
ing the years when he was secre- 
tary of NADA. There was never 4 
move, never a decision he ever 
made that did not reflect his con- 
cern over the welfare of the retail 
automobile dealer. 

John’s record since has been em- 
blazoned in the columns of AvurTo- 
motive News and his words of 
advice and inspiration will be 
missed. 


He was my friend—Herman G. 
Wanceuin, 500 E. Main St., Belle- 


ville, Til. 
a 


Firm Denies Caruso Link 


Referring to an article in your 
Aug. 12, 1957 issue, headed “3 
Charge Beating by ‘Caruso Aides,” 
you stated that Beverly Finance 
Co. was also a defendant in the 
action. We have checked our rec- 
ords for the past five years and 
find that we have never had any 
accounts with any of the plaintiffs 
in the action nor have we ever had 
any business with H. J. Caruso or 
any of his allied companies. 

Being one of the oldest and larg- 
est independent automobile finance 
companies in Los Angeles and 
knowing personally many of the 
various automobile dealers and 
salesmen in this area, we have al- 
ways tried to do business only with 
the firms and people with the 
dealers of top reputation. We have 
never solicited his business or ac- 
cepted it the few times it has been 
offered to us. 

The article has been embarras- 
sing to us and has been called to 
our attention by many people in 
the trade. On top of that one of 
our banking connections called it 
to our attention and was surprised 
that we would be involved in such 
a situatioh.—Sran.iey W. Smrru Jz., 
vice-president, Beverly Finance Co., 
615 N. Vermont Ave., Los Angeles 
4, Calif. 
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The Bulletin goes home...delivers more copies to more people 


every seven days in Greater Philadelphia than any other newspaper 


In the prosperous 14-county Greater Philadelphia market, people 
spend $1,252,000,000 for cars and accessories each year. You 
can reach them in the home where the decisions to buy are made. 
Use the advertising columns of Philadelphia’s home newspaper— 
The Evening and Sunday Bulletin. And now your sales message 
can have the added impact of R. O. P. spot and full COLOR— 
evening and Sunday—seven days a week! 


The Bulletin exerts a powerful influence on the buying 
habits of its readers. Philadelphians like The Bulletin. They 
buy it, read it, trust it and respond to the advertising in it. 
The Bulletin is Philadelphia’s home newspaper. 

Advertising Offices: Philadelphia, 30th and Market Streets New York, 


342 Madison Ave. * Chicago, 520 N. Michigan Ave. Representatives: Sawyer 
Ferguson Walker Co., Detroit + Atlanta * Los Angeles * San Francisco * Seattle 


In Philadelphia nearly everybody reads The Bulletin 
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20% Gain in Fuel Economy Claimed . . . 
Oldsmobile Is Restyled for ’58 


What's New: 
Air suspension . . . dual head- 
lights . . . new grille . .. re- 


designed body . . . one-piece rear 
window ., . . Trans-Portable radio 
. - . Econ-o-Way dual carburetor 
+ « « Speed-warning device .. . 
new steering wheel . . . improved 
detaway Hydra-Matic. 


RESTYLED line of Oldsmo- 
biles, which accent fuel economy 
ie aa + 


Height-Control Valve— 


The front height-control valve in Olds- 
mobile's New-Matic Ride air-suspension 
system is located on the frame cross- 
member just back of the grille. This valve 
regulates the flow of air to and from the 
two front-wheel air chambers, maintaining 
the car level at the same height at all 
times. 


New Grille for Olds— 

A recess-type grille composed of ano- 
dized cluminum louvers extends across 
the entire front end of the 1958 Oldsmo- 
bile. Rectangular parking lights ore set 
in the ovter ends of the massive front 
bumper. 





No Horn Ring— 


The two spokes of Oldsmobile's new 
“satety-vee" steering wheel are recessed 
into the steering column, and rectangular 
horn butions are incorporated into the 
upper ports of the spokes. There is no 
horn ring. 








and offer several tempting new ac- 
cessories, goes on display in dealer 
showrooms Nov. 8. 

Jack F. Wolfram, division gen- 
eral. manager, emphasized the 
styling changes in announcing the 
cars, “Practically everything that 
you can See is new,” he said. 

Oldsmobile’s new look starts 
with dual headlights over a grille 
composed of anodized aluminum 
louvers, Horizontal trim sweeps 
from the headlights to the middle 
of the door panel, and there are 
four strips of molding on the rear 
fenders. 

Perhaps the first styling feature 
that many viewers will notice is 
the one-piece rear window which 
has replaced last year’s three-piece 
unit. 

+ + * 
_u= economy is a big talking 
point at Oldsmobile this year. 


The division claims that a new 


b two-barrel Econ-o-Way carburetor 


has increased fuel economy 20 per- 
cent on “88” models. An 8 percent 
improvement is listed for Super 
88s and “98s.” 

Another innovation is New- 
Matic Ride, an air-suspension 
system that is available at extra 
cost on all models, Pressure in 
a chamber of compressed air at 
each wheel varies with changes 
in the load and roadway, assur- 
ing a smoother ride at all times. 

The system also incorporates a 
leveling feature which serves to 
keep the car level at all times and 
to make handling easier. 

A removable radio and a speed- 
warning device are other acces- 
sories offered for the first time. The 
transistor radio, called Trans-Port- 
able, is battery-operated when not 
in the car. 

> . > 

ae Safety Sentinel speedometer 

allows the driver to select a 
speed by setting a knob on the 
instrument panel. When that speed 
is reached, an amber light on the 
panel illuminates and a buzzer 
sounds. This continues until speed 
falls below the setting. 

A new “safety-vee” steering 


* wheel is recessed into the steer- 


ing column and has 

horn buttons located in the 
spokes. There is no horn ring. 
Padded instrument panels are 
standard on the Super 88 and 
“98”; optional on the “88.” 

Cold-weather operation of the 
Jetaway Hydra-Matic has been im- 
proved by the addition of two new 
automatic thermostats, The neutral 
clutch material has been revised to 
give added durability. 

All three series utilize a 371- 
cubic-inch engine with a compres- 
sion ratio of 10 to 1. Horsepower is 
265 for the “88” and 305 for the 





New Name Is Adopted 


By Industrial Wire Cloth 


WAYNE, Mich.—Industrial Wire 
Cloth Products Corp., subsidiary of 
Purolator Products, Inc., Rahway, 
N. J., will drop its old name and be 
known as the Wayne division of 
Purolator Products. 

The subsidiary, which was pur- 
chased in 1956, is a manufacturer 
of the dry-type automotive air fil- 
ter, as well as breathers, cowl vents 
and other automotive accessories. 
Additional plants in Dearborn and 
Petersburg, Mich., also come under 
the new corporate structure. 








Oldsmobile Styling Revamped— 


A side view of the Series 98 convertible accents Oldsmobile's styling changes for 


1958. Side 


a 


models in the 


molding runs from the dual headlights to the middie of the door panel, 
there are four horizontal strips of molding on the rear fender. There are 16 
line, 12 of which are hardtops, convertibles or station wagons. 


Super 88 and “98.” All three series 
were rated at 277 last year. The J-2 
Rocket engine, with three dual car- 
buretors, is available on all models. 
* + ” 

AUTOMATIC transmission, power 

brakes and power steering are 
standard on all “98” models, and 
power windows and power seat are 
standard on the “98” hardtops and 
convertible. 

Wheelbase is 122.5 inches for 
the “88” and Super 88 and 126.5 
inches for the “98.” Overall length 
is 208 inches and 216.7 inches, re- 
spectively. 


height of 57 inches, the cars are 
two inches wider and one inch 
lower than in 1957. 

Oldsmobile has dropped the 
Super 88 two-door sedan and will 
offer 16 models this year, compared 
with 17 in 1957. Here is the lineup: 

Series 88—four-door sedan, two- 
door sedan, four-door hardtop, 
two-door hardtop, convertible, 
four-door two-seat station wagon 
and four-door two-seat hardtop 
station wagon. 

Super 88—four-door sedan, four- 
door hardtop, two-door hardtop, 
convertible and four-door two-seat 
hardtop station wagon. 

Series 98—four-door sedan, four- 
door hardtop, two-door hardtop 
and convertible. 


Limited Te 





—— 


Buick Offerings for ‘58 





Century Convertible Shows New Grille— 


Dual headlights and a new grille are among the styling features of the 1958 
Buick, Each chrome square in the grille is composed of four triangular surfaces 
With a width of 78.5 inches and 4@| designed to reflect maximum light. The ‘58 line consists of 20 models in five series, 





Limited Series Tops 1958 Line— 


Buick’s top line for 1958 is the new Limited series which offers a convertible and 
a pair of hardtops. The cars are eight inches longer than other Buicks. The new 
fiight-pitch Dynafiow and all power assists are standard equipment. 


* > * 


Restyled Line. . . 





New Luxury Models 


Top Buick’ 


What's New: 


aluminum brake drums ... new 
Dynaflow transmission with 


grade retarder ... new grille and 
side trim .. . one-piece rear 
window ... dual headlights .. . 
air suspension ... twin heater 
arrangement. 


* © * 


E 1958 Buick, first of General 

Motors’ golden anniversary 
models to be shown to the public, 
will appear in dealer showrooms 
tomorrow (Oct. 29). 


The division has made no hard- 
and-fast statement of its sales goal 
for 1958 because no such pro- 
nouncement is necessary. Obviously, 
Buick’s prime target for the coming 
year is third place in registrations, 
the spot from which it was toppled 
in 1957. 

The third-place bid will be 
based on a restyled lineup of 20 
models, six of which are in the 
luxury class. Other 1958 innova- 
tions are a new Dynaflow trans- 
mission, air suspension and alu- 
minum brake drums. 


The exclusive Limited series re- 
turns to the Buick line after an 
absence of 16 years, It will be 
available in threé models — four- 
door hardtop, two-door hardtop and 
convertible. 

” > * 
URTHER evidence that Buick is 
seeking more sales in the luxury 
class is the fact that the Road- 
master series has been discontinued. 


Replacing it as Buick’s second 


_|most expensive series is the Road- 


master 75, a swankier line which 
was introduced last spring. For 1958, 
a convertible joins the two hardtops 
in the Roadmaster 75 series. 

A styling highlight of the 1958 
line is a new grille made up of 
chrome squares set in four rews 
that extend the width of the car. 
Each square is composed of four 
triangular surfaces designed to 
reflect maximum light. 

All models have dual headlights 
which are capped by a chrome strip 
that extends around the fender and 
becomes part of the side mold- 
ing. The strip fades along the side 
of the car to the rear wheel cutout. 


. * + 
A PANEL of ribbed aluminum 
extends along the rear fender 
on all models except the Limited. 
On this series the rear ‘fenders, 
which are eight inches longer, are 


58 Line 


trimmed with three banks of 
chrome-capped louvers. 

All models have one-piece rear 
windows. In 1957, Specials and Cen- 
turys had three-piece units. 

An engineering achievement is 
the new flight-pitch Dynaflow 
transmission. It is a three-turbine 
unit and includes a grade retarder. 
Buick says the transmission’s 
stator vanes operate on the same 
principle as an airplane propellor. 

According to Buick, “The addi- 
tional turbine, plus the ‘switch-the- 
pitch’ feature, provides such a great 
increase in performance from start 
to cruising speed that it eliminates 
the need for low range.” 

Flight-pitch Dynafiow is standard 
on Limited and Roadmaster 75 
models and optional on others. 
Variable-pitch Dynafiow is stand- 
ard on Supers and Centurys and 
optional on Specials. 

> = . 


POWER steering and power 
brakes are standard on the two 
top series, and power steering is 
standard on Super models. 

Optional on all 1958 Buicks is 
air-poise suspension in which bel- 
lows filled with compressed air 
replace steel springs. This auto- 
matically keeps the car level re- 
gardless of load, Buick said. 

The system also has a “lift” 
actuated by a lever under the 
instrument panel which permits 
the driver to raise the car 5% 
inches above normal ground 
clearance. This is helpful in 

7. o > 





Air-Poise Suspension— 


Compressed air for Buick’s new air- 
Poise suspension is fed to the air springs 
from a tank mounted on the front of 
the frame. A compressor which runs off 
the fan maintains tank pressure at 290 
pounds per square inch. Pressure in the 
springs is maintained at 100 pounds per 
square inch. 





Aluminum Brake Drums— 


Air-cooled aluminum brake drums are 
standard on the front wheels of Buick 
Century, Super, Roadmaster 75 and 
Limited models. In addition to being 
lighter, the aluminum brakes dissipate 
the heat faster, adding longer life to 
brake linings, Buick said. 

ss 


changing tires, getting out of 
deep snow or mud or when a high 
curb interferes with door opening. 

Buick’s four top series feature 
air-cooled aluminum front brake 
drums which were introduced in 
the 1957 Roadmaster 75. The drums, 
Buick said, “combine the tremend- 
ous heat dissipation ability of the 
aluminum with an entirely new de- 
sign to produce brakes which 
operate as much as 200 degrees 
cooler.” 

Another option is a twin-heater 
arrangement. An under-seat radiant 
heater has been added to the regu- 
lar perimeter heater. 

= - > 
7s Buick engine is a 364-cubic- 
inch unit with a _ two-barrel 
carburetor on the Special and four- 
barrel on all other series. 

There are 60 interior trim combi- 
nations along with 20 exterior colors 
in solid or two-tone combinations. 
The exterior colors include five new 
lucite shades— polar mist, silver 
mist, laurel mist, blue mist and 
green mist. 

Here is Buick’s model lineup for 
1958: 

Special—four-door sedan, two- 
door sedan, four-door hardtop, 
two-door hardtop, convertible, 
four-door two-seat station wagon 
and four-door two-seat hardtop 
station wagon. 

Century — four-door sedan, four- 
door hardtop, two-door hardtop, 
convertible and four-door two-seat 
hardtop station wagon, 

Su per—four-door hardtop and 
two-door hardtop. 

Roadmaster 75—four-door hard- 
<a two-door hardtop and converti- 
ble. 





me: 


Limited—four-door hardtop, two- | 


door hardtop and convertible. 





Bumper-to-bumper cotton crop on Chicago’s Lake Shore Drive 


HEREVER traffic flows, cotton grows. Here 
Ws: the famous Lake Shore Drive in 
Chicago there's a bumper-to-bumper crop of 
cotton... an average of 30 pounds in each car. 

Year after year this nation’s giant automotive 
industry uses more cotton than all other fibers 
combined. Current consumption exceeds 200 mil- 
lion pounds annually.* 

In seat padding, sidewalls, headlining, founda- 
tion sheeting and upholstery materials, cotton 
provides the qualities car buyers demand. Cotton 
padding is cool and comfortable, and helps deaden 
sound. Cotton fabrics are exceptionally colorfast 
and durable, retain their shape well. 

_ These superior properties always mean that cot- 
ton brings to automotive manufacturers a bumper 
crop of buyer satisfaction. 


NATIONAL COTTON COUNCIL 
Memphis, Tenn. 


*U. S. Department of Agriculture 1957 market research report 


Where COTTON is used to keep automobiles 
cooler, quieter, more comfortable 


HEADLINING 


UPHOLSTERY MATERIAL SIDEWALLS 


FOUNDATION SHEETING 
SEAT PADDING 
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Fireswee 
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Convertible Joins Line . 





' Turboflash Engine for DeSoto 


What's New: 


Firesweep convertible ... Tur- 
boflash V-8 engine ... new grille 
and side trim ... dual headlights 
standard . . . wrapover wind- 
shield . .. Constant-Control power 
steering . . . Sure-Grip differen- 
tial . . . Econo-Choke fuel system. 


* * * 


ONTINUING its efforts to crack 

the top 10 in registrations, De- 
Soto will place its 1958 models on 
display in dealer showrooms Friday 
(Nov. 1). 


In recent years, the division has 
made considerable progress in its 
quest for 10th place. After slipping 
a notch to 13th in 1954, it climbed 
to 11th in 1955 and held that spot 
in 1956. For the first eight months | 
of this year, DeSoto was only 733 | 
units away from the top 10. 

For 1958, all DeSotos feature a 
new Turboflash V-8 engine, The 
Firesweep power plant displaces 
350 cubic inches, has a compres- 
sion ratio of 10 to 1 and is rated 
at 280 horsepower. Torque is 380 
pounds-foot at 2,400 r.p.m. 
Fireflite and Firedome models 

use a 361-cubic-inch version of the 
Turboflash. Compression ratio oI 
mains at 10 to 1, and horsepower | 
is 295 for the Firedome and 305 for | 
the Fireflite. 
* > - 
oe ratings are 390 pounds- 
foot at 2,400 r.p.m. for the Fire- 
dome and 400 at 2,800 for the Fire- 
flite. A new Econo-Choke fuel sys- 
tem is said to increase gasoline 
economy on all models. 

Fuel injection will be available 
as an extra-cost option on Ad- 
venturer models. Details of this 
series will be announced later. 
A convertible has been added to/| 

the Firesweep series for 1958, giv- 
ing DeSoto 18 models, one more 
than last year. Elsewhere the model 
setup is the same as in 1957. 
TorqueFlite transmission again is 
standard on Fireflites. . 

The '58 models have a new grille 
and bumper unit with the grille 
featuring an insert of empentes | 
aluminum mesh, brightly anodized. 
Dual headlights, an extra-cost op- 
tion last year, have been made 
standard. 

. 


7 side trim has been rede- 
signed and now flares upward 
into the tail fin. The high, canted 
fins which include the triad tail- 
lamp cluster continue to be a De- 
Soto trademark. 

Optional on all models are two 
new Chrysler Corp. features— 
Constant-control power steering 
and Sure-Grip differential. The 
new power steering is said to pro- 
vide easier parking and a solid 
“feel of the road” on straight- 
aways. Like its predecessor, it is 
a full-time unit. 

Sure - Grip _iifferential transfers 

> > 


an 
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Aluminum Mesh Grille— 


The grille insert on the 1958 DeSoto is 
expanded aluminum mesh, brightly ano- 
dized. Dual headlights, an extra-cost 


option last year, have been made stand- 
ard. Convertibles and hardtops have a 
new wrapover windshield. 


eel cee ee eee 


Fireflite Four-Door Hardtop— 


A new Turboflash V-8 engine is featured in all 1958 DeSotos and fuel injection 
will be available on Adventurer models. A convertible has been added to the Fire- 
sweep series, giving DeSoto 18 models for the new season. 


power to the opposite rear wheel 
when one wheel spins. Additional 
traction thus is available on ice 
and snow or in mud and sand. 
Standard on convertibles and 
hardtops is a new Control-Tower 
windshield which curves into the 
roof as well as around the sides. 
Fourteen solid exterior colors are 
available plus 86 two-tone combina- 


tions on Firedomes and Fireflites- 


and 80 on Firesweeps. 
+ * * 


i models except-station wagons 
are 78 inches wide and 55 inches 
high. Firesweeps have a wheelbase 
of 122 inches and are 216.4 inches 


longer, outboard - mounted ‘rear 
springs with an additional half 
leaf for the rear axle. According 
to the company, this further re- 
duces rear-end roll and prevents 
“acceleration squat.” 

Here is DeSoto’s model lineup 
for 1958: 

Firesweep—four-door sedan, four- 
door hardtop, two-door hardtop, 
convertible, four-door two-seat sta- 
tion wagon and four-door three- 
seat station wagon. 

Firedome—four-door sedan, four- 
door hardtop, two-door hardtop and 
convertible. 

Fireflite—four-door sedan, four- 
door hardtop, two-door hardtop, 


Part of Plymouth's Lineup 





| Silver Dart Styling for Fury— 


long. Wheelbase of the higher-| convertible, four-door two-seat sta- 
priced series is 126 inches and over-| tion wagdn and four-door three- 


Silver Dart side styling, in which ‘the molding sweeps upward to the tip of the 


all length is 218.4 inches. 
Torsion - Aire suspension has 


been improved by the addition of | and convertib 


| Seat station wagon. 


Adventurer — 
le. 





Stresses Service, Reliability .. . 


Travis ‘Sells’ the Company 


AMARILLO, Tex.—Jim Travis 
used to sell only cars, But times 
have changed—now he concen- 
trates on selling the service and 
reliability of his dealership every 
time he talks to a customer, 

Selling the company is essential 
in today’s market, says Travis, 
of Hedgecoke Motor Co, (Dodge- 
Plymouth). 


“Today's prospect knows that 
cars don’t always sell at list prices,” 
he explained. 

“He also knows that the side- 
street operator with no other in- 
vestment than a few strings of 
barbed wire around an open lot can 
sell at a lower price and make 
more profit than the reputable 
dealer with a darge establishment 
and a heavy payroll.” 

Travis has a way around that 
problem. He said: “I sell our serv- 
ice department, stress our parts 
department, talk up our adaptable 
finance plan and the dependability 
of Hedgecombe Motor Co. through- 
out the life of every car it sells.” 


Travis, who has been selling for 


17 years in Amarillo, has an “all-| 
manner} 


the-time-in-the-world” 
when he talks to a customer. The 
customer apparently leads the con- 
versation. 

Apparently, that is. For Travis 
is selling the car and the firm 
in every sentence. 

“Our servicemen*are always 
available and will keep your car 
in top shape,” he remarks, “.. . No 


|bother about parts if you have a 
slight accident. You see, we have} 


a complete stock for each model. 
No waiting for parts to be shipped 
De ona. 

In his selling career, Travis has 
learned a lot about people and 
what it takes to close a deal. Some- 


times an undecided customer will | 
be introduced to the president of 
the firm or taken on a tour of the 


parts and service sections. 


@n one point, Travis is definite. | 


“I never knock another car or an- 
other dealer,” he said. “I may hate 
a fly-by-night or shady dealer, but 
knocking backfires, I don’t use sales 
gimmicks, either. I go for satisfied 
customers.” 

He believes that if the customer 
reveals all the necessary facts, 
car payments can be worked out 
in almost all instances, This is 
another area in which sells the 


firm, “Tell us what you can do, | 


ee ee ee 











and we will work he 
advises customers. 

But there are limits to the finance 
arrangements. Travis declared, 
“Some of my most satisfactory 
sales have come after a prospect 
said, ‘No, I just can’t afford it now. 
I promise I will see you later, 
though.’ 

“I may be disappointed at the 
time, but when I am friendly and 


it out,” 


patient, it usually means a satis-| 


fied customer for my firm at a 
later date.” 





fins, emphasizes the sleek lines of the Plymouth Fury two-door hardtop. The same 


two-door hardtop 










| 


| 


® 


treatment is used on Belvederes and Sport Suburbans. 


Six Wagons in Plymouth Line— 

Plymouth offers six station wagons for 1958, topped by a pair of Sport Suburboans. 
The nine-passenger models again have a rear-facing third seat, Optional on all 1958 
| Plymouths is a new Golden Commando V-8 engine which is rated at 305 horsepower. 


A fuel-injection version of this engine boosts horsepower to 315. 


+ > * 


Fuel Injection Available .. . 





New Plymouth Engine’ 


Is Rated at 305 H. P. 


What's New: 


| six-cylinder engines. The Belvedere 


| convertible and the Fury two-door 


Golden Commando engine with 


305 horsepower . . . fuel injection 
... dual headlights .. . redesigned 


Dart side trim . . . Constant Con- 
trol power steering . . . Sure-Grip 
differential. 

> 


| HOPING to continue a highly 


successful year which has given | 
them a solid grip on third place,| 


the nation’s Plymouth dealers will 


|put their 1958 offerings on display 


Friday (Nov. 1). 

John P. Mansfield, division pres- 
ident, is sure the bonanza will con- 
tinue. “While the 1957 model year 


h be f the fi in our) 
~ a : ae = | The engine has a bore of 4.06 inches | 


history,” he said, “we intend to 


|move even farther ahead with the 


introduction of our 1958 cars.” 

For 1958, Plymouth offers a 
new Golden Commando engine 
which develops 305 horsepower, 
fuel injection and styling re- 
finements which include dual 
headlights, a redesigned lower 
grille and new side trim. 

The model lineup is unchanged. 
There will be 19 choices, and 17 
will be available with either V-8 or 


Used-Car Dealers 
In N.Y. to Dine 


NEW YORK.—The New York 
Used Car Dealers Assn., Inc., rep- 
resentative of the used-car inde- 
pendent automobile dealers in the 
city and state of New York, will 
hold its 11th annual dinner-dance 


and entertainment in the Waldorf- | 


Astoria Hotel Nov. 16. 


This annual event has been ar- 
ranged by the entertainment com- 
mittee, composed of George Ran- 
kell, chairman; Harry Gottlieb, 
president, and Julian Ostro, execu- 
tive director. 

In conjunction with the dinner, 
the annual yearly buyers’ guide 
again will be published. The buyers’ 
guide is a source of information 
for dealers. 








|Golden Commando is rated at 315 


|Fury V-800 is standard on other 


;omy feature that is said to be es- 
| pecially beneficial in city driving. | 


hardtop are offered only as V-8s. 


> * > 





auilie .. <MesneCieite... Gaver | Pen cee Commante power’ 


plant is a 350-cubic-inch unit! 
with a 10-to-1 compression ratio. | 
It will be available on all models 
at extra cost. 

Features of the enigne are 
rigid, deep-block construction; | 
in-line overhead valves (with hy- | 
draulic lifters) employing a 
single rocker shaft for each cyl- 
inder head and wedge-shaped 
combustion chambers. 

Its “over-square” design affords 
greater thermal efficiency and| 
slower piston speeds with less en- 
gine wear, according to Plymouth. 


and a stroke of 3.8 inches. Engine 
weight is about 650 pounds. 


A fuel-injection version of the 


horsepower. 


HERE are four other engine 
choices. Standard on the Fury 
hardtop is the Dual Fury V-800, 
a 290-horsepower unit which is not 
available on other models, The 


V-8s. Horsepower is 225 which may 
be boosted to 250 with a power kit. | 

Completing the list is the Power- 
flow 6, a 132-horsepower engine. 
Standard on all V-8s is Chrysler 
Corp.’s new Econo-Choke, an econ- 


Belvedere and Sports Suburban 
models have a new Silver Dart 
side molding which sweeps up- 
ward to the tip of the fins with 
optional dart inserts of silver 
anodized aluminum or compat- 
ible colors. 

Dual headlights are standard for 
1958, and new turn signals and 
parking lights occupy a triangular 
area above and between the head- 
lights. The lower grille has been 
redesigned with a horizontal bar 
effect identical to the upper grille 
section. 

+ 


= a 
Tas tail lights also are new, with 
circular reflectors lower in the 
fender and a silver-colored reflec- 








New Grille for '58— 


Dual headlights and a redesigned grille 


are among the styling features of the 


| 1958 Plymouth. Turn signals are located 


in the triangular area above and between 
the lights. 

7 * * 
tive wedge extending upward into 
the fin. The backup light is cen- 
tered beneath the rear bumper. 

Exterior color choices consist of 
15 solids and 44 two-tones. The 
rear-view mirror has been relo- 
cated and now is higher above the 
instrument panel and nearer to the 
driver's eyes. 

Like other Chrysler Corp. cars, 
Plymouth offers Sure-Grip differ- 
ential, which transmits the bulk 
of the power to the wheel having 
the best traction on ice, snow, 
mud or sand. 

Another option is the corpora- 
tion’s new Constant Control power 
steering. This is said to require 
less parking effort and afford 4 
greater sense of firmness and 


| stability in highway driving. Con- 


stant Control, like its predecessor, 

is a full-time power-steering unit. 
z cm ~ 

ha is Plymouth’s model lineup 

for 1958: 

Plaza—four-door sedan, two-door 
Sedan and business coupe. 
Savoy—four-door sedan, two-door 
sedan, four-door hardtop and two- 
door hardtop. 

Belvedere — four-door sedan, 
two-door sedan, four-door hard- 
top, two-door hardtop and con- 
vertible. 

Fury—two-door hardtop. 
Station Wagons (Suburbans) 
two-door, two-seat Deluxe; two- 
door, two-seat Custom; four-door, 
two-seat Custom; four-door, three- 
seat Custom; four-door, two-seat 
Sport; four-door, three-seat Sport. 
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ver. 


How do you “impact” a reader? Listen 
to Robert Llewellyn, Advertising Man- 
ager for American Bakeries Company of 
Chicago: 


**To get any sort of attention today, an ad 
should combine a strong visual element 
with important size. With outdoor, we get 
both. Using billboards to dramatize our 
‘Baked while you sleep’ theme, we’ve 
achieved sustained awareness of our prod- 
uct and its principal feature—freshness. 
Since bread is purchased 3 times a week, 
another requirement is frequency, and 24 


General Outdoor aCORMaMen sient orer 
515 South Loomis Street, Chicago 7, Illinois 





sheets fill the bill here, too.” 


With size and color . . . with impact... 
GOA network showings have created 
“‘sustained awareness” and sales for hun- 
dreds of advertisers. As for frequency, the 
average viewer sees a /00 showing poster 
22 times per month. 


For additional success stories (Standard 
Oil of Ind., Life Savers, Drakes Bakeries, 
Seagram’s Distillers and many others) 
call the General Outdoor Advertising 
Company office m your city. Or, write 
us in Chicago. 








... that’s why Taystee Bread uses OUTDOOR 
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AUTOMOTIVE WASHINGTON 


Another Price Study 





Lawmakers 


By William Ullman 


Washington Correspondent 
— education is becoming a popular pastime in the 
Washington area, what with seven universities within 
hailing distance, countless colleges and institutes, a sprawl- 


ing night school for Government employes, and even special | 


classes to teach adults to read all over again. Many people 


around here collect degrees® 


the way others collect stamps. 
Even Congress is afflicted 


by this thirst for more and more 
learning, particularly in the field 
of economics, Just when it seemed 
there could be no more Congres- 
sional “classes,” 64-year-old Rep. 


of the relationship of prices to eco- 
nomic stability and growth. 

First, the committee will prepare 
a collection of research papers on 
the findings of “experts” in the 


field. During the second phase, ex- | 


pected to begin late next spring, 
witnesses from all segments of 


Wright Patman, Texas Democrat,|the economy will testify on the 
announced his Joint Economic|i®Sues raised in the papers. 


Committee will undertake a study| 


This sounds like the same ma- 












terial covered in earlier Congres- 
sional courses in economics, but 
Patman insists his group will try 
hard to avoid duplication by con- 
centrating on materials of “longer- 
run importance.” Emphasis will be 
placed on “general economic 
processes” and implementation of 
policies which 
will best contrib- 
ute to maximum 
employment, pro- 
duction and pur- 
chasing power. 
Patman’s Joint 
Economic Com- 
mittee is mere- 
ly a study group. 
Unlike the pow- 
erful legislative 
committees, it 
cannot prepare 
bills and send them to the floor. 
It can only prepare textbooks 
and conclusions and distribute 
them among other congressmen. 
There will be many who think 
the aim of educating lawmakers 
is a wholesome and useful one, but 
the truth is that economic investi- 
gations on Capitol Hill are rarely 
educational. 
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a look at the fiscal and monetary| not designed to pin the guilt for 


policies of the Administration dnd 


economics, it soon degenerated into 


money,” with most of the “stu- 
dents” hurling accusations at the 
“professors.” The course didn’t live 
up to its advance billing, and 
Washington auditors dropped out 


quickly. 


* * 


Kefauver Probes Pricing 


HEN Senator Estes Kefauver, 
Tennessee Democrat, opened 
hearings to find out whether ad- 
ministered pricing is the real vil- 
|lain behind inflation. This probe is 
| Slated to continue this fall, but it 


a 





William Uliman | isn’t likely to develop anything 


| very significant, either. 
For one thing, Kefauver’s mind 
was made up before the hearings 


| began that steel management 


and other industry executives 
were setting prices at artificial 
levels, and he was in no mood 


| to pay attention to their pro- 


tests. 
The Patman committee is aware 
of the failure of the Byrd and 


This year, Senator Harry Byrd,| Kefauver probes to educate any- res 
Virginia Democrat, set out to take! one, and insists that its inquiry is| Obtaining a higher education in 





Meeting the big change in cars with the big change in bearings: 


TIMKEN and The Moto-Mated Way 


auto industry. 


The new Timken Moto-Mated bearings 
are smaller to permit more compact de- 
signs. Lighter to cut unsprung weight, 
improve the ride. Capacity-packed to take 
the heavier loads of today’s cars. And be- 
cause they’re produced in the most modern 
bearing factory in the world, new Timken 
Moto-Mated bearings cost less than pre- 


ing savings to you. 


**Timgosco”’. 


How to save on pinion bearings 
...and get a better bearing 


ARS have changed in a big way, placing 

new demands on component parts. 
Meeting the challenge of new styling, in- 
creased power and greater loads of driving 
is a whole new breed of Timken® tapered 
roller bearings. It’s the product of a new 
eoncept in bearing design, manufacture 
and supply—mated to automakers’ needs 
—the Moto-Mated Way. With it we re- 
cement our 57 year partnership with the 


vious designs — save users’ money. 
- Already 23 million new Timken Moto- 
Mated bearings have been used by the auto 
industry in car front wheels alone—sav- 
ing them up to 16% in bearing cost. And 
by adopting the new bearings for pinions, 
additional savings are being realized over 
previous designs. As use of the new Moto- 
Mated bearing sizes increases in pinions, 
differentials, rear wheels and steering 
gear, we can pass along our manufactur- 


Timken Moto-Mated bearings come in 
standardized sizes, simplifying design prob- 
lems. Write for details on how they can 
save you money. The Timken Roller Bear- 
ing Company, Canton 6, Ohio. Canadian 
plant: St. Thomas, Ontario. Cable address: 


*. 
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TIMKEN 
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BEARING VAL 


political jockeying over “tight | 


inflation on any specific source. 


Federal Reserve Board. Advertised| This would be astonishing if true, 
as a deep look into this area of| since Patman has generally blamed 


the Federal Reserve Board for 
every national evil except Asian 
flu. 


o~ 6 


Tables Are Turned 


| ee one thing, a Congressional 
course in economics reverses 
the position of professors and stu- 
dents, The lawmakers who say 
they want to be educated sit at 
the front of the class, and the 
| teachers sit down looking up at 
them. 

Classes are over whenever the 
students get bored with the pro- 
ceedings, but while they wander 
in and out at will, the professors 
| have to sit tight. 
| There are no final exams to 
ascertain whether the lawmakers 
| have really learned their lessons. 
| Finally, the students are paid for 
| their time, while the professors are 
| not. All this makes for a mixed-up 
| sort of school, 
| It has been suggested that if 
| congressmen are as interested in 


| 





economics as they claim they are, 
they should take a year off and 
| attend some good university where 
they will have to study. 


* > > 


| Styling’s Import on Wane? 


Ir AN informal get-together with 
members of the Washington 
| press corps the other day, American 
| Motors President George Romney 
said he thought the importance of 
auto styling as a sales factor will 
diminish in the years ahead. 
i More and more people are be- 
| ginning to question the economic 
| soundness of buying cars on the 
| basis of styling which soon will 
| become obsolete, he said. 
But Romney is convinced 
ithat America’s interest in small 
|cars—as evidenced by mushroom- 
!ing imports is a permanent 
{rather than transient phase. 

He predicted that the Big Three 
| would take cognizance of the trend 
| by shrinking the size of their U.S.- 
' built standard products by the end 
of this decade. 

> 


* > 


|Personal Income Dips 


— Department of Commerce 
' reported that personal income 
| went down in September, breaking 

a month-to-month rise which 
began in February, 1956. 

Few in Government or industry 
seemed alarmed by the uneasy 
state of the economy. In an ad- 
dress, Ralph J. Cordiner, president 
| of General Electric Co., said that 
jin a competitive system, there are 
| periods when individual parts of 
the economy decline “and the 
economy as a whole rides on a pla- 
teau.” 

Cordiner foresaw the national 
economy riding along on this 
plateau — which he pointed out 
is at a very high level — for 
the next year or so, Then, he 
said, it will resume its climb. 
The only dangers to this long- 
range growth, he added, could 
come from inflation, changes in 
the union movement, anti- 
business forces and Government 
interference with business. 

And Alfred Hayes, president of 
the New York Federal Reserve 
Bank, also saw inflation as a con- 
tinuing threat to prosperity. Hayes 
admitted that the boom has lost 
much of its steam. But he added 
“it would be a great mistake to 
relax credit restraint just as we 
see some hope of achieving the 
price stability that we have all 
sought so ardently.” In spite of 
some turndowns in the economy, 
he made it clear, that the Federal 
Reserve Board will not ease credit 
until inflation is beaten. 


Ad Code Is Eyed 


pm aaatas to the 11th annual 
convention of the National In- 
dependent Automobile Dealers 
Assn., to be held in Washington 
Nov. 24-26, will be asked to con- 
sider a code of advertising ethics, 
according to NIADA spokesmen. 

Convention theme is “Let’s Do 
Business,” and special emphasis 
will be placed on giving inde- 
pendent dealers tips on how to 
operate more profitably. 
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adds colorful, lasting, 
sales appealing beauty... 


increases design flexibility 







The Finest Products 
Made with 









Aluminum 
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REYNOLDS G3 ALUMINUM 


Finest Products 


Made with Aluminum 


are made with 


REYNOLDS G23 ALUMINUM 


ss 


Reynolds Aluminum 
THE METAL FOR AUTOMATION 


TRACE MARK 


diffe 
tem establishe 


The tanks in this new Reynolds anodizin y installation can handle 


parts 24 long, 12° high and 4 wide, making it possible to | 


hundreds of trim parts at one time. This half-block long system i 
another new addition to Reynolds multimillion dollar finish ng 


facilities investment 


Reynolds Aluminum “gleam of gold”’ and ‘“‘look of sterling”’ 
are currently adding lasting, sales appealing beauty in 

both interior and exterior applications. Now — for still broader 
interior use in instrument panels, seat skirts and many trim 
parts—a variety of exciting finishes are intriguing automobile 
manufacturers. These aluminum parts will not rust, chip, 

pit, peel or flake. They create customer appeal . . . assure 
lasting beauty . . . increase design freedom .. . offer a ‘‘new look’”’ 
at modest cost . . . permit manufacturing economies. 

Strong, lightweight aluminum mill products from Reynolds 
and parts from Reynolds Aluminum Fabricating Service 
are in wide use in the automotive industry. The photos 
on this page illustrate examples of Reynolds vast fabricating 
and finishing facilities. From these facilities come quality parts 
. . . quality controlled from mine to finished part and backed 
by Reynolds technological know-how in producing and 
fabricating aluminum. Economical parts, too, because of 
Reynolds tremendous variety of the most modern 
fabricating and finishing equipment. 

For details on these facilities and for the assistance of 
Reynolds Aluminum Specialists on mill product applications 
or on fabricated parts, contact your nearest Reynolds Office. 
Or write Reynolds Metals Company, Fisher Building, 

Detroit 2, Michigan or Reynolds Aluminum Fabricating 
Service, 2010 South Ninth Street, Louisville 1, Kentucky. 


NOTE: Before you buy any part—have 
it priced in aluminum. Basic material 
costs do not determine part costs. New 
techniques and processes — applicable 
only to aluminum—can give you a 
better product at a lower final cost. 


Reynolds Aluminum 
Fabricating Service 


BLANKING + EMBOSSING + STAMPING 


Part of a battery of Reynolds 

high speed buffing 
equipment ysed here on 
1957 hood moldings 


DRAWING « RIVETING + FORMING + ROLL SHAPING 


most af a eaitary of Mavneite WELDING + BRAZING + FINISHING 


high speed coil fed presses 
used in the fabrication of 
automotive parts 


Watch Reynolds All-Family Television Program 
“DISNEYLAND”, ABC-TV. 





>MAIMON Yee Tal 
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‘indsor Wheelbase Cut to 122 Inches... 


Chrysler Adds 2 Station Wagons 


What's New: 


122-inch-wheelbase Windsor | celerator pedal. 


’ series . . . nine-passenger station 
wagons ... Auto-Pilot .. . dual- 
air conditioning . Constant 

| Control power steering... 
limited-slip differential . . . wrap- 

* ever windshield . . . fuel injection 


on 300-D. 


* * a” 


HRYSLER division has re- 

vamped its Windsor series and 
added a pair of nine-passenger 
'gtation wagons to the models deal- 
/ers will put on display Friday 
(Nov. 1). 

The division also will offer a 

number of engineering advance- 
= ments including an adaptation of 
the Bendix Electrojecter fuel-in- 
» jection system. Fuej injection will 
be available on 300-D models, which 
will be introduced later. 

Addition of the nine-passenger 
wagons means that Chrysler will 
offer 14 models in 1958, compared 
with 12 a year ago. The new- 
comers will have Captive-Air tires 
and rear-facing third seats as 
standard equipment. Two six- 
passenger wagons also are 
offered. 

The Windsor model lineup has 
not been changed, but the cars will 
be built on a 122-inch wheelbase. 
This is the wheelbase of the DeSoto 
Firesweep and all Dodge models. 





The 1957 Windsor had a wheelbase | 7 
of 126 inches, the same as the Sara-| 


back-pressure develops on the ac- 


Additional speed in emergencies 
is obtained by heavy pedal pres- 
sure, and automatic control is 
cancelled by touching the brake 
pedal. Auto-Pilot is optional on 
all 1958 Chryslers. 

Another optional feature is a 
limited-slip differential which pro- 
vides maximum driving power to 
the wheel having the most traction 
in adverse situations. 

Standard on the Saratogas and 
New Yorkers and optional on 
Windsors is an improved power- 
steering unit called Constant Con- 


trol. It takes but 3% turns of the 
* . . 





steering wheel to go from lock to 
lock. 
* - = 

Se to Chrysler, “Steer- 

ing feel is provided by oil 
pressure trying to return the 
center thrust bearing to neutral 
position. Steering effort at ail 
times is exactly proportional to the 
force required to turn the front 
wheels. 

A new dual air-conditioning 
unit, optional on all models, uses 
two evaporators, two blower units 
and two controls. One set is lo- 
cated in the engine compartment 
with blower opening and controls 
on the instrument panel, and the 
other is in the trunk with open- 
ings and controls on the rear 
package shelf. 

An improved single evaporator 
and blower unit also is available. 
Both units are installed in con- 
junction with Chrysler’s combined 
heater and dehumidifier. 

Convertibles and hardtops have 
a new “Control-Tower” windshield 
which curves into the roof as well 
as around the sides. Dual head- 
lights, an optional] feature last year, 
are standard on all 1958 models. 


> * * 


INDSORS and Saratogas are 
powered by a 354-cubic-inch 
Spitfire engine, and New Yorkers 
use a 392-cubic-inch FirePower 
unit. Compression ratios of both 
power plants have been boosted to 


Imperial Interiors Stress Luxury— 


Imperial interiors for 1958 are in shades of blue, green, gray, beige and red and 


are available in jacquord fabrics, leather 


or metallic vinyls. All models have deep- 


pile carpeting. A center arm rest is provided in the rear seat of all models except 


the convertible, and most hardtops have 
a oe 


New Grille for °58... 


Imperial Is 


a center arm rest in the front seat. 
* *+ 


Longer; 


110 to 1. Last year’s figure was 9.25 


toga and New Yorker. ‘Restyled Tail Lights— | 


E Auto-Pilot, a speed-control For 1958, new tail-light lenses ore set) 


4 device, permits selection of aj into Chrysler's high fins, and chrome- | 
cruising speed by setting a dial framed backup lights are positioned di- | 
on the instrument panel, When the | rectly beneath the tail lights. The toil- | 


ear reaches this speed, a warning lamp lens is smaller, dramatizing the | 
height of the fin. 


Four Wagons in 1958 Chrysler Line— 


re Chrysler offers four station wagons for 1958, including a pair of new nine-passenger 
models. The newcomers have rear-facing third seats and Captive Air tires. They 
Gre available in the Windsor and New Yorker series. 


, 


- 


Saratoga Two-Door Hardtop— 


The Saratoga two-door hardtop is one of six pillariess models in Chrysler's 1958 
lineup. All hardtops have a new wrapover windshield. Automatic transmission and 
power steering are standard on Saratogas, and the cars have a Spitfire engine with 

_ @ displacement of 354 cubic inches and a compression ratio of 10 to 1. 


[Oe Ma Eg 


to 1. 

Horsepower was not mentioned. 
Last year it was 285 for Windsors, 
295 for Saratogas and 325 for New 
Yorkers. 

Here is Chrysler’s model] lineup 
for 1958: 

Windsor—Four-door sedan, 
four-door hardtop, two-door hard- 
top, four-door, two-seat station 
wagon and four-door, three-seat 
station wagon. 

Saratoga—Four-door sedan, four- 
door hardtop and two-door hardtop. 

New Yorker—Four-door sedan, 
four-door hardtop, two-door hard- 
top, convertible, four-door, two- 
seat station wagon and four-door 
three-seat station wagon. 


Metal Stresses 
Checked by X-Ray 
By U.S. Scientists 


WASHINGTON. —¥In recent ex- 
periments at the National Bureau 
of Standards, textural stresses in 
metals have been measured by 
X-ray. Results of the experiments 
show the impossibility of obtaining 
a completely stress-free condition 
in metals which contain more than 
one phase. 

Consequently, textural stresses 
must be considered in investiga- 
tions to determine the cause of 
corrosion, metal fatigue, and crack 
formations in metals used for in- 
dustrial purposes, the bureau said. 
The data derived from this work 
should aid metallurgists in relating 
internal stresses to the mechanical 
and physical properties and be- 
havior of two-phase alloys. 

Metals usually consist of many 
microscopic grains or crystals. If 
the metal is an alloy, it is very 
common for more than one phase 
to be present; that is, all of the 
crystaline grains may not be alike. 
For example, in a solidified alloy 
prepared by mixing unequal] parts 
of copper and zinc together in the 
molten state, there are two differ- 
ent grains present. 

The grains are neither copper nor 
zinc but two phases of brass. One 
phase is alpha brass and the other, 
beta brass, both present in approxi- 
mately equal quantities. Each 
phase has its own crystal structure 
and physical properties. 

Among the properties of two- 


~ | phase alloys which differ are the 


_ Windsor Has 122-Inch Wheelbase— 
Chrysier's Windsor series is built on a 122-inch wheelbase for 1958, the same 
| @s the DeSoto Firesweep and all Dodge models. Last year's Windsor wheelbase was 
| 126 inches. There are five Windsor models—a four-door sedan, two hardtops and 
_ two station wagons. 


thermal expansion coefficients of 
the two phases. As a result, there 
is a tendency toward unequal 
changes in the volume of each 
phase as the metal cools from the 
liquid state. 


The unequal volume changes 
cause intergranular forces to arise 
which are known as textural 
stresses 


Luxury Items Added 


What's New: 


New grille .. 
locks . .. “eagle” deck lid ... 


new turn-signal control. . . longer | 


body ... Auto-Pilot . . . limited- 
slip differential . dual air- 
conditioning unit. 

> * 
PaRIAL, which tripled its sales 
and wrote the success story of 
1957 in the luxury-car field, will 
put its 1958 models on display Fri- 
day (Nov. 1). They are longer and 
more luxuriously fitted than the 
"57s. 

The chief exterior change is a 
new six-section extruded aluminum 
grille which dominates the front 
end of the car above a massive 
bumper with inset parking lights. 

Another eye-catching item is a 
new treatment of the optional 
rear deck lid which proved so 
popular during the 1957 model 
run. 


*“-* 


A chrome spread eagle edged in 
| gold now appears in the center of 


into the deck lid. 

| Overall length is 225.8 inches, 
| compared with 224 last year. Height 
and width again are 56.7 and 81.2 


inches, respectively. 
> > = 
T= cars are available in 20 
solid colors and 56 two-tones. 
| Interiors blend with the body colors 
and all models have deep-pile 
carpeting. 

An electric door-lock system is 
available on all models equipped 
with power windows. 

All doors can be locked or un- 
locked with a single finger mo- 
tion. Doors locked electrically 
can be unlocked mechanically and 

” * = 





Distinctive Tail Lights— 


imperial's jet-like tail lights rest high 
in the fins and are highlighted by an 
inset ring design. The 1958 models offer 
Auto-Pilot, an automatic control driving 
device, electric door locks ofd a new 
grille. 


. electric door | 


the tire mold which is embossed | 


vice versa. A lock-unlock button 
similar to an electric-window 
button is positioned on each front 
door. 

Imperial radios are of the tran- 
| sistor type. Rear-seat speakers, 
|power antennas and foot-switch 
station selectors are standard with 
| radios. 

The turn-signal control is posi- 
tioned directly beneath the trans- 
mission pushbuttons. The driver 
|}turns the switch to the right or 
|left to indicate the direction he is 


going to turn. 
> 
| ATICMATEC transmission, power 
brakes and power steering, 
padded instrument panel and dual 
headlights are standard on all 
models. In addition, power windows 
and six-way power seat are stand- 
ard in the Crown and LeBaron 
series. 

Power steering is Chrysler Corp.'s 
|new Constant-Control unit. Also 
| available is the limited-slip differ- 
|ential which the corporation has 
| introduced on all its lines this year. 

Another option is Auto-Pilot, a 
speed control device which allows 
the driver to select his cruising 

| Speed by setting a dial on the 
| instrument panel A warning 
| back-pressure develops on the 
accelerator pedal when that speed 

| is reached. 
The device compensates for hills 

by allowing the engine to exert 
| extra power to keep cruising speed 
constant. The driver can override 
Auto-Pilot by heavy pressure on 
the accelerator in emergencies, 

> . - 


OMPLETELY automatic throttle 
control can be arranged by 
pushing a button recessed in the 
speed selector. The driver then can 
remove his foot from the acceler- 
ator. Automatic control is ended by 
touching the brake pedal. 

A dual air conditioner is avail- 
able for extreme heat conditions. 
It employs two evaporators and 
two blowers, one under the hood 
and one in the trunk. There also 
are two control panels. 

The Imperial engine has a dis- 
placement of 392 cubic inches 
and a compression ratio of 10 to 
1. Horsepower was not announced. 
Last year’s Imperials were rated 
at 325 horsepower. 

The model lineup is unchanged 
from 1957. There is a four-door 
sedan and four-door hardtop in the 
Imperial, Crown and LeBaron ser- 
ies; a two-door hardtop in the 
Imperial and Crown lines, plus a 
Crown convertible. 

Also available is an ultra-exclu- 
sive Crown Imperial limousine 
which is custom-built by Ghia of 
Italy on a modified Imperial chas- 
sis. This is not part of the regular 
Imperial line but can be obtained 
- special order through Chrysler 

rp. 
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youre face to face 


__it locks and feels 
like flight on wheels 


T RUNS on gasoline and rolls on wheels. But beyond 
that, all similarity between this 1958 Buick and any 
other car you’ve ever known comes to a decisive end. 


It is literally born of aviation principles—starting with 
the fact that it makes greater use of aluminum than ever 
before. It presents a changed concept in the look and 
feel of travel—and reflects a new precision standard of 
Buick quality bred into every inch and ounce of its 
structure. 


With this stunning automobile — this big, bold B-58 Buick 
—you’re in the forefront of styling’s freshest advance. 


eRAL Mo, 
so" ee 


s ° 
9°. oO 
“Cen mies 


With it you boss the B-12000 engine — command through 
a transmission that’s the big talk of the automotive world 
— feel a modern miracle in buoyancy of ride, plus the 
never-before wonders of Buick Air-Poise Suspension.* 


With it you can drive with the luxurious smoothness and 
surety of air-cooled aluminum brakes—and with more 
magnificent advances in automobile design and engineer- 
ing than history shows in any single year. 


This is a car conceived to change your ideas of driving — 
and ready now in look and line and lift and life to thrill 
you to a tingle. Go see it soon — at your Buick dealer’s. 


BUICK Division of GENERAL MOTORS 


*Air-Poise Suspension optional at extra cost on all Series. Flight-Pitch 
Dynaflow standard on LIMITED and ROADMASTER 75, optional at extra 
cost on other Series. 


THE AIR BORN. 
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Iwith the 5&3 Buick 


ALL IN ONE YEAR—ALL IN THIS BIG, BUOYANT BUICK 


Sparkling fresh styling —\ike nothing ever 
seen before. From that wide-sweeping Dynastar 
Grille to the steepied rear tail towers, this is the 
bold face of fashion for ’'58—this is the look of 
flight on wheels. 


Air-cooled aluminum brakes— America’s 
greatest braking advance. These heavier-lined, 
extra-powerful brakes—with all the strength, light- 
ness and cooling of aluminum, are further “air 
conditioned”’ by 45 radial fins that fan in cooling 
air. Result: smoother, more positive braking and 
longer lining-life, even in heaviest traffic areas. 
(Standard on most models.) 


B-12000 Engine—as advanced for land travel 
as the jet engines of the supersonic Delta Wing 
bomber. Up to 10 to 1 in compression, and with 
12,000 pounds of thrust behind every piston’s 
power stroke, it gives you the most brilliantly re- 
sponsive power in Buick history. it's the most 
modern engine possible to build for today’s fuels. 


Miracle Ride plus Buick Air-Poise 
Suspension*—To Buick Rotoflow Torque-Tube 
stability and X-member frame solidity, add the fab- 
ulous comfort of self-levelizing air springs. 
Literally, you ride on 4 columns of compressed air 
—stay onaconstant level, regardiess of passenger 
load or road conditions. 


See TALES OF WELLS FARGO, Monday Nights, NBC-TV and THE PATRICE MUNSEL SHOW, Friday Nights,ABC-TV 


“65C BUICK 


When better automobiles are built Buick will build them 


Flight-Pitch Dynaflow*—changes the concept 
of automatic transmissions. Has no ‘‘Low,” lets you 
switch the pitch a million ways for exact power de- 
livery at every phase of travel — yet all you feel is 
smooth, soaring response on the instant. 


Magnificent changes through and through 
— From “velvet wali’ sound silencing to hidden ex- 
hausts, from center-of-percussion vibration control 
to bali-joint handling of superb ease and surety — 
this is the car that makes the news of the year. 
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Evolution Under the Hood 





Injection in Spotlight 


By Joseph M. Callahan 


Engineering Editor 


NEWS that fuel injection is 
at 


being offered as an option on 


least five ’58 stock cars—Chrysler, DeSoto, Dodge, 
Plymouth and Pontiac — again focuses attention on the 


evolution in fuel-feeding that 
of American cars. 


Last year fuel injection 
was announced for Chevrolet 
and Rambler. Although the actual 
sale to the public of FI by Chev- 
rolet was delayed for several 
months by production problems, 
2,750 units were sold on 1957 Chev- 
rolets and Corvetts. American 





Vauxhall Victor Follows 
Orthodox Philosophy 
Vauxhall Victor, which will 

soon be sold in this country by 
Pontiac dealers at the rate of 1,000 
a month, was developed in England 
by the Vauxhall engineering de- 
partment to conform to a specific 
automotive philosophy. 

Although the Vauxhall engineers 
were mindful of the current attrac- 
tiveness of unconventional auto lay- 
outs, they decided to employ a lay- 
out that was largely orthodox. 

They concluded that the ideal 
layout of a car was dependent on 
these factors: 

1. Lecation of passengers in the 
most comfortable position. 

2. Most favorable ratio of useful 
size to overall size. 

3. The simplest and least costly 
drive system consistent with effi- 
cient operation. 

4. The achievement of a well- 
ee vehicle with the principal 
weight masses correctly distributed 
for good balance regardless of 
whether the car was moving or 
standing still. Z 


High Value Is Senght 


5 THE best value for the money, 
® precluding the use of special 
mechanism which are costly in re- 
lation to the owner. 

6. Easy access for maintenance. 
Of course, in designing and engi- 
neering the Vauxhall Victor, it was 
necessary that its predecessor, the 
Vauxhall Wyvern, be kept in mind. 
This was necessary to retain the 
family resemblance and to make 
maximum use of available tooling 
and material. 

The car resulting from all of 
these considerations was a vehi- 
cle with a wheelbase of 98 inches, 
a total length of 166.2 inches, a 
weight of 2,150 pounds and 13- | 
inch wheels. 
It is powered by a four-cylinder, | 
overhead-valve engine that devel- | 
ops 54.8 brake horsepower at 4,200 | 

(Continued on Page 29, Col, 1) 





is occurring under the hood 
eo 


Motors was unable to eliminate 
the “bugs” from its system and 
none was sold, nor did AMC reoffer 
FI this year. 

Admittedly, the fuel injection 
movement is proceeding slowly, 
partly because of its costliness 
and partly because a sufficiently 
efficient system has not been 
developed to suit some manufac- 
turers. Last year the Chevrolet 
system was priced at $484 and 
the AMC system listed at $395. 
A year and a half ago there was 

a terrific scramble among car 
makers and suppliers to get their 
injection systems on the market. 
Now, fuel-injection research and 


development is being continued by | 


most of the auto makers and by 
nine suppliers at a more realistic 
and consistent pace. 


> . = 
A HOLLEY Carburetor Co. engi- 
neer said, “T he deemphasis by 
the auto makers on auto racing has 
turned the factory people toward 
the facts about fuel injection, 
rather than its glamour. 

“The arrival of fuel injection was 
going to be revolutionary; now it’s 
going to be evolutionary.” 

Another factor slowing down 
the arrival of fuel injection 
generally is the growing demand 
in the U.S. for economical trans- 
portation. 

Nevertheless, most carburetion 
engineers feel that fuel injection, 
or some comparable system, will| 
eventually replace the carburetor | 
because of its advertising and de-| 
signing value, even if its admitted 
advantages to efficient operation | 
of an engine are glossed over. 

. > > 


FrRoM the advertising standpoint, | 
it’s expected that the auto 
maker who comes out with a fuel- 
injection system within reach of 
the ordinary car buyer will have a 
great sales tool. 

Auto designers like fuel injec-| 
tion because, when an engine is 
fully engineered around such a 
system, they will be able to move 
the air cleaner from the top of the 
engine, permitting a reduction in 
hood height of six inches. 

Evaluating FI from the engineer- 
ing standpoint, there appears to be 
no single great advantage to it. 
But there are a dozen or more 
smal] advantages that explain why 





* 





Chrysler's System— 


A top view of one of the four Chrysler | 
Corp. engines that are equipped with | 
fuel injection. This system is the only | 
one which uses an electric modulator to | 
meter the fuel into the cylinders. It was | 
developed by Bendix. 





the car makers and suppliers are}! 


spending millions of dollars for its 
development. 


Furthermore, as one engineer 
explained it, “It just makes more 
sense to inject the fuel directly 
into the combustion chamber or 
at the valve port leading into 
the chamber. Why does the gas 
always have to be vaporized in 
the carburetor; shot into the 
manifold where it’s likely to lose 
its good mixture, and then be 
forced into the cylinder?” 

The typical fuel injection system 
consists of (1) a fuel pump which 
Col, 3) 





(Continued on Page 26, 





|Welding with Sound— 


A young lady welding aluminum and | 
copper foils on a Sonoweld machine which 
uses ultrasonic vibrations to produce the | 
weld. large metal items can aiso be 
welded by using larger machines with 
deep “throats.” 





ST CHESTER, Pa. — Ultra- 

sonic welding concept that de- 
pends on the conversion of high- 
frequency alternating current to 
mechanical vibration, has made its 
first appearance in the auto indus- 
try. 

Aeroprojects, Inc., originator 
and developer of the new process 
which is called Sonoweld, deliv- 
ered its first ultrasonic welding 
equipment to an auto maker for 
factory use this month. 

W. C. Potthoff, vice-president of 
Aeroprojects, also said that several 
other auto plants have ordered 
Sonoweld equipment for research 
purposes in their laboratories. He 

said the companies declined to be 
identified at this time. | 


Although ultrasonic welding is| 
rather expensive when compared to 
resistance welding, it reportedly is 
very worthwhile because it can 
make high-strength spot and seam 


Packard Employs 
Plastic for Hood, 
Snout on 4 Models | 


OUTH BEND.—The four cars in| 

the '58 Packard line will be 
equipped with ‘laminated plastic 
hoods and snouts, according to 
Eugene Hardin, chief engineer for 
Studebaker-Packard. 


Noting that the plastic hoods and 
snouts have several advantages 
over steel hoods and snouts, Hardin 
said that this is one way a small- 
volume manufacturer can excel a 
larger producer. 

Although the per-piece price of 
plastic hoods and snouts is two- 
to-three times as much as com- 
parable steel pieces, he said that 
S-P was able to use the plastic 
because plastic tooling costs are 
only 12 to 16 percent as much as 
steel tooling costs would be. A 
plastic moulding firm in southern 
Ohio produces the items for S-P. 

“In this case,” Hardin continued, 
“the actual cost of our plastic tool- 
ing for the two- pieces was only 
$65,325. Steel tooling costs would 
have been about $500,000.” 

Commenting on the use of plas- 
tics in place of steel for other 
items, he said the part has to be! 
rather complex, otherwise it’s ath, | 
ter to use steel. For extra strength, | 
he said, the plastic part can be! 
supported with steel. 








Engineering New Products | 
Page 30 


Welding Goes Ultrasonic 


First Auto Maker Buys Sound Equipment 
To Join Metal at Low Heat 





welds in a wide variety of metals 


and in many light gages which are | 
difficult or impossible to weld with 


conventional welding methods. 


Potthoff declared that this proc-| 
ess is now particularly suitable for 
welding small parts on instruments, 
horns, other electric equipment and 
body trim items. 

He said that Sonoweld can also 
weld large metal items by using 
machines with deep “throats.” 

“In the long range view,” he 
continued, “ultrasonic welding will 


| Lincoln, Cadillac, 


| producing a dis- 


How ‘Personality’ 
For New Edsel 
Was Developed 


Stylists Work 3 Years 
To Make ’58 Car 


Distinctive Creation 


OW would you set about de- 
signing a new American car if 
your employer said he wanted such 
a car and that he was going to 
spend $250 million to produce it? 
This is the situation which Roy 
A. Brown jr. faced on June 7, 1954, 
when he became the first person 
to go to work on the styling staff 
of Ford Motor Co.’s special projects 
(Edsel) division. 
Brown, who has had 20 years of 
automotive styling 
experience with 


Oldsmobile, GM 
staff and free 
lance firms, was 
confronted with 
the problem of 


tinctive car, yet 
one that would 
contain the de- 
sired amount of 
interchangeability 





Roy Brown 
| with other Ford Motor cars. 

As his boss, George W. Walker, 
Ford Motor’s styling vice-president, 
has said: 


“We are encouraged to design 
freely here in the styling office. Yet 
we must keep in mind at all times 
the fact that our designs will ulti- 
mately be submitted to the end- 





likely be used for building alu- 
minum radiators. Conventional 
welding is not suitable because 
in melting the material to be 
welded, you burn it away. But 
there’s no melting in our process 
so you can join the thinnest ma- 
terials. 

“Designers will have to realign 
their whole thinking because weld- 
ing aluminum to steel is now pos- 
sible. This is the best area for 
| application in the auto industry— 
| oe auee aluminum to steel and dis- 
| pensing with bolts or screws.’ 


| steel bodies to be ultrasonically 
| welded because resistance welding 
lis now perfectly adequate. He said 
he didn’t expect ultrasonics to re- 
place resistance welding where it’s 
doing a satisfactory job. 
Commenting on the use of ultra- 
sonic welding of aluminum radia- 
tors, Potthoff said that one alumi- 
num company (Reynolds Metal Co.) 
is “putting a fire under the re- 
search in this area right now” in 
(Continued on ee nee on Page 2, ON. 3) 31, Col. 1) 


a single room converted from an 
He said that he didn’t expect| Office on the second floor of the 


product divisions—which are our 
clients—to top management, and 
then to the ever sterner judgment 
of the public.” 


Brown’s mission was to style 
a car that would assure leader- 
ship in its field, that would sug- 
gest high performance, that 
would be individual in theme and 
that would be capable of satis- 
fying the practical and psycho- 
logical needs of the car-buying 
public. 

In the early days, his studio was 


Ford styling studio. 
> 

_Reown soon was given four as- 

sistants. This necessitated a 
move to slightly larger quarters in 
the basement of the styling studio. 
But this area also was far from 
adequate, particularly when the 
full-size clay models began to ap- 
pear. 

One top executive, on visiting 
the operation, said, it was “like 

(Continned on wage 3, Col, 1) 





| An Early Edsel Front End— 


In the evolution of the Edsel, this is one 
considered. 


It incorporated dual headlights and the wraparound bumper. 


of the early and less attractive front ends 
At this 


stage it was decided to move the parking lights up into the grille and to use the 


' bumper strictly as a bumper. 
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Stylists Work 3 Years... 





How New Edsel 
Got ‘Personality’ 


(Continued from Page 24) 


trying to build a locomotive in a 
closet.” 

An initial step taken by this 
“special projects” design team was 
to make a broad analysis of auto- 
motive styling as illustrated by past 
and present models of all makes. A 
careful appraisal was made of cars 
considered to be style leaders in 
order to determine why and how 
they had acquired such a reputa- 
tion. 

To find out what gives a car a 
personality of its own, the team 
studied silhouettes of other makes, 
comparing front, side and rear ele- 
vations and any lines or ornamen- 
tations that might be points of 
identity. 

These studies showed conclu- 
sively that the greatest visual 
impact is gained from looking at 
it directly from the front or rear. 
It then was concluded that the 
front and rear were the two 
areas which offered the best pos- 
sibilities for the individuality 
which was to be the key to Edsel 
styling. 

At about this time, Elwood Engle, 
a stylist from the Ford Motor 
styling studio began working with 
Edsel designers to coordinate them 

with the styling plans of the com- 
pany as a whole. 
> * o 

N THIS connection, no division 

stylists are permitted to visit 

the studios of other divisions to 
avoid duplication of designs: The 
only exception to this is the chief 
stylist of each division who checks 
the other studios to guard against 
accidental duplication. 

At about this time also (April, 
1955), the special projects division 
became the “special product” divi- 
sion, marking the transition from 
the design research phase of the 
program. The styling team then 
turned to the drawing boards and 
began to create. 

They began drawing hundreds 
of sketches, all searching for the 
theme that would give the needed 
individuality. An extensive file of 
these sketches was kept to show 
the designers where they were 
ome by showing where they had 

n. 


At an early stage, the team began 
styling interiors that harmonized 
with the exteriors, both in color 
and design motif. 

“Although we were aware of the 
danger of being too much alike, we 
also realized that there is a big 
difference between being different 
and being different-good,” said 
Brown. 

“We also had to keep in mind the 
general Ford Motor Co. styling 
theme which I think is a compro- 
mise between the crispness of the 
Chrysler dart shape and the round- 
ness of GM’s elliptical shape.” 

> > os 


[/DRCLARING that he didn’t want 
fins, he said “there’s nothing 
wrong with fins but we wanted to 
See if we could make a car without 
them.” 

In designing the car’s interior, 
the team concentrated on four 


picked a theme that was slightly 

familiar—the vertical concept,” said 

Brown. “Older cars had it, but we 

had to give it crispness and flair.” 
= * * 


) pee rough sketches of different 
versions of the vertical theme, 
the team began to work with full- 
size clay models, They learned that 
small two-dimensional sketches 
were helpful in exploring ideas, but 
that it was necessary to make large 
three-dimensional models to more 
accurately visualize the effect of 
the idea. 


In the early drawings of the 
bumper and grille, it was obvious 
that the vertical emphasis was 
not great enough so they de- 
veloped another approach that 
approximated the one they finally 
selected. 


With emphasis being given to 
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Now in Wide Use 
Today’s Vehicles! 


main points—safety, comfort, con-|. 


venience and features never before 
offered. 

The first conception of the in- 
strument panel included such fea- 
tures as a separate driver control 
area, a dome-type speedometer and 
individual instruments. They were 
grouped directly in front of the 
driver for safety and convenience. 

The next step was to enlarge 
upon this theme and to introduce 
refinements, such as the hood sur- 
rounding the instrument panel and 
the radio equipped with recessed 
control knobs for greater safety. 


transmission 
could be placed in the center of 
the steering wheel. 

Next, a contoured seat was de- 
signed that was considered simple, 
functional and comfortable. This 
offered the stylists many new pos- 
sibilities in trim design. 

“In designing the front end, we 


Millions of vehicles now depend on a multiple number of Small 
Motors that are in service in today’s cars and trucks. In many 
instances, famous American Bosch decimal horsepower Motors 
are in wide use as original equipment and offer you the obvious 
choice to meet the steadily increasing demand for replacements. 
Make the jump to the extra profits in Small Motor sales. Ask your 
Jobber for details and the sales-active prices. American Bosch, 
Springfield 7, Mass. A Division of American Bosch Arma 


Corporation. 


AMERICAN BOSCH 
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the vertical area, it occurred to 
the designers that this would be 
a logical place for the name of 
the car, Since the name Edsel] had 
not been selected, the code name, 
Ventura, was used at this point. 

In another workout, the designers 
began experimenting with dual 
headlights which were expected to 
be increasingly popular by 1958. 
This promoted redesigning of the 
bumper, wrapping it around more 
fully. The parking lights were then 
moved up into the grille and it was 
decided to use the bumper strictly 
as a bumper. 

« * * 


a studying a number of 
rear-end themes, the team de- 
cided upon a gull-wing theme as 
the one most likely to give individ- 
uality and an effect of graceful 
motion. It was believed that this 
theme also would fit in nicely with 
the front and side themes. 

While the team knew that front 
and rear design were of utmost im- 
portance, it also devoted consider- 
able attention to the side elevation, 
aware that a car’s side view trans- 
mits its feeling of motion and that 
sleekness was one of the objectives. 


The first attempt at side treat- 


ment consisted of a scallop design 
with a dropping side-line but this 
was discarded because it gave a 
dragging appearance. By inserting 
a straight line in the scallop, a look 
of fleetness was obtained. 

Still, this side treatment was 
not considered fresh enough. So 
the scallop was raised, narrowed 
and made symmetrical. This gave 
the appearance of a cleanly inte- 
grated side that was compatible 
with the rest of the car. 

In November, 1956, the special 
products division became the Edsel 
division and Brown was named 
chief stylist of the Edsel studio of 
Ford Motor’s styling office, the 
position he now holds. 

= + + 


OMMENTING on the automo- 

bile stylist, Brown said: “Basi- 
cally, a stylist is an artist. He takes 
something, tempers it with mass 
production methods and creates a 
pretty thing. 

“The weakest stylist is the guy 
who can only draw pretty pictures 
and then yell that the engineers 
aren’t going along with him, A good 
stylist will know competition and 
lead the manufacturers into new 
areas.” 


SMALL 
AXLE 





Spinning Units— 


Here is a closeup of the spinning op- 
erations on Cimco Engineering Co.'s Series 
4C54 special assembly machine. Such 
spinning operations are usually confined- 
to other, specially tooled equipment 
rather than included in the sequence of 
operation of an automatic assembly ma- 
chine. 


lo power— 


WINDSHIELD WIPERS 
SEATS + WINDOWS + TOPS 


ENGINE STARTERS 
MECHANISMS 


TRANSMISSION SELECTORS 
TOP LATCHES + WINCHES 
REAR DECKS + PACKAGE TRAYS 

















They Turn the Tables— 


Officials of Studebaker-Packard Corp. turn the tables on veteran Automotive News 
correspondent, Leon Pinkson, left, of San Francisco, and interview him on the new 
oll-white Scotsman. From left are Harold E. Churchill, S-P president; Sydney A. 
Skiliman, general sales manager; |. G. Carne, San Francisco zone manager, and 
Cc. V. Waltzer, los Angeles zone manager. Pinkson was attending the West Coast 
dealer driveaway and press showing of the 1958 Studebaker and Packard avto- 
mobiles. Pinkson has been covering the automotive industry for more than 50 years. 
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Evolution Under the Hood 


‘Fuel Injection Moves 


Back Into Spotlight 


(Continued from Page 24) 


supplies gas from the fuel tank to 
the system at from 20 to 300 psi, 
(2) a filter unit to remove foreign 
matter that would clog the delicate 
mechanism, (3) a throttle body that 
handles the air intake and contains 
the sensor devices, (4) a metering 
unit that coordinates the delivery 
of the gas and the air to the 
cylinders or manifold (based on 
information received from the 
sensor devices) and (5) an injec- 
tion nozzle at each cylinder. 
* + > 
ERE are some other advantages 
claimed for fuel injection over 

the carburetor: 

1. As much as 30 percent more 
horsepower from the same engine. 

2. Quicker cold starting and 
warmup. 

3. More room under the hood. 


KENAULT inc. 


425 Park Avenue, New York 22, N.Y. 
Plaza 5-8700 


In Canada: 1427 Mountain St., Montreal 25, P. Q. 


4. Automatic compensation for 
outside temperature and air pres- 
sure. 

&, No starved or over-nourished 
cylinders, producing a smoother 
running engine. 

6. Faster response. 

7. Slightly better economy. 

8. No throttle valve icing. 

9. Wider latitude in choosing 
fuel. 

10. No cornering or hill-angle 
effect on the fuel system. 

* * * 

=== all these advantages, 

many fuel-injection experts are 
strangely unenthusiastic about FI. 
Without knowing exactly why, 
many of these experts feel that 
they are being pushed down the 
fuel-injection road against their 
will. 

Said one engineer for a carbur- 






|injection. This function 





etor firm which also produces a 
fuel-injection system, “I don’t care 
what they say. You give: me the 
same engine and the same equip- 
ment and I'll get just as much per- 
formance from a carburetor as 
anyone else will get from FI.” 


Nevertheless, most of these 
engineers feel that FI is com- 
ing, the only question being “How 
soon?” 


Ed Cole, the Chevrolet genera! 
manager who probably has had the 
most experience in merchandising 
fuel injection, said recently that at 
present it’s too costly and compli- 
cated for general use, although it 
will still be available on '58 Chev- 
rolets. 

In contrast to the complicated 
fuel injection, Cole said, “The 
regular carburetor on today’s cars 
is nothing more than a perfume 
atomizer, making it a simple 
device.” 

Taking another position, Victor 
Raviolo, director of advanced 
product study and engineering re- 
search at Ford Motor Co. has said, 
“We will see fuel injection in 
American cars within five years. 
We have designs today that are 
almost as cheap as a four-venturi 
carburetor.” 

* * + 
A BENDIX fuel-injection special- 
ist has declared, “It’s possible 
that the demand for lowness may 
force adaptation of fuel injection 
on all cars in one or two years.” 

Explaining his firm’s experience 
with fuel injection, George Romney, 
president of American Motors, said 
AMC’s supplier (Eclipse Machine 
division of Bendix Aviation Corp.) 
hadn’t worked out the bugs for the 
fuel injection, particularly the valve 
for the control of the injection 
into the cylinder, and “we were 
slowed up as a result.” 

“He (the supplier) had worked it 
out in the laboratory but when he 
got it into production, it didn’t re- 
spond productionwise the same way 
as it had under research and de- 
velopment conditions,” Romney 
added. 

A Cadillac engineer said that 
his division had carefully studied 
most current FI systems and had 
found them wanting in one or 
more respects. He said Cadillac 
rejected them for engineering 
rather than for cost reasons. 

In discussing a fuel-injection sys- 
tem, one must ask these questions: 

1. Is it a timed or continuous 
flow system? This refers to the 
way in which the fuel is injected 
into the cylinder. In a timed sys- 
tem, the fuel in squirted inter- 
mittantly into the cylinder. In the 
other system, the fuel is kept at a 
constant pressure in the nozzle, 
squirting in the vapor whenever 
the valve opens. There are also 
semicontinuous flow systems. 

2. Is it a mechanical or electronic 
system? This refers to the method 
of sensing and controlling the 
quantity and timing of the fuel 
is con- 
trolled from a “brain” in the 
electronic system and from the 
manifold vacuum in the mechani- 
cal system. 

7 2 
IS the fuel injected directly 

* into the cylinder or is it in- 
jected into the manifold near the 
cylinder port or entrance? 

4. Is it a high-pressure system 
(300 psi) or a low-pressure (20 psi) 
or something in between? 

5. Is the system designed for new 
cars or used cars? 

Naturally, all of these varia- 
tions have their advantages and 
disadvantages which must care- 
fully be evaluated by the manu- 
facturer before he decides how 
much performance he wants from 
his system and how much he is 
willing to pay. 

At present seven major firms— 
GM’s Rochester Products division, 
Bendix’s Eclipse Machine division, 
Holley Carburetor Co. Borg- 
Warner’s Marvel-Schebler Prod- 
ucts division, American Bosch 
Arma Corp.’s American Bosch di- 
vision, Saaty Fuel Injector Corp., 
and European Bosch—have com- 
pleted and publicly announced one 
or more fuel-injection systems. A 
brief discussion of each system 
follows: 

* » x 


Rochester Products 


7 system is best known 
because of its use on Chevrolet 
and Corvettes. It was also used to 
a limited extent on Pontiac’s 
Bonneville last year which was 
sold only to dealers to enable 


(Continued on Page 27, Col, 1) 
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factory and dealership personnel 
to gain experience with fuel in- 
jection before introducing it pub- 
licly. 

The system used this year on 
the Chevrolet and Pontiac are 
nearly identical except that the 
Pontiac system has a mushroom- 
type shroud over it for better en- 
gine breathing. 

Rochester Product’s fuel in- 
jection is of the continuous flow, 
mechanical type. It delivers fuel 
to the cylinder port at pressure 
up to 200 psi. Fuel is supplied 
to the system by a conventional 
fuel pump. 

Separate passages are provided 
in the system to supply filtered air 
to each intake port. Here the fuel, 
finely atomized by the injection 
nozzle, mixes with the fast-moving 
air and is drawn into the com- 
bustion chambers with uniform 
cylinder-to-cylinder distribution. 

Rochester reportedly is now de- 
veloping a second system. 
+ aa te 


Bendix 

HE Bendix fuel-injection 

system is being offered as 
extra-cost equipment on '58 Plym- 
ouths equipped with the Golden 
Commando V-8 engine, Dodges 
with the D-500 engine and on the 
DeSoto Adventurer and the Chrys- 
ler 300-D. 

This is a timed system, with the 
fuel-air coordinating performed by 
an electronic brain. Fuel is injected 
at the cylinder port at the rela- 
tively low pressure of 20 psi. More 
complete details of this system 
were published in the Oct. 7 issue 
of Automotive News. 

This system, originally called 
Electrojector, was discussed at 
some length several months ago by 
A. H. Winkler, of the fuel systems 
engineering department of the 
Eclipse Machine division of Bendix 
Aviation Corp. 

He said that Bendix began 
working on FI 4% years ago, in 
an effort to develop a system 
that (1) was adaptable to exist- 
ing engines with minimum modi- 
fications, (2) would permit a 
lower hood and (3) would be 
priced so that eventually it could 
be used in the high-volume field. 

Winkler stated that Bendix first 
began using a_ solenoid-controlled 
valve with an engine-driven com- 
mutator. But this mechanical 
system was found impractical and 
the Bendix engineers switched to 
an electronic control hooked up to 
solenoid-injection valves. 

He said that the Electrojector 
system tests have shown fuel 


Vinyl Arrives 
Maker Says Laminates 


Have Bright Future 


COLUMBUS, Ind. — Patterned 
vinyl-metal laminates, after years 
of trial and testing, now have 
taken their place among the most 
versatile and durable “finish per- 
fect” materials in the metal work- 
ing industry. 

“The ultimate expansion of the 
uses of vinyl-metal laminates now 
depends entirely on the foresight, 
imagination, and ability of the 
manufacturers,” declares E. H. 
Stonecipher, vice-president of Ar- 
vin Industries, Inc., producer of Ar- 
vinyl. 

“These laminates have proved 
themselves in a wide variety of 
uses in products where both beauty 
and decorative effect or durability 
are prime factors. With new 
methods of handling, shaping, and 
applying them being developed, the 
field for their uses appears un- 
limited.” 

One of the chief advantages of 
using vinyl-metal laminates, ac- 
cording to Stonecipher, is that any 
one of thousands of perfect and 
permanent finishes can be applied 
economically to the base metal 
while it still is in sheet form, be- 
fore it has been fabricated into 
the finished product. Vinyl-coated 
steel and aluminum can be 
Punched, deep drawn, shaped or 
handled in the same manner as 
~_ metal without harming the 

nyl. 


economy of a mile per gallon in 
all ranges compared to the four- 
barrel carburetor. He added that 
the tests also showed a 30-percent 
improvement in brake horsepower 
over the four-barrel carburetor at 
all RPM ranges, with an improv- 
ing advantage beginning at 1,600 
RPM. 

However, Winkler declared, for 
best results the fuel injection system 
must be compatible with the mani- 
fold and the engine. 

Summing up fuel injection, he 
said, “The individual gains are 
small—but overall they’re impres- 
sive. It’s the most significant en- 
gine change in two decades.” 

+ + = 


Holley Carburetor 


T=: has developed two fuel 
injection systems—the Shuttle- 
Jet system which costs about 10 
times as much as a carburetor and 
the R-83 system which costs twice 
as much as a carburetor. 
Shuttle-Jet is an adaptation of 


the system designed by Joseph 
Lucas of England who licensed 
Holley 18 months ago to produce 
his system in this country. Since 
then, Holley has redesigned the 
system to make it adaptable for 
American V-8 engines. 

Developed 10 years ago, the 
Lucas system has been used on 
several racing cars, including the 
D-type Jaguar which won the 24- 
hour race at Le Mans, France, this 
year. 

Shuttle-Jet is a timed, high- 
pressure (about 100 psi) system 
that mechanically coordinates the 
fuel and air. 

Holley says that the single 
biggest advantage of this system 
over a carburetor is its ability 
to employ a single-meter system 
that is efficient throughout the 
entire operating range of the en- 
gine. 

This is contrasted with thé typi- 
cal four-barrel carburetor which 
employs these five metering sys- 





Eber Byam introduced an elec- 
tric self-starter in Boston as early 
as 1902. 





tems: The idle system; the main 
system; the secondary system; 
economizer system, and the accel- 
eration system. 


An unusual feature of this system 


is that its high pressure will allow | 


fuel injection directly into the 





cylinder, rather than upstream 
from the intake port, if the engine 
designer. desires. 

Fuel metering in this mechanism 
is controlled by a shuttle piston in 
the metering assembly which has a 
rotating and a stationary sleeve, 
Orifices in the rotating and sta- 
tionary sleeves are matched to 
provide injection to one cylinder at 
a time. 

A Holley engineer said an im- 
portant advantage of this system is 
that it offers the engineer greater 
flexibility in designing the engine 
for more efficiency and power. 

He has greater flexibility because 
the carburetor can be moved from 
the top of the engine, because the 
air-intake manifold can be moved 
to any place he chooses, because he 
can design a different type of mani- 
fold and because he has greater 
freedom in designing the cam- 
shaft. 

Besides being less expensive, 
Holley’s R-83 system offers a 
chance for transition from car- 
buretion to fuel injection with a 
minimum of engine redesign 
field service problems. 

The R-83 is a mechanical, con- 
tinuous-flow system which injects 

(Continued on Page 28, Col, 1) 
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A revolutionary process of welding non-ferrous 
metals and alloys without heat, electrical 
current, filler material or fluxes. The bond 
results from close inter-atomic contact of 
the two metallic surfaces. It has excellent 
electrical conductivity and tensile strength 
often exceeding that of the parent metal. 
Koldweld is now available to industry. In 
addition to supplying standard hand and 
power operated tools, the newly formed 
Koldweld Division of Kelsey-Hayes is now 
able to offer technical assistance in the 
design of dies and fixtures readily adaptable 
to conventional metal fabricating 
equipment under a license agreement. 


Koldweld Division, Kelsey-Hayes Co., Utica 4, N.Y. 


ELSEY-HAYES 


Automotive, Aviation and Agricultural Parts « Hand. Tools for Industry and Home 


16 PLANTS: Detroit and Jackson, Mich.; Los Angeles; McKeesport, Pa.; Springfield, Ohio (Speco Division); Utica, N.,Y. (Utica Drop Forge & 
Tool Division); Davenport, lowa (Farm Implement and Wheel Division); Philadelphia, Pa. (Heintz Division); Windsor, Ont., Canada. 
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fuel into the manifold at about 30 
psi. Holley engineers say that it 
meters out the fuel better than a 
carburetor but not as well as the 
Shuttle-Jet. 

Said one Holley FI specialist, 
“We feel we have complete cover- 
age in the fuel-feeding field with 
our carburetor, the R-83 system 
and Shuttle-Jet. A system like the 
R-83 is the most likely to be found 
on the car of the future.” 

He added, “Fuel injection ‘will 
have no effect on the types and 





octanes of future fuels. The engine 
engineers will still decide this; the 
only difference will be that they 
won't have to order a fuel designed 
for the weakest cylinder because 
all cylinders will be equally 
strong.” 


Borg-Warner 

Marvel-.Schebler products 
division of Borg-Warner un- 
veiled its mechanical, timed fuel- 
injection system a few weeks ago. 
Pressure in this mechanism is built 
up to 80 psi and it also is suitable 
for port or direct cylinder injec- 
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tion, Nozzles for the latter method 
would be more expensive. 

The principal element in this 
system, which is now being tested 
by several auto makers, is an in- 
jection pump of the single- 
plunger design which can be 
modified for four, six or eight- 
cylinder engines. 

Distribution of the metered quan- 
tities of fuel is obtained in the 
plunger body as the plunger moves 
up in the came lobe. 

Being more optimistic about the 
cost of FI, Marvel-Schebler says, 
“In high production quantities the 


cost of this system may not be 
more than the cost of two four- 
barrel carburetors, and when prop- 
erly calibrated and the engine 
modified for most efficient use of 
fuel injection, the system will pro- 
vide sufficient fuel economy to 
quickly offset any added cost.” 


* * * 


American Bosch 


_ 20 years of research on 
gasoline fuel injection, Ameri- 
can Bosch introduced its automo- 
tive system two years ago. It is a 
timed, mechanical and port-injec- 
tion system. 

C. H. Nystrom, assistant chief 
engineer of fuel injection at 
American Bosch, said that his 
company studied the continuous- 
flow system but decided that the 
timed system offered more imme- 
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Rotary 2-Plunger 
Frame Pick-Up Lift 


With this new Rotary Lift you can increase the 
output of every mechanic and service man. Its 
two separate parallel runners support the car 
out of the way of vital under-car parts. 


Puts every under-car part in the open 


Mechanics can see better, reach easier, work 
handle transmission, differential, 


similar jobs more profit- 


ably. Other outstanding features of this new 
Rotary 2-Plunger Lift include: 


* Foolproof equalizing system (see left) 
© Reinforced 6” runners—more accessibility 
e Dependable, economical full-hydraulic 


© Unobstructed floor area when lift is raised 

© Fast, accurate car spotting 

© Fool-proof pin-type safety lock 

¢ Automatic oil speed contrel. valve to main- 
tain safe lowering speed 

e Economical installation .. . 


only one 


¢ Famous Rotary design and construction 


Write for catalog 

ROTARY LIFT COMPANY 

Division of Dover Corp. 

Memphis 2, Tenn.—Chatham, Ontario 


FRAME PICK-UP LIFT 


diate advantages and greater po- 
tential. 

In developing this system, he 
said that American Bosch en- 
gineers saw the need for a system 
that would: 

1, Give a good air-fuel ration 
under varying loads and speeds, 
2. Provide starting enrichment 

and taper off after. start-up. 

3. Require less idle enrichment. 

4, Require less enrichment at full 
throttle. 

+ * * 
Saaty 


a eight years of develop- 

‘ment, Saaty Fuel Injector Corp. 
of Providence, R. I., will begin 
production of its Meteor Fuel 


Injector, which is designed for the 


replacement market, about the first 
of the year. 

Roger W. Angstman, engincer- 
ing vice-president, said that the 
Saaty mechanism is sometimes 
called a high-pressure carburetor 
but that this is not true because 
it actually puts the gas-air emul- 
sion into the manifold under pres- 
sure. 


He said the unit will be suit- 
able for almost all six and 
eight- cylinder engines and that 
it will retail for about $100, At 
present, Angstman is looking for 
a national-sales organization to 
merchandise his unit. 


Interchangeable with a carbur- 
etor, the Meteor injector squirts 
fuel into the manifold instead of 
depending on the engine vacuum. 
This system, called manifold or 
low-pressure injection, has been 
used for years in aircraft engines. 

a * * 


European Bosch 


Tos newly developed, timed 
manifold-type fuel injection 
system of Robert Bosch, of Ger- 
many, will soon make its appear- 
ance in this country on the 
Mercedes-Benz 300 which will be 
sold by Studebaker-Packard deal- 
ers. 


Bosch says that this system gives 
six-cylinder engines 30 percent 
more torque and markedly im- 
proves acceleration and hill climb- 
ing. This is the only system at 
present that injects the fuel di- 
rectly into the cylinder. 


For an injection pump, this 
system employs a Bosch-pump with 
a governing system and a gasoline- 
plunger feed pump.- Another elec- 
tric fuel pump which is auto- 
matically controlled by the engine 
oil pressure ensures a satisfactory 
supply of fuel at all times and 
eliminates vapor lock. The engine 
requires a 300-watt generator. 

While these fuel-injection sys- 
tems have already been an- 
nounced, three other firms— 
Carter Carburetor Co., Thompson 
Products and Continental Motors 
—are developing FI systems but 
they are as yet unannounced. 


A Carter official declared, “We 
haven’t released any dope on our 
system yet and we won't release 
any information until] the job is 
ready to go. Several others have 
come out and said their systems 
were ready to go but they weren't. 


“We've gone around to the auto 
companies and told them that we 
would give them a demonstration 
of our product if they wished. We 
won't let any one company have 
it; we’re going to give them all a 
chance.” 

7” os * 
THOMPSON PRODUCTS offi- 
cial said that he was unable to 
discuss his firm’s system because 
it was staff-developed and had not 
yet been turned over to any divi- 
sion... 

He declared, “Some tests have 
been run with our system on cer- 
tain cars for the benefit of certain 
manufacturers to see if we’re going 
in the right direction.” 

In a general evaluation of all 
the fuel injection research, a 
Holley engineer said, “Out of all 
this work will eventually come a 
better fuel-metering s ystem; 
something that will enable us to 
handle better more of the prob- 
lems the manufacturers are 
throwing at us. 

“The more complex the fuels 
become, the more difficult it be- 
comes for carburetor people. Every 
year we have less engine ventila- 
tion, more stuff under the hood 
and more lowness, so we're going 
to have to find a better way of 
metering the fuel.” 
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r.p.m. The engine has a compres-|an extra one or two passengers 


sion ratio of 6.8 to 1 for standard 
gas and 7.8 to 1 for premium gas. 
The bore is 3% inches and the 
stroke is three inches. 


Vauxhall Motors Ltd. GM’s 
English subsidiary, claims the car 
is capable of 35-45 miles per gallon. 
A lengthy road test by this reporter 
produced a record of 26 miles to 
the gallon, 

” * 
eS engineers have made 

a considerable effort to produce 
economy motoring by controlling 
the initial cost (unofficially re- 
ported at something over $2,000), 
the tire life and the maintenance. 
Vauxhall engineers declared, 
“Heavy lubricating-oil consumption 
results from leakage or burning, of 
which burning is the most difficult 
to control. There are two possible 
paths of entry of oil into the com- 
bustion chamber: One down past 
the valve stems; the other, up past 
the pistons. 

“In both cases oil loss will in- 
crease as the components wear. 
Measures taken to curtail oil con- 
sumption in the Victor attend to 
both the restriction of the oil 
flow at these points and to mini- 
mizing the rate of wear of critical 
components.” 

A new feature of the Victor is 
the three-speed, synchromesh trans- 
mission, equipped with gears of 
helical form which reportedly give 
lasting quietness and ease of con- 
trol. The clutch is hydraulically as- 
sisted and consists of a single, dry 
plate. The gear shift lever is on the 
steering column. 

= > + 
Coil and Leaf Springs 

HE Vauxhall has independent 

coil springs in the front and 
leaf springs in the rear. There are 
double-acting hydraulic shock ab- 
sorbers at all four wheels. 

Other engineering features in- 
clude a single-shaft drive line, a 
semi-floating rear axle, hydraulic 
brakes with finned drums, an easy- 
release hand brake and a 12-volt 
electrical system. 

Commenting on the car’s styl- 
ing, GM said it was the first car 
to be produced in Europe with a 
wraparound windshield.and wrap- 
around rear window. 

With its 98-inch wheelbase, the 
Vauxhall Victor is smaller than 
other Vauxhall models and consid- 
erably smaller than any American- 
built GM car. The car is available 
here in two four-door models—the 
Victor and the Victor Super—which 
differ mainly in color and interior 
trims. 

Vauxhall says the Victor, which 
is 58 inches high when loaded, is 
designed as a four-seater with 
“sufficient width to accommodate 


Chemical Field 
Seen Expanding 
4-Fold by 1980 


BALTIMORE. — A Cleveland en- 
gineer has predicted that America’s 
chemical industry will quadruple its 
size by 1980. 

Dr. Carl F. Prutton, executive 
vice-president and director of the 
Food Machinery & Chemical Corp., 
told the 37th national meeting of 
the American Institute of Chemical 
Engineers that. the industry’s 
growth will be attended by many 
problems. 

“Adequate skilled manpower for 
such an expansion,” he warned, 
“will not be available unless man- 
agement shows our talented youth 
a challenging and promising career 
opportunity.” 

Moreover, industry and govern- 
ment must jointly assume respon- 
sibility for a large buildup in the 
basic physical sciences, he said. 
The $300 million now being spent 
annually on the basic sciences in 
this country is “woefully inade- 
quate,” Dr. Prutton added. 

In order to increase its capacity 
by 1980, he continued, the industry 
must think up radical engineering 
improvements. Current expendi- 
tures, he pointed. out, are running 
$2 worth of capital. for every $1 
of sales. 


| 


when occasion demands.” Actually, 
four adults can be seated comfort- 
ably in the car but another adult 
passenger is impractical. 

= as 7 


| ty ayy though the Vauxhall Victor 
is a somewhat austere, eco- 
nomical car, it has a number of 
what the British call “driving 
amenities”. and “passenger ameni- 
ties.” 

Among the driving amenities are 
the five-position ignition and 


starter switch and the door-locking 
system which permits locking from 
the inside with a button and lock- 
ing from the outside without using 
the key. A pleasant dividend is 
that the driver can reach over and 
open or unlock the right rear door 
without straining. 

Included in the passenger 
amenities are a simple car heater 
which provides warm and fresh 
air and defrosting, a surprisingly 
large trunk, a radio, spacious 
glove compartment and ventipane 
windows, Its interior is surpris- 
ingly plush. 

The car is pretty well summed 
up by the manufacturer when it 
says, “The Victor styling is con- 
cerned not with looks alone, but 


practical considerations.” 


IN TRANSPORTATION 
EQUIPMENT, TOO 


The quality star 


Qa 


Midland {Tex.} Adds to Studebaker Fleet— 

The City of Midland (Tex.) takes delivery of 14 Studebaker Transtar half-ton trucks 
is governed throughout by sound| from Broadway Motors, Midiand’s Studebaker dealership the last 20 years. This 
brings to 23 the number of Studebaker units operated by the city. 
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Rotary Tabletting Presses 
Introduced by Stokes 


Two and three-layer tablets, with each 
layer distinctly separate from the others, 
and with each layer containing a pre- 
cisely-controlied weight of material, are 
being produced on special rotary tablet- 
ting presses introduced by F. J. Stokes 
Corp., 5500 Tabor Rd., Philadelphia 20, 
Pa. 
Precompression of each layer of ma- 
terial after it has been filled into the 
die creates sharply defined surfaces be- 
tween layers and permits ejection of 
individual layers for accurate weight check 
while the machine is running at any de- 
sired production. speed, ® is claimed. 





Rubber Wheel Developed 
For Cleaning and Buffing 


A buffing wheel, consisting of 17 rubber 
pads of special design, has been perfected 
by James Back & Associates, P. O. Box 
532, Riverdale Station, Dayton, O. 

The Kwik Kleen Buffer can be used 
without shield on rubber, plastics and 
other soft materials, it is claimed. The 
buffer wheel is 4% inches in diameter 
and 1% inches wide. It is available with 
or without special threaded adapter nut, 
for operating speeds from 1,750 to 3,450 


r.p.m. 





Metal Plating Process 
Announced by Apollo 

A development in preplated metal, 
known as specification plate on chrom- 
steel, makes possible heavy chromed 
finishes of varying quality at the same 
production conveniences and economies 
as when working with ordinary sheet 
metal, according to Apollo Metal Works, 
6650 S. Oak Ave., Chicago 38, Ill. 

Advantages of specification plated metal 
are said to be numerous. It can be 
stretched without danger of drawing out 
the luster of the satin finish. Even on 
highly polished surfaces, deeper draws 
than those possible on commercial coat- 
ings can often be provided, it is claimed. 


Hydraulic Directional Valve 


Is Introduced by Parker 
A hydraulic directional control valve, 
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handling and similar mobile equipment, 
they are available in one, two, three, 
four and six-spool models. 

S «& 6 


Resistance to Corrosion 
Claimed for Niphos Coating 


The “Niphos” process, a new method | 
of applying nickel-alloy coatings, is avail- 
able for industrial applications which can 
benefit by economically adding corrosion 
or wear resistances to ferrous metals, ac- 
cording to Tube Reducing Corp., Walling- 
ton, N. J. 

The company said that after applica- 
tion, the Niphos coating is heated in a 
reducing atmosphere to provide a tightly 
adhering nickel-alloy coating which will 
not peel or flake even when subjected 
to a 180-degree bend. 





Industrial Fork Truck 
Lifts Without a Mast 


Automatic Transportation Co., 149 W. 
Eighty-seventh St., Chicago 20, Ill., has 
designed and manufactured a fork lift 
truck that will lift 10 feet without a mast 
—new concept of design and engineering 
in this field, it is claimed. 

A heavy duty truck, the MF-150 Elbolift 
has a lifting capacity ranging from 12,000 
to 20,000 pounds. By eliminating the 
heavy mast assembly the manufacturer was 
able to reduce the overall weight and 
gain greater visibility because there are 
no rams or uprights to interfere with 
the driver's vision. 

* * ®* 


GE Develops New Compound 


For Molded Appliance Parts 


General Electric Co. announced that 
molded appliance parts which withstand 
boiling water and oven-hot temperatures 
can be molded from new phenolic com- 
pounds developed by its Chemical Ma- 
terials Department, Pittsfield, Mass. 

The company said GE-12980 produces 
“satin-finished™ parts which can withstand 
temperatures up to 500 degrees Fahren- 
heit. The new high-heat-resistant powder, 
it added, can be molded under tempero- 
tures ranging from 300 to 370 degrees, 
using standard molding pressures. 

ac. 





Transfer Forming Machine 
Produces Four Bends 


A three-station in-line transfer forming 
machine that produces four bends and 
contours in hot rectangular steel bars dur- 
ing one station operation is now available 
from Expert Automation Machine Co., 
17144 Mt. Elliott Ave., Detroit 12, Mich. 

All bending and contour forming op- 


the VDP2, rated at 20 gallons per min-| erations are performed in one working 


ute, has been introduced by Parker Ap- 
pliance Co., 17325 Euclid Ave., Cleve- 
land 12, O. 

Designed for earth moving, 


station to allow complete forming of the 
part while it is still at the required tem- 
perature for bending, it is claimed. This 


material ' design also reduces overall machine size. 


Engineering and Production 
Products 








Bar-Tube Feeder Designed 


For Automatic Operation 


Non-stop production and automatic feed- 
ing from a conveyor line into a grinding 
machine are said to be provided by the 
model 17008 bor & tube feeder made by 
Feedall, Inc., 38399 Pelton Rd., Wil- 
loughby, O. 

The unit has a magazine-loading feed 
with any desired constant rate of 5 to 20 
fpm from the loader to the machine. Parts 
are cycled either by photo-electric relay 
or mercury switch, actuated by the con- 
veyor mounted on the ovt-feed conveyor. 
Cycling controls can also be operated by 
the magazine loader or the machine being 
fed. 

> 


New Hoover Ball Bearings 


Have Seals of Tefion 


Lubricated-for-life ball bearings vtiliz- 
ing new-type seals of Tefion are a recent 
development of Hoover Ball & Bearing 
Co., Ann Arbor, Mich. 

The seals are designed to provide posi- 
tive line contact between the inner race- 
way of the bearing and the permanently 
attached full metal shields, Hoover said. 


> . > 





Opposed-Spindle Driller 
Features Hole Positioner 


An opposed-spindie drilling machine 
featuring a flexible automatic system for 
positioning heads and table for producing 
hole potterns has been developed by 
Walter P. Hill, Inc., 22183 Telegraph Rd., 
Detroit 19, Mich. 

The fully avtomatic, hydraulic-powered, 
electrically-controlied machine, has been 
especially developed for drilling holes in 
tube sheets and baffles in condensers, 
heat exchangers, evaporators, heaters and 
all types of heat transfer equipment. The 
machine, which will handle sheets and 
baffles up to 6 feet diameter and 10-inch 
thick, will produce holes at feed rates up 
to 18 inches per minute with conventional 
oil-flute drills. ‘a 
Lacquer Primer-Surfacer 


Marketed by du Pont 


A Duco lacquer primer-surfacer in a 
light shade called “platinum gray" has 
been introduced by E. |. Du Pont de 
Nemours & Co., Wilmington, Del. 

Called No. 30 platinum gray, it dries 
to sand quickly, and has excellent filling 
and hold-out properties, it is claimed. 
Due to its light color, it is not necessary 
to apply excessive builds of pastel top- 
coats to obtain satisfactory covering, it 
is said. 


Polyester Film Designed 
For Making Copies 


A material said to be useful in making 
blueprints and whiteprints has been in- 
troduced by American Chart Service, Inc., 
101-193 Dover St., Somerville 44, Mass. 

The self-sticking tape is printed in red 





and will also reproduce photographically, 
it is claimed. Unlike cellophane, this 
polyester film is said to be a dimensionally 
stable, high-strength, non-brittle tape, and 
will not break or tear. The tape is offered 
in nine patterns, all available in six 
standard widths from 1/32 to one inch. 


New Welding Electrode 
Developed by Eutectic 


A new electrode, Super-SteelTectic 110, 
with 110,000 p.s.i., for arc-welding on 
mild steels and high-strength, low-alloyed 
steels, has been developed by Eutectic 
Welding Alloys Corp., 40-40 W. 172nd 
St., Flushing 58, N. Y. 

Eutectic said the product is a universal, 
all-position, AC-DC alloyed electrode and 
is especially effective on thin and dis- 
similar gauges with highly critical joints. 
it is recommended for fabrication of 
high-strength piping and tubing in the 
flat, horizontal ond overhead positions. 





Industrial Brake-Clutch 


Announced by Eaton 


The Dynamatic Division, Eaton Mfg. Co., 
Kenosha, Wis., has introduced a line of 
electro-magnetically operated disc-type, 
friction brakes and clutches. 

Called “Dyna-TorQ,” the clutches and 
brakes operate on the principle of electro- 
magnetic engagement of two friction 
members—the armature and the field mag- 
net—to develop driving or braking torque. 
Four types now in production are the 
basic clutch, the basic brake, the cluich- 
brake and the clutch-coupling—all avail- 
able in a wide range of capacities. 


Chemical Handling System 
Offered with Lined Pipes 


A complete system for handling chemi- 
cals which is said to be corrosion-proof 
and includes lined pipes with fittings is 
being offered by Resistofiex Corp., Rose- 
land, N. J. 

The Ffuorofiex-1-S is lined with a Teflon 
compound which the company said is 


chemically inert up to 500 degrees F., 
metals 


except for molten alkali and 


fluorine. 





es 


Imported Device Extracts 
Broken Twist Drills 


A twist drill extractor has been put on 
the market by Eagle Metal & Tool Corp., 
150 Broadway, New York 38, N. Y. These 
imported tools provide a quick and sure 
withdrawal of broken twist drills from 
their holes, it is claimed. 

It is so designed that it is not necessary 
to disturb the jig or set-up. The standard 
set of five extractors, size 5/32" to 1", 
are furnished in a zippered plastic pouch. 


Jennings Unit Measures 
Ignition System Voltage 


An instrument particularly suited for 
measurement of high voltages in ignition 
systems has been developed by Jennings 
Radio Mfg. Corp., Box 1278, San Jose, 
Calif. 

The Jennings J-1003 High Voltage 
Vacuum Tube Voltmeter provides six 
linear voltage ranges with full-scale read- 
ings of 7.5, 5,.10, 25, 50 and 100 kilo- 
volts with a full-scale accuracy of plus or 
minus 3 percent over the range of 10 
c.p.s. to 20 m.c. and with somewhat less 
accuracy at frequencies up to 200 m.c. or 
more. F 





Magazine-Loading Feeder 
Introduced by Feedall 


The special model 2500 Feedall feeds 
2 by 3%-inch slugs into a heat-treating 
machine at predetermined speed and has 
automatic shut-off controls. A large hopper 
provides storage capacity for variable 
parts flow rate. 

Angle of elevation, depth of cleats and 
machine speed can be adjusted to feed 
rolling or sliding parts into a broad 
range of high-speed production machines. 
The feeder is powered by a % hp 3-phase 
220/440-volt motor, and has 42% inches 
loading height. Work range includes roll- 
ing parts up to 5 inches in diameter, 1% 
inches long, or sliding parts 2-inches in 
diameter, 6 inches long. Feedall, Inc., 


Willoughby, O. 
= 





Press-Bender Machine 
Introduced by Hill 


A versatile, fully-automated, horizontal 
punch press and multiple bending com- 
bination machine has been announced by 
Walter P. Hill, Inc., 22183 Telegraph Rd., 
Detroit 19, Mich. 

The hydraulic-powered, high-speed ma- 
chine utilizes unique press bending prin- 
ciples to simultaneously pierce and 
countersink holes, flatten, coin weld pro- 
jections, and produce multiple bends in 
two tubular parts at a-time at a net pro- 
duction rate of 1,440 pieces per hour, 
is is claimed. Machines of this type are 
said to be ideally adapted to the produc- 
tion of automotive molding and trim, and 
will also handle angle, square or rec- 
tangular-sectioned shapes. 
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materials can be welded without |» 
Auto Maker’s Purchase ... the removal of the insulating or 
protective coating. : 

In practice, ultrasonic welding | 


e © is accomplished by holding the 
Welding Goes Ultrasonic _ |} tro"piccst"tr"metal with a: tore 
of between 10 and 350 pounds and] 
simultaneously subjecting them to| 
(Continued from Page 24) ultrasonic vibration. 
an effort to work out a satisfactory | metal foil or to heavy materials. con nae ae = po 
system. 3. Relatively low clamping forces| jp the speculative stage but 

Although Alcoa and Kaiser Alu-| are required. metallurgists think that the oscil- 
minum were the first two outside; 4 A minimum of external de-| latory motion induced breaks up 
firms to work with ultrasonic weld- | formation results. the interface between the two 
ing equipment in their labs, they; 5 No arc, spark or sputtering is| metals, providing intermolecular 
have not showed as much interest| | .auced to contaminate surround-| contact and producing the weld. 
in this area. ing areas. Aeroprojects engineers are cur- 

Within the last few months | ¢ Ultrasonic welding has a low|rently making a theoretical analy- 

Aeroprojects has supplied special | .iectrical-power requirement, often| sis of the matter, Potthoff said they 
pilot production units to DuPont, |.. jow as 5 percent of that re-|have ideas about how the weld 
American Machine & Foundry | quired by ordinary resistance weld-|occurs but they may change when 
and Westinghouse. ing. Almost any 220-volt factory|the analysis is concluded. 

Price of the equipment, accord-| power line is suitable. He declared, “Our men are con- 
ing to Potthoff, is comparable to 7. The welding is accomplished | stantly researching this subject. 
the more elaborate resistance alu-| at low temperatures which re- | Improvement is being made all the 
minum welding equipment now on| tains the structural integrity at | time. In the last year alone, we’ve|. 
the market. the weld zone. increased the gage of aluminum 

Potthoff said, “Another big area 


8. Special controlled atmospheres| which we can ultrasonically weld 
for ultrasonic equipment is instru- from .040 to .080 of an inch. Assembly Unit for Heater Motor Cores— 


are rarely required. 
ments because it’s now possible to| 9. Surface preparation is usually} “We are also doing finer and} Cimco Engineering Co., Ann Arbor, Mich., developed this machine to assemble 900 
easily weld copper leads to alumi-| not important and only degreasing | finer work—up to one thousandth | automobile heater motor cores per hour: The machine automatically controls stack 
num conductors such as those used | jg required. of an inch in diameter. So you see, | height of the steel laminations making up the core. It is compietely aulomatic and 
in coils.” 


10. Many anodized or insulated| we're going both ways.” requires an attendant only for servicing feed units. 
Copper and aluminum are good 


conductors of both heat and elec- 
tricity and therefore do not lend 
themselves to the simpler types of 
welding. Ultrasonic welding over- 
comes this because it involves only 
moderate heat. 

Ultrasonic welding is also suit- 
able for brass, zirconium, platinum, 
titanium, niobium, magnesium, 
stainless steel, nickel, inconel and 
many other metals. Developers of 
the process say they have discov- 
ered no common metal that cannot 
be ultrasonically welded. 

Potthoff makes these claims for 
the process: 

1. Many combinations of dis- 
similar metals can be welded to 
each other without the formation 
of intermetallic compounds. 

2. Thin foil can be welded to other 








































To help close sales... 


show her the fashion-right luxury 
of upholstery of Du Pont Nylon 


She’s “up” on fashion . . . and wise to all the extra value fashion-right 
upholstery of Du Pont nylon brings to.the 1958 cars! So use this selling advantage 
. -. and all these other extras your customers get with nylon upholstery: 


© longer wear © greater variety in color, texture 
© easier care © the extra comfort of woven fabrics 


Remember all these sales appeals Du Pont nylon brings to upholstery . . 
use them . . . see how they help you close the sale! 





Autocar Veteran 
Bachman Enters 


Semiretirement 


EXTON, Pa.—Benjamin B. Bach- 
man, automotive engineer who has 
been wih Autocar division, White 


BETTER THINGS FOR BETTER LIVING 
» THROUGH CHEMISTRY 












M. A. Hutelmyer G. R. Strohi 
Motor Co., for 52 years, is going 
into semiretirement. 

Bachman, who joined Autocar as 
a draftsman, will continue as di- 
rector of engineering on a part- 

time basis. 


Part of his 
duties will be 
taken over by 
Ernest R. Stern- 
berg, who has 
been appointed 
administrative en- 
gineer. 

Autocar also 
announced the 
: appointment of 

Laurence Cooper 
B.B. Bachman 4. chief engineer; 
‘Maurice A, Hutelmyer, chief chas- 
sis engineer, and G. Ralph Strohl, 
director of research, 

Autocar was in its eighth year 
when Bachman joined it and was 
making passenger cars, He was @ 
vice-president at the time Autocar 
merged with White in 1954. 


Ranes Selling Simca 
Ranes Motors, 2100 N. Harwood, 
Dallas, has added the Simca line. 











54 OF A SERIES 


No. 





ee er Nel et ee ey 








FORD FAMILY OF FINE CARS CLEARINGHOUSE 


A weekly roundup of news and views for our dealers—and one more reason 


why it’s great for you to be a dealer in the Ford Family of Fine Cars. 


the idea 


Our way of making 
the kind of cars 
your customers want... 


We all know that no two people are alike. They’re all individuals—with 
different wants, needs, likes and dislikes—in cars as well as everything else 
they buy. 

That’s why each member of the Ford Family of Fine Cars is distinctively 
different—one from the other. Every line has been deliberately designed 
and built to appeal to specific car buyers—with the individual features and 
styling they want. 

This is a bold challenge to the look-alike traditions of other families of 
automobiles. 


In our opinion, none of the others meet individual needs and suit individual 
tastes as completely as our cars—and at a price each buyer wants to pay. 


We sincerely believe that this concept gives all of our dealers a great edge 
on competition. In fact it is so important, we are using it as the major theme 


in the Ford Motor Company advertising campaign this year. 
We call it “The YOU Idea in Making Cars.” 


Here’s how we'll announce it in our first print advertisements a few weeks 
from now: 


“We are a company with a different point of view—~your point of view. 
“It’s a way we have of always looking at our cars through aw eyes, of 
t 


constantly asking ourselves—what would your opinion be? It’s a way 
of thinking first of people, then of cars. 


“Quite frankly, the YOU point of view gives us an advantage over other 
companies. Our new ideas are YOU Ideas—developed, not just to 
arouse your curiosity, but to do something for you. There’s a big 
difference.” =e 


And in one hard-hitting advertisement after another in the coming year— 
in magazines, on radio and television—we’ll be talking about that big differ- 
ence—about the way we style and build cars for individuals—giving them more 
of what they want in an automobile. 


That’s why we say, “More New Ideas—More YOU Ideas in the Ford Family 
of Fine Cars.” 


And no matter which members of the family you sell, you’re bound to 
benefit from the impact of this exciting advertising expression of our basic 
corporate philosophy. 

One more reason why it’s great to be a dealer in the Ford Family of Fine Cars. 


FORD MOTOR COMPANY 


THE AMERICAN ROAD, DEARBORN, MICHIGAN 


FORD 

THUNDERBIRD 

MERCURY 

LINCOLN 

CONTINENTAL 

ENGLISH BUILT FOROS 
The Foard Family of Fine Cars| __. now the new EDSEL 


FORD TRUCKS 
TRACTORS 

FARM IMPLEMENTS 
INDUSTRIAL ENGINES 
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Dodge Dealers Meet in Cincinnati— 


Discussing the 1958 Dodge in Cincinnati, at a meeting at which the new models 
were introduced to Dodge dealers in the region, are, from left, Richard L. Shugg, 
Dodge sales promotion; Eldon Palmer, Indianapolis; Ben Jones, Greensburg, ind., and 
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W. H. Love, Cincinnati Dodge regional service manager. 


News to Note... 








Engineering Briefs 


PHILADELPHIA. — All exhibit 
space in the 1958 Tool Show next 
May 1-8 has been assigned, accord- 
ing to the American Society of Tool 
Engineers. Four hundred and sixty- 
two exhibitors have signed up for 
the show in Convention Center in 
conjunction with ASTE’s 26th an- 
nual convention. 

* * 


Narda Microwave Forms 


Ultrasonics Subsidiary 

MINEOLA, N. Y.—Narda Micro- 
wave Corp. has formed a subsidi- 
ary, Narda Ultrasonics Corp., to 
produce ultrasonic cleaning ma- 
chines and metalworking equip- 
ment. 

The subsidiary said it would 
strive to reduce costs of such equip- 
ment by-mass-production methods. 

* + 


Hoskins Expands 
DETROIT.—Hoskins Mfg. Co. has 


completed construction work on the 
addition of 26,000 square feet to its 
Lawton Ave. plant here. The new 
facilities will house equipment for 
continuous annealing, drawing, 
spooling and storage of the re- 
sistance wire and ribbon, plus a 
research and development pilot- 
plant operation. 


+ * > 


Electric Storage Moves 


OTTAWA.—HEilectric Storage Bat- 
tery Co. of Canada, Ltd., has moved 
to a new plant at 2301 Dixie Rd., 
Port Credit, Ont. 


+ * + 
Research Unit Formed 
WARREN, O.—A marketing re- 
search department that will study 
the special needs of the steel pro- 
ducing and other selected indus- 
tries for more economical methods 
of handling and packaging products 
and materials has been established 
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An up-to-date formula—at no increase in price! 


More Depth of Gloss 


partial 
proved that Liquid Glaze 


dee 
and clearer gloss than any 
of the three leading 
competitive products. 


More Measurable Protection 





ope 


i] gave 25% more gloss 
Fy | when applied—21.6% 


oe 


Photovolt light tests 
showed that Liquid Glaze 





even after 60 days severe 
weather exposure. 


That’s the story of the new Liquid Glaze in a nutshell. Why put up 
with greasy, messy» waxes or old fashioned polishes? Times have 
changed. Give the modern new cars, with regular or acrylic paints, the 
modern protective beauty treatment—new Liquid Glaze with Glasite. 


More Jobs per Day 











Liquid Glaze goes on so 
smoothly and evenly— 
wipes off so fast and 
easily, without smear or 
swirl—that many men do 


More Profit per Job 


The more jobs per day, 
per men—the fewer 
touch-ups or repeat > 
plications—the bigger 

profit. Liquid Glaze leads 


Available in shop sized cans or customer “do-it-yourself” spraytainers 


LIQUID GLAZE, INC. 


704 SHERIDAN AVE., LANSING, MICHIGAN 





DISTRICT MANAGER'S NEEDED FOR SEVERAL DESIRABLE TERRITORIES 








by the Brainard steel division 
Sharon Steel Corp. Harold 4 
Tucker, marketing specialist, hag 
been named manager of the depart. 
ment. \ 


* +” * 
Machinery Rebuilder 
Seeks Larger Quarters 
DETROIT.—Montgomery Ep. 
gineering Co, has sold its 16,000- | 
square-foot building at 8500 Twelfth 
here and plans to move to larger 
quarters, according to Max Wender 
president. ; 
Wender said it is the third time 
in 11 years that the firm has out. 
grown its quarters. The company 
rebuilds and sells machine tools| 
and industrial equipment. 
+ ? = 


Wood-Flour Plant Built 
By Michael in New Jersey 

GARFIELD, N. J. — Michae}] 
Wood Products, Inc., has completed 
building a processing plant here for 
wood flour and precision-graded 
ground woods. 

The 40,000-square-foot plant has 
modern automated equipment and 
is able to serve the entire Eastern 
Seaboard area. j 

= : > 


Colonial Broach Unit 


Names 3 Representatives 

DETROIT. — Colonial Broach & 
Machine Co. has appointed three| 
firms to represent its Colonial-| 
Romulus division, which designs| 
and builds sculpture and contour 
mills. 

The representatives are Allied 
Northwest Machine Tool Corp, 
Portland, Ore.; Anderson Machine 
Tool Co., St. Paul, and R. H. Brit- 
ton Machinery Sales, East Syra-| 
cuse, N. Y. 

. + = 
Titanium Pact Signed 

PITTSBURGH. — Firth Sterling, 
Inc., here and Oregon Metallurgical 
Corp., Albany, Ore., have announced 
an agreement for production and 
processing of titanium bars and 
forged rounds. Firth Sterling wil! 
process ingots produced by Oregon 
into mill products. 

= + 


* 
Firth Sterling Builds in LA 
PITTSBURGH, — Firth Sterling 
Inc., announces construction of its 
fourth tungsten carbide sintering 
facility in the U. S, at Los Angeles 
The plant, scheduled to be in pro 
duction by Dec. 1, 1957, will manv 
facture carbide cutting tool ti 
and blanks and carbide wear parts | 
> - 


i 
Firm Changing Name 

DAYTON, O.—Continental Tool 
ing Service, Inc., is changing it 
name on Nov. 1 to Continentd 
Technical Service, Inc., according 

to H. E., Folkerth, president. 

> > * 


Electric Inertia Substitutes 


For Dynamometer Flywheels 

ROANOKE, Va.—Electrically 
simulated inertia has been sub 
stituted for unwieldy inertia disa 
(flywheels) in a new type of dyns 
mometer control now available 
from General Electric’s industry 
control department. 

The use of electrically simulated 
inertia eliminates the necessity for 
hoisting huge flywheels into plac 
for the testing of acceleration and 
deceleration performance of passet- 
ger cars, trucks, and buses. Form- 
erly, as many as.24 huge flywheels 
weighing a total of about 10 tons 
were required in the testing of, 
heavy truck chassis. ' 

+ 


Du Pont of Canada to Erect 


Plastics Plant Near Sarnia 


OTTAWA.—Du Pont Co. of Car 
ada, Ltd. is planning to erect 
plant near Sarnia to make lines 
polyethylenes, a new plastic 
Canada, The plastic will be use 
in yarns for seat covers. 

Pending completion of enginee™ 
ing design work, no estimate h# 
been made of the cost. 

™ * 


Bearing Research Firm 


Formed in New York City 


NEW YORK.—Continental Beat 
ing Research Corp. has been formed 
to provide engineering develop 
ment and manufacturing in tbe 
fields of bearings and lubrication. 

The company said it seeks ® 
analyze, design and supply beat 
ings for specific applications. It al# 
undertakes design studies on % 
project or consulting basis. Stanley 
Abramovitz directs the company’ 
engineering activities. 
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Technical 


Ferrell in New Sales Post 


The National Seal Division of 
Federal-Mogul-Bower Bearings, 
Inc, has appointed Franklin G. 
Ferrell as original-equipment sales 
engineer for Southern California 
and Arizona. Ferrell, who has been 
with the company three years, re- 
places Carl Wolff. 


Brainard Steel Appoints 


Sherick, Garrett in Ohio 


Daniel A. Sherick has been 
named plant products manager and 
superintendent of the Griswold (O.) 
plant of Brainard Steel division of 
Sharon Steel Corp. 

The division has named Walter 
A. Garrett plant products manager 
and sales manager of the Larch- 
mont (O.) plant. =" 

* 


Wood Promotes Satrom 


Donald R. Satrom has been ap- 
pointed manager of Wood Conver- 
sion Co.’s Eastern plant under 
construction at Riverside, N. J. 

* * * 
Hopkins Appointed 

Electric Auto-Lite Co. has ap- 
pointed William A. Hopkins mana- 
ger of the bumper division at 
Sharonville, O. He fills the vacancy 
caused by the death of C, L. Lan- 
caster, former Auto-Lite vice- 
president. 

= = 
Chrysler Names von Rosen 
To High Engineering Post 

John von Rosen has been named 
director of manufacturing engineer- 
ing for Chrysler Corp. He will be 
in charge of pro- 
duction, industrial 
and plant en- 
gineering activi- 
ties. 

Von Rosen, di- 
rector of plant 
engineering since 
1952, joined the 
company as a 
fulltime employe 
in 1932 as plant- 
layout engineer at 
Plymouth. In 1942 
he became the division's plant 
engineer. 





John von Rosen 


Clagett Gets Sales Post 

Thomas E. Clagett has been 
named Detroit district sales engi- 
neer for Wickes machine tool 
division, Wickes Corp. Saginaw, 
Mich. He succeeds J. A. Oeming, 
now sales manager of the machine 

tool division. 
= 


Bock Heads Research 


Dr. W. Kenneth Bock has been 
appointed director of research for 
National Malleable & Steel Castings 
Co., Cleveland. He succeeds the late 
Harold Johnson. Bock formerly 
was manager of metallurgical re- 
search. 

> 7 > 


AC Spark Plug Promotes 
Caserio, Fitzgerald, Tobin 
Martin J. Caserio has been named 
Manager of Milwaukee operations 
for AC Spark Plug division of 
General Motors, succeeding Warren 
E. Milner, now general manager of 
GM’s Hyatt Bearings division, 


Glen R. Fitzgerald moved up to 
succeed Caserio as director of engi- 
neering and equipment sales for 
AC’s Flint plants, and Leo W. Tobin 
jr. took over Fitzgerald’s former 
Post of chief engineer, automotive 
products. 


a . > 
3 Application Engineers 
Appointed by Vickers 

Vickers, Inc., has announced the 
appointment of three industrial 
application engineers in the field 
offices of its Machinery Hydraulics 
division. 

The appointees and their head- 
quarters are: William A. Hagerty, 
Philadelphia; George C. Norden- 
holt, Springfield, N. J., and Harry 
H. Carlson, Cincinnati. 

om 


= * 
Ford Tractor Promotes 


‘Four in Engineering 


Four engineers have been pro- 
moted at Ford Motor Co.’s Tractor 
and Implement division, and the 
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Personnel 


division’s product engineering office 
has been reorganized into five de- 
partments. 

The appointees and their new 
Posts are: 

C. B. Richey, chief engineer, re- 
search engineering department; A. 
C. Quinn, manager, engineering test 
department; C. T. O’Harrow, chief 
tractor engineer, tractor engineer- 
ing department, and R, L. Erwin, 
manager, engineering administra- 
tion and services department. J. H. 
Zich continues as chief implement 
engineer, implement engineering de- 
partment. 


* > * 


Clevite Ups Nunan 
James K. Nunan has been elected 
to the newly created post of elec- 
tronics vice-president at Clevite 
Corp. He had been general manager 
of the Clevite Research Center. 


+ * > 


Bond Joins Colonial Broach 


D. J. Bond has resigned as Detroit 
district manager of the Lapointe 


Machine Tool Co. to become sales 
representative of the special 
products division of Colonial Broach 
& Machine Co., Detroit. 


* * + 


Armour Names Trecha 


John H. Trecha has been ap- 
pointed technical service engineer, 
research and development depart- 
ment, coated abrasives division, 
Armour & Co., Alliance, O. 


Chrsyler Names Anders 


Chief Industrial Engineer 


Paul E. Anders has been ap- 
pointed chief industrial engineer 
for Chrysler division. He has been 
associated with Chrysler for more 
than 22 years. 

In his new post, Anders will be 
responsible for directing activities 
of supervisors charged with manu- 
facturing analysis, cost estimating, 
manufacturing standards, methods 
engineering, indirect manufacturing 
standards and project analysis. 

* = = 


Textileather Picks Scott 
As Quality Control Chief 


Laurence Scott has been named 
quality control manager of the 





Textileather division of General 
Tire & Rubber Co., Toledo. 

Scott will head the newly estab- 
lished quality control department 
which will conduct an expanded 
plantwide quality control program. 

+ * * 


Federal-Mogul Names Thill 
Chief Service Engineer 
Federal - Mogul - Bower Bearings, 
Inc., Detroit, has announced the 
appointment of Walter E. Thill as 
chief engineer of 
the recently 
established serv- 
ice engineering 
department. Thill 
has been with the 
firm since 1938. 
The new de- 
partment will be 
responsible for the 
quality and func- 
tion of all the 
products offered 
by Federal-Mogul 
Service for the replacement field. 
Prior to this appointment, Thill was 
assistant chief engineer of the 
Federal-Mogul division. 


* * * 


Dunlop Shifts Boyd 
James Boyd has been appointed 


W. E. Thill 


35 


technical manager of tires by Dun- 
lop Tire & Rubber Corp. He has 
been in charge of factory technical 
service departments. 

* * * 


Walker Assigns Markisen, 


Barosko to New Duties 
Walker Mfg. Co. has appointed 
Russell Markisen to the newly 
created position of supervisor of 
the advanced design section of the 
product engineering department. 
John Barosko will succeed Marki- 
sen as jack liaison engineer, 
* + * 
Hoover Ups. Brittain 
Hoover Ball & Bearing Co., Ann 
Arbor, Mich., has appointed Frank 
D. Brittain sales vice-president for 
all die-casting operations, 
+ * * 
Wiest in New Post 


John J. Wiest has been named to 
the newly-created post of technical 
director of the locknut department 
of Standard Pressed Steel Co., 
Jenkintown, Pa. He formerly was 
sales manager of the company’s 
Flexloc locknut products. The lock- 
nut department, a consolidation of 
industrial Flexlec and special air- 
craft nut-type fasteners, is part of 
the company’s aircraft division. 
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ENJAY BUTYL 
“LOAD CUSHION” 


The unique design of the “load cushion” accounts for 
smooth, even rides in the full range of loads, empty to 
full. Enjay Butyl Rubber (in red) made it possible. 


replaces stee/ springs in big Tractor Trailers 


The “load cushion” is an important innovation in tandem suspension. Devel- 
oped by the Hendrickson Mfg. Company, it is made of Enjay Butyl and 
replaces steel leaf springs. Utilizing the great strength and impact resistance 
of Enjay Butyl, the “load cushion” gives the ultimate in a soft, easy ride 
within the complete range of loading, from empty to full. Besides giving a 
smoother, steadier ride, it increases tire mileage, reduces weight and signifi- 
cantly reduces wear and tear on equipment. 


Enjay Butyl has proved to be the answer to problems in many fields of 


industry. It may well be able to cut costs and improve the performance 
of your product. Low-priced and immediately available, Enjay Butyl may 
be obtained in non-staining grades for white and light-colored applications. 


Get all the facts by contacting the Enjay Company. Complete laboratory 
facilities and technical assistance are at your service. 


Pioneer in Petrochemicals 


ENJAY COMPANY, INC., 15 West 5ist Street, New York 19, N. Y. 
Akron» Boston + Chicago + Detroit * Los Angeles * New Orleans + Tulsa 


BUTYL 


Enjay Butyl is the super-durable rubber 


with 


e heat + cold 


resistance to aging « 


putstanding 
abrasion « tear « chipping + cracking « 
ozone’ and corona « chemicals « gases 
¢ sunlight + moisture. 








Follow the mailman 


Every Thursday he’ll usher you into the homes 
of your best new-car sales prospects. Thursday 
is the day the mailman delivers TIME, the red- 
bordered invitation to buy, that’s read by 
more than 2,100,000 car-minded families. 

Through the pages of TIME the manufacturer 
you represent pre-sells your customers. He 
tells them about the car he makes and you sell. 
He steers them to your showroom for a close- 
up demonstration. He knows that the families 
TIME reaches are the very same families you 
most want to meet. 

TIME families are way out front in the num- 
ber of cars owned. The proportion of TIME 


0 waa? 


families owning two or more cars is three 
times that of the U.S. as a whole. 

TIME families are new-car conscious, too. 
Three out of four cars owned by TIME readers 
were bought factory fresh. 

TIME families drive their cars a great deal, 
trade them in fast and equip them fully. In 
fact, TIME families alone buy more new cars 
than are sold in 19 states combined. 

Every week of the year TIME helps the manu- 
facturer to pre-sell your prime new-car pros- 
pects. These advertisements in TIME help you 
put the best prospects in town behind the 
wheels of the cars you sell. 


TIME ...a great advertising medium . 








Rambler Dealers Form Ad Association— 


Rambler dealers in the Portland (Ore.) area have formed the Portland Rambler 
Dealers Advertising Assn. to promote advertising on a local level over radio, television 
and in newspapers. This is the first time a plan of this nature has been attempted 
by American Motors dealers in this area. Association members, from left, are, Max 
Sagner, Portland; Charlies Wentworth jr., Portland; Bob O'Donnell, Vancouver, Wash.; 
Floyd Unger, Portland district manager; William Stout of station KPTV, Portland; Lee 
Sheller, Portland; Lee Allen, Portland, and Don Tykeson, Portland. 





How Great Lakes Steel 
coats ingot molds 
for quality 


At Great Lakes ye ingot molds get a high-temperature 
resinous coating by means of America’s fastest spinner 
applicator (see picture above). Rotating at 1,700-2,000 
rpm, the applicator applies a more even coating to the 
molds. In just ten minutes, 28 molds are lined with a highl 
protective shield for the ingot surface. Repeated before ea 
use, this added step in production oye eliminate defects 
by repelling splashes of molten metal from the mold walls. 
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How Nation's Salesmen Meet . 








Practical Problems of Selling 


—_ is no substitute for 

product knowledge, declares 
a Midwest salesman who has 
taken almost every such factory 
course that has 
been offered during 


Sales his 35 years in the 
Case auto business. Here 
is his story of how 
Histories product knowledge 
has helped him 

sales: 


One year we had a fancy grille 
and front bumper. One of my cus- 
tomers seemed to like our car 
very much until he suddenly 
realized what it would cost if he 
smashed up that front end, 

I listened carefully as he 
voiced his objections and let 
him talk himself out. Then I 
told him the factory had fore- 
seen those difficulties and had 
made the grille in three sec- 
tions. 

I explained that seldom would 


more than one or two of the 
Pieces be damaged, and since they 
could be bought separately, the 
cost would be much less than he 
had figured. I even pulled out a 
parts price list to show him what 





FWD Names Barton 


Its Best Sales Chief 


CLINTONVILLE, Wis. — Rus- 
sell U. Barton, Scarsdale, N. Y., 
an eastern representative, has 
been named the outstanding dis- 
trict sales manager of Four 
Wheel Drive Auto Co.’s nation- 
wide sales organization for 1957. 

Barton, who represents FWD 
in Eastern New York and part 
of Pennsylvania, barely edged 
Jack Kelly, Pomona, Calif. Bar- 
ton was presented an engraved 
cup during the company’s annual 
field sales workshop here. 








A giant 250-ton teeming ladle (shown above) fills 
a train of ingot molds at Great Lakes Steel. 


Cooling the empty molds with a water spray 
(below) gives more uniform cooling rate, assures 
return of molds at proper temperature. 





This is only one of the hundreds of methods and _entens 
used by Great Lakes right from the start of steel making to 
maintain the high and uniform quality of its products. 
uniform quality can mean real savings to you. 


It’s easy to get the full story of Great Lakes quality—and 
dependability, too. Simply pick up your phone and call our 


nearest representative. 


GREAT LAKES STEEL CORPORATION 


Detroit 29, Michigan «+ 


CUE TV aasea a! 


Division of 





mea 


District Sales Offices: Boston, Chicago, Connell, Cleveland, Grand 


Rapids, Houston, ipiemepelis, Lansing, 
h, Rochester, St. Louis, San Francisco, 


City, Philadelphia, Pi 


New York 


jo, Toronto. 





he would be billed for each sec- 
tion. 
+ * + 


NOTHER deal almost flopped 
because the customer didn’t 
like the gas mileage he would get 
with an automatic transmission. 
I saw that my job was to prove 
to him that the automatic trans- 
mission was the handiest thing 
he had seen in a long time. 


I got him into the car and 
let him drive. Naturally, he was 
enthusiastic. But then he re- 
membered the lower gas mile- 
age. 

Incidentally, here is a point: 
There’s no use lying about the 
gas mileage. 

When the customer returned to 
this discussion, I asked him if he 
didn’t think the extra conveni- 
ence and safety of the automatic 
transmission was worth a couple 
of miles per gallon. He bought. 


Stone Takes Over 
As President 
Of Tire Dealers 


CINCINNATI.—L. E. Stone, Fort 
Smith, Ark., was installed as presi- 
dent of the National Tire Dealers 
& Retreaders Assn. during the 37th 
annual convention here. Also in- 
ducted were: 

Ernest B. Martin, Jacksonville, 
Fla., first vice-president; K. R. 
Schaal, New York, second vice- 
president; James S. Morrison, Long 
Beach, Calif., third vice-president; 
Daniel D. Cameron, Wilmington, N. 
C., corporate secretary, and Ashby 
L. Leeth, Washington, treasurer. 

Commenting on the Russian sat- 
ellite victory, Philip M. Talbott, 
president of the U. S. Chamber of 
Commerce, said inefficient organi- 
zation and not lack of funds is the 
basic problem in U. S. military re- 
search. 

Noting that the last Congress 
gave the armed forces every re- 
search and development dollar they 
requested, Talbott said our military 
research difficulties “stem from the 
failure of top officials to eliminate 
the bitter, costly and dangerous 
competition among the services for 
domination of the guided missile 
program.” 

Maj. Gen. Nelson M. Lynde jr. 
head of the Army Ordnance Tank- 
Automotive Command, Detroit, said 
the Army has asked the nation’s 
tire retreaders to do 60 percent of 
peacetime retreading for the armed 
forces. 

He advised interested tire re- 
builders to contact ordnance small 
business advisers at the closest ord- 
nance depot or service installation. 


Steadman Heads 
Liquid Glaze 


LANSING.—Harvey S. Steadman 
has been elected president of Liquid 
Glaze, Inc. Other new officers 
elected by the board include Ed- 





H. S. Steadman Edw. Hodowaine 


ward Hodowaine, sales vice-presi- 
dent, and Bertrand Audette, secre- 
tary and assistant treasurer. 

Steadman announced that an ex- 
pansion program has been started, 
under which production capacity 
will be doubled, 21 warehouses and 
offices will be opened throughout 
the U. S. and a number of new 
products will be introduced soon to 
the auto industry. 

Steadman, who joined Liquid 
Glaze in 1946, had been vice-presi- 
dent since 1953. 
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a Every one of the hundreds 
of models*..every one of the 

millions of cars will be sold 

=| to the American public with 

improved Rayon Cord Tires 

‘| as standard equipment! 


| American Rayon Institute, Inc., 350 Fifth Avenue, New York 1, N.Y. 





* At this writing, we know of no exception. 






ered with a rigid, transparent plas- 
tic sheet and backed with a flexible 
plastic film. Letter sizes range from 
8 to 24 inches high. 


* * * 



















































OIL MAGNET—The addition of a mag- 
net to the Magna-Power, a unit which is 
said to reduce corrosion in internal com- 
bustion engines, has been announced by 
the Johns Mfg. Co., Middlesex, N. J. The 
magnet is designed to remove loose 


metallic parts from the engine's oil. This 
eliminates recirculation through the engine 
of metallic particles, which cause pitting 
and wear through abrasive action, it is 
claimed. The Magna-Power is installed in 
place of the standard oil pan drain plug 
of an engine. 





DIESEL STARTER—The Instarta is a hand 
starter that is said to eliminate the neces- 
sity to use electrical equipment to start 
diesel engines. Said to outlive the en- 
gine to which it is fitted, the unit is 
equally efficient under extremes of 
dimate and may be fitted to replace 
electrical starter equipment on existing 
diesel engines. The accessory makes it 
possible to rotate a cold diesel by hand. 
The system employed is that of building 
up a store of kinetic energy which, at 
the appropriate moment is transmitted 
fo the flywheel of the engine. Inertia 
Starter Developments, Lid., Mitre House, 
177 Regent St., London, W. 1, England. 





eas 


* ENGINE HEATER—Redesign of a head- 
bolt engine heater to accommodate two 
more automobiles has been announced 
by Phillips Mfg. Co., 2816 Aldrich Ave. S., 
Minneapolis 8, Minn. This latest of the 
Phillips Zero-Start headbolt heaters will 
ft all V-8 Ford and Mercury cors pro- 
duced from 1954 to 1958. Because it is 
installed in the water pumps of these 
models, the heater can be used on those 
with or without power steering. With 
this unit, Phillips has coolant immersion 
heaters for nearly all cars, tractors and 
truck engines. 
’ = on a 
Reflective Letters Designed 
For Changeable-Copy Signs 
Reflective letters it claims are 500 
times brighter than white paint for 
traffic signs requiring extra .bril- 
liance have been announced by 
Minnesota Mining & Mfg. Co., 900 
Fauquier Ave:, St. Paul 6, Minn. 
Developed for changeable-copy 
signs with reflective background, 
the letters are made of “Scotchlite” 
reflective sheeting. Letters are cov- 
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RADIATOR SERVICER—Iniand Mfg. Co., 
1108 Jackson St., Omaha, Neb., has an- 
nounced a combination radiator servicing 
unit—a complete, one-piece radiator shop. 
The equipment combines a Flo-Test Ma- 
chine, hot cleaning vat, and test and 
repair bench into one compact 11% 
by 3%4-foot unit. It is everything an op- 
erator needs to do the entire radiator 
servicing job—test, clean and repair, it is 
claimed. Requires considerably less space 
than three separate units, yet is large 
enough to handle all car radiators, as well 
@s many truck and tractor radiators. 

SB 38 








ENGINE PREHEATER—A 500-watt tank 
type engine heater has been introduced 
by Phillips Mfg. Co., 2816 Aldrich Ave. 
S., Minneapolis 8, Minn. This addition to 
the Zero-Start line is designed for all- 
night operation in preheating car, truck 
and tractor engines. Because of its lower 
wattage, the external heater is said to 
afford economy despite extended periods 
of use. By heating and circulating engine 
coolant within 20 seconds, the tonk units 
permit rapid heat inside the cor as well 
as offering the benefits of easy starting, 
less engine weor and reduced gasoline 
consumption, it is claimed. 

°e 6 « 


Artificial-Snow Spray 
An artificial Christmas tree snow 
in a self-spraying, 16-ounce can 


igs being marketed by Plasti-Kote, 
Inc., 9801 Harvard Ave., Cleveland, 
oO. 





WHEEL BALANCER.—A redesigned bar- 
rel which permits constant plane wheel 
balancing has been announced by Dia- 
metric Equipment Co., 1327 Plowman Ave., 
Dallas 1, Tex. By reversing action of the 
cone, accurate balancing is accomplished 
faster ond with greater precision. Other 
refinements include an easier-to-read bal- 
ance indicator, an improved cone to ac- 
commodate all late-model wheels and a 
two-piece fulcrum rod with removable tip. 
Diometric wheel balancers are said to 
provide a combination of static and dy- 
namic balance, which is achieved by plac- 
ing wheel on the machine and checking 
for equal distribution of weight mass. 
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FENDER SECTION — Availability of 
fender sections to repair damaged or 
rusted-out parts of 1955 Chevrolets has 
been announced by Schofield Mfg. Co., 
1140 East 222nd St., Cleveland 17, O. 

These sections are available in right 
and left hand styles. Designated as P-343R 
and 6, P-346R (front) and P-3461L (rear) 
these fender repair panels are precision 
die-formed and pierced—tailor made to 
exactly fit the part being replaced, it is 
claimed. 





MACHINE COOLANT—The Wesco Tool 
Mist Unit is designed to keep the cutting 
tool cool during operation and to in- 
crease the cutting life and to speed up 
production. It is recommended to be 
used on machines that require coolant. 
The Wesco Mist process is said to make 
it possible to apply coolant in combina- 
tion with air in such a way that the 
coolant actually dissipates in the air, no 
coolant pan is necessary. Wesco Tool and 
Mfg. Co., 2890 San Fernando Bivd., Bur- 


bank, Calif. 





ENGINE CLEANER—An engine cleaner, 
stated, to be over 40 percent lighter in 
weight and far easier to use than previous 
models, has been announced by Imperial 
Brass Mfg. Co., 6300 W. Howard St., 
Chicago 31, lll. The cleaner uses a spray 
of kerosene or other solvents and com- 
pressed air to remove dirt and grease 
from automobile engines and parts. Air 
flow is controlled by a thumb button and 
the amount of solvent is regulated by a 
needle valve. Flow of solvent can be shut 
off completely so that air can be used 
for dusting or drying. Durable bright 
nickel finish assures lasting attractive ap- 
pearance. Unit is designated as No. 37- 
CA Aristocrat model. 





CABLE MERCHANDISING—As part of 
their “stepped-up” fall and winter sales 
campaign, three Packard cable merchan- 
disers are available through United 
Motors System Packard Cable distributors. 
Now available is a Packard wiring and 
terminal caddy, shown above, a spool 
cable board which holds five spools of 
cable and a battery cable assortment 
attractively cartoned so the assortment 
can be used as a display on countérs, in 
showcases or windows. 
. «2. © 

Auto Lamp Offers Line 

Of Replacement Lenses 
A line of plastic replacement 
lenses designed for Plymouth, 
Dodge, Chevrolet, Ford, Buick and 
Pontiac cars and trucks through 
1957 models is offered by Auto 





Lamp Mfg. Co., 2909 Indiana Ave., 
Chicago 16, Ill. 

These Pathfinder lenses are made 
for stop and tail lights as well as 
parking, backup and directional- 


signal lights. 


MIRROR BRACKET—A mounting bracket 
for the 1957 Chrysler Corp. cars, that 
will enable the driver to take the mirror 
from the dashboord mowunting position 
and place it above the dash and in the 
center of the windshield, has been intro- 
duced by Yankee Metal Products Corp., 
Norwalk, Conn. The No. 0057 is said to 
be constructed of heavy gauge steel, 
rigidly reinforced for vibrationless per- 
formance, and is finished in silver lustre 
paint. A plastic disc is furnished to cover 
the hole that remains when the car's 
present bracket is removed. The bracket 
is furnished without a mirror—the driver 
uses the mirror presently furnished with 
the car. 





BATTERY TERMINAL PULLER — An easy- 


to-use tool that simplifies removal of 
corroded battery terminals has just been 
released by the Owatonna Tool Co., 314 
N. Cedar St., Owatonna, Minn. Drop- 
forged from alloy steel this tool incorpo- 
rates a striking pad which enables the 
operator to drive the prongs under the 
cable connection and center it over the 
terminal. A few turns with the T-handle 
screw then removes the terminal con- 
nection without damage to the case, it 
is claimed. 
ae 
Sealing Compound 

A rubber compound has been de- 
veloped by Minnesota Rubber & 
Gasket Co., 3628 Wooddale Ave., 
Minneapolis 16, Minn., for sealing 
applications in the handling of gas 
and other petroleum derivatives. It 
is known as Compound 503A. 


” e 


U. S. sports cars. 








AUTO HOISTS—Expanding its line, Globe Hoist Co., 44 Queen, Philadelphia 18 
Pa., has announced three newly-designed single-post, roll-on hoist models for handling 
the current as well as predicted trends in foreign and American car styling. It 
claimed that the runways on these models are lower to accommodate modern low 
slung vehicles and, wider to handle both American and bantam-size foreign of 






SAW BLADE — Development of a sy 
blade capable of satisfactory cutting pe. 
formance in stainless steel, in use o 
portable high-speed reciprocating saw, 
has been jointly announced by H. & 1 
Keesling Corp. In addition to stainley 
steel, testing has demonstrated ability » 
make limited cuts in materials up to « 
hardness of 55 Rockwell on the C-scal 
it is claimed. 

Initially, the Supreme blades are avai 
able only in the “bayonet™ design foun 
best for contour work. Five sizes—wit 
teeth per inch specifications of 10, 4 
18, 24 and 32, and usable cutting lengs 
of 1% inches—are listed. All orders an 
inquiries on the new blades are bein 
handied for the present through th 
company’s Western headquorters—P, 0 
Box 30, Hayward, Calif. 

* * 
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MOVING SIDEWALK—Designed for ef 
ciency in getting customers and ther 
automobiles to the customer pick-up point 
simultaneously, the Sopp Cor Wash, lo 
Angeles, features a Speedwalk moving 
sidewalk manufactured by Stephens-Adom 
son Mfg. Co., Aurora, Ill. Artist's drawing 
at top illustrates the side view of th 
Sopp Car Wash. The drawing below show 
overall floor plan. Customers are trom 
ported 240 feet on a 30-inch wide we 
position belt over a slider type suppot 
at the normal speed rate of 68 feet pe 
minute. A 5 horsepower variable spee 
motor supplies the power for the vunil. 





SUSPENSION GAGE—A suspensics 
height and level gage for 1957 Chrysler 
Corp. Torsion-Aire suspension hos bee 
introduced by Hunter Engineering Ce. 
Hunter and Ladue Rd., St. Lovis 24, 
The gage is said to measure the differ 
ential in height between the lowest pois! 
on the lower ball joints and the unde 
sides of the lower control arm bushing 
housings. The gage checks both side 
simultaneously and torsion bar adjustmes! 
can be made with the gage installed. 
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William A. Anderson has been 
elected vice-president and general 
manager of Associated Spring of 
Puerto Rico, Inc., newly formed 
subsidiary of Associated Spring 
Corp. Bristol Conn. The subsidiary 
is building a plant near San Juan 
and expects to be in full production 
by Jan. 1 1958. Anderson formerly 
was with the company’s William D. 
Gibson Co. division in Chicago, 


* + * 






Gould Promotes Relf 


Appointment of Richard Relf as 
Detroit regional sales manager of 
the industrial division has been an- 
nounced by Gould-National Bat- 
teries, Inc., Trenton, N. J. 

* * * 


Bower, 30-Year Veteran, 


Retires from Waukesha 

Lloyd L. Bower has retired as 
chief engineer of Waukesha Motor 
Co., Waukesha, Wis. The company 
manufactures internal combustion 
engines and units. | 

Bower joined the company in 1927 
as installation engineer and had | 
been chief engineer since 1949. 

= * > 


Bendix Aviation Promotes 


MacLean and Caouette 

Bendix Aviation Corp. has ap- 
pointed J. Allan MacLean assistant 
group executive. He will be in 
charge of the Bendix Products divi- 
sion at South Bend, and of the 
Hamilton and Lakeshore divisions, 
Hamilton, O., and St. Joseph, Mich., 
respectively. 

R. G. Caouette was appointed as- | 
sistant general manager of auto- | 
motive products at Bendix Prod-| 
ucts division. | 

| 
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Katis, Reeves Promoted 





V. V. Boll has been named man- 
ager of warranty administration by | 
Cummins Engine Co., Inc., Colum- | 
bus, Ind. 

C. J. Wilhite has been appointed | 
field service manager. He will co-, 
ordinate activities of area service, 
managers and the export and man- | 
ufacturer service managers. 

* > 7 


Fruehauf’s Priceman 


Heads Two Divisions 


| 

S. T. Priceman has been named | 
general manager of the used-trailer | 
and leasing divisions of Fruehauf | 
Trailer Co. | 
Priceman, who joined Fruehauf | 
in 1948, has been general sales man- 


ager the last two years. 
> > ” 


or M. J. Katis and J. A. Reeves have | 
} thee been appointed vice-presidents of | 
» polit} = Dryden Rubber division of Sheller | 
ih, bos Mfg. Corp. Katis will serve as gen- | 
moving eral manager of the division’s Chi- 
Ades. cago plant, while Reeves will be 
a general manager of Dryden's Keo- 
of the kuk (Ia.) plant. O. G, Vinnedge, 
show formerly operations vice-president 
tren of Dryden, has resigned. 
} oe > = > i 
uppor ion | 
et «| Boll, Wilhite to Manage 
= Cummins Engine Programs | 

! 





Wooster Names Cossitt 


To Automotive Sales Post 


James N. Cossitt has been named | 
assistant sales manager of the auto- 
motive division of Wooster Rubber 
Co., succeeding Edward J. Frede- 
ricks, who moved to the housewares 
division. 

Cossitt has held sales positions 
with Montgomery Ward, G. H. Ten- 
nant Co. and Turtle-Wax Plastone 
Co. before joining Wooster. 

> * * 
| 





Willys Promotes Davies; 
Field Staff Expanded 

L. S. C. (Jack) Davies hag been 
named training director for 
Willys Motors, Inc. He will co- 
ordinate the field training func- 
tions of the sales division and 
dealer franchising activities with 
an expanded field merchandising 
staff. 

Willys also named two mer- 
chan supervisors to work 
in the field with newly appointed 


Cnn LiFe eecfe; 


: 18 dealers. They are George H. Diet- 
dling horn and Gene G. Cutting. 

nis Named zone merchandising 
low- managers were: Richard M. 
n of Parker, Atlanta; Duncan H. 





Browne jr., Boston; Frank J. 





Auto Personnel 
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Titus, New York; R, T. Shaw, 
Philadelphia; Edward J. Dorsner, 
Pittsburgh; Denis R. Luellen, 
Chicago; William F. Bourgquein, 
Cincinnati; Joe B. Briscoe, Dallas; 
A, A. Rhodes, Detroit; Thomag H. 
Garland, Kansas City; W. T. 
Berry jr, Denver, and W. C. 
Schurbring, San Francisco, 
> 


* * 


Narmco Appoints Ringer 

Luther C. Ringer has been ap- 
pointed production manager of 
Narmco Mfg. Co., La Mesa, Calif. 
He had been in charge of Chrysler 
Corp. aircraft and auto body pro- 
duction on the West Coast. 


* * * 
Thompson Products Boosts 


Rison to Vice-President 
Whitmell T. Rison, 40, manager 
of the replacement division of 
Thompson Products, Inc., has been 
elected a vice-president of the com- 
pany. 
Rison joined Thompson in 1953 








as assistant to J. H. Coolidge, finan- 
cial vice-president. He previously 
served 16 years in the Air Force 
where he was promoted to colonel 


at the age of 28. 
© * * 


Chevrolet Announces 


Portland Zone Changes 


A. A. Prestholdt, promotion 
manager for Chevrolet’s Portland 
(Ore.) zone, has been promoted 
to zone fleet manager in Seattle. 
Succeeding him in Portland is M. 
D. Williams, formerly organiza- 
tion manager. 

In other Portland changes, A. 
F. Kresse jr. moved from Dis- 
trict No. 1 to replace Williams, 
and R. V. Lundstrom, of District 
No. 2, succeeded Kresse. Other 
appointments are: D. R. Paul,, 
assistant zone manager; J. H. 
Dunn, car distributor, and D. W. 
Dayton, truck manager. Dayton 
succeeded R. L. Lansdon, now 
regional truck manager in Oak- 
land, Calif. 


* * > 


Permatex Ups Gilmour 


Everett T. Gilmour has been ap- 
pointed regional manager of the 








covering Vermont, New Hampshire, 
Maine, Connecticut, Rhode Island, 
New York and metropolitan New 
Jersey. 

* * * 


Sternberg Joins Diamond T 


As Western Manager 


Diamond T Motor Car Co. an- 
nounces the appointment of Wil- 
liam F, Sternberg as western 
regional manager 
with headquarters 
in San Mateo, 
Calif. 

Sternberg has 
had wide experi- 
ence in the motor 
truck industry, 
having worked 
his way up from 
stockroom boy to 
a vice presidency 
at Sterling Motor 
Truck Co. After 
White’s purchase of Sterling, he 
became production manager of the 
Sterling division, and most recently 
has been Western regional man- 
ager for Reo Motors, Inc. 


* * * 


Ford Appoints Keiffer 
Donald R. Keiffer has been 


Wm. F. Sternberg 
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accessories for Ford Motor Co. de 
Mexico in Mexico City, During his 
nine years in Mexico, he has served 
Hoover Mexicana and Fabricas 
Auto-Mex. 





Two Regional Managers 


Appointed by AP Parts 

Two new regional sales managers 
have been appointed by AP Parts 
Corp. 

Dan A. Noe will direct the West 
Coast division and James W. 
Balough will head the Midwest 
division, 


Smith Heads District 


Joseph R. Smith has been ap- 
pointed western district manager 
for Flick-Reedy Corp., Melrose 
Park, Ill. The company makes in- 
dustrial hydraulic and air cylinders 
and a self-sealing pipe fitting. 

= 


+ * 


Thor Promotes Stine 


James P, Stine, veteran Thor 
service engineer and former East 
Coast zone manager, has been pro- 
moted to manager of the New York 
branch of Thor Power Tool Co. He 
succeeds W. J. McGraw, recently 
named manager of the electric tool 


Permatex Co.’s sales region No, 1,' named manager of spare parts and division. 


EW GOLDEN 





BONDERITE 





Uniform 


color 


and uniform 


It’s the simplest thing in the world to check on the 
efficiency of a Golden Bonderite installation. Just look 
at the color of the aluminum as it comes out of the 
Bonderite machine. The uniform golden coating looks 
the same—and it is the same—24 hours a day, seven 


days a week. 


Golden Bonderite sets entirely new standards of 
efficiency and performance as a paint base for aluminum 
and its alloys. Operated with the Parker “Reactifier,” 
the Golden Bonderite solution can be used indefinitely, 
ending the costly necessity of dumping the bath at 
frequent intervals. Normal chemical replenishment 
keeps the Golden Bonderite solution in continuous 


balance. 


This ease and certainty of achieving uniformly 
excellent results means real savings for aluminum 


fabricators. 


It guarantees an effective base for paint. 
It breaks the finishing line production bottleneck. 


It saves money on 


chemicals. 


It saves money on rejected parts and minimizes 
field calls because of finish failures. 


There are no limitations on the use of new Golden 
Bonderite. It may be applied by spray or immersion. 
Treatment cycles can be set to suit production speed 
and equipment. 





corrosion resistant 


PARKE, 


BONDERITE 
aids in cold forming 
nt base of metals 


*Bonderite, Bonderlube, Parco, Parco Lubrite, —Reg. U.S. Pat. Of. 


BONDERITE and BONDERLUBE PARCO COMPOUND 
t resistant 


efficiency 


for Aluminum 


means uniform coatings 


Samples of Golden Bonderite-treated aluminum, plus 
test data, are available for your inspection. Write or call. 


start over. 





Write for Bulletin in COLOR! 


Get your copy of the descriptive bulletin 
on Golden Bonderite and its companion, 
Green Bonderite, for aluminum. It's new! 


RUST PROOF COMPANY 
2164 MILWAUKEE, DETROIT 11, MICHIGAN 


neo Lparre TROPICAL 
wear resistant heavy duty maintenance 
a surfaces paints since 1883 


‘ 








The 1958 Chrysler features fine wool broadcloth in its luxury models. 


America’s 
finest cars offer 
wool upholstery 


‘Today’s customers—especially the women—are 
paying more and more attention to car interiors. 
They are looking for extra quality, extra com- 
fort, extra value. That explains why more and 
more of America’s finest cars are being trimmed 
and sold in wool upholstery. 


Here are the reasons: 


@ Wool upholstery is more luxurious, more 
richly colorful. It gives the interior a more 
smartly tailored appearance. 


@ Wool upholstery is softer to the touch, 
more comfortable to ride on. It has a natural 
springiness. 

@ Wool upholstery is cooler in summer. It 
absorbs perspiration, allows air to circulate, 
never becomes untouchably hot in the sun. 


@ Wool upholstery is kinder to clothes, 
doesn’t cause shine or excessive wear. 


@ Wool upholstery is safer. It never catches 


fire, and it helps the driver keep in position 
on sharp turns or sudden stops. 


@ Woolupholstery stays neat-looking longer, 
has greater resale value. It defies wear— 
will not ravel, sag or wrinkle. Dirt and spots 
come out more easily. 


If you aren’t ordering every car you can 
from the factory in wool upholstery, you’re 
missing one of the greatest sales advantages 
available to you in today’s highly competi- 
tive market. Better check your factory or 
zone office for information as to which 1958 
models will be upholstered in wool. 
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You can feel the soft luxury of wool in this new 1958 Imperial Le Baron, by Chrysler. 
Wool suit by Harry Frechtel; gloves by Superb; jewelry by Trifari. 
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Lawsuits Affecting Dealers ... 





Court Decisions 


By Leo T. Parker 
Attorney at Law 

CCORDING to a recent higher- 

court decision, a disappointed or 
humiliated purchaser of an auto- 
mobile cannot recover damages 
from an automobile dealer based 
on these asser- 
tions. 

For example, in 
Pettaway v. Com- 
mercial Automo- 
tive Service, 306 
Pac, (2d) 219, it 
was shown that a 
man named Pet- 
taway saw a spe- 
cial model, a 
“Skylark,” auto- 
mobile in a deal- 
er’s show window. 
Later the automobile dealer and 
Pettaway signed the dealer’s order 
form stating the purchase price of 


L, T. Parker 


mobile. It was agreed that when 
Pettaway returned to the city he 
would make a stated payment and 
that the balance would be paid in 
36 installments of not less than 
100 dollars each. 

When Pettaway returned to the 
city the automobile dealer re- 
fused to go through with the deal 
and Pettaway sued the dealer for 
heavy damages on the basis of 
his “disappointment, mental an- 
guish, loss of sleep, humiliation, 
and damages to his reputation,” 
for failure of the automobile 
dealer to complete the deal and 


Belnap & Thompson 


|Moves Executive Offices 


CHICAGO. — Belnap & Thomp- 
son, Inc., national sales-incentive 
organization, has moved its execu- 


a@ new automobile and credit allow-| tive offices from 106 S. Wabash 


ance for Pettaway’s present auto- 


| Ave. to 1104 S. Wabash Ave. 


deliver to him the desired “Sky- 
lark” automobile. 

The higher court refused to hold 
the automobile dealer liable for 
damages based upon Pettaway’s 
mental anguish, loss of sleep, dis- 
appointment, humiliation and dam- 
age to his reputation. 


* * *« 


Second Agreement Binds 


| es comparison, see Simms v. 
Ervin, 282 P. (2d) 291. In this 
case the purchaser had signed a 
conditional-sales contract in addi- 
tion to the car purchase order. 
After the automobile dealer had 
delivered the car to the purchaser, 


the latter was dissatisfied and at-| 


tempted to rescind the contract, 
contending that since the dealer 
had not signed the car purchase 
order, there was no legal accept- 
ance of the order and consequently 
no enforceable contract. 

It is interesting to observe that 
the higher court held that the pur- 
chaser could not cancel or rescind 
the contract, saying: 


“Whatever may have been the| 
purchaser’s rights under the pur-/| 
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superseded by the conditional-sales 
contract, which became the final 
and only effective expression of 
the parties.” 

Last month a higher court held 
that a purchaser of an automobile 
cannot avoid responsibilities on a 
purchase contract which he 
signed in good faith. 

For illustration, in Central Na- 
tional Bank v. Irvine, 140 N. E. (2d) 
813, the testimony showed facts, as 
follows: A man named Irvine pur- 
chased a new automobile and 
financed.the purchase by giving the 
Central National Bank a cognovit 
note and chattel mortgage in the 
sum of $2,000. 

When Irvine failed to make his 
payments, the bank repossessed 
the automobile and took a judgment 
by virtue of the power of attorney 
contained in the cognovit note in 
the amount of $446.31. The testi- 
mony showed that Irvine had 
driven the automobile 20,000 miles 
and that the balance due at the 


| time it was repossessed was $1,450. 


The bank sold the automobile 
under the provisions of the mort- 
gage without foreclosure for about 


chase order, or car order, it was! $1,000. Irvine testified that the auto- 









160 steers & One man 


One hundred and sixty eight month-old 
range bred steers cost a farmer about $20,000. 
In ten months, fed to a marketable 1,000 |b. 
weight, the steers would bring (at current 
prices) around $40,000 gross—with a possible 
profit of $8,000. 

Such a beef herd will eat some 5000 bushels 
of corn, and 6000 bales of hay or equivalent 
forage, grown and harvested on the farm— 
thousands of tons to be moved, stored, and 
distributed as feed; and drink 800,000 gallons 
of water, which must be pumped, tanked, and 
piped to troughs. It requires shade in summer, 
shelter in winter, an occasional change of feed 
lots, clean barns, some medical treatment, and 
constant watchfulness. 

Not long ago tending 160 steers was a full 
time job for four men; today it is a one man 
Operation, carried on by many SuccessFuL 
Fanminc subscribers. Their only helpers are 





machines—conveyors, blowers, driers, trucks, 
tractors and machinery for field crops. 
Regardless of prices, they make money by 
producing more and more economically; with 
better plans, better methods, and industrial 
techniques learned from SuccessFUL F ARMING. 
And to farm living, SF has contributed as 
much as to farm business. The publications of 
urban and suburbah dwellers cannot meet the 


needs of farm families. The farm home houses : 


a larger family, must provide more meals, 
handle laundry and food supplies, be suited to 
weather and a primarily outdoors occupation. 
Thousands of farm homes have been built 
from Successrut Farminc plans, have SF 
planned kitchens, room furnishings, work 
areas, and leisure facilities. The influence of 
SuccessFuL F arminc has been made manifest 
in a million farmsteads. 

For fifty years SF has been helping its 
readers increase their incomes, save time and 
effort, and get more out of life—and earned a 
degree of confidence and respect that gets 
a better reception and better response for the 
advertising it carries. SuccessFuL FARMING 
sells better because it serves better. 

And no medium offers a better market. 


SF farm subscribers have had an average cash 
income, from farming, in excess of $10,000 
for several years. With its 1,300,000 selective 
circulation, SF represents a $12 billion market 
~, annually—the equivalent of a new 
4 suburbia. 

For more action from your 
advertising, and to balance national 
advertising schedules where general 

media have little impact . . . 
SuccessFUL FARMING is an outstanding buy! 
Any SF office can give you the facts. 





Meredith Publishing Company, Des Moines... 
offices in New York, Chicago, Philadelphia, 
Cleveland, Detroit, Atlanta, San Francisco, 
and Los Angeles. 








mobile was worth $1,800 when re- 
possessed. 


He filed a suit contending, first, | 


that the bank sold the automobile 
for considerably less than its true 
value, and, second, he (Irvine) had 


received no notice of the intended ~ 
sale because he was out of the city 7 


for a considerable period about the 
time of the resale. 

It is interesting to observe that 
the higher court held that the bank 
acted within its legal rights and 
refused to hold that Irvine could 


recover any money from either the ~ 


automobile dealer or the bank, 
= > * 


Insurance Held Valid 


Se speaking, failure of 
an automobile owner to list all 
mortgages on an automobile voidg 
an insurance policy. This is so be 
cause a majority of courts hold 
that failure or negligence of the 
owner of an automobile to list al] 
encumbrances on the car in the 
application for insurance deprives 
the insurance company of its legal 
right to reject the application, ang 
also the insurance company’s nof 
mal risks are increased. 

Notwithstanding this usual law 
it is interesting to observe that @ 
few weeks ago an Oklahoma higher 
court held that if the insurance 
company’s agent knows that @ 
mortgage exists and it is not listed 
by the automobile owner in the ap» 
plication for insurance, the insur 
ance company cannot avoid its 
liabilities on the policy. 

For illustration, in Motors Insure 
ance Corp. v. Freeman, 304 Pa«¢ 
(2d) 328, the testimony showed that 
one Freeman filed an application 
for insurance on his automobile 
Freeman failed to list in this ap 
plication a ond chattel mortgage 
on the automobile. 

Soon after the policy was issued — 
the automobile was destroyed by ~ 
fire. The insurance company 


failed and refused to pay the loss ? 


to Freeman in view of a clause ~ 
in the insurance policy which ~ 
provided that the policy would 
not be in force while the automo- 
bile was subject to any mortgage 
not specifically declared and de- 
scribed in the policy. 


. 


In subsequent litigation the testi. © 


mony proved that the insurance” 


company’s agent knew that the” 


second mortgage existed. n 


higher court held the insurancey) 
company liable for payment tom 
Freeman of the full value of the® 


destroyed automobile, and said: 
“We hold that information ob- 
tained by the agent of the company 
when writing the application for 
insurance is imputable to the com- 
pany, and it is bound thereby and 
the insurance company cannot es- 
cape liability on a policy in such 
case by showing that its agent did 
not correctly disclose such informa- 


tion.” 
®. 6-2 


Montgomery Sales Tax 
Is Upheld in Court Test 


Constitutionality of a controver- 
sial one-cent city sales tax imposed 
by Montgomery, Ala., was upheld by 
Circuit Judge Walter B. Jones, who 
held that a referendum on the 
issue would have been illegal. 

Noting that the state Constitu- 
tion and decisions of the Alabama 
Supreme Court “have prohibited 
referenda relating to revenue mea- 
sures,” Judge Jones dismissed a8 
“unnecessary” the question of 
whether the sales tax ordinance 
was adopted because of sufficient 
urgency or preservation of public 
health and safety. 

Opponents of the tax had argued 
that the ordinance was illegal and 
could not have been passed except 
for the preservation of public 
health and safety. They also de- 
manded a referendum, 


Florida Salesman Accused 


Of Concealing Car’s Past 

TAMPA, Fla.— Johnny Morgan, 
sales manager of the National Auto 
Supermarket, has been accused of 
selling a used car without identi- 
fying it as a former rental car. He 
was held for criminal court on 4 
charge of violating State motor 
vehicle laws. 

Authorities said all cars used for 
police, cabs, rental and lease must 
be identified by a sticker on the 
windshield before sale. Morgan was 
accused of representing the rental 
car as his own former car. 
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That old new-car fever’s here again... 


... $80 watch for the AUTOMOTIVE NEWS’ 1958 Auto Show Issue coming December 2 


Again this year the editors of AUTOMOTIVE 
NEWS will publish their annual Automobile Show 
Issue. Here’s what you as an advertiser can look 
forward to in this greatest selling issue of the year: 
1. Every American automobile featured in beauti- 
ful full-color. 

2. Additional illustrations showing principal models 
of each make and top selling features. 

3. A complete section on trucks showing new 
models and other data. 

4. Feature stories about industry suppliers in- 
cluding new developments on ’58 models. 

5. Engineering and styling developments. 

6. Prices and specifications of all American 
automobiles. 


7. Advertising news on each make including plans 
for 1958. 

These, and other outstanding features will 
make the December 2 issue of AUTOMOTIVE 
NEWS the most thoroughly read of the year by 
more than 44,000 automobile men. For this reason 
alone, you won’t want to miss it. What’s more, 
over 2,500 additional copies will be mailed to 
factory executives and their advertising agencies. 

This is the issue which is a favorite of many 
advertisers who want to show their products in 
three of four color. Using full-color is easy in 
AUTOMOTIVE NEWS and costs much less than 
you might think. If you have any kind of three 
or four color plates, your AUTOMOTIVE NEWS 
representative can show you how to utilize these 


in the show issue and, in most cases, completely 
eliminate production costs. CLOSING DATES: 
THREE AND FOUR COLOR ADS NOV: 6. 
TWO COLOR AND B & W NOV. 19 

Don’t miss this big selling issue! Your AUTO- 
MOTIVE NEWS representative has complete 
details. Why not call today! 


* * * 


NEW YORK: Edward Kruspak, Ray Billingham, How- 
ard E. Bradley, Murray Hill 7-6871. 


CHICAGO: J. Goldstein, William H. Gallagher, State 
2-6273. 


DETROIT: R. L. Webber, 
Holihan, Woodward 3-0495. 


LOS ANGELES: R. H. Deibler, Dunkirk 3-0303. 


William R. Maas, Roy 


The mos? influential publication in the automotive industry. 


RESERVE SPACE NOW 
1958 AUTO SHOW ISSUE 


Published: Dec. 2, 1957 
Closing Dates: 


3 and 4 color plates: Nov. 6, ’5 


2 color, b & w: Nov. 19, 57 
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The News 


paper of the Industry 
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Here’s howg the world’s oldest and most experienced 
builder of fiberglass boats guarantees 


HIGHER PROFITS 
FOR NEW CAR DEALERS 


Right out of 


THESE PAGES 
comes the fairest, 
most successful 


| DIRECT DEALER FRANCHISE 


NOW! 


with more GROWTH OPPORTUNITIES 
than any other boat line in the industry 


Learn how you can qualify to: 


Use your present facilities and sales force to make greater 
profits with only a fraction of the effort you spend on 
car sales. 
Take advantage of the highest discount plan in the boating 
industry. 


3. Purchase through a retroactive volume bonus plan that 
enables you to make several thousand dollars extra each 


year. 


4, Profit from the freight allowance plan that permits you to 


receive boats freight pre-paid. 
Winner's complete outboard line of 12’ - 15° - 17° - 


setting designs and unsurpassed safety. 


Preferred, protected creas are still open for quality deoler- 
ships. Write H. L. Johnson, General Sales Manager for 


further information. 


+ 
VWVinner MANUFACTURING CO., Inc. 


107 Railroad Avenve, West Trenton, New Jersey 
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’ Today Stewart Mobile homes are seen 
and bought everywhere...and they can 
be sold from your showroom or used 
car lot. You, who have the proven 
ability to sell...and with practically 
no increase in personnel or facilities 
-.-Can now get plus profits from selling 
STEWART mobile homes. 


19’ Deluxe runabouts, 
fishermen and cruisers ore superbly styled and molded in tough, durable, leak- 
proof one-piece Fiberglass hulls; will not corrode, rot or absorb water. Mainte- 
nance-free, Winner boats have tremendous public acceptance for their style- 
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Affecting Factories and Dealers . . . 


Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

Is the auto industry getting its 
money’s worth out of nighttime 
television ? 

A recent network automotive 
nighttime box score by Trendex 
shows NBC with three firsts and 
two seconds; CBS with three 
firsts and one second, and ABC 
with two seconds and two thirds. 


And ratings have yet to be filed 
for the “Chevy Show” with Dinah 
Shore over NBC, and the “Patrice 
Munsel Show” (Buick) over ABC. 


(Plymouth, Chrysler Corp. and 
Chrysler division) ; 

Pontiac also will sponser a spe- 
cial “Victor Borge” show over 
CBS this fall. 

Shows with automotive backing 
on ABC this fall are “Pat Boone” 
(Chevrolet); the “Patrice Munsel 
Show” (Buick); “Mark of Zorro” 
(AC Spark Plug): “Date With the 
Angels” (Plymouth); Lawrence 
Welk’s “Top Tunes & New ,l alent” 
(Dodge-Plymouth); the “Lawrence 
Welk Show” (Dodge), and “Mav- 
erick” (Kaiser Aluminum and 
Willys Trucks and Jeeps). 


The standings were revealed in a| Rambler in enemas 


presentation given to a Detroit 
audience last week by NBC offi- 
cials. 


Automotive-sponsored shows 
appearing this fall over NBC in- 
clude “Tennessee Ernie Ford 
Show” (Ford division); “Suspi- 
cion” (Ford division); “Wagon 
Train” (Edsel and Ford Motor 
Co.); “Chevy Show” (Chevrolet) ; 
“Wells Fargo” (Buick); “Wide, 
Wide World” (General Motors) ; 
“You Bet Your Life” (DeSoto), 
and four special shows—“Annie 
Get Your Gun” (Pontiac); GM’s 
“50th Anniversary Show;” nine 
one-hour “Jerry Lewis” shows 
(Oldsmobile), and the “Profes- 
sional Football Championship 
Playoff” (Pontiac). 


Automotive sponsored shows ap- 
pearing on CBS include “Desi-Lucy 
“Zane 
“Ed Sulli- 
“The Big Record” 
“High Adventure” 
“Climax” 


Hours” (Ford division); 
Grey” (Ford division); 
van” (Mercury); 
(Oldsmobile) ; 
(United Motor Service); 
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American Motors Corp. is 
awarding a 1958 Rambler sedan 
each week for 17 weeks on the 
Arlene Francis Show. 

The car is being offered as 
grand prize in. Miss Francis’ 
“Cross My Heart” contest. 

Every program will feature 
Rambler in the opening and clos- 
ing billboards as well as in the 
middle of the show. 

> a = 


Times Appoints deBeaubien 

Phil F. deBeaubien, formerly De- 
troit Central Zone manager of Look 
magazine, has been named pub- 
lisher of the De- 
troit Times, effec- 
tive Nov. 1. 

DeBeaubien 
succeeds William 
E. Anderman, who 
ig retiring but will 
continue as a con- 
sultant for the 
newspaper. 

Prior to joining 
Look six years 
ago, deBeaubien 
was Detroit man- 





P. F. deBeaubien 
ager of Good Housekeeping maga- 


zine. He his career in the 
national advertising department of 
the Detroit News. 

> 7 


Geyer Elects Foote 


Emerson Foote, one of the 

founders of Foote, Cone & Beld- 

| ing advertising agency, has been 

elected chairman of the f 

| Geyer Advertising, Inc., it was 

announced by Sam M. Ballard, 
president. 

B. B. Geyer, chairman of the 
board since he established the 
agency in 1911, was elected chair- 
man of the executive committee. 

Foote was executive vice-presi- 
dent of McCann-Erickson, Inc., 
before joining Geyer. 

+ = > 





Business Review by Times 

A comprehensive report and re- 
view covering current business, fi- 
nancial and industrial trends and 
economic conditions both here and 
abroad will be published by the 
New York Times in January. 

As part of its regular issue on 
Monday, Jan. 6, the Times will in- 
clude its annual “Review & Fore- 
cast of U. S. Business, Industry & 
Finance.” 

The Times “International Busi- 
ness Review” on Tuesday, Jan. 7, 
will bring on-the-spot reports and 
analyses from countries outside the 
western hemisphere. On Wednes- 
day, Jan. 8, the Times “Business 
Review of the Americas” will deal 
with Canada, Central and South 
America and the Caribbean area. 

* . = 


Platcher Picks Ball 

‘Platcher Imported Cars, Inc., 
Philadelphia distributor of the Ger- 
man Isetta automobile, has named 
Ball Associates, 1523 Spring Garden 
St., Philadelphia, to handle pub- 


\ 







customer motivation studies, t; 
at the retail level, integrated 
gramming, new trends in disp 
materials, and the cumulative eff, 
of all these factors upon the tg 
selling effort. 


Fawcett Compiles the Facts 

Fawcett Publications, Inc., 
lisher of True magazine, sent 
grams to 200 men’s magazines 
ing support in “putting down 
and for all the fable that 
determine brand selection. 

James Boynton, advertising di 
tor, said his company now 
definite proof that while w 
may do much of the purchasing, it’ 
the man who makes many of 
brand decisions.” 

= = * 


Petersen Moves N. Y. Office 


Petersen Publishing Co. py 
lisher of automotive magazines, 
taken new and larger quarters ¢ 
its New York advertising sale 
office. 

The new office is at 17 E. Forty 
eighth St., Manhattan. The 
pany’s editorial and administratj 
offices are in Los Angeles. 

= * = 










Aluminum Story on TV 


Interviews with two top autom 
tive designers, emphasizing th 
growing importance of aluminy 
in the automotive industry, will } 
featured on the commercial po 
tions of the nationwide televisic 
show “Maverick” when it is p 
sented on ABC-TV Sunday, Nov. 1 

Kaiser Aluminum & Chemie 
Corp., sponsor of the show, follo 
a long-range policy of using co 
mercial time to promote the pro 
ucts of Kaiser Aluminum 
tomers. 

During the show, William 
igan will interview Virgil Exne 
styling vice-president for Ch 
Corp., and Julia Meade will disc F 
the new Ford line with George ¥ 
Walker, styling vice-president fo 
Ford Motor Co. 


Report on heaps Makes 
“Radio and the Negro Market 
the first of the two speciali 
market reports which the 
Advertising Bureau has been p 
| paring over a period of mont 
has been completed and is 
| distributed to the organization 
member stations and networks. 
> > > 


Names 

Donald J. Wheeler has been a 
| pointed advertising and promotion 
| manager ‘of Hunter Engineeri 
Co., St. Louis. Wheeler’s back 
ground includes service with Boein 
Aircraft Co. and D’Arcy Advertis 


ing Co. 





* * > 


George R. Kendall has been & 
pointed publicity and program pre 
motion manager for WJR, Detroit 
radio station. Kendall joined th 
WIR news department in January. 


. = * 


Bald win-Lima-Hamilton Corp, 
Philadelphia, has appointed Joh 
C. Kosky manager of industrial aé- 
vertising. Prior to joining B-L-E 
Kosky was director of public ree 
tions and sales promotion fe 
Wales-Strippit Co., Akron, N. Y. 

© > 7 


William M. Kline has joined 
Metropolitan Sunday Newspapers, 
Inc. as a member of the Metro Sur 
day Comics Network sales sta 
Kline formerly was merchandisi 
manager of Golden Gift, Inc. 

aa * * 

Clive R. Tisdale has been #& 
pointed advertising and public 
lations manager of Frueh 
Trailer Co. of Canada, Ltd. B 
formerly was advertising manage 
for Ford Tractor & Equipment 
Sales Co. of Canada, Ltd. 














—— 


ACCEPTED LINE 


Stewart Mobile Homes ...seen and 
bought everywhere... are accepted os 
one of the very best monvufactured to- 


VAST MARKET 


Nearly two million Americans are residents 
of mobile homes. In 1956, approximately 
115,000 eoaches were sold at a retail 
sales figure of nearly $500,000,000. 
Why don't you share in this great market? 
Be a franchised Stewart dealer and.cash 
in on plus profits month after month. 


EASY FINANCING 


Stewart Coaches are recognized by all 
well-known trailer financing firms. Re- 
quirements as to sturdiness, long life, high 
rescle valve, and backing by a well 
established financially responsible manv- 
facturer, have been fully met. For qual- 
ified dealers, we can arrange financing. 


licity and public relations. 
* * * 


POPAI Workshop Dec. 5 


An allday seminar, designed to 
present new data and techniques 
pertaining to the more effective 
use of point-of-purchase advertis- 
ing, will be conducted by the 
Point-of-Purchase Advertising In- 
stitute on Thursday, Dec. 5, at the 
Plaza Hotel in New York City. 

Under the general theme, “New 
Guideposts to More Productive 
Merchandising,” the one-day work- 
shop will focus its attention upon 
sales, merchandising and budgeting 
aspects of point-of-purchase, new 















AUTO 
TURNTABLES 





day. A complete line of coaches, with 
merchandising aids that back you up, will 
dssure you, as an exclusive Stewart dealer 
in your oreo, of real sales potential. 


* 
Manatactered by 


Macton Machinery Co. 
DYKE LANE 


Stamford 2, 
Cona. 

















For details, write, wire or call today. 


STEWART COACH INDUSTRIES, INC. 
Department AN ° Bristol, Indiana 
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Average Prices of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 





"55 °56 "55 °56 
Nov. Dee, 


Prices of "56s added and ’48s dropped in November, 1955. Prices of '57s added and '49s dropped in November, 1956, 


Market Trend 


The overall average price of 
used cars sold at wholesale auc- 
tion declined $3 last week to $802, 
according to Automotive News’ 
index. 

Heaviest loss, by far, was re- 
corded on ’57s, which dropped $20. 
Other losses were indexed at $7 
on 55s, $2 on "51s and $1 on ’52s. 
Adjusted prices on ’57s and ’5is 
represented new lows for the 
year. 

Four models on the index 
showed price gains. The advances 
amounted to $1 on ’56s and ’53s, 
$2 on '50s and $4 on ’54s. 

At a group of representative 
auctions last week the average 
consignment was 226.9 units, com- 
pared with 192.1 a week earlier. 
The sales ratio, at 63.7 percent, 





_ALABAMA ___ 


JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 


Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








COLORADO 





COLORADO AUTO AUCTION 
LITTLETON, COLO. _ 


Sale Every Monday—11:00 a.m. 
Owners: Francis R. Cassell—Cerroll 
Phone Denver: SUnset 1-7821 
Wire Colorade Auto Auction FAX 
Denver, Colo. 


st 

Colonels Johnny Wood and Dean Davis 

All cars paid for by our own check through 
The Bank of Denver 








MID-WEST AUTO AUCTION 


1155 So. Platte River Dr. 
DENVER, COLORADO 
Burden-Caswell-Nace-Dudley 
Auctioneer: Harvey Greenwood 
Sale every Tuesday at Ii A.M. 
Phone Sherman 4-3263 








CONNECTICUT 








NEW ENGLAND'S OLDEST AND BEST 
10 YEARS CONTINUOUS OPERATION 


Sale Every Wednesday at 11:00 
SOUTHERN AUTO SALES, INC. 
AUCTION 


Warehouse Pt., Conn. 


Crossroads 


+ «+ where they meet .. . buyers 
and sellers . . . new and used car 


dealers. They meet at the dealer auc- 
tions of the notion . . . and on the 
pages of Automotive News. 


You will reach both groups through 
an ad in Automotive News. 





| 


| 
| 
| 


| day. Prices are for sale of Oct. 11.) 





"57 
Jan, 


"66°57 
Feb, 


"56°57 
March 


"66°57 
May 


"56 =°57 


"66 =°'57 
June duly 


Figures alongside bars represent dollars. 


was unchanged from the previous 
week. | 

Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. 





* *~ * 


LITTLETON, COLO. 


(Denver Auto Auction, Sale every Thurs- 


BUICK—’57 Special 4-dr., $2,700*. '56 Spe- 
cial 2-dr., $1,580*. '55 Special 2-dr., $1,- 
405°. °54 Special 2-dr., $1,230° (ps), 
$800*. °53 Super 4-dr., $615*. "51 RM 
4-dr., $285*. '50 Super 4-dr., $160*°; Spe- 
cial 4-dr., $105*. 


| 


CADILLAC—’57 coupe de Ville 4-dr., $5,- | 
230° (ps). ‘56 coupe de Ville, $3,200* | 
(ps); 4-dr., $2,975° (ps). "55 coupe de/| 


(62) 4-dr., $2,- 


Ville 4-dr., $2,700* (ps); 
400° (ps). "54 (62) 4-dr., $1,825*° (ps). ' 
CHEVROLET—’57 Bel Air (8) 4-dr, sta-| 
tion wagon, $2,205*, 6 at $1,910*; Two- 
ten (8) station wagon, $2,175*. °56 Bel | 
Air (8) 4-dr., $1,715*, $1,320°; Delray 


(6) coupe, $1,190. "55 Bel Air (8) 4-dr. | 
station wagon, $1,395; 2-dr., $1,080. "54 


INDIANA 


LEN POLLAK'S 


DYER AUTO AUCTION 


INC. 


641 JOLIET ST. — DYER, IND. 


On Route 30, Just West of Route 4! 
Phone: Union 5-236! 


SALE EVERY FRIDAY 


The Only Auction in the Midwest 
Featuring a Separate ee & Sports 
Car Auction on the me Day 
$100,000.00 Check & Title Guarantee 
Same Location for 10 Years with a 
600 Cer Capacity 





MICHIGAN 











Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 
Exclusively for Dealers 
Here in the shadow of General Motors, you 

get the best buys. 
NEW CAR DEALERS balance their stock here 
—Why not visit us real soon? 


Michigan's Finest Sale 
Titles and Checks Guaranteed 
12:30 — SALE EVERY WEDNESDAY — 12:30 
M, D. McCollum, Mgr. Phone Cedar 9-4492 








Two-ten 4-dr., 3 at $675*. ’53 Bel Air 
4-dr., $665*. '52 2-dr., $522°. '51 4-dr., | 
$275*, '50 4-dr., $140*; 2-dr., 2 at $125. 

CHRYSLER—’51 Windsor 4-dr., $165*. 

DODGE—'57 Coronet (8) 4-dr., 5 at $2,- 
100* (ps); conv., $2,000* (ps); Sport 
coupe, $1,975* (ps). °52 Coronet 4-dr., 
$235°. 

FORD—’'57 Thunderbird (8), $2,700; Coun- 
try sedan station wagon, 2 at $2,190* | 


(ps); Fairlane (8) 4-dr., 
56 Fairlane (8) 4-dr., 3 at $1,190* (ps); 
Custom (8) 2-dr., 2 at $975. '55 Fairlane 
(8) 4-dr., $995*; Custom (8) 4-dr., 2 at 
$975. "53 Country sedan station wagon, 
780; 4-dr., 2 at $615. $370°. 
"51 Custom conv., $275* 
LINCOLN— 54 4-dr., $925* 
MERCURY—’'55 Monterey 
"54 Custom 4-dr., $725*; 
$715. "52 Monterey 2-dr., 
dr., 3 at $345 
NASH—'52 Ambassador 4-dr., $475. 
OLDSMOBILE—’57 Super (88) 4-dr., $2,- 
750° (ps). 54 4-dr., $1.245* (ps). 
PACKARD—'55 Clipper 4-dr., $900° (ps). 
PLYMOUTH—’'57 Belvedere (8) conv., 4 
at $1,750°. 
350° (ps). "55 Belvedere (8S) 2-dr., $880; 
Savoy (6) 2-dr., $705. '54 Belvedere (6) 
4-dr., $545, $500. 
2 at $460°. 51 4-dr., $255. 
PONTIAC—'55 Chieftain (8) 


"52 4-dr., 


(ps). 
4-dr., 
Monterey 4-dr., 
$410°. ‘51 4- 


4-dr., 


MICHIGAN 








EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. "Bill" Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 





JACKSON — Greater Jackson Auto 
Auction, Inc., Wilmington St., P. O. 
Box 8468, Wednesday, 12:30 P. M. 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


We Issue Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 











CLASSIFIED WANT ADS 
BRING RESULTS 








MICHIGAN 


Detroit's Barometer 
APTCO AUTO AUCTION 


8 Years Old 
Conveniently located Y% mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK... 
WEDNESDAY AND FRIDAY AT 12 NOON 


19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 
MELVINDALE, MICHIGAN 


Checks and titles guaranteed 


Phone Dunkirk 3-0150 





2 at $1,880°. | 


$1,355°. | 


"56 Belvedere (8) 4-dr., $1,-| 


"53 Cranbrook 2-dr.,| CADILLAC 


$i,-' 











"56°57 "56 °57 "66 57 
Aug, Sept. Oct. 
to Date 
090°. '52 2-dr., $110*, '51 2-dr., $290*. 
"50 conv., $135*. 
WILLYS '55 Jeep metal cab, $850, °46/ 
Jeep, $330. } 
MISCELLANEOUS—’56 Chevrolet (6) %- 
ton pickup, $1,205, °55 Chevrolet (8) 
%-ton pickup, $565. °54 Ford (6) \%-ton 
pickup, $640. ‘53 Chevrolet %-ton pick- 
up, $610; %-ton pickup, $405, "48 Chev- 


rolet %-ton pickup, $275. 


DYER, IND. 


(Dyer Auto Auction, Sale every Friday. 
Prices are for sale of Oct, 11.) 


(A wonderful grand opening turn-out 
with a very successful start of the For- 
eign & Sports Car Auction! Market a bit 
weak on late and current models with a | 
strong demand for sharp models ranging 
up to 1956. Sold 367 cars out of 624 con- 
signments.) 


BUICK—’'55 Century Riviera, $1,300*° (ps); 
Special sedan, $1,290°; 2-dr., $1,125, | 
$995*; Super Riviera sedan, $1,275* (ps). | 
"54 Century 4-dr., $880°. "53 Super Rivi- 
era sedan, $455°; 4-dr., $365°; conv., 
$250*; Special conv., $395. 


"56 coupe de Ville 4-dr., $3,- | 
020° (ps). "55 coupe de Ville, $2,685* | 
(ps); (62) coupe, $2,250°, "54 (62) 4-dr., 


LEADING USED-CAR AUCTION DIRECTORY 


Frequency Rates: Listing (maximum: three lines of type) —$5.00, 1-time; $4.00, 13-times; $3.50, 52-times. Display (minimum space, 1 inch on 
column—maximum 5-inches on 2 columns.) For Display Rates contact Want Ad Dept., Automotive News, Detroit 26, Michigan. 


_NEW YORK _| 


“FUN FESTIVAL” | 


Nov. 6th - Dec. 4th 


SYRACUSE AUTO AUCTION 


lafayette, N. Y. 


Phone: Orchard 7-3144 


POSSIBLE $500 CASH PRIZE 


FREE TURKEYS if you enter or 
buy three or more cars 


Lots of Fun—tots of buyers and sellers 
Lots and Lots of the BEST of Cars 


(Insured Checks and Titles) 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David 8B. Spielman 
John W. Becker 


Thruway Auto Auction, Inc. 
Route 18B Buffalo, New York 
EVERY MONDAY 
Insured Checks — Insured Titles 
Fast, Accurate Market Reports 
Phone: HObart 4700 Al Clements, Owner 
Flying Dealers — Land at Buffalo Air-Park, 
5 miles south of Buffalo Municipal Airport. 
Hard surface runway - Unicom Radio. Auction 
is only five minutes away. Call us, we'll 

pick you up. 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 


Monday — I! O'Clock 
80 car sale average 


All Titles and Checks Guaranteed 





| PLYMOUTH 


47 


$1,715* (ps). ’52 (62) 4-dr,, $740* (ps). 
’48 (60) 4-dr., $155*. 

CHEVROLET—’57 Bel Air (8) conv., $2,- 
000*; coupe, $1,840. ‘56 Bel Air (8) 
Hardtop, $1,470*, $1,450°, $1,355; Two- 
ten (8) station wagon, $1,400; 4-dr., $1,- 
240, $1,080; club coupe, $1,100; (6) 2-dr., 
$1,105, $905. °55 Bel Air (8) coupe, $1,- 
385*, $1,140* $840; conv., $1,150*; 4-dr., 
$1,060*, $1,010, $810; Two-ten - 4-dr., 
$940, °54 Bel Air 4-dr., $800, $750, $590*, 

CHRYSLER—’53 NY 4-dr., $480*; coupe, 
$445* (ps). °52 Imperial 4-dr., $375* 
(ps); Windsor 4-dr., $235*. °51 Windsor 
coupe, $245*; 4-dr., $185, $165. °50 NY 
coupe, $205. 

DeSOTO— 56 Fireflite (8) Hardtop, $1,745* 
(ps). °55 Firedome coupe, $1,025*, °54 
Firedome 4-dr,, $690*, $550*. 

DODGE—’ 57 Sierra (8) station wagon, $2,- 
250* (ps); Royal coupe, $2,025*, 56 Cor- 
onet (8) 2-dr., $1,240*. '54 Royal 4-dr., 
$535. °53 Coronet coupe, $355. °52 Cor- 
onet 4-dr., $230. 

FORD—’'57 Thunderbird, $2,780* (ps), $2,- 
700* (ps); Fairlane Victoria (8) sedan, 
$2,130*; 4-dr., $1,900*%; Custom (8) 4- 
dr., $1,510*. °56 Fairlane (8) Victoria 
sedan, $1,450*%, $1,235*; 2-dr., $1,185*; 
Country sedan station wagon, $1,240*; 
Custom (8) 4-dr., $1,150, $1,140, $1,090, 
$1,070, $1,030, '55 Thunderbird, two tops, 


$1,950*, $1,945; Country sedan station 
wagon, $1,045*; Custom 2-dr., $845. 

HUDSON —'55 Hornet coupe, $930°, ‘54 
sedan, $290. "53 Hornet 4-dr., $120*. 

LINCOLN—’'53 Cosmopolitan 4-dr., $385*. 

MERCURY—’'57 Monterey coupe, $2,100* 
(ps). °56 Montclair 4-dr., $1,575* (ps). 
'55 Montclair coupe, $1,400*, $1,155*; 
Custom 4-dr., $1,060; Monterey coupe, 
$1,030*, $990; 4-dr., $975*, ‘54 4-dr., 
$590, $525. 

NASH—'53 Statesman 4-dr., $400, $200. 
"52 Ambassador 4-dr., $185*; Statesman 
4-dr., $160°*. 

OLDSMOBILE—’'56 (88) Holiday 4-dr., $1,- 
775* (ps), $1,605*, $1,480. '55 Super (88) 
4-dr., $1,405* (ps), $1,260*° (ps); Holi- 
day, $1,385* (ps). °54 (98) Holiday, $1,- 
135° (ps); (88) 4-dr., $880*. "53 (88) 
4-dr.. $630°, "48 (98) 4-dr., $125°. 

PACKARD "53 4-dr., $270, "51 4-dr., 
$160* 


‘56 Belvedere (6) 4-dr., $1,- 


165; Savoy (8) 4-dr., $1,075*, $990. °55 
Belvedere (8) conv., $1,095* (ps); Plaza 
(6) 4-dr., $625. ‘54 Savoy 4-dr., $540; 
Belvedere 4-dr.. $540*. ‘53 Cranbrook 
4-dr., $390; station wagon, $365. 
PONTIAC—’56 Chieftain (8) 4-dr., $1,545*. 
"55 Star Chief (8) 4-dr.. $1,245°, $1,140° 
(ps), $1,080*; Chieftain 4-dr., $1,045; 
2-dr., $820°, $755*. ‘53 Chieftain 4-dr., 
$395*, $220°, "52 Chieftain 4-dr., $335°. 
"51 Chieftain 4-dr., $300, $225°, $190°, 


$150 
RAM BL E R—'56 Cross Country station 


(Continued on Page 48, Col, 1) 












NORTH CAROLINA 


RALEIGH — Mann's Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 





MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 








PENNSYLVANIA 





MANHEIM AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—!0:00 A.M. 
Checks and Titles Guaranteed 
Phone Manheim 5-240! 





WASHINGTON 





SOUTH SEATTLE AUTO AUCTION 


10644 E. Marginal Way Seattle 88, Wash. 
Phone Mohawk 6490 


SALE EVERY WED. 11 A.M. 
“WE HAVE BUYERS!" 


“Take Home a Guaranteed Auction Check” 
Bill Johnson Bob McConkey 





CANADA 


GRAND OL’ AUCTION 
Ltd. 
¥% mile South of London, Ont. 
on Highway No. 2 
“We are nice to people.” 
EVERY MONDAY—1:30 P. M. (Year Round) 
Licensed Dealers Only 


SERVING SOUTHWESTERN ONTARIO 
Cheque and Lien Insurance 











FOR QUICK RESULTS 
USE AUTOMOTIVE NEWS 
WANT ADS 





























































































































































































wagon, $1,600*%, $1,495°. 





(Continued from Page 47) 
’63 conv., $400. 


$1,580* (ps), $1,330° (ps); 


























Super Riviera 
"54 
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(ps); (88) Super 4-dr., $2,335* (ps); $425; 4-dr., $465; station wagor 5575, 
(88) 4-dr., $1,875*%, $1,825*. '56 (98) *52 2-dr., $165. '50 conv., $205. 
Holiday, $1,995* (ps); (88) Holiday, $1,- LINCOLN—’53 Capri Hardtop, $60 

620°; 4-dr., $1,565* (ps). ’55 (98) Holi- MEROCURY—’54 Custom sedan, $5 52 
day, $1,600* (ps); 4-dr., $1,275* (ps); 4-dr., $300. 

(88) Super Holiday, $1,475* (ps); (88) NASH—’54 Ambassador Hardtop, 0°, 
4-dr., $1,405*%; 2-dr., $1,220° (ps). °54 OLDSMOBILE—’55 (88) 2-dr., $1,1: 5°, 53 
(98) Holiday, $1,095* (ps); (88) Super (88) 4-dr., $575*; 2-dr., $465*. (98) 
4-dr., $945*. '53 (88) Super 4-dr., §$675* 4-dr. $105°. 

(ps); (88) 4-dr., $645°. '52 4-dr., $275°*, PACKARD—’53 Clipper 4-dr., $2 *, ‘59 
$250°. 4-dr., $175. ’°51 4-dr., $110*. 


PACKARD—’53 Clipper sedan, $320*. 








PLYMOUTH—'55 Savoy 4-dr., $ 




















54 
H 51 station wagon, $190. coupe, $1,175*; Special coupe, $845. PLYMOUTH—’57 Plaza (6) 2-dr., $1,395. Belvedere Hardtop, $600*; Sav r 
} Super Riviera, $1,075*, $1,065*, $1,060* 56 Belved 4-dr., $1,200*. °55 Plaza (6) $475*; 2-dr., $245. °53 4-dr i 
R— mander (8) 2-dr., , (aaa? res ne & om SOR . ae 51 
; eee et Champion 4dr. $406*, '63| $870°, $690*; RM Riviera, $645* (ps). | station wagon, $705," '53 Cranbrook 2- Hardtop, $250; 2-dr., $150. 
i Commander 2-dr., $325*; Champion 2. ’53 Super Riviera, $700*, $625*, $610°; r., $400, $340, $280; 4-dr., $350*; Cam- PONTIAC—’55 Star Chief Cata 1,- 
dr., $270, ’52 Champion 2-dr., $175°,| COMmv., $400°; 4-dr., $365°; Special coupe, | | bridge 2-dr., $300. 206"; Chieftain Hardtop, $1,24( its, 
i $110*. ‘51 Commander 4-dr., $155°,| $455%, $425°. '52 ‘Super ‘Riviera, $235°,| PONTIAC—'56 Star Chief Catalina, $1,- $825°. "54 Hardtop, $905°; 4-dr 0°, 
j $135°. r $225*. '51 Super Riviera, $225°*. 670* (ps). '55 Chieftain 4-dr., $1,000°. oeeee. = ont vad 4-dr 20°, 
f " CADILLAC—’57 (62) coupe de Ville, $4,-| ‘54 Chieftain 4-dr., $680*; 2-dr., $400; ardtop, - "51 He: itop, 
§ mee80, 1.040, $1,008, be —<-: 050° (ps); coupe, $3,860* (ps). '56 (62) Star Chief Catalina, $485*. °53 station $225*; 2-dr., $205*. 
$1,650, $1 s § - coupe, $2,695* (ps). ’55 (62) coupe, $2,- wagon, $680*; Catalina, $485*, $355°; STUDEBAKER — ‘53 Champion H itop, 
i man-Ghia coupe, $1,980; Volkswagen 300° (ps) 54 (60) 4-dr., $2,040*° (ps), conv., $330, $300, $255°. ‘52 Catalina, $325°, $215. 52 2-dr., $130. 
; dr., $1,400, $1,395, $1, 390. 55 Volks- $1,950° (ps); (62) conv... $1,785* (ps): $325*; 4-dr., $250*, MISCELLANEOUS—’56 Volkswager -dr. 
wagen sun roof, $1,250; Consul 4-dr.,| $100" s1\925* (ps). "3." (62) coupe de | RAMBLER—'S6 Cross Country, $1,480. °54 $1,180; Hillman Husky, $560. °51 GM¢ 
; $800. | 54 Austin-Healey, $0990; 2-dr.,| ‘Vite, $1,035* (ps), $1,000° (ps). 52 (62) | Cross Country, $840; 4-dr., $704. Carryall, $435, °53 GMC %-ton pickup, 
i $200, '53 Austin 4-dr., $300. coupe de Ville, $890° (ps), $875*, ’51| MISCELLANEOUS—’58 Volkswagen Kar- $270. 
(62) 4-dr., $505°, mann Ghia, $2,450; conv., $1,950; 2-dr., 
CHICAGO CHEVROLET—'s1 Bet Air (8) Sport coupe, | $1,590. "57, Volkswagen 2-dr., $1.586, $1.- LOS ANGELES 
- ; 5, ° , a . ; enau -dr., 
; (Greater Chicago Auto Auction. Sale $1,955*; 4-dr., $1,825*, $1,780*; Two-ten $1,485. °56 Ford %-ton pickup, $960; (Harold Henry’s Los Angeles Autc Aue- 
every Thursday. Prices are for sale of Oct. (8) Sport sedan, $1,790*. '56 Bel Air (8) Volkswagen 2-d $1,485, $1,325. °55 tion, Sale every Tuesday. Prices 
7.) 4-dr., $1,350; Sport coupe, $1,290*; Two- ' & a ae eee , 8 Es pe 
1 ‘eens 908 om of a . ten (6) 2-dr., $960. 55 Bel Air (8) Sport Chevrolet Carryall, $730; Austin sedan, sale of Oct. 8.) 
my cars consign coupe, $1,230° §1,140°; 4-dr., §1,040°; $535. "ae yee %-ton pickup, $545; panel |G@M Entertains Royalty— BUICK — '57 RM Riviera, $2,380* (ps); 
e Sommerer Super Riviera, $2,350° (ps); Bel Air (6) 4-dr., $905*; Two-ten (8) uck, . Wh \ ia wm. § ki f ae a Riviera, $2,200 , $1,800°, $1,755, 
Spccial 4-2, Riviers 33 abee 28 RM 2-dr., $785, $750, $730; Two-ten (6) 2- 7 en eopo - , former ing Oo 6 Special Riviera, $1,835 (ps RM 
Riviera, $1,700* (ps). '55 RM Riviera, dr., $700, $680; 4-dr., $675. '54 Two-ten EBENSBURG, PA. Belgium, right, visited the General Mo- i aa: bon teane Glan $1,- 
yet 8 ten bar. pies, (Ebensburg Auto Auction. Sale every tors Technical Center near Detroit, the Century Riviera, $1,320* (ps): o-dr : 1. 
‘ $430, '51 4-dr,, $260*, $250° i 7 a a a Oct. 17.) | mechanics of the Chevrolet Corvette were| 255°; Special Riviera, $1,285*. ‘54 RM 
. ” ’ . ‘ - a . . iv 205* , ” 
Goodyear Begins CHRYSLER —'57 NY Hardtop, $2,655*| models, Dealers getting rid of tradeins, |¢*Plained to him in his native tongue.) Pir hides sesoe tbs) "ba ode og! 
{p> — Newport, $660*; 4-dr.,| Sold 92 cars out of 117 consignments.) | His guide was Zora Arkus-Duntov, a Chev-| CADILLAC — '57 coupe de Ville, $4.629* 
5. ° 7. Pal , , * t . * . 
5 . BUICK—’56 Special Hardtop, $1,500*. °55| rolet engineer who had a hand in the (ps); sedan de Ville, $4,350* (ps); cony., 
\ olume Out ut DODGE—'57 Coronet 2-dr., $1,965°, "56| DM ar” giPorse (psy, 'b4 Special Hard- | sors dec “ot hn $4,275* (ps). '56 Eldorado conv., $3,610* 
Coronet 2-dr., $1,405°. "55 Coronet 2-dr-,/ +0. $1 og0*; 2-dr., $630 car's development. Arkus-Duntov was born| (75) $3.450* (ps); sedan de Ville. §3 
Of Air S ri s a ¢ a ann, an ae —“—’ CADILLAC—'51 (62) 4-dr $600° in Belgium and had established a reputa-| 505* (ps); (60) 4-dr. $3,285* (ps), '55 
250; 4-dr., 3 -dr., hy —_ -dr., : : i 356) : Ela 
P ng FORD.~’57 Fairlane (8) 500 conv., $2,550* | CHEVROLET—'57 Two-ten (8) 4-dr., $1,-| tion as a European road racer and | $2.005° (pe); conv. @2,41ee ipeye me 
(ps); Victoria, 2,085* (ps), $1,825; 390°. °55 Two-ten (8) station wagon,| engineer before coming to this country. | r a cas” wae —_ oe 
AKRON. — Goodyear Tire & Gomany sedan, g2hi0* (ps); Custom (8) $1,135*; Bel Air (6) 4-dr., $990. '54 One- : - —_—_—_—_—_—— - a —. = . case") esi 50 ‘esa 
Rubber Co., has revealed that it is} 300 4-dr., $1,750*°: 2-dr., $1,525, $1,360,| fifty 4-dr., $500. '53 Bel Air sedan, $560; re ‘ —_— An. °° 
‘ ’ = ” . . ag . . a . . . ° 2. 
in volume production of automo-| $1,325, $1,200. '56 Fairlane (8) Country| Two-ten 4-dr., $540°, $500; 2-dr., $325; | on, $2,050%; 4-dr., $2.000°; Wairlane (0, | CHEVROLET—'57 Corvette, $2,750*; Bel 
bil bb : i sedan, $1,700*, $1,010*; Victoria, $1,400°, One-fifty 2-dr., $480. ‘52 Styleline 4-dr., | 500 4-dr., $2,000°; r., $1,850; | Air (8) Sport coupe, $2.155*, §2.075¢- 
2 Soe oe ae $1.355°; ‘4-dr., $1,280, $1,165, $1,105*| $330; Deluxe 4-dr., $300°. '51 FL Deluxe| Ranch Wagon station’ wagon, $1,330°;| Cony “So thos (pa) degen $1 WORE wen 
Goodyear’s announcement fol-| (ps); Custom (6) 2-dr., $1,000, $980. '55| 2-dr., $240*; Styleline Deluxe 4-dr.,| Custom (6) 2-dr., $1,295, $1,235. "56| two-jen (8) 4-dr.. $1,725": One-fifty is, 
lowed news that the air-spring Thunderbird, $1,660; Fairlane (8) Crown oe 2-dr., $175. °49 2-dr., $120; 4-dr., a (6) — oa es oon? we 4-dr., $1,660*. "56 ’ Corvette, $2.040°: 
5 Victoria, $1,335° (ps), $1,250°; 2-dr., | 5. 200°; Custom (6) Hardtop, $1, . 55) 
systems will be offered as standard Victoria, $1,045*, $1,025*, $975*. "54 sta- | DeSOTO—'54 Firedome (8) 4-dr., $530°. Fairlane 4-dr., $1,130*; Victoria coupe, Two-ten Feoten a) cn. “Gees 
or optional equipment on some 1958| tion wagon, $846*, $815*; Crest (8) Vic- | DODGE—'55 Coronet (8) Hardtop, $1,040.| $1,085; sedan, $1,080*; Custom (6) 4-| 4G," 31 'os0*: One-fifty (8) 2-dr. $1,235. 
model cars, while other manufac-| toria, $775, $595°, $505; 4-dr., $630,| '53 Coronet (8) sedan, $480°; 4-dr.. $460, | dr., $890; 2-dr., $775. "64 Custom 4-dr.,| +55’ pel air (8) Sport coupe, $1.535° a: 
. ‘ ‘ . | $630*, $625, $505; Fairlane conv., $680;| $345*. °52 Coronet club coupe, $230*;| $720; Crest 4-dr., $530*. ‘53 Ranch Wag- $1,435°, $1,425*: 4-dr.. $1.395* “31 vere 
turers are considering the springs Main 2-dr., $545*, $420; Custom 4-dr.,| sedan, $200; Meadowbrook 4-dr., $185. on station wagon, $560; Custom 4-dr., 4-dr.. $1,295: Bel Air (6) 4-dr 325"; 
for later use. | $490. 53 conv., $535*; Main 2-dr., $390°, | FORD—'56 Ranch Wagon (8) station wag-| $355; Main 2-dr., $300. '52 Custom 4-dr.,| Tyo-ten (6) 2-dr. $995¢; 4-dr.. Soo 
: s | $340*. ‘52 Victoria, $360, $350*; on, $1,350°. 55 Victoria (8) sedan, $1,- $550. °51 Victoria sedan, $195. ‘49 4-dr., 8: ’ ” - ieen ase . 
Production of the springs is cen-| Frein 4-dr.. $350°. 51 4-dr., $310°,| 200°; Fairlane (6) 2-dr., $1,060; (8) club| $140; club coupe, $135. Sn a eee ee “22° ce. 
tered in Goodyear’s industrial)  go50*. 2-ar., 'ss00°. | sedan, $940; Custom (8) 2-dr., $950°,! rINCOLN—'54 Hardtop, $1,220°. $410, $395; Bel Air coupe, $525*: One. 
products plant here which has| HUDSON—'5S6’ Hornet sedan, $1,270*. '55| $745; 4-dr., $850. ‘54 Sunliner (8) Hard-| wepcupy 56 Mont eee Py ee 
faciliti ‘ Wasp Hollywood, $850, $795*; Hornet| top, $705*; Victoria (8) sedan, $675; | “". = ee * y Py ; 90° ; ; > eo ° aoe 
ac es for turning out many . , 3 | i ; Monterey 2-dr., $1,190. '54 4-dr., $725°*. $390*, $360; 4-dr., $350, $290. '51 coupe, 
Hollywood, $845°; 4-dr., $755°, $725°. Main (6) 2-dr., $465. ‘53 Victoria (8) $400; 4-dr., $355, $295°. '50 coupe, $295: 
thousands per day. | *S4 Wasp Hollywood, $525. | Hardtop, $525*; Custom (8) 4-dr., $495*, | OLDSMOBILE—'57 (98) 4-dr., $2,500*. "56 9.47" $005" $140. . oupe, $295; 
In taking the wraps off the air-| MERCURY—’57 Turnpike Cruiser, $2,550*| $450; Main (8) 2-dr., $335*. "52 Victoria (98) Hardtop, $1,600* (ps). ’55 (88) 4-| s = “300” 
sprin soneatia a ram. Good-| (P3); Monterey coupe, $1,930° (ps). ‘56 (8) sedan, $460°; Hardtop, $400°. dr., $1,610°. "54 (98) Hardtop, $1,180° “on. “oo NY. Bt Regis A 
P & P n prog a Montclair coupe, $1,415* (ps); coupe, | HUDSON—'54 Super Wasp 4-dr., $255°. (ps). club coupe, $195*. °50 Windsor 4-dr 
year officials said that it is the} 1,300*; Custom coupe, $1,405*, $1,290°, | MERCURY—'53 Montclair Hardtop, $575*. | pLYMOUTH—'57 Fury Hardtop, $2,550°.| $175*. "49 Windsor 4-dr.. $175* _ 
climax of years of advance plan-| $1.275°. '55 Monterey coupe, $1,235°,| ‘51 4-dr., $155°. "50 2-dr., $130. | ‘56 Savoy (6) 4-dr., $800°. ‘51 4-dr.,| DeSOTO—'53 Firedome 4-dr., $525* (ps) 
nin l ‘ ll $915*; 4-dr.. $1,190* (ps); Custom 2-dr., | NASH—’53 Statesman 4-dr., $240. | $315. 50 4-dr., $230. DODGE—’57 Cust ‘2 P “ 
g, plus the design and installa- oae® ¢ °. ’ . °- . “* ; ~ustom ) Royal Lancer, 
720°. "54 Montere? coupe, $775 4-dr., | OLDSMOBILE—'56 (88) 4-dr., $1,520°. ‘54 PONTIAC—’56 Chieftain Harat $1.500°.| $2, 275°; 4-dr., $2,015* (ps), '55 Royal 
tion of completely new manufac-| §695*) $645*: Custom 2-dr., $635°. "53 | (88) 2-dr., $1,085*. "53 (98) 4-dr., $iso*. | PORTIS Of ee gaan? 4s 4-ae.,| _ (8) Lanesr, 81.368 (ps). "84 Coronet (21 
| Monterey coupe, $500°; 4-dr., $335, $335°.| "52 (88) 2-dr., $365*; 4-dr., $300°. ° ee SS Cee, Se. SS | ; 6 ca ey 
turing and testing equipment. In| = aw cose ; » Aw ge | $175° | 4-dr. $395. "53 Coronet (8) Diplomat, 
a . . = “. . *. 
all, the program represents 4) yaaiH 53 Statesman 4-dr., $355, | PACKARD—'51 ‘'300"" 4-dr., $190°. | STUDEBAKER—’55 President 4-dr., $725*. | ooh B og Fy Rh AP $3.150° : 
multimillion-dollar venture. OLDSMOBILE — ‘57 (98) 4-dr., $2,625* | PLYMOUTH—'57 Savoy (8) Hardtop, $1,-| ‘53 4-dr., $250. ° > ae ei 
/ | Skyliner, $2,950° (ps); Fairlane (8) 500 
700°. ‘56 Suburban (8) station wagon. | MISCELLANEOUS — ‘57 Metropolitan se-| Hardtop, $2,850* (ps), $2,800° (ps): Vic- 
— = == = = $1,420°. ‘54 Belvedere 2-dr.. $655°. ‘52/ dan, $1,125. "56 Chevrolet %-ton pickup,| toria, $2,275* (ps), $2,225* (ps): club 
Creshoests, 4-dr., $135. ‘51 Cranbrook! $835. | sedan, $1,900*, $1,750°: Country sedan 
Pee oy Le. eae , ~dr., . $2,265* (ps), $2,255* (ps), $2,025*: Cus. 
eae "A, ~ PONTIAC—'54 Chieftain (8) 4-dr., $530°. : ai fe a 
“Auto otive N "58 Chieftain (8) dr, $460°. 62 Cate- | NEW YORK CITY By hy aah 
C m ews lina Hardtop, $200*. ‘51 conv., $130°.| (Skyline Auto Auction, Sale every Tues-| wagon, $1,790* (ps), $1,685° (ps); Fair- 
"50 Catalina sedan, $275; 4-dr., $100°. | day. Prices are for sale of Oct. 15.) lane (8) Victoria, '$1,685° (ps); Town 
SERVICE I MRT | aereensing Te SS: casinos Sake ccacacee | Tah ae ce: ean, ee 
. rs 4 in anticipation -dr. .355* ; 2 
STUDEBAKER —'55 Commander station | of 1968 an toa cars are coing > sea A hy all — = 
: For Better Mechanic Education ton $338 he — $200. °62 Hard-| beguing. Seid 91 cars are out of 136 consign- $1,075; 2-dr., $1,015. "55 Thunderbird, 
| op. veeaigdl $2,100°, $1,900*; Country Squire station 
| | misttainmous —~ 35 toernationa -| wore —'s¢_ Rat conv., g1.4s0%. ‘35 mat| wagon $109", S130; “Puta 
. . : . ‘ : panel truck. $340. "49 Studebaker = son | sedan, $1,110°; Super Hardtop, $1,190°; | Wagon. $1,000", $1,080; 2a: ‘sa a 
Publications advertised in this section are not pickup, $165. '48 Packard Hearse, $335.| [or'Sio' ‘ty’ sitar conv $a058 | tom (8) 4-dr., $875°. 54 ee 
y orn by tee News but carry co bneme BUFFALO CADILLAC 68 (62) 4-dr., $825*, *51 (62) | "53 station wagon, $745°; conv. $300"; 
mendation a we guarantee your satisfaction. | _»f-dr.. $605°. | Seems . a ek ae 
9 y EHOR | CHEVROLET—'56 Bel Air 4-dr., $1,300%;| $389°; club coupe, $350; 4-dr., $265, 
| (Thruway Auto Auction, Inc. Sale every Two-ten 4-dr., $1,205, $1,115. 2 at $1,- $250, $245*. °51 Victoria, $375*: 4-dr 
Monday. Prices are for sale of Oct. 14.) | 100, $1,075; ‘d-dr. $1,070, $1,065, 2 at|_ $200. *49 2-dr,. $165. ; ; = 
(Dealers take to the woods (to hunt | 1.050. °55 Bel Air conv. S: Aad LINCOLN—'57 Premiere Landau, $3,900* 
Pheasants)! Dealers that here bag os. a peneaees SGe., 
oars a in aaliiie $1,000°; Two-ten 4-dr., $750, $725; 2-dr.,| (PS). "56 Premiere coupe, $2,900. ‘54 
sed & cleam used cars. sellers | $815, $810, $750; One-fifty 2-dr.. $765, | _ Cosmopolitan 4-dr., $905, 
found — aan for —_ ~ 760, $675. "54 Bel Air conv., $815*: 4- MERCURY—’'57 Monterey coupe, $2.335* 
on cliente . = dr., $680; One-fifty station wagon, $590. (ps), $2,150*. 56 Custom station wagon, 


















































Over 200 pages 
and 450 illustrations 
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Fundamentals 
Diagnosis 
On-the-Car Service 


a. | Overhaul | Instructions 


a Complete F Flat Rate 


Tool & Feolement Data 


Coa) covers all Dual-Range 


Hydra-Matic Transmissions 
through 1957. 


covers all Fordomatic, 
Merc-O-Matic and Turbo-drive 
Transmissions through 1957. 














‘53 sedan, $510*, $260, $180. ‘50 2-ar..| $1,950° (ps); Monterey station wagon, 
BUICK—’'56 Special 4-dr., $1,500°. "53 Spe- $115 $1,675° (ps); coupe, $1,645*; Montclair 
pA aes $475°. ‘52 Super 4-dr.,| CHRYSLER—'53 NY 4-dr., $265*: conv., | Saiedecnay Gn ees? Gm yo — 
. $260°. "52 Saratoga 4-dr., $365*. | . (ps), $1, (ps), $1,325°; Mon- 
CADILLAC—'50 (62) 4-dr., $425°. | DeSOTO— 52 Fwedeme Hardtop, $215*. | terey coupe, $1,305°; 4-dr.. $1,035°. ‘53 
CHEVROLET—'57 Bel Air (8) 2-dr.. $2,- | DODGE — 57 Coronet 4-dr.. $1,650°. ‘53 Custom coupe, $500. "49 station wagon, 
050*, "56 Two-ten (8) 2-dr., $1,100*. '55 Meadowbrook 4-dr., $650. ’51 Hardtop, | _ $125. 
One-fifty (6) 2-dr.. $910, $840. '54 Two- $130°*. | NASH—'55 Ambassador 4-dr., $995*. "52 
ten (8) 2-dr., $965; Bel Air (8) 4-dr.,| FORD —'56 Fairlane (8) Ranch Wagon, Ambassador 4-dr.. $150*. °51 4-dr., $125. 
; $760°. "53 Two-ten tS) Sede. 900”. | $1,150; Custom 4-dr., $1,000, 55 Custom OLDSMOBILE — "57 (88) Super Holiday, 
peSOTO—' Custom 2-dr., . . 2-dr., $515*. .°54 Custom 2-dr., $530, (Con 
DODGE—'54 Coronet (8) station wagon, | ees Gu Hume w= ® y 
$820*; Meadowbrook (8) 2-dr., $560. '53 
Coronet (8) 4-dr., $430°; (6), $275*. 
F OR D — '57 Custom (6) 4-dr., $1,500; 
Fairlane Victoria sedan, $1,310°. ‘56 
Cistom (8) station wagon, $1,500°, °55 
Fairlane (8) 4-dr., $1,025; Custom (8) 
4-dr., $800. "54 Crest (8) 4-dr., $800; 
Custom (6) 2-dr., $500. '53 Custom (6) 
2-dr., $475; Main (6) 4-dr., $385°. '52 
Main (8) 2-dr., $230; Custom (6) 4-dr., | j 
$210°. 


MERCURY—'56 Custom Hardtop, $1,385°*. 


NASH—'55 Statesman (6) 4-dr., $155. 


PLYMOUTH—’'52 Cranbrook (6) 4-dr., $170. 
(8) station wag- 


PONTIAC—’54 Chieftain 
on, $805°. ‘51 2-dr.. $125°. 
MISCELLANEOUS—’'52 Kaiser 2-dr., 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 


Friday. Prices are for sale of Oct. 18.) 

(Today’s sale was like old times. Cars 
were really selling good. Had lots of 
dealers present and the weather was real 
nice.) 


BUICK—’'56 Century Hardtop, $1,800, $1,- 


600*; Special 4-dr., $1,350. ‘55 Super 
conv., $1,310* (ps). ‘52 Super 4-dr., 
$250*. 

CADILLAC—'55 (62) 4-dr., $2,100*. 

CHEVROLET — ‘57 Two-ten (6) station 
wagon, $1,900*. '56 Bel Air (8) station 
wagon, $1,510"; Two-ten (8) 2-dr., $1,- 
200°; (6) 4-dr., $1,065, '55 Bel Air (8) 
4-dr., $1,200*; Hardtop coupe, $1,100*; 
4-dr., $925;' Two-ten (8) station wagon, 
$1,160. ‘54 Bel Air 4-dr., $730; 2-dr., 
$625. '53 Hardtop, $510. '52 2-dr., $225. 
"51 2-dr., $285; 4-dr., $185. °50 conv., 
$200. *49 4-dr., $180. '46 2-dr., $110. 


CHRYSLER—’56 NY Hardtop, $1,335*. 
DODGE-—'55 Coronet 


"52 


$1,000*. 
"50 4- 


NY 4-dr., $150. 
(8) 4-dr., 
53 4-dr., ’62 4-dr., $220. 


dr. 


3300*. 


$100 
FORD— 57 Country sedan (8) station wag- 


$135. 





Plymouth Dealers Get Togetber— 


This is reported to be the largest group of single-line Plymouth dealers ever 
assembled at one time. The dealers and members of their staff attended a luncheon 
preceding the preview of the 1958 Plymouth cars for dealers in the Cincinnati area. 
From left, bottom row, are Ted Spooner, Ken Carr, Charles Taylor, Fred Guy, “Webb” 
Shroyer, Harold Ault, John Luckhardt and Bill Heil. Second row: Walt Bales, Georse 


Schumacher, “Mac” McDowell, Bill Judd, Bill Judd jr., Harold Wood, Kenny Hull, Roy 


Willenbore, and Sam Swope. Third row: Al Lederer, Jack Hoffman, Bernard Lisska, 
Dave Nelson and Ben Hart. 
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675* (ps); (88) 2-dr., $1,355*, °55 (98) 
4-dr., $1,500* (ps), $1,080*; Holiday 





OLDSMOBILE—’57 (88) Super Hardtop 
station wagon, $3,350* (ps). °56 (88) 


° ° coupe, $1,450* (ps); (88) Holiday coupe, Model Breakdown H *; 
ordete' ee be aa Geaeet “Tan ardtop, $1,780*; 2-dr., $1,470*; (88) 
Used-Car Auction Prices || iiss uiis: 8% 22) OF Auction Averages |" ost" siiste, (tial 





$525°. °52 4-dr., Pea jo 
r., $225 51 2-dr., $175*. 4-dr., $1,025* (ps); (88) Super 4-dr., 





PACKARD—'52 -dr. : - ms 
. eo (300) 4-dr., $275, ‘51 4 Seeeet = aad cae — = a Pa in an $670* 
. L —’ - ; "53 5260 
(Continued from Page 48) 4-dr., $160, or, Buourban a ysbe red a ra ry ; $2,062 $2,172 “aa Oe ee 
; ; Cranbrook club coupe, $190. : ‘ ‘yy 1 1,481 1,528 )UTH 
2.630% (ps). 56 (88) Holiday coupe, 775*, $1,500. '56 Two-ten (6) station fi i ; 955 096 , ree PI ‘ear, $1575 , i 
$2.03, ‘BS. (98) Holiday, $1,590° (ps). | wagon, $1,500*, $1,560°; 2-dr., $1,175; | on $i ease dade, $1 4aSe Dee GLa", | eee” " “00 'g16 | ton, suai G Sty tee 
"54 (98) conv., $1,215* (ps); Holiday, Bel Air (8) club coupe, $1,525*, $1,450*.| 55 Star Chief Catalina, $1 250° (ps); a" a = a station wago “F308 Se oar 
000°. "53 (98)' Holiday, $575" (ps), 52 | | °55. Two-ten Delray, .$1,175¢: Z-dr., $1,-| Chieftain 2-dr., $975, "54 Chieftain De-| 1953. 480 494 529 | ponTiAC-’85 Chieft 
(88) Super 4-dr., $325 3 . foli- 000*; Bel Air (8) 2-dr., $1,065; 4-dr., luxe 4-dr., $625* (ps). '53 Chieftain De-| 1952 304 3 330 Poot ‘3 PrRe eR. Peres? 
day, $260%, $175°, $155°; 4-dr., $190*. $1,055, $1,045*. '54 Two-ten station wag- luxe club ‘coupe, $485*, '52 Deluxe 4-dr.,| 495]. po AMBLER—'97 4 ; 
pLYM0OUT H—'S7 Belvedere (8) Sport| on, $850; 2-dr., $475; Bel Air 2-dr.,|  $255*. ‘50 (8) 4-dr., $110° wt | BOB ceennee — 6 wee 
roupe, $2,150° (ps); 4-dr., $1,900° (ps).| $660°. 53 Special 2-dr., $360 RAMBLER—'56 4-dr., $850, 1950. 184 185 182 | srupRBAKER— 
z ee er DEBAKER—’53 Champion 4-dr., $210. 


"56 Belvedere (8) club sedan, $1,295*; 
Plaza (8) club sedan, $1,125*, $1,100. 
"55 Plaza (6) 2-dr., $990; 4-dr., $730. '53 
Suburban, $560. °51 club coupe, $495, 


15. 

PONTIAC—'57 Star Chief Catalina, $2,- 
100* (ps); Chieftain 2-dr., $1,850°, '56 
(98) Safari, $2,090* (ps); Chieftain sta- 
tion wagon $1,460*; Catalina, $1,105*. 
"54 4-dr., * '53 4-dr., $510° (ps), 
$315; 2-dr., $200, "52 Catalina, $350°; 
4-dr., $290, $250; conv., $285*. °51 4-dr., 

: 

RAMBLER—'55 station wagon, $630°, ‘51 
station wagon, $275. 

STUDEBAKER— 53 Champion coupe, $505. 

WILLYS—'55 station wagon, $880. 

‘ELLANEOUS—'57 Ford Ranchero, 
$1,675°; Simea 4-dr., $1,550; Sunbeam 
Rapier, $1,950; GMC pickup, $2,075. '56 
Dodge %-ton pickup, $975; Metropolitan 
coupe, $975; Austin Healey, $2,040; 
Volkswagen coupe, $1,980; pickup, $1,- 
200; Volvo 2-dr., $1,395; Alfa coupe, $2,- 
600. °*55 Chevrolet Handyman, $1,100; 
Dodge %-ton pickup, $870; Ford \%-ton 
pickup, $695*; Metropolitan coupe, $780. 
*54 Chevrolet %-ton utility, $600; Austin 
Healey roadster, $1,325; GMC *%-ton 
pickup, $525. ‘53 Chevrolet %-ton truck, 
$525; MG roadster, $905, $900. 52 Aus- 
tin Healey roadster, $520. 


FLINT, MICH. 


(Flint Auto Auction. Sale every Wednes- 
day. Prices are for sale of Oct. 16.) 
(Despite a steady rain all day long, 


jICK—'56 Century 4-dr., $1,675°; Spe- 

ao Riviera 4-dr., $1,520°, $1,325. "55 
RM 2-dr., $1,250°; Special Riviera 4-dr., 
$1,240°; 2-dr., $1,225°; Century Riviera 
2-dr., $1,140, '54 RM 4-dr., $1,015° (ps); 
Special 4-dr., $760°; Riviera 2-dr., $900°. 
*53 Super Riviera 2-dr., $555*. ‘52 Super 
4-dr., $255°, $200°, °51 Super Riviera 
-dr. 25°. 

capiiLac—'s (62) 4-dr., $1,760°. ‘53 
(60) Special 4-dr., $980° (ps). 

CHEVROLET—’'57 Bel Air (8) Sport coupe, 
$1,895*; conv., $1,680° (ps); Two-ten 
(6) 2-dr., $1,675°, $1,485°; (5) Hardtop, 
$1,580, '56 Bel Air Hardtop. $1,650°; 
4-dr., $1,515°; Two-ten (8) station wag- 
on, $1,485; 4-dr., $1,280°; One-fifty (6) 
2-dr., 2 at $865. ‘55 Two-ten (8) club 
coupe, $910; One-fifty (6) 2-dr., $630. 
‘S4 Bel Air station. wagon, $760; Delray 
club coupe, $690°; conv. 2-dr., $590°. "52 
2-dr, $255. '51 2-dr., $200°. 

DeSOTO—'55 Fireflite (8) Sport coupe, $1,- 


200. 
DODGE—'55 Meadowbrook (8) station 
wagon, $1,410°; Coronet (8) Hardtop, 


FORD—’57 Custom (8) 2-dr., $1,650°; (6), 
$1,470, °56 Country sedan (6) station 
wagon, $1,365; Fairlane (8) 4-dr., $1,- 
300; Custom (8) 4-dr., $1,110°, $1,010° 
(ps). "5S Fairlane (8) station wagon, 
$1,200*; 2-dr., $940°; 4-dr.. $885; Ranch 
Wagon (6) 4-dr., $890; Custom (8) 2- 
dr., $835, $775°; Main (6) 2-dr., $560. 
"54 Victoria (8) 2-dr., $750°; Custom 
(8) 4-dr., $525; 2-dr., $325°. "53 Victoria 
(8) 2-dr.. $490°; Custom (8) 4-dr., $195; 
2-dr.. $135. "51 Victoria (8) 2-dr., $200. 

HUDSON—'53 Hornet 4-dr., $155. 

MERCURY—'56 Monterey Hardtop, $1,- 
275*. '53 Custom club coupe, $605°. ‘50 
Custom 4-dr., $150. 

NASH—'53 station wagon, $265°. 
OLDSMOBILE—’54 Super (88) sedan, $1,- 
145° (ps); 4-dr., $1,000°. 

PACKARD—’53 Clipper 4-dr., $355°. 

PLYMOUTH — ‘'55 Belvedere (8) 4-dr., 
$630* (ps). '53 Cranbrook club coupe, 
$270; Suburban 4-dr., $265. "51 Belve- 
dere Hardtop, $100. 

PONTIAC—'55 Star Chief (8) sedan, $1,- 
350° (ps); Chieftain 2-dr., $830°. ‘54 
Star Chief 4-dr., $800° (ps). "53 Chief- 
tain (8) 4-dr., $455, $325°. 

STUDEBAKER — °53 Commander club 
coupe, $220. 

MISCELLANEOUS—’57 Volkswagen 2-dr., 
sane $1,500, 54 German Taunus 2-dr., 

5. 


JENISON, MICH. 


(Grand Rapids Auto Auction, Sale -every 
Tuesday. Prices are for sale of Oct. 15.) 

(Market ts still soft but a nice con- 
signment of cars sold well throughout 
the sale. Sold 111 out of 190 offerings.) 


BUICK—’57 Special Riviera 2-dr., $2,275*, 


$2,260*; -Century Riviera 2-dr., $2,185. 
"56 Super 4-dr., $1,940° (ps); Special 
station wagon, $1,925*; conv., $1,645° 
(ps); 4-dr., $1,620°; RM 2-dr. Riviera, 
$1,875° (ps); Century 4-dr., $1,705* (ps). 
55 Super Riviera 2-dr., $1,310° (ps), 
$1,035°; 4-dr., $1,140° (ps); Special 4- 
ar., $1,370; 2-dr., $950°; Century 2-dr. 
Riviera, $1,240*. ‘54 Special Riviera 2- 
dr., $780. '53 Super Riviera 2-dr., $600*; 
Special Riviera 2-dr., $465*; 4-dr., $380*. 


CADILLAC—'56 (62) 4-dr., $2,750* (ps). 


"53 (62) conv., $880* (ps). '52 (62) 4- 
. 


dr., ° : - 
$680° (ps); (60) 4-dr., $555*. 


—57 Bel Air (6) 4-dr., $1,- 





Sowice 
BUILD Y BUSINESS 


WITH STEMAC INDIVIDUALIZED 


DEALER NAME PLATES 


Identified and satisfied cus- 
tomers 


Division of C. A. Norgren Co. 
12861 SO. CHEROKEE ST., DENVER 23, COLO. 





CHRYSLER—’53 Windsor (6) “4-dr $370°* ‘ eee 
; 2 * | MISCELLANEOUS —’'55 Ford i-ton van Overall oe WILLYS — '55 station wagon, $1,250. 52 
~ , 
DODGE—’57 Coronet (8) 2-dr. Hardtop, truck, $745; Chevrolet Panel, $490. ’52 Average $ 802 $ 842 $ 873 ; dr. $190 _ . rs 


$1,905*. °56 Coronet (8) 4-dr., $1,225*. 
"56 Royal club coupe, $1,050°: Coronet | *°T4 %-ton pickup, $490. MISCELLANEOUS—’57 Volkswagen, $1 
s I en, - 





(6) 2-dr., $660. °54 Coronet (8) 4-dr., " icku 
490°, "08 Coronet Diplomat, $225*, "51 LITTLETON, COLO. (ps); NY 4-dr., $1,300*, 54 NY 4-dr., Whigs Jeep. 9020, gu20” "a7 "witye. bean 
, . $84 ° ’ ’ . 
EDGEL. 58’ Pacer 4-dr., $2,760° (Colorado Auto Auction, Inc, Sale every Sees 2 at $208. : 
on . . Monday. Prices are for sale of Oct. 14.) DODGE—’57 Custom (8) Royal 4-dr., $2,- 


F OR D — '57 Fairlane 500 4-dr., $2,025* 
, +» $2, BUICK—’56 Special station w: . 275* (ps); Coronet Hardt P AR POINT. NN 
(ps). 56 Fairlane (8) 4-dr., $1,435*; (6) $1,875* (ps); Riviera, Sfis’;* oeses (ps). ae Ww. EHOUSE 9 co x: 


conv. 1, es -dr. ° , 
Sas” iin, bs Pailtase 18) Wate 4-dr. Riviera; $1,775* (ps). ’55 Special | FORD—'57 Fairlane (8) 500 Hardtop, $2,- (Southern Auto Sales, Inc. Sale every 
coupe, $1,200*; club coupe, $1,165* (ps); Riviera, $1,365°; Special Riviera, $1,100, 140° (ps), $2,000* (ps); conv,, $1,955*; | Wednesday. Prices are for sale of Oct. 16.) 
Custom 2-dr.’ Ranch Wagon, §$1,165*: | yom); 31:00". "52 Special 4-dr., $300°. station wagon, $1,885*; 4-dr., $1,870° (Plenty of good cars offered in our 
Gountry sedan, $1,150: ‘Tewn’ sidan 4. | CADILLAC—'S7 (62) coupe de Ville, $4,-| (PS), $1.815°, $1.785°, $1,745°, $1,735". sale this week, New-car dealers were the 
dr., $1,100; Fairlane (8) 4-dr. $1,060,| 20. (Bs): coupe, $4,450° (ps) $3,900° ‘56 Fairlane Crown Victoria, $1,500*| major consignors. Buyers picking on the 
$055°: ‘Custom (8) 2-dr be. $750, | (BS)- "56 (62) 4-dr., $2,575* (ps). '55| (PS); Hardtop, $1,495*, $1,465°, $1,140°| mice ones. With more activity than in 
54 Ranch "Wagon sa “late ‘opass,| (62) coupe de Ville, $2,390° (ps). *52 (ps) "55 Fairlane (8) Ranch Wagon, $1,-| the past four weeks, the market is still 

station wagon, $800*. $760; ‘Sunliner (62) coupe de Ville, $795*. 295*; Hardtop, $1,200. °54 Victoria,| showing a gradual trend downward.) 
$750°: Custom’ (6) 2-dr.. $540. "53 Vie. | CHEVROLET—'57 Corvette, $2,700°; Bel| $870"; 4-dr., $765, $730"; 2-dr., $695. 53 | BUICK—'56 Special Riviera, $1,300°. '55 
toria, $670"; Main ‘ a senor Air (8) conv., $2,365*, $1,975*: Hardtop, station wagon, $805, 52 4-dr., $280°. RM Riviera, $1,395* (ps); Century conv. 
$125°, $040, $2500 2dr $380, 160 Chanoe; |  $2:255°, $1,885°, $1,800°; Two-ten (6) | LINCOLN — ‘57 Premiere 4-dr., $3,185*| $1,230° (ps); | Super Riviera, $1,200 
(6) 2-dr., $175. station wagon, $1,820*°, ‘56 Bel Air (8) (ps). °56 Premiere 4-dr., $2,350* (ps). (ps); Special 2-dr., $930°, ‘54 Special 
HUDSON—’56 Hornet 4-dr., $1,300. Hardtop, $1,635* (ps); Two-ten (8) Del- "54 Capri 4-dr.. $775°*. Riviera, $915*; station wagon $875; RM 
ray, $1,445*; One-fifty (6) 2-dr., §$850.| MERCURY — ‘57 Monterey Hardtop, §$2,- Hardtop, $900* (ps). ’53 Super Riviera, 


MERCURY—’56 Montclair 4-dr.. $1,330* , 
, 7 , 55 Bel Air (8) conv., $1,210° ( ; 4 ra ’ 4 ; 
(ps). °55 station wagon, $1,250; ’ coe pe); ¢ 225°. "56 Medalist Hardtop, $1, $675° (ps); RM Hardt y/ : 
gon, $ club dr., $1,130. °54 Two-ten (6) 2-dr., $745. Monterey 4-dr., $955°; a take Raine Super conv., $310*. ‘51 sed mong siso*, ‘50 


coupe, $1,205, $1,050°. * -dr., $635. , 
NASH-'S3 Ambassador 4dr. $4i5*. oS bel Als Sport coupe, 9636" (ps); | $505. "63 Monterey Hardtop, §675°, connate 
7 > -dr., ; -dr., $335. 00*. SA DILLAC—'57 (62) cow - 
OLDSMOBILE—’56 Super (88) conv., $1,-' CHRYSLER—’55 Windsor Nassau, $1,560* ' NASH—’52 Statesman 2-dr., $350. (Continued on Sess on an 3 


* 


An international rental and leasing system 


Now with little change in your present operating methods you can 
share the enviable profits in the rental and leasing field—the fastest 
growing business in the country today. 


Cars Rental System, Inc., makes your entry into this money-making adjunct 
of your present business a simple, sure procedure by furnishing you with all 
the latest, tested operational methods that cover every aspect of this industry. 
Founded and operated by eminent new car dealers, Cars Rental System, Inc. 
has received national acclaim and endorsement from car manufacturers. : 


Cars Rental System, Inc., now has new car dealers operating in many states 
and abroad, and urges you to become part of this akenaditonal aepuiebes 
Territories available will be franchised to the most successful new car 
dealers in their market area. If this means you and you can qualify, 

your city and surrounding area can become your exclusive territory. 


Inquire today and you'll receive our enlighteni to ae 
without obligation. Write Room 10: nlightening presentation kit 










Authorized Dealers Rental And Leasing System 


Mailing Address: P.O. Drawer 7126 
938 Sunrise Lane ¢ Fort Lauderdale, Florida 











; Dealer Preview— 


Elwyn Tomlinson, right, Cadillac dis- 
tributor in Atlanta, gets a preview peek 


at the 1958 Cadillac from Fred Murray,| 506 


Cadiliac general sales manager. The oc- 
casion was a special showing of the new 
models for some 600 Southeastern dealers 
and salesmen in .Atlanta. 





Curtice Predicts 
Vauxhall Output 
Record This Year 


LUTON, England.— Vauxhall 
Motors will produce a record num- 


ber of 160,000 vehicles this year, of |7 


which more than 50 percent will be 
sold in export markets, according 
to GM President Harlow H. Curtice. 

Curtice toured Vauxhall's re- 
cently enlarged and modernized 
manufacturing facilities at Luton 
after attending the opening of the 
London Motor Show, where Vaux- 
hall’s new Victor, Cresta and Velox 
models were displayed before rec- 
ord crowds. 


He disclosed that completion of | ‘2: 
expansion 


: Vauxhall’s $101 million 

q and modernization program, begun 
Pi in 1954, will enable the company to 
produce in excess of 250,000 pas- 
senger cars, trucks and vans an- 
fe nually. In 1956 Vauxhall produced 
i 128,000 vehicles. 

; “The widespread public accept- 
; ance of the new Victor, Cresta and 


; Velox models in the domestic and 

‘ export markets will enable Vaux- 

i hall to expand production substan- 
tially during 1958,” Curtice said. 

¢ “I am very optimistic about the 


sales outlook for Vauxhall passen- 
ger cars in all markets,” he added. 
; Curtice reported that Vauxhall 
, employment also is at a record level 
of approximately 20,000 at Luton 
and Dunstable, where truck manu- 


p facturing operations are centered. 
A General Motors’ Frigidaire manu- 
, facturing operations at Hendon and 


AC-Delco accessory production at 
Dunstable, Southampton and 
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hardtop, $3,425; hardtop, $3,346. 
Citation—4-dr. hardtop, wo 2-dr. hard- 


seat, $3,247. 
standard on Corsair and Citation.) 


RAMBLER—Deluxe Six—4-dr. sed., $2,- 
047. Super Six—4-dr. sed., $2,212; 4-dr. 
hardtop, $2,287; 4-dr. 2-seat stat. wag., $2,- 
Custom Six—4-dr. sed., $2,327; 4-dr. 
2-seat stat. wag. $2,621. Rebel V-8—Super 
—4-dr, sed., $2,342; 4-dr. 2-seat stat. wag., 
$2,636. Custom—4-dr. sed., $2,457; 4-dr. 
hardtop, $2,532; 4-dr. 2-seat stat. wag., 
$2,751. Ambassador — Super — 4-dr. sed., 
$2,587; 4-dr. 2-seat stat, wag., $2,881. Cus- 
tom—4-dr. sed., $2,732; 4-dr. hardtop, $2,- 
822; 4-dr. 2-seat stat. wag., $3,026; 4-dr. 
2-seat hardtop stat. wag., $3,116. 


1957 MODELS 


986.83; 4-dr. 2-seat — wag., $3,046.83; 
4-dr. 2-seat hardtop stat. wag., $3,166.83. 
Centary—4-dr. sed., $3,234; 4-dr. hardtop, 
$3,354; 2-dr. hardtop, $3,270; conv., $3,- 
598; 4-dr. =~ — AQ =” $3,- 
hardtop, hy ee. $3,901 

—4-dr. hardtop, 063.33; 
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CONTINENTAL — 2-dr. in $9,.-R. L. Polk & Co. cannot assume any liability by reason of inaccura cies or omissions."—-R. L, 





966. 
brakes standard.) 


top, $3,141. o 2-dr. 


conv., $3,361.25. 


Firefiite—4-dr, 
486. 15; 4-dr, hardtop, agg 75; 2-dr, ‘hard- 


Firesweep — 4-dr. sed., $2,- 

con oe 4-dr, hardtop, $2,911.75; 2-dr. hard- 
$2,835.75; 4-dr, 2-seat stat, wag., $3,- 
160.25; 4-dr, '3-seat stat, wag., $3,310.25. 
Firedome—4-dr. sed., $2,957.75; "a-dr, hard- 
hardtop, a 75; 


(Turbo-Drive, power steering, power 


top, $4,735.50. Crown—4-dr., 
4-dr, hardtop, $5,406; 2-dr. hardtop, 9 
50. LeBaron—4-dr 


hardtop, $5, 742.50. 


268.50; conv., 
sed., $5,742. 50; 
Limousine prices not available. 
power steering, power brakes standard.) 


top, $3,613.75; conv., $3,890.25; 4-dr. 2-seat LIN 

stat. wag., $3,981.75; ca 3-seat stat. — 
wag., $4,123.75. Adventurer—2-dr. hardtop, 

$3,996.75; conv., $4,272.25. (Torque Flite top, $5,293.50; 


standard on Fireflite and Adventurer. Power 


brakes standard on Adventurer.) 


DODG 
sed., $2,558.50; 


hardtop, $2,665; 


top, $2,768.50. 


Sierra, $3,073; 4-dr. 
$3,087; 4-dr. 3-seat 


FORD—(Prices are for 6-cyl. not, 
Custom 4 
“2-ar., |* 


E—Coronet 
sed., $2,370.25. 


2- 


403.76; 2-dr. hardtop, $2,339.12; 
505.32; retractable hardtop cpe. (V-8 only), 


$2,942.05. Station Wi 


Ranch Wagon, $2,300.72; 2-dr. 2-seat Del 
| Rio Ranch Wagon, $2,397.32; 4-dr. 2-seat 
Country sedan, $2,451.32; 4-dr. 3-seat Coun- 
try sedan, $2,556.08; 4-dr. 3-seat Country 936.55; conv., 





-dr, sed., $2,451; 
¥v 


2-dr. sed., $2,478; 4-dr. 
2-dr. hardtop, $2,580; 
conv., $2,841.50. Royal V-8—4-dr. sed., $2,- 
711.50; 4-dr. hardtop, $2,818; 2-dr, hard- 

Custom Royal V-8—4-dr. 
sed., $2,881; 4-dr. hardtop, $2,991; 2-dr. 
hardtop, $2,920; conv., $3,146. Station 
Wagens—2-dr. 2-seat Su $2,861; 
2-seat Sierra, $2,946; 3-seat 


— 


Sierra, $3,215. 


— 2-dr, 


4-dr., 


Squire, $2,683.64. Thunderbird — hardtop 
cpe. (V-8 only), $3,408.12. 

IMPERIAL — Imperial — 4-dr. sed., $4,- 
837.50; 4-dr, hardtop, $4,837.50; 2-dr. hard- 


-ar, sed., 


dr, hardtop, oA. 708; 2-dr. hardtop. 
Premiere—4-dr. $5,293.50; ae, hard- 
Sar. hardtop, 
conv., $5,381. (Turbo-drive, power s' 


power brakes standard.) 


$3,004.80. 


MERCURY — Monterey — 4-dr. 
644.80; 2-dr. sed., $2,575.80; 4-dr. hardtop, 
$2,762. ‘80; 2-dr. hardtop, $2,692.80; conv., 
Montclair—4-dr. sed., $3,187.80; 
4-dr, hardtop, ev eee.ee 2-dr. hardtop, $3,- 
235.80; conv., $3,429. Turnptke Crutser— 
4-dr. hardtop, $s 948.80; 2-dr. a anitee $3,- 
757.80; Pace Car 
Wagons — Commuter — 2-dr. 


conv., $4,102.80 
2-seat, $2,- 


sedan, $5,406; 


Matic, power 
ard on Series 98.) 


4-dr. 2-seat stat. 
matic standard.) 


PLYM 


2-dr. hardtop, $2,229. 


top, $2, 418. 50; 2-dr. 
conv. (V-8 std.), $2,638. 
top, $2,925.25. Station 


$2,621.75; 4-dr. 
$4,794; 4- 

$4,649. 
$2,614.39; 2-dr. 
$5,148.50; | 2-seat stat. 
teering, | stat. wag., 
sed., $2,664.39; 


sed., $2,- was, 


901.39; conv., 
(fuel injection), 
Safari stat. 
Bonneville.) 


, Power brakes 


PACKARD CLIPPER—4-dr. sed., $3.2 
wag., $3,384. 


wagons—2-dr. 
Deluxe, $2,330.25; 2-dr, 2-seat Custom, §2,. 
440; 4-dr. 2-seat Custom, $2,493.75: 
ueFlite, | 3-seat Custom, $2,648.75; 4-dr. 
3-seat Sport, * $2,776.75. 
PONTIAC — Chieftain — 4-dr. sed. 
527.39; 2-dr. sed., $2,463.39; 4-dr. hardtop, 
hardtop, $2,529.39; 
wag., $2,441.39; 4-dr. 
$2,898.39. 
4-dr. hardtop, 
2-dr. hardtop, ‘$2,735. 39; 4-dr, 2-seat stat. 
$3,021.39. Star Chief—4- dr. 
sed., $2,839.39; 4-dr. custom sed., 
4-dr. hardtop, $2,975.39; 2-dr, hardtop, $2,- 
$3,105. 39; Bonneville conv. 
$5,782.39; 
Safari stat. wag., $3,481.39; 4-dr. 


stand. 


212; 
(Flichte- 


OUTH—(Prices are for 6-cy!. mod- 
els. For V-8s, add $100.) Plaza—4-dr. 
$2,054.75; 2-dr. sed., $2,008.50; bus. cpe., 
$1,898.75. Savoy—4-dr. sed., $2, 193.50; 2 
dr, sed., $2,147.25; 4-dr. hardtop, $2,317.25; 

Belvedere—4 


sed., 


-dr, sed., 


$2,309.75; 2-dr. sed., $2,263.50; 4-dr, hard. 
hardtcp, $2,348 5 s 
Fury 


—-2-dr ha 
2-se at 


4-dr, 
. 2-seat Sport, 


$2,- 
2-dr, 


i 
Chief- 
$2, 793. ‘38: 


Super 


deluxe 
$2,896.39; 


2-dr. 2-seat 


2-seat 


wag., $3,636.39. (Hydra-Matiec, 
power steering, power brakes standard on 


902.80; 4-dr, 2-seat, $2,972.80; 4-dr. 3- 

ER—Scotsman 6 —4-<dr. 
seat $3,069.80. Voyager — 2-dr. 2-seat,| _ STUDEBAK \ dr. sed., 
$3,402.80; 4-dr. 3-seat $3,569.80. $1,826; 2-dr. sed., $1,776; 2-dr. 2-seat 
Park —' 4-dr. 3-seat, $3,676.80. (Mere-| Stat. wag., $1,995 ¢—4-dr, cus- 


; | conv., 


$3,313.47. 
2-dr. 


447.47; 
$3,541.47. 


4-dr. 


top, $2,932.47; 


.~ | $3,202.47; 4-dr. 
conv., $2,- 


2-dr. 


O0-Matic standard on Montclair, Turnpike 
Cruiser, Voyager and Colony Park. Power 
and power brakes standard on 
Turnpike Cruiser.) 


OLDSMOBILE — Series 88 — 4-dr. 
$2,798.47; 2-dr. sed., $2,733.47; 4-dr. hard- 
hardtop, $2,854.47; 
$3,182.47; 4-dr. 2-seat stat. 
2-seat hardtop, stat. 
Super 88—4-dr. sed., $3,030.47; 
sed., $2,968.47; 4-dr. 
257.47; 2-dr. hardtop, $3,180.47; conv., $3,- 
2-seat hardtop, ‘stat, 
Series 98—4-dr. 
4-dr. hardtop, $4,012.55; 2-dr. hardtop, 
$4,216.55 (Jetaway 


sed., 


hardtop, $3,- 


sed., 


President 
wag.,| Station Wagons—2-dr., 
wag., 
504.69; 4 -dr, 


4-dr. 2-seat 


wag., 
$3,740.55; 
$3,- 


$2,381.59; 2-dr. 2-seat Parkview V-8. 


tom sed., $2,048.99; 4-dr. deluxe sed., §2,. 
170.79; 2-dr, custom sed., $2,000.59; 2-dr, 
deluxe sed., $2,123.09. Commander 
4-dr. custom sed., $2,173.29; 4-dr. deluxe 
sed., $2,295.09; 2-dr. custom sed., 
2-dr. deluxe sed. $2,246.09. 
—4-dr. sed. $2,407.29; 2-dr. sed., $2,357.99, 
Ciassic — 4-dr. sed.,” $2,538.82. 


V-8— 
$2,123.59; 
t V8 


2-seat’ Pelham 6, 
$2,- 


2-seat Provincial V-8, $2560. 72; 

Broadmoor 
Hawks—Silver Hawk 6 cpe., $2,141.59; 
Silver Hawk V-8 cpe., $2,263. 17; Golden 
Hawk V-8 2-dr. hardtop, $3,181.82, 
drive standard on Golden Hawk, Heater 
standard on Scotsman.) 


V-8, $2,665.97. 
(Over. 


New Commercial Car Registrations, 
23 States for September, 1957-1956 


Truck registrations 
are rele. here 


compiled by R. Ll Polk repre- 


sentatives in state capitats. 


Arizona 
Colorado 
Connecticut 
Kansas 
Maryland 
Montana 
Ohio 

Rhode Island 
South Dakota 
Utah 
Vermont 
West Virginia 


Wisconsin 


*57| | 3413) 7 474, +2819 682° 
*56| 1} 2902) 4 ‘us! 2621 803) 
‘S7| | 375) 2) “4 363 104) 
56) 269) 2) 62 214 76) 
2 [as sos = 
qi i| ise t 5! 199) “4 
56 | 185 4) 40 176} 46) 
‘s7| | 470 i} 7 510) tal 
56) 432 34 357) 4 
oe 
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7 (aon 
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a 
a 
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y [es | a 
a | Ss os 
S| tal a el Sa 

‘ST seins 192428 aI 
‘sal a7 211842 3534| soo! | $0603| $9527 
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Stude- 
Reo | baker | White | Willys | Misc. TAL 
1312 164 10) 65 69} 201) —Ss«S7) 9403 
1265 IB 16} 86|_—s2t|;_ = 258} 73; 87% 
123 2| 4 5) 21) 28; (1091 
SI 5 1} it} 1} 3 12 77 
135) ‘ 4 6 5| 78) 25; «1188 
07) 8 ! 13 14) 8s, 4 906 
87) 6 3] 2 iO “%| 638 
117} 21 4 " 21} 24 18} 668 
144) 7| 3| ? — o-!hCUm'lU 
164} 2 13] 10) 13) 3|_ 3 
1% 16} 2 3) ulCOUCOH 
129! Bi) s| 3) 3 12 “Ei . 
143 5 5 38) 7; 
108 i" 1| T 4 62) - Ms 
396 9 2 18) 5 73) 349 
4i0| 4 uN 7] ov se 2 
% 2) 1] | i ‘| 8); i? 
38 6| ae: oe 7 6 
67) H | | 7 7 302 
118) ! 4 ! 16) 4i6 
4 ‘| | i H 19 ni) 
71 3 9 30 10} ‘52 
27) 2| 4 i I ‘| 204 
2B) 4 2 7 5| 7m 
8) 2| 3) 7 7 46 4, oe 
106} 5 1} 6 6 84 5| ef 
198 $| 3) 7 21 40 5| 1304 
201 7 aia 12 6 32] sia] 
| 2a | ai | 22) 605 i 21511 
2913| = 262 ms 1%| 27 745 19887 
I75 a S| = 9316| 14e44| 13127| eooer3 
77175| 9227 6750 15145| _7751| 633129 


“The information contained in this report has been compiled from ae state documents. Every reasonable precaution has been 
exercised to insure accuracy of this pce! to the extent of the registrations received and tabulated ot the time the report is published. 


Polk & Co 





New Passenger Car Registrations, 17 States for September, 1957-1956 
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———— Mark III cpe., 
$6,950 


AUSTIN—A-35 deluxe 2-dr. sed., $1,545; 
A-S5 deluxe 4-dr, sed., $2,116. (Heater 


gtandard.) 
AUSTIN-HEALEY—conv., $2,919; deluxe 
conv., $3,195. (Henter standard on deluxe.) 
BENTLEY — Series S— Standard Steel 
galoon, $12,200; conv., $20,383. Continen- 


tal—4-dr. sed. ‘(Mulliner), $20,035. (Series 
8 chassis, $9,160.) 
BMW Isetta 300—$1,048. (Heater stand- 


ard.) 
es oa wot sunroof sed., $1,- 
di , $1,995; 4-dr. de- 
., $3,495. 


oes and automatic clutch standard on 


Ds-19.) 

DKW—4-dr. sed., $2,395; 2-dr. sed., $1,- 
995; 2-dr. hardtop, $2,195; stat. wag., $2,- 
495. (Heater standard on all models.) 


What's New... 


Port-of-Entry Prices 
On Imported Cars 





FIAT—600 Series—Multipla 4-dr, sed., 
$1,598; 2-dr. sed., $1,298; sunroof conv., 
$1,360. 1100 Series—4-dr. sed., $1,655; 4- 
dr. TV (Fast-Touring) sed., $2,035; stat. 


wag. $2,069; TV roadster (hard top op- 
tional), $2,498. (Heater standard on all 
models.) 


2-dr. sed. 539; Prefect 4-dr. sed., $1,- 


FORD (reso; Prefect Sertes—Anglia 
639; Escort 2-dr, stat. wag., $1, 629; ‘Squire 
Series— 


2-ar. stat. wag., $1,739. Mark II 
Consul—4-dr. sed., $2,012; conv., $2,351; 
Zephyr 4-dr. sed., $2,193; conv., $2,552; 
Zodiac—4-dr, sed., $2,365; conv., $2,910. 
HILEMAN—4-ar. sed., $1,849; conv., $2,- 
099; 2-dr. stat. wag. (Husky), $1,535; 
4-dr,. stat. wag. (Minx), $2,299. 
JAGUAR—Mark VIII 4-dr. sed., $5,605 


(automatic transmis- 
$4,460 (overdrive), 
XK-150 


(overdrive), $5,695 
sion). 3.4 Liter sed., 
$4,560 (automatic transmission). 
cepe., $4,475; conv., $4,595. 


MERCEDES-BENZ—180 4-dr. sed., $3,- 
240; 180-D 4-dr. sed. (diesel engine), 
$3,517; 190 4-dr sed., $3,431; 190-SL road 
ster, $5,020; 190-SL cpe., $5,232 (with 
removable hard or soft top, $5,416); 219 
4-dr sed., 220-S 4-dr. sed., $4,283; 
220-S conv., "$7,641; 300-C 4-dr. sed., $7,- 
559; 300-SL ecpe., $8,905; 300-SL roadster, 


$10,928; 300-SO conv. or roadster, $12,-| sport cpe., 
Vedette V-8 Series— 
999; Versailles 4-dr. 
standard on Grand Large, Plein Ciel and 
Oceane. ) 


272. (Power brakes standard on 219 sed.; 
automatic transmission standard on 300-C 
sed.) 


METROPOLITAN — 2-dr. hardtop, $1,- 
567.15; conv., $1,591.15. 


MG—MGA roadster (disk wheels), $2,- 
376; roadster (wire wheels), $2,459; cpe. 
(disk wheels), $2,670; cpe. (wire wheels), 
$2,759. Magnette — 4-dr. sed., $2,650. 
(Heater standard on Magnette.) 

MORRIS—4-dr. sed., $1,735; 4-dr. deluxe 
sed., $1,800; 2-dr. sed., $1,648; 2-dr. de- 
luxe sed., $1,704; Tourer sed., $1, cL: 
Tourer deluxe sed., $1,688; stat. wag. 
854; deluxe stat. wag., $1,909. Siteator 
standard on deluxe models.) 

OPEL — Rekord — 2-dr. sed., $1,957.50 
(Heater standard.) 


RENAULT — 4CV 4-dr. sed., $1,345; 
Dauphine 4-dr. sed., $1,645. (Heater stand- 


*| ard on both models. ) 


ROVER—90 4-dr. sed., $3,295; 1058 4- 
dr, sed., $3,625 (overdrive); 105R 4-dr. 
sed., 765 (automatic ion and 


overdrive); 105R deluxe 4-dr. sed., $3,865 
(automatic transmission and overdrive). 
(Heater standard on all models.) 


ROLLS ROYCE—Siiver 
Steel Saloon, $12,500; conv. 
ver Wraith—-Touring limousine (Mulliner), 
$20,858. (Silver Cloud chassis, $9,480; Sil- 
ver Wraith chassis, $9,976.) 


SAAB—2-dr. sed., $1,895. (Heater stand- 
ard.) 


SIMCA — Aronde Series — De 4-dr. 
sed., $1,595; Elysee 4-dr. sed., $1,745; 
Chatelaine 2-dr. stat. $1,899; Grand 


wag., 
Large 2-dr. hardtop, $1,999; Plein Ciel 


In Parts and Accessory Distribution 





Denver Body Shop Men 


Attend Paint Clinic 

DENVER.—About 175 representa- 
tives of Denver-area auto paint and 
body shops heard and saw the lat- 
est developments in their trade at 
a clinic sponsored by Porter Bros., 
Inc. 


Fred Lang, regional sales direc- 
tor for the Ditzler Color Division 
of the Pittsburgh Plate Glass Co., 
and Travis W. Brown, the firm’s 
district sales representative, dis- 
cussed Ditzler’s new acrylic lacquer 
which will be original paint on 
many 1958 automobiles. 

The meeting—the first clinic for 
the group in two years—was the 
largest turnout of paint and body 
men ever assembled here, accord- 
ing to D. W. Bailey, Porter sales 
manager. 


Electrical Group 
Plans Convention, 
Regional Meetings 


DETROIT.—The Automotive 


Electric Assn. has announced plans 
for its annual convention and a 
series of nine regional conferences. 

The convention will be held in 
Chicago Dec. 8-13. Sessions on 
manufacturing, distribution, sales 


and business management are 
planned. 

The regional conferences are set 
up to bring together manufacturer 





WAY" 


firm but gentle manner 
for over 20 years in the 
diplomatic, skillful handling 
of your delinquent accounts. 


NO CONTRACTS 

NO COMMISSIONS 

NO COURT 
PROCEDURE 


Please Wire, Write or Phone 


GILBERT 
ASSOCIATES INC. 
161 Massachusetts Avenue 


BOSTON e@ Phone CO 65208 
Bonded & Licensed Collectors & Adjusters 














members and their distributors. 
The conference schedule is: 

Los Angeles, Jan. 30-Feb. 1; San 
Francisco, Feb. 6-8; Portland, Ore., 
Feb. 11-13; New York, March 6-8; 
Pittsburgh, March 13-15; St. Louis, 
March 27-29; Dallas, Apr. 10-12; 
Omaha, Apr. 17-19, and Atlanta, 
Apr. 23-25. 

= * . 


New Marshall Quarters 

OTTUMWA, Ia.— Marshall Auto 
Store has moved into its new quar- 
ters at Court and Main Sts. The 
store formerly was located at 111 
S. Court St. The new headquarters 
have been rebuilt and redecorated 
with a large sales room and a 
drive-in entrance on Court St., ac- 
cording to Carroll White, manager. 

= 


Stolen’s Tires? 
WAUSAU, Wis.—Stolen Tires, 
Inc., is the name of a new firm 
which opened here recently, but 
the tire store does not sell “hot” 
merchandise. The owner’s name 
is Alvin T. Stolen jr. 


Parts Warehouse 
Opens on Coast 
For VW, Porsche 


LOS ANGELES.—A. 50,000- 
square-foot warehouse stocked with 
$2% million worth of parts for 
Volkswagen and Porsche has been 
opened here by John von Neumann, 
distributor for the two cars. 

The warehouse serves Southern 
California, Arizona and Southern 
Nevada. The building can be ex- 
panded to 110,000 square feet, if 
necessary. 

The warehouse has motorized 
equipment for picking up parts. The 
equipment includes carts like those 
found in supermarkets. 

“Pulpit” order desks are located 
throughout the building. The staff 
of 24 is equipped to maintain a 
constant inventory. Arnold Stubbs 
is warehouse manager. 


” * * 


Distributor Named 


LOS ANGELES.—Pennsalt Chem- 
icals Corp. has named the Ameri- 
can Potash & Chemical Corp. a na- 
tional distributor for its Isotron 
eas chemicals, effective 

an. 1. 


MEWA P atlas 
Work Done on 


Unified Trade Unit 


ASHEVILLE, N. C.—The board 
of directors of the Motor & Equip- 
ment Wholesalers Assn. has sup- 
ported moves toward a new, unified 


trade organization for those in the 
automotive after-market. 

National Standard Parts Assn. 
and MEWA are involved in the 
unification talks. 

The MEWA board commended 
work done on unification at an 
Aug. 14 meeting and urged con- 
tinued efforts on the problem. 

Further details of the MEWA 
action were withheld, pending fur- 


ther talks with interested groups. 


SUNBEAM—Rapier 2-dr. 
(Heater and overdrive standard.) 


TEMPO 
wag., $2,575. (Heater standard.) 


TRIUMPH TR-3—softtop, $2,625; hard- 
top, $2,790. 


51 


sed., $1, 


VAUXHALL — Victor — 2-dr. 
957.50. (Heater standard.) 

VOLKSWAGEN — 2-dr. sed., $1,545; 2- 
dr, sunroof, $1,625; conv., $2,045; Kar- 
mann-Ghia sport cpe., $2,445; Combi stat. 
wag. (8-passenger), $2,020; deluxe stat. 
wag., $2,120; deluxe camper, $2,737. 
(Heater standard on all models.) 

VOLVO — 2-dr. sed., $2,170; 2-dr. stat, 
wag., $2,345. (Heater standard on both 
models. ) 


$2,688; Oceane conv., $2,888. 


Trianon 4-dr. sed., $1,- 
sed., $2,199, (Heater 


sed., $2,499. 


— Matador — 12-passenger stat. 
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Only Boston exceeds Worcester 


91.9% 


intensive coverage by 
the Telegram-Gazette 
160,531 Dailyt — 106,655 Sundayt 


*Sales Management Survey of Buying Power May 1957 
tMarch 31, 1957 A.B.C. Publisher's Statement 
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Howard M. Booth, Publisher 
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Use this high-speed assembly method to 


REDUCE 





Your first savings with PALNUT Lock 
Nuts start with low price ... and multi- 
ply through simplified, high-speed 
assembly with PALNUT magnetized 
sockets, shanks and applicators. Made 
for all standard power and manual 
tools, these PALNUT accessories per- 
mit picking up, starting and tightening 
operation. No fum- 
bling with hand starting. Fast, uniform 


in one high-s 


tightening. 


In addition, a single PALNUT Lock 
Nut replaces one, two, three, even four 
fastening parts according to applica- 
tion and type used. Self-locking spring 
grip keeps parts tight under vibration. 
Many types and sizes offer savings for 


products in every field. 


© Write for catalog and booklet showing 
PALNUT wrenches and assembly methods. 
Outline application for free samples. 


- PARTS 
- OPERATIONS 
- COSTS 


Low-Cost 


PALNUT LOCK NUTS 


PALNUT High-Speed 
MAGNETIC WRENCHES 
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$655. °53 Two-ten (6) 4-dr., $675, s525 
$450; 2-dr., $615*; Bel Air (6) “7 
$670; 2-dr., $605, $500; 4-dr., $4: at 


° z Deluxe | (6), 2-dr., | $380*, $300; 
Used-Car Auction Prices || 33° shia oi. Sg 
Deluxe (6) 2-dr., $235. 


OHRYSLER — '54 NY (8) 4-dr., $:,105* 
(ps). °53 NY 2-dr., $275*. 


DODGE—’ 57 Coronet (8) 2-dr., $1,659 


a ne | ‘| a i l 125* (ps). ’54 (62) conv., $1,930 (ps). | tom station wagon, $1,500*. 55 Monterey | F 0 R D —’'57 Fairlane (8) 4-dr., s: 
edie a "53 (62) 4-dr., $1,225* (ps); conv., $1,- Hardtop, $1,425* (ps); Custom 4-dr., (ps); 2-dr., $1,750. '56 Victoria | 
a 200* (ps); (60) 4-dr., $900* (ps). $930. °54 Monterey coupe, $905* (ps); dr., $1,380; Country sedan stati: 
(62) 4-dr., $740%, $585". '49 2-dr., $220*.| Hardtop, $900, $745*. °53 4-dr., $525,|/ on, $1,340; Fairlane (8) 2-dr., : 
r Lg * > $380*. °52 Hardtop, $430. $1,030; Custom (8) 4-dr.. $1,125* 5. 
Omoe "66 Two-ten 4-dr (Seer i NASH—’57 4-dr., $1,460*. ’55 Ambassador| ‘°55 Victoria (8) 2-dr. $1,255*: F. A 
Two-ten sedan $1,125° "$1 030* “$965, Hardtop, $1,195* (ps), $1,025*. °53 Am- (8) 2-dr., $1,055*; ‘Custom (8) r. trati: 
$750, $700; One-fifty 2-dr, $475 (police). bassador 4-dr., $460*, $255°*. $960*. '54 Custom: (8) 4-dr., $730*, <725; Salt 
"54 Corvette 2-dr.. $1,106*: Bel Air 2.| OLDSMOBILE—'57 (88) Super conv., $2,-| coupe, $685. '53 Victoria (8) 2-dr.,'s.0*" 
dr., $875* (ps), $680*; Two-ten 4-dr.,| 640° (ps); (88) Holiday, $2,405° (ps).| $690, $580, $535, $385*; Custom’; wher 
$550, $530, $525. °53 4-dr., $485, $260°;| "56 (98) Holiday, $2,075* (ps), $1,960°| dr. '$620*, $505; 4-dr., $270; Main (8) the - 
’ . a aie ol (ps), $1,800* (ps); (88) Holiday, $1,- 4-dr., $325. '52 Main (8) 2-dr., $250 ° N 
2-dr., $300, $280, '52 4-dr., $360*, °51 , 
station wagon, $455, $255, '50 Hardtop, 645*; 4-dr., $1,625* (ps). °55 (98) Holi- Custom (8) 2-dr., $330; 4-dr., § 30°, 
$180, $175 , ¢ . day, $1,615* (ps), $1,570* (ps), $1,.535° $230, $160*; Deluxe (6) 2-dr., 2 ‘at £305; - 
’ ia oo . (ps), $1,515* (ps); (88) 4-dr., $1,260* 4-dr., $150. °50 (8) 2-dr., $190; (6), 
CHRYSLER—’53 Windsor Hardtop, $680°./ (ps); conv., $1,135* (ps). ’54 (88) Holi-| $165. 
52 Windsor 4-dr., $230°. day, $1,175*, $1,050*; (88) Super 4-dr.,| wERCURY—'55 Monterey 4-dr., $1.165* , 
DeSOTO—’54 Firedome (8) 4-dr., $675*.| $990*, $970*! ‘49 4-dr., $130 ¥ 9 . | 
’53 Firedome 4-dr., $510*. °52 Custom | PACKARD—’54 Hardtop, $300. °53 2-dr., LDS IL - i ’ 
4-dr., $220, $170. $370*. '52 4-dr., $310*. ~~. ae LE—'51 (88) 2-dr., $295*; 4. cur 
a sae ©. 51 4- PLYMOUTH—’56 Belvedere (8) coupe, $1,- “* : , 
eee an oe ee poll 290°; Savoy Hardtop, $1,205*; coupe,| PLYMOUTH— °53 Cambridge (6) 2-dr,, Por 
FORD—'56 Fairlane (8) ee a a $1,140*, '55 Belvedere Hardtop, $1,085*,| $350; 4-dr., $125. °52 Cranbrook 4-dr., 14; 
one, Make yy my ou or aa8 $990; 4-dr., $1,010* (ps); Plaza.4-dr.,| $275, $170; 2-dr., $230; (6) station wag- Im 
70; » $1,125,| $695, $655, $645, $600, $450, $400; 2-dr.,| on, $185. 
oso*, ’ ( ; . ’ 
$1165 * $080 ‘9010; Pairiome 48) Sear. $570. '54 Savoy 4-dr., $605°; Plaza 4-dr., | pONTIAC—'55 Chieftain (8) 4-dr. $1,105*, Be 
$1,040°; conv., $915*; Victoria, $900*,| $460. '53 Cranbrook 4-dr., $225. ’52 2-dr., | *54 Chieftain (8) 2-dr., $910°. *53 Chiet- - 
$900; Custom’ (8) 2-dr., $900* $830, NTIAC—’ .| tain 4-dr., $380. role 
$775; Custom (6) 2-dr., $690. '54 Cus- | eee ee ee etat eee citina. $7'o00e | STUDEBAKER—'52 (6) 2-dr., $175; (8) || 15; 
tom (8) Ranch Wagon, $740, $430. '53/ (ps): Chieftain Catalina, $1,405*; 4-dr. Commander 2-dr., $145. and 
aes, on qe0n Guan? 4a Ou. $1,160*. '55 Star Chief Catalina, $1,250* | WILLYS—'53 (6) 2-dr., $395. 
tom (8) Victoria, $325*; Main (8) Raneh (ps), $1,160° (ps). "54 2-dr., $440°. '53 | MISCELLANEOUS—'55 Ford %-ton pick. 
Wagon, $290, $185, ’51 Victoria, $290, iar, gee gee” $450*, $290. °52 up, $780; Chevrolet (6) %-ton pickup 
, os , . 2-dr., $690. °52 International %-t ick- 
$215*. °50 4-dr., $105, RAMBLER—'56 club coupe, $1,505*; sta-| up. $165. 48 Chevrolet (6) truck soa A 
HUDSON—’54 Wasp 4-dr., $355. tion wagon, $1,445*: 4-dr., $1,100*, ’55 , . > \ aew 


NCOLN—’51 4-dr. 210°. station wagon, $785*. 
— a , . i % STU DEBAKER—’57 Commander 4-dr., $1,- PORTLAND, ORE. 
MERCURY — ’'55 Monterey Hardtop, $1,- 600°, *54 Champion 2-dr., $525. 


aT a 


(Continued from Page 49) 





- oC , ( land t i : 
190°; Custom Hardtop, $625, $610. '54 | wiscELLANEOUS—’55 Volkswagen 2-dr., “ones Auto Auction, Inc, Sale every 


: , 5 s ° i f s 5 
: Sn ee ie, ee vere 7 Monterey conv., $735*. $1,160; Ford pickup, $715. 54 MG Road- eecag eres are for sale of Oct. a? 
; : vo > - NASH—’54 Statesman Hardtop, $710* (ps). ster, $1,150. aa, 56 _— ag 2 
7 Aa es 2 52 i . Ss). "55 -dr., 9 Ss); 2 
Ss . > : ee ioe ee Se. ee ee dr., $1,370° (ps); Special Riviera Hard- 
? re ity ie ALBANY t $1,350°; 4-d 1,265* (ps); 2 
1c ey ae : TX OLDSMOBILE—'56 (88) 4-dr., $1,500*, °55 Se Tee tia ates (oe 
af tae oa NESSEE ‘ (88) Hardtop, $1,380° (ps), $1,265*. '54| (Tim Anspach Dealer’s Auto Auction. $1,030; Century Hardtop, $1,100° (ps). 
oF tS. eter ite 3 eae (88) 4-dr., $955*, $950*, $945*, $910*. | Sale every Monday. Prices are for sale of 54 Century 4-dr., $950; Special 4-dr., 


ao FEES 


_ 
Ss 





( $875*. °53 Special Hardtop, $510*. "52 
52 (98) 2-dr., $200°. ie an market slide is causing some Super 4-dr., $330: Special te. $310. "51 sal 
PLYMOUTH—'56 Belvedere Hardtop, $1,- new-car dealers to decide this is no time Special 4-dr., $270*, $235*; RM _ conv., do 
300; Savoy 4-dr., $1,150°. '55 Belvedere| ¢, se their accumulation of tradeins, $255° Ch 
station wagon, $1,255, $1,075; Plaza 2-| while the more successful ones are turn- | CADILLAC—'55 (60) 4-dr., $2,270* (ps). cel 

dr., $750. '54 Savoy 2-dr., $575; Plaza) ing them into cash awaiting the big new- "54 (62) coupe, $2,145*° (ps), $2,120° 
4-dr., 3 at $400, '53 4-dr., $400, $360.| car selling job just ahead. Sold 142 cars (ps). "53 (62) 4-dr., $1,425* (ps); coupe a 
py Re ~dr., $175, '51 2-dr.,| out of 217 consignments.) de Ville, $1,265* (ps). ’51 (62) 4-dr., ter 
2 tb adeang. : , | BUICK—'55 Super Riviera coupe, $1,375*| $480°. sh 
my oot ee By a os arse. (ps), $1,300* (ps); Special Riviera coupe, | CHEVROLET — 57 Bel Air (8) Hardtop, N 
‘53 Hardto $595* $500". "52" 2-dr.. $1,360°. '54 Super Riviera coupe, $975*; $2,100*; 4-dr., $2,000°. '56 Two-ten (8) ter 

$245, $220 P51 ae $125° 50 om. Special 4-dr., $810°*, $770; Century 4-dr., 2-dr., $1,325°; 4-dr., $1,305°. °55 Bel Air 
ais”, g108° -dr., . ++ | $760, "53 Super 4-dr., $660°. '52 Special (8) 2-dr., $1,265*; Hardtop, $1,015; Two- pen 
$ ’ . 4-dr., $215. °51 Super Riviera coupe, ten (8) 4-dr., $1,080. '54 Two-ten 4-dr., For 
RAMBLER—'56 station wagon, $1,400. °53 $145*; RM 2-dr., $140*. $775*. ‘53 Bel Air 2-dr., $705°, $685; (16 
Hardtop, $395. '52 conv., $145, '51 2-dr., | CanILLAC—'56 (62) coupe, $3,140* (ps) 4-dr., $635. '52 4-dr., $420°; 2-dr., $420°, | 
$145°. ‘55 (62) conv., $2,550*: coupe de Ville,| $400°. ‘51 2-dr.. $325, '50 Bel Air Hard- Me 
STUDEBAKER — °'54 Champion station| $2,385*, $2,370* (ps). '54 (62) 4-dr., $1,-| top, $375; 2-dr.. $270, $205*; 4-dr., $170°, (5A 
wagon, $670. "52 4-dr., $155°. "51 conv.,| 775%. "52 (62) coupe, $920. '51 (62) 4-| "47 2-dr., $130. (4. 
$135. °50 4-dr., $220. dr., $500, CHRYSLER—'’55 ‘‘300'' Hardtop, $1,850* 429 
MISCELLANEOUS—'57 Volkswagen 2-dr., | CHEVROLET—'57 Bel Air (8) conv., $1,- (ps). ‘52 Saratoga 4-dr., $420°. ‘48 d 
$1,600. "56 Volkswagen 2-dr., $1,150. '55| 720°. "56 Bel Air (6) 4-dr., $1,300%;| Windsor (6) 4-dr., $115°. Ed 
Volkswagen Micro bus, $950. '54 Volks- 2-dr., $1,190; Two-ten (6) 2-dr.. 2 at| DeSOTO—'55S Firedome (8) 4-dr., $1,190*. Cai 


wagen sedan, $775. °53 Chevrolet %-ton $1,050; One-fifty 2-dr., $960. °55 Bel Air =a 5 225° (0.7 
pickup, $405; sedan delivery, $375; panel, (6) Sport coupe, $1,200*; Two-ten 4-dr., Benes ss Coat 6) 2S. Te) 


ton Post $200; Kaiser 4-dr.,. $260°. "52 Ford %-| $1,020; 2-dr., | $896; 4-dr.. $750; One- ae 2.220". "SS Corenet & =~ 
on panel, ; Jaguar, 0; Stude- fifty (6) station wagon, $885; 4-dr.,. $500. pst 240° 
baker %-ton truck, $175*. 54 Bel Air 4-dr. Hardtop, $800, '$785°*, FORD—'57 Fairlane (8) Hardtop, $2,240 Hu 


$735; Two-ten 4-dr., $620: 2-dr. $610: (ps); 2-dr., $2,075*°. °56 Thunderbird 


050°; Fairlane (8) 2-dr., $1,- 
’ CHICAGO One-fifty 2-dr., $330. "53 Two-ten station eae ahaiae tneb "a br $1,280: = 4 
. : wagon, $670; 4-dr.. $490, $320; 2-dr.,/ $1 435*.''55 Fairlane (8) Hardtop, $1,- 
is the onl news a er in (Arena Auto Auction, Sale every Tues- $480, $410; conv., $290; One-fifty 2-dr., B® €1.200°: 2d 1,050: Crown Vie- tio 
da Prices are for sale of Oct. 15. , = ; . 425°, $1,200°; 2-dr.. $1, ; Crown 
y. ° : os $330. (52 4-dr., $310. °S1_ coupe, $280;/ ‘toria sedan, $1,365; Custom (8) 2-dr., (47 
2 (Sharp cars brought top dollar, Sold 4-dr., $200; 2-dr., $120°. "50 4-dr., $150. $1,030°, $870; 4-dr.. $970; Main (8) 2- Do 
th South with o a am om of OH ts.) CHRYSLER—'53 NY 2-dr., $440; Windsor| dr. $845, '54 Custom (8) 2-dr., $735, In 
e BUICK—'57 RM 4-dr., Riviera, $2,525*° conv., $390°. $715*, $525; Main (6) 2-dr., $300. ‘SS ' 
(ps); Super 2-dr. Riviera, $2,170* (ps); DeSOTO—'53 Firedome 4-dr., $375*. °52 Country sedan station wagon, $870*; (2. 
e Special 2-dr. Riviera, $2,135*. ‘56 RM Custom club coupe, $210°*, - Ranch Wagon, $725; Hardtop, $710; 2- (0: 
weekl automo I e page, 4-dr., $1,850° (ps); Special 4-dr., $1,- : as a dr., $505, $455; Hardtop, $390; 4-dr., (0: 
500°. ‘55 Super Riviera, $1,405* (ps), DODGE—'5S4 Coronet Suburban, $430*. ‘53 $325. "52° Custom (8) 4-dr., $325° "51 7 
$1,350* (ps), $1,195* (ps); RM Riviera, Coronet 2-dr., $500; Meadowbrook 2-dr., Hardtop, $340°: Custom (8) 2-dr.. $265; (0. 
i di d b f il oe a a a en Oe eee 4-dr $260°; Deluxe (6) 4-dr., $250. '50 —! 
written an e ite y Uli- $1,205* (ps), $1,145* (ps), $1,100°, '54| FORD—'57 Custom 300 (8) 4-dr., $1,900°. Custom (8) '4-dr., $230. "49 Custom (8) 
RM Riviera, $1,070° (ps), $970* (ps); "56 Fairlane (8) conv., $1,400°; Victoria 4-dr., $105. , 
é - Super 2-dr., $930°; 4-dr.. $840°. ‘53 coupe, $1,325; Ranch Wagon, $1,375; HUDSON—’53 Hornet 4-dr.. $415*, "52 4- 
t to editor Mel Super 2-dr., $730°, $605*, $600°; RM| Custom Ranch Wagon, $1,190; Main (8)| ar. $280* ‘51 4-dr., $165, $125. 
ime au y 2-dr., $515° (ps); conmv., $435° (ps), 2-dr., $800. "55 Fairlane (8) 4-dr., $870*° | pyNGOLN—'51 Cosmopolitan 4-dr., $200°. f 
$365°. (ps); Town sedan, $790°. '54 Ranch (8) | mweRcURY—’56 Custom Hardtop, $1,590°. E 
e CADILLAC—'57 (62) conv., $4,005* (ps); station wagon, $775; Custom (8) 2-dr., "54 Monterey Hardtop, $1,180* (ps), $1,- r 
Martin who roa tests new sedan de Ville, $3,940° (ps); coupe,| $730; 4-dr., $725, $650. ‘53 Custom (8)| 415; 4-dr., $1,045* (ps); Custom 4-dr., sh 
’ $3,900° (ps). "55 (60) 4-dr., $2,300° (ps); Victoria, 2 at $630; Ranch Wagon, $600°, $750. 51 4-dr.. $265°. "50 4-dr., $125. co! 
(62) 4-dr., $2,020° (ps), $1,650° (ps). $485; 4-dr., $410; Custom (6) 2-dr., $470, | wasH-—’53 Statesman Hardtop, $540°. 
a th t "54 (62) coupe, $1,895* (ps) $1,810* $460, $410. "52 coupe, $440°, $300°; 4-dr., OLDSMOBILE—'56 (88) 2-dr., $1,340°. "55 ac 
cars, rings on- e-spo (ps); 4-dr., $1,610° (ps). "53 (62) 4-dr.,| $340, $260; 2-dr., $180°. °51 2-dr.. $160:|~ (gg) Hardtop, $1,720° (ps). '54 (88) 2 bil 
$990° (ps). *52 (62) 4-dr., $690° (ps). 4-dr., $140; conv., $140. °40 Custom dr., $1,070*. °53 Super (88) 4-dr., $725*. 
’51 (62) 4-dr., $400°. Sport car, $500. 51’ Super (88) 2-dr., $155. '50 (98) 4 
covera e of every CHEVROLET—'57 Bel Air (8) Hardtop, MERCURY—'56 Monterey conv $1,525*: dr., $200° 5 P 
. a . 13 on : : ., $200°. bh 
g $2,000° (ps); 4-dr., $1,930° (ps), $1, 4-dr., $1,100, ‘53 Monterey 4-dr., $500. | PLYMOUTH—'56 Savoy (8) 4-dr., $1,250, 
805°; Two-ten (8) station wagon, $1,- 51 4-d ° , ’54 Belvedere Hardtop, $650° fe 
. ° 975°, $1,885°. '56 Bel Air Hardtop,| 5) Custom 4-dr., $135°. — tbe), “5S Cranbrook 4-dr., $430, '51 Cam- te 
important nationa $1,590* (ps); 4-dr., $1,470* (ps); conv., NASH—'53 Ambassador 4-dr., $335*°. ‘51 bridge 2-dr. $238 *» " 
$1,405*; Two-ten (8) 2-dr., $1,255; Del-| Statesman 2-dr., $70. PONTIAC_’56 Chieftain 4-dr., $1,355*. "53 3 
ray, $1,240*; 4-dr., $1,065. '55 Bel Air| OLDSMOBILE — 56 (88) Holiday coupe,|~ chieftain (8) 4-dr., $645°. $530*. "50 a 
t ti t (6) Hardtop, $1,340°, $1,290*, $1,190°,| $1,570*. ‘55 (88) Holiday, $1,525° (ps),| Ghieftain (8) Hardtop, $240°. 
automotive event. $1,140*, $1,100°; 4-dr., $1,130, $1,010*,| $1,500°, $1,230°, $1,110*; (98) 4-dr.,| ery pEBAKER—'49 Champion coupe, $160. 
$1,000*, $960°, $900°; conv., $985; sta-| $1,290° (ps), $1,250°. '54 (88) 4-dr.,| wiscELLANEOUS—'56 Volkswagen 2-dr., Ch 


tion wagon, $970; Two-ten (6) 2-dr., $880° (ps). ‘52 (98) 4-dr.. $250°. ‘51 , i) en ‘soak 
Seeee, S006, S50, S055, S785; 4d.) (68) é-de., S500", "BO (88) 4-de., S210", 35 Volkswagen 2-dr.,. $1,270, "$1,260; 
"54 Bel Air Tandtos eeeae a | Came. Willys Jeep (6) pickup, $1,022; Dodge 

ou need : : : on nq | PACKARD—’'55 ‘400’ Sport coupe, $1,-| %-ton pickup, $745. ‘53 Ford 3-ton 
: ten 2-dr., $665; One-fifty 2-dr., $300. '53/ 450°; Clipper coupe, $800*. "54 coupe,| truck, $950; GMC panel, $395. '52 Ford 


Bel Air Hardtop, $580*°; station wagon, .? ° . "51 Chevrolet %- 
$550; Two-ten 4-dr., $355; 2-dr., $310 $600*. "51 4-dr., $230°. (8) 1-ton pickup, $595. e 


CHRYSLER—’56 NY 4-dr.,” $1,665* (ps). PLYMOUTH — ‘53 Belvedere 2-dr., $400, ton pickup, $475. '49 Dodge %-ton pick- 
a 2 OU T i. OF ‘55 NY 4-dr., $1,240 (ps); Windsor| $250; 4-dr., $200°. '52 coupe, $320. 51) UP, $205. | | 
Hardtop, $1,145*. °53 Windsor 4-dr., 4-dr., $160. ‘50 2-dr.. $120; 4-dr., $100. : 
$375. PONTIAC—’'56 Chieftain (8) Catalina, $1,- — Aucti in Brief — 
uctions t 
to cover the Houston market DeSOTO—'56 Fireflite sedan, $1,300*. °55 450°, $1,260°. ‘55 Chieftain (8) 4-dr., 

Firedome 4-dr., $1,100*. '53 4-dr., $350*| $1,450*. ’54 Chieftain 2-dr., $735, $630°*. WINDSOR, VA. 

(ps). : "53 rw j “are 4-dr., $480°, ‘52 Chieftain Windsor Auto Auction. Sale oney Se 
DODGE—’56 4-dr. (8) station wagon, (6) 2-d 0. day (Oct. 17). We had a very g sa 
Represented Nationally by MOLONEY, REGAN & SCHMITT $1,650*; conv., $1,425* (ps); Custom | RAMBLER—’56 station wagon, Roo 360. '52 oles with practically all makes and mod- 

Royal coupe, $1,380*, 55 Coronet Hard- station wagon $160. els of cars being presented. 

top, $950*. °54 Coronet 2-dr. a "53 MISCELLANEOUS—"68 Volkswagen, $.- * * * 

station wagon, $490; 2-dr., $ 920. '57 For nchero, $1,4 ' - 

FORD—’57 Fairlane (8) 500° Hardtop, $2,-| nault conv., $190. ’51 Ford’ %-ton pick- INDIANAPOLIS a 
040° (ps); 4-dr., $2,000* (ps); 2-dr., up, $120; Willys %-ton pickup, $180. *50 Ken Schaefer Auto Auction, Inc. — 
$1,860*, $1,735*; Country sedan, $2,000°, Chevrolet %-ton pickup, $160. every Thursday (Oct. 17). eaianees 

SEAMLESS or WELDED $1,700; Custom 300 2-dr., $1,535. °56 good, prices slightly higher. Clean cars in 

demand. Sold 80 percent. 


Fairlane station wagon, $1,790*; Vic- ANVILL 
a | a fs MECHANICAL toria, $1,455* (ps); 4-dr., $1,315*, $1,- D E, VA. “ * * * 
295*; conv., $1,200; Custom (8) 4-dr., (Danville Auto Auction. Sale every Wed-| WANHEIM, PA.—BEL AIR, MD. 
ntestnatahd $1,435* (ps); station wagon, $1,400*, $1,- | nesday. Prices are for sale of Oct. 16.) Manheim and PA. Air Auto Auctions. 
PRESSURE 385*, $1,300*; 2-dr., $1,000; Main (6) (Very light sale. Good clean units very Sale every Thursday and Friday (Oct. 17 


2-dr., $870. '55 Fairlane (8) Crown Vic-| hard to find, making them bring top Sold 
ato nee $1,245*; conv., $1,210*; Custom| money, Sold 100 cars out of 132 consign - | tperenie ooteary ere. —- 
* eer 


S 's cal i C 3 A) 1 E 'S E < saben 2-dr., soca, si15° 4080, ‘sano, be yp oneal BuIOx.. 55 8 2-dr., $1,380* (ps). 
-dr., ss q . . w m — juper 2-dr., ps 
STAINLESS PIPE 4-dr., $725*;' conv., $640*; aah $600.| Century 4-dr., $680*, i . BIRMINGHAM, ALA. % 
ROIT i IGAN - "53 Victoria, $595*; 4-dr., $485*; | CADILLAC—’56 (62) 2-dr., $3,010* (ps). Dixie Auto Auction. Sale every Monday 
td Mie ae 2-dr.. $315. ''30 Model A Looe $350. "51 (62) 4-dr., $620°. (Oct, 14). The automobiles and the sun 
HUDSON—'54 Wasp 2-dr., $416; Hornet |CHEVROLET—'57 Bel Air (8) 4-dr., $1,-| really resembled each other today, bright 
2-dr. -» $225, 945°; 2-dr., $1,855*, $1,800; Two-ten (6) | and shining. The sellers filled the lot with 
ets) resentatives for PITT SBURGH TUBE at MPANY $245°. 4-dr., $1,630. °56 Bel Air (8) 4-dr., $980.| all makes and models of clean cars and 
1Ep ad aah iw pri Hardtop, $3,135* 55 Bel Air (8) 4-dr., $1,165*, $855°; | the buyers carried them home to fill. their 
‘ DRAWN BUTT WELDED os Cosmopo! ‘ e, 2-dr., $1,145, $1,055*, ” $1,005; “Two-ten | lots, Long faces turned to smiles because 
eS (6) 2-dr., $975; 4-dr., $710; One-fifty (6) | business has been good this past week. 
be 2-dr., $710, ‘54 Bel ‘Air (6) 2-dr., $780,| The good weather was all the dealers 
Hardtop, $1,515*; coupe, $1,285° ; $680: Deluxe (6) 4-dr., $730; (6) 2-dr., | needed to stimulate business. 
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AUTOMOTIVE NEWS, OCTOBER 28, 1957 





Sales Conditions in Various Areas... 





Auto Market Reports 


Salt Lake City 


A sharp drop in new-car regis- 
trations was noted in September in 
Salt Lake County (Salt Lake City) 
when the total skidded to 838 from 
the 1,148 recorded in August. 

New-truck registrations also fell 
drastically, from 210 to 106. 

By makes, new-car registra- 
tions were: Ford, 186; Chevrolet, 

185; Plymouth, 86; Oldsmobile, 
10; Buick, 45; Dodge, 39; Mer- 
cury, 31; DeSoto, 26; Rambler, 21; 
Pontiac, 18; Chrysler, 16; Edsel, 
14; Cadillac, 11; Studebaker, 8; 
Imperial, 6; Nash, 6; Lincoln, 3; 
Hudson, 2, and miscellaneous, 65. 
Truck registrations were: Chev- 
rolet, 37; Ford, 32; International, 
15; GMC, 10; Willys, 5; Dodge, 3, 


and miscellaneous, 4. 
= - + 


Detroit 


A total of 11,403 new cars and 779 
new trucks were sold in Wayne 
County (Detroit) during Septem- 
ber, compared with 12,247 cars and 
540 trucks in August, according to 
the Detroit Auto Dealers Assn. 

Ford Motor Co. boosted its pen- 
etration to a high for the year 
during the month, by accounting 
for 41.66 percent of all new-car 
sales. General Motors edged 
downward to 32.78 percent and 
Chrysler Corp. fell to 22.85 per- 
cent. All other U. S. makes ac- 
counted for 1.19 percent of Sep- 
tember sales and foreign cars’ 
share was 1.52 percent. 

New-car registrations during Sep- 
tember (with percentage of market 
penetration in parentheses) were: 
Ford, 3,167 (27.77); Chevrolet, 1,888 
(16.56); Plymouth, 1,141 (10.01); 
Mercury, 841 (7.37); Oldsmobile, 581 
(5.09); Dodge, 540 (4.74); Buick, 472 
(4.14); Pontiac, 466 (4.10); Chrysler, 
429 (3.76); DeSoto, 412 (3.61); 
Edsel, 398 (3.49); Lincoln, 346 (3.03); 
Cadillac, 329 (2.89); Imperial, 83 
(0.73); Rambler, 45 (0.39); Stude- 
baker, 39 (0.34); Nash, 25 (0.22); 
Packard, 15 (0.13); Willys, 7 (0.06); 
Hudson, 6 (0.05), and foreign cars, 
173 (1.52). 

Truck registrations (and penetra- 
tion percentages) were: Ford, 369 
(47.36); Chevrolet, 201 (25.81); 
Dodge, 93 (11.95); GMC, 30 (3.86); 


International, 29 (3.72); Willys, 17 
(2.18); White, 9 (1.15); Diveo, 5 
(0.64); Autocar, 4 (0.51); Mack, 3 


(0:38); Diamond T, 2 (0.26); Reo, 1 
(0.13), and miscellaneous, 16 (2.05). 
—(Robert M. Lienert. 

+ 


) 
* * 


Buffalo 


Sales of new cars in Buffalo and | 


Erie County, N. Y., during August 
showed a slight increase over the 
corresponding month a year ago, 
according to the Buffalo Automo- 
bile Dealers Assn. 

August sales totalled 4,296, com- 
pared with 4,265 in the compara- 
ble 1956 month. Sales of new cars 
for the first eight months of 1957 
totalled 32,967, compared with 
32,765 in the like period a year 
ago. 

Sales by makes in August were: 
Chevrolet, 1,004; Ford, 985; Plym- 


outh, 512; Pontiac, 273; Buick, 253; 
Mercury, 232; Dodge, 203; Oldsmo- 
bile, 203; Chrysler, 133; Rambler, 
112; Cadillac, 77; DeSoto, 71; Stude- 
baker, 38; Lincoln, 24; Metropoli- 
tan, 15; Nash, 9; Packard, 6; Hud- 
son, 4, and miscellaneous, 142.— 
(George E. Toles.) 
* 


* * 


Billings, Mont. 

A total of 270 new cars and 64 
new trucks were registered in Yel- 
lowstone County (Billings), Mont., 
during September. 

Car registrations by makes 
were: Chevrolet, 75; Ford, 53; 
Buick, 27; Plymouth, 20; Oldsmo- 
bile, 18; Pontiac, 13; Studebaker, 

11; Cadillac, 8; Mercury, 8; 
Chrysler, 6; Edsel, 6; Dodge, 4; 
English Ford, 4; DeSoto, 3; Ram- 
bler, 3; Hillman, 2; Imperial, 2; 
MG, 2; Hudson, 1; Lincoln, 1; 
Packard, 1; Willys, 1, and miscel- 
laneous, 6. 

Truck registrations were: Ford, 
19; Chevrolet, 18; International, 6; 
Willys, 5; GMC, 4; Mack, 4; Dodge, 
3; Studebaker, 3, and Volkswagen, 2. 

: > + 


Cleveland 





is sparking sales in the Cleveland 
area. 
September sales showed 6,206 new 


gust and 5,298 in September a year 


ago. 

September new-car registra- 
tions by makes were: Ford, 1,495; 
Chevrolet, 1,264; Plymouth, 675; 
Buick, 417; Dodge, 405; Oldsmo- 
bile, 377; Mercury, 369; Pontiac, 


Edsel, 124; Cadillac, 116; Lincoln, 


22% of Dealers 
Seen Expanding 
Parts Departments 


DETROIT. — Parts - department 
expansion by car and truck dealers 


sales in 1958, according to Bob 
Lafond, assistant sales manager of 


Mich. 


He predicted 22 percent of the 
dealers would expand their parts 
departments and said “every dis- 
tributor will get his share (of bin 
L business) if he keeps in close touch 
with the car dealer in his area.” 


“In addition to this,” Lafond said, 
“there are hundreds of new Edsel 
|dealers who will require new parts 
| departments and thousands of deal- 
ers adding a foreign-car line who 
will need revamped or remodeled 
parts departments.” 

Other speakers at the conference 
of Borroughs distributors were: 

Ted Riebsehl, Chrysler Corp.; L. 
C. Mecklenburg, Edsel; George 
Bennett, Borroughs president; El- 
mer Niskala, Borroughs sales man- 
ager, and Rex Brubaker and Felix 
Loeb, Detroit and Chicago distribu- 
tors. 














a 


Borroughs Distributors Meet— 


At a meeting of Borroughs Manufacturing Co. distributors were: Front row, George 
Bennett, Paul Roeder, Rex Brubaker, Hamp MaGee, Warren O'Kelly, Buck Rogers, Ed 
Saberhagen, Sid Daigle, Bernie Weiner, Don Martin, Tony Mayo, Tom Cusack, Felix 


loeb and Roland Spedden. Second row, 


Tracy Call, C. J. Maurer, Roy Angers, Bill 


Cannon, Paul Barker, Dick Perk, Frank Weinberg, Jack Lanhoff, Dale Soden, Bert 


Proudfoot, John Kollig, Ben Benson, E. W. 


Niskala, Ted Haag and Bob Lafond. Third 


fow, Bob Cody, Larry Neuberger, Joe Richards, George Jackson, Bill Higman, W. 
Wickware, L. W. Siggins, Jim Tyler, W. Spittle, Wayne Journigan, Jack Goodlett and 


Larry Symons. 





New-car promotion and a gen-| 
eral upbeat in automotive interest | 


cars, compared with 6,665 in Au-| 


305; Chrysler, 177; DeSoto, 133; | 


will bring a big increase in bin| 


Borroughs Mfg. Co., Kalamazoo, | 


57; Volkswagen, 45; Imperial, 42; 
Rambler, 42; Studebaker, 34; Met- 
ropolitan, 18; Nash, 16; Lloyd, 10; 
Austin, 9; English Ford, 9; Isetta, 
9; MG, 9; Mercedes, 7; Morris, 7; 
Packard, 7; Triumph, 7; Volvo, 6, 
and Hudson, 1. 

New-truck registrations totalled 
435 in September, compared with 
419 in August and 363 in September 
a@ year ago. 

By makes, they were: Ford, 154; 
Chevrolet, 121; International, 49; 


GMC, 23; Willys, 23; White, 21;|~ 


Dodge, 20; Volkswagen, 16; Divco, 
3; Mack, 2; Marmon-Herrington, 1; 
Reo, 1, and Studebaker, 1—(San- 
ford Markey.) 

> 


* * 


Providence 


New-car dealers in the Provi- 
dence area sold 1,133 new cars and 
109 new trucks during September, 
according to figures compiled by 
the Rhode Island Automobile Deal- 
ers Assn. 


New-car registrations by makes 
were: Ford, 341; Chevrolet, 242; 
Plymouth, 142; Oldsmobile, 69; 
Buick, 50; Dodge, 43; Pontiac, 42; 
DeSoto, 31; Cadillac, 26; Mercury, 
25; Rambler, 22; Chrysler, 16; 
Imperial, 9; Nash, 7; Lincoln, 6; 
Studebaker, 3; Edsel, 2; Packard, 
1; Willys, 1, and miscellaneous, 
55. 

New - truck registrations were: 
Ford, 44; International, 25; Chevro- 
let, 11; Dodge, 11; GMC, 10; Mack, 
2; Diamond T, 1; Reo, 1; Willys, 1, 
and miscellaneous, 3—(Thomas L. 
Forbes.) 


> * > 


Columbus, O. 


New-car registrations in Frank- 
|lin County (Columbus), O., during 
| the first 15 days of October totalled 
} 1,011, compared with 1,036 in the 
first half of September, according 
|to figures compiled by the Colum- 
| bus Automobile Dealers Assn. 

| New-truck registrations amounted 
| to 74 in the October half and 85 in 
| the September period. 

| By makes, new-car registra- 
| tions in October were: Ford, 274; 
| Chevrolet, 230; Plymouth, 118; 
Dodge, 80; Buick, 53; Oldsmo- 
bile, 51; Pontiac, 48; Mercury, 44; 
| Edsel, 28; DeSoto, 23; Cadillac, 
13; Volkswagen, 13; Chrysler, 7; 
Lloyd, 5; Imperial, 4; Rambler, 
4; Lincoln, 3; Studebaker, 3; MG, 
2; Renault, 2; Austin, 1; Isetta, 1; 
Jaguar, 1; Mercedes, 1; Packard, 
1, and Triumph, 1. 

Truck registrations were: Ford, 
| 24; Chevrolet, 21; International, 13; 
Dodge, 5; GMC, 3; Divco, 2; Mack, 
|2; Volkswagen, 2; Reo, 1, and 
illys, 1.—(Bert Strang.) 

° * > > 
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ey Cincinnati 
Motor-vehicle sales in Hamilton 
County (Cincinnati) O., during the 
week ended Oct. 17 totalled 1,568, 
an increase of 99 units over sales 
in the previous week and 29 units 
over sales in the like week of 1956. 


A total of 647 new cars and 40 
new trucks were registered, com- 
pared with 622 new cars and 65 
new trucks in the previous week. 

A total of 796 used cars and 55 
used trucks were retailed during 
the week, compared with 732 used 
cars and 50 used trucks in the pre- 
vious week. 

Repossessions increased to 47 dur- 
ing the week ended Oct. 10, a jump 
of 15 over the previous week, but 
eight less than in the like week 
of last year.—(Frank Kappel.) 

* = +. 





Denver 


Sales of new cars in Denver dur- 
ing September totalled 1,453, 
virtually unchanged from the 
August total of 1,459. In Septem- 
ber a year ago the count was 1,240. 

During the first nine months, 
Denver dealers sold 14,513 new 
cars — an increase over the 1956 
period, when 14,367 new cars were 
sold, 

September registrations by 
makes were: Ford, 219; Chevro- 
let, 215; Plymouth, 127; Oldsmo- 
bile, 74; Buick, 67; Pontiac, 61; 
Dodge, 50; Cadillac, 39; Mercury, 
35; Simca, 27; Edsel, 25; Rambler, 
21; Chrysler, 19; Hillman, 15; 





Imperial, 11; Renault, 11; Lin- 
coln, 10; MG, 10; Metropolitan, 9; 
DeSoto, 8; English Ford, 6; 
Studebaker, 6; Volkswagen, 6; 
Triumph, 5; Porsche, 3; Volvo, 2; 
Nash, 2; Hudson, 2; Packard, 1; 
Willys, 1; Alfa Romeo, 1; Borg- 
ward, 1, and Morris, 1. 

New-truck sales in September 
amounted to 214, compared with 
198 in August and 146 in Septem- 
ber, 1956. The nine-month total 
on new trucks was 1,731 for 1957 
and 1,902 in 1956. 


September truck registrations 
were: Ford, 57; Chevrolet, 44; 
International, 17; Dodge, 13; GMC, 
6; Mack, 4; Willys, 3; White, 3; 
Volkswagen, 3; Kenworth, 2; Auto- 
car, 1; Diveo, 1; FWD, 1; Reo, 1, 





Passenger Assist Bar— 

A vinyl-covered assist bor spans a 
cove on the passenger's side of the 1958 
Corvette. The speedometer now is mounted 


and miscellaneous, 17, — (Ira R./| in an individual housing on the instru- 
| ment panel, and the tachometer has been 


Alexander.) 





Chevrolet Corvette for '58— 





relocated on the steering column. 


Dual headlights, a new grille and wraparound bumpers ore styling features of 
the 1958 Corvette. The hood hos ventilation-type louvers; and there are simulated 
air scoops on the fenders. Chevrolet's plastic-bodied sports cor is available with a 
removable hard top or automatic soft top. 





Interior Restyled for . oe 





Corvette Has Dual Lights 


What's New: 


Dual headlights ... restyled 
hood and grille . . . wraparound 
bumpers .. . redesigned cockpit 

. assist bar for passenger. 

> > > 

HE 1958 version of Chevrolet's 

plastic-bodied Corvette goes on 
display in dealer showrooms Thurs- 
day (Oct. 31), marking the opening 
of Chevrolet’s fifth year in the 
sports-car field. 

The new model has dual head- 
lights, a new vertically barred, 
nine-element grille and wraparound 
bumpers. Ventilation-type hood lou- 
vers and simulated air scoops on 
the fenders are other styling high- 
lights. 

The concave depressions in the 
side panels have been retained, 
and these may be treated in white 
or silver to accent the major body 
finishes of charcoal, white, blue, 
turquoise, yellow or red. 

In the redesigned cockpit, the 
speedometer is mounted in an in- 
dividual housing on the instrument 
panel, and the tachometer has been 
relocated on the steering column. 

> > > 

ANOTHER interior change is the 

extension of a divider from the 
floor tunnel to the instrument panel, 
affording a convenient site for the 
clock and radio, heater and de- 
froster controls. A vinyl-covered 
assist bar spans a cove on the 
passenger's side. 

As in past years, the Corvette is 
available with either a removable 
hard top or automatic soft top. 

There are four engine options 
and three transmission choices. 
The standard engine is a 283- 
eubic-inch V-8 unit with a single 
four-barrel carburetor and a 9.5- 
to-1 compression ratio. 

Buyers also may select a V-8 
with dual carburetors, with fuel in- 
jection or with fuel injection and a 
special camshaft which boosts com- 
pression ratio to 10.5 to 1. 

+ * as 
‘ e 

IRRANSMISSION choices consist 

of close-ratio three or four- 

speed units with floor-mounted 








| stick shift or Powerglide automatic. 


A new rear spring provides 
greater road clearance and, accord- 
ing to Chevrolet, smooths out small 
road bumps and offers increased 
stability in hard cornering. 

Present in all Corvette chassis, 
Chevrolet said, are revisions in the 
frame to accommodate front and 
rear bumper brackets, a tube-on- 
center radiator to replace the for- 
mer cellular design, dual exhausts 
and a light but sturdy steering 
wheel for “positive feel.” 


Hertz Purchases 
19,737 New °58s 
In Luxury Models 


CHICAGO... — Hertz Rent A Car 
System, Inc., has placed orders for 
19,737 new-model cars costing $60,- 
170,250, Walter L. Jacobs, Hertz 
president, said last week. 

Jacobs called it the “largest 
single purchase” of new automo- 
biles in history. 


Most of the cars will be Chevro- 
let, Plymouth and Ford, but Olds- 
mobile, Buick, Cadillac, Pontiac 
and Edsel will be included, he said. 


Jacobs said 75 percent of the 1958 
ears ordered will be deluxe “hard- 
top” four-door sedans equipped 
with power brakes, power steering, 
radios and heaters. 


Twenty percent of the 1958 cars 
will be convertibles and sports cars, 
he said. The remaining 5 percent 
will be station wagons. 

Jacobs said the new cars will re- 
place and supplement the firm’s 
fleet in the U.S. and several South 
American and Caribbean cities. 

At the start of 1958, he said, 
Hertz will be operating more than 
30,000 cars, compared with 25,000 at 
the start of this year. 

The 1958 order will be delivered 
between Nov. 1 and Apr. 1. After 
Apr. 1, Jacobs said, Hertz will 
spend $33.5 million for approxi- 
mately 11,000 more 1958 models. 
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Dodge to Offer Fuel Injection 


What's New: 


Fuel injection . . . redesigned 
grille . . . wrapover windshield 
. « « Constant Control power 
steering ... dual headlights 
standard . .. power brakes and 
steering included in “safety 
package” . . . Sure-Grip differ- 
ential . . . Ram Fire engine. 


* * * 


EATURING a new Ram Fire 

V-8 engine and other advance- 
ments in engineering, riding com- 
fort and handling ease, the 1958 
Dodge will appear in dealer show- 
rooms Friday (Nov. 1). 

M. H. Patterson, division presi- 
dent, expects the new models to 
“maintain the brisk sales pace of 
this year and then forge ahead 
to new records in 1958.” 

For 1958, Dodge will continue 
its lineup of 19 models in four 
series, a combination that proved 
highly successful during the 1957 
model year, But dealers and cus- 
tomers will find that the new- 
comers embody several features 
that were not present a year ago. 

Fuel injection is one innovation 
that is destined to receive consid- 
erable attention in the company’s 
advertising and merchandising pro- 
grams. Dodge will use an adapta- 
tion of the Electrojector developed 
by Bendix Aviation Corp., and it 
will be available with the Ram Fire 
D-500 engine package on all models. 
* * > 


7 system is electrically op- 
erated, and the volume of fuel 
metered into the engine igs con- 
trolled electronically. Improved cold 
starting, shorter warmup time and 
elimination of damp-weather start- 
ing are among the advantages 
claimed for the system. 

The price was not’ announced. 
In 1957 the Chevrolet unit had 
a retail tag of $484. 

A new power steering gear called 
Constant Control is available on all 
1958 Dodges equipped with auto- 
matic transmission. According to 
the company, it requires only 3% 
turns of the steering wheel from 
extreme left to extreme right. 

A greater sense of firmness and 
stability in highway driving also is 
claimed for the new unit. 
> > > 


peor new option is Sure- 
*% Grip differential, which auto- 
matically directs power to the rear 
wheel with the most traction on 
ice or snow or in mud and sand. 

On the safety side, Dodge will 
offer an accessory package that 
includes power steering and power 
brakes as well as padded dash and 
sun visors. 

Custom Royal and station wagon 
models are powered by a new Ram- 
Fire V-8 engine which has a dis- 
placement of 350 cubic inches and 
a compression ratio of 10 to 1. Bore 
and stroke are 4.06 by 3.38 inches. 

It has a tapered combustion 
chamber, single rocker shaft and 
in-line overhead valves with hy- 
draulic lifters. Weight has been 
reduced and, according to Chrysler 
Corp., the engine has the highest 
torque rating per pound of engine 
weight ever offered by the com- 
pany: * * * 


361-CUBIC-INCH version of the 

Ram-Fire is available with the 
D-500 engine package. 

Other engines are the Red Ram 
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Open Car for Open Road— 


(displacement: 325 cubic inches) in 
Coronet and Royal V-8s, and the 
230-cubic-inch Get Away Six in the 
two-model Coronet Six series. 

Horsepower was not announced. 
Last year’s figures were 138 for 
the six, 245 and 260 for the V-8s 
and 285 for the D-500. 

The 1958 Dodge has a new stain- 
less steel grille. Upper grille bars 
wrap around the front fender edges 
and end at the edge of the lattice- 
work grille in “bombs” which house 
the parking lights. The lower bum- 
per bar has a new crossover bar for 
additional protection of grille and 
license plate. 

Convertibles and hardtops have 
a new compound-curvature wind- 
shield which wraps across the roof 
line as. well as the sides. Exterior 
color combinations consist of 14 
solids and 21 two-tones. 

Dual headlights are standard on 
all models. Dodge has a dual-lamp 
arrangement in 1957, but it con- 
sisted of a headlight and parking 
light, rather than two driving 
lights. 

TorqueFlite automatic trans- 
mission is listed as a “mandatory 


option” on Custom Royals and 

station wagons. 

A Dodge spokesman explained 
that a standard transmission could 
be obtained, but the number of such 
requests is expected to be negligible. 
During the 1957 run, 95.9 percent of 
Custom Royal and wagon buyers 
ordered TorqueF lite. 

+ * * 
ERE is Dodge’s model lineup 
for 1958: 

Coronet Six—four-door sedan and 
two-door sedan. 

Coronet V-8—four-door sedan, 
| two-door sedan, four-door hardtop, 
two-door hardtop, convertible. Cus- 
tom Coronets (special interior trim) 
are available in sedan and hardtop 
models. 

Royal—Four-door sedan, four- 
door hardtop, two-door hardtop, 

Custom Royal — four-door sedan, 
four-door hardtop, two-door hard- 
top, convertible. 

Station Wagons—two-door, two- 
seat Suburban; four-door, two-seat 
Sierra; four-door two-seat Custom 
Sierra; four-door, three-seat Sierra 
Spectator; four-door, three-seat 
Custom Sierra Spectator. Spectator 
wagons have a rear-facing third 
seat. 








How They're Pushing Sales .. . 


Dealer Ad Ideas 


of service” and pledged to continue 
advertising that “appeals to the 


Races Lure Buyers? 


ISITORS to the Granite State | 
quarter midget races at Derry, | 


N. H., every Sunday also can shop 
for new Fords and used cars. The 
races are held, free of charge, on 
the property of Raiche Ford Sales, 
Inc. 

« > * 


Two-Year Guarantee 
TWO-YEAR guarantee is being 


cinnati. The copyrighted guarantee 
plat was developed by Russ Single, 
Queen City service manager. 

The plan, in addition to the regu- 
lar 90-day-factory warranty, in- 
cludes all repair, replacement and 
labor costs on pistons, gears, trans- 
mission, valves, crankshafts and 
all other lubricated parts, Single 
said. 

* - . 


How to Get a $33 Raise 


per JONES gets $33.07 monthly 
raise! Could you use a raise 
like this in your income?” asks 
Bill Brown Motors in an ad in the 
St. Petersburg Times. 

The $33.07 is the difference in a 
breakdown of monthly operating 
costs of the English Ford and a 
“small” big car. Anyone interested 
in the “raise” is urged to apply at 
Bill Brown Motors. 


Top Service Stressed 


ARKET MOTORS (Ford), Ak- 

ron, celebrated the end of 
“another pleasant and profitable 
year” with a full-page ad including 
pictures of dealership officials and 
salesmen. 


The firm stressed its “high grade 
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Swept-wing styling characterizes the Custom Royal convertible, one of 19 models in 
the Dodge lineup for 1958. Thirteen of the models are hardtops, station wagons or 


convertibles. A: V-8 will be the standard 
Coronet Six series. 


engine in all but the two sedans in the 


offered on new cars purchased | 
| from Queen City Chevrolet Co., Cin- | 


mature mind.” The dealership 
promised to give a Shetland pony 
and riding equipment to the char- 
ity judged most worthy by two 
Akron pastors on basis of letters) 
from readers. 


More than 150,000 persons read AUTO-| js room for six passengers and 90 cubic 


| MOTIVE NEWS every week! 





of fender housings and splash | 
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Dodge Unveils 1958 Trucks— 


— - 
i ‘ i 7 
ee os 5 


ee 
ane 





A » se ca 
Truck, Station Wagon Combined— 


The features of a truck and station wagon are combined in this 1958 Dodge Town- 


For 1958 Buyers 


| BDLAES) ELEVAIOR 


The Dodge line of trucks for 1958 includes these models. The division is offering 
24 stake and platform models with gross vehicle weight ranging up to 19,500 pounds, 
Body lengths range from 7% to 14 feet. 
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| Wagon. It carries eight passengers in three seats. With the back seat removed, there 


* > * 


cks Feature 


More Engine Room 


DETROIT. — The 1958 Dodge 
trucks will carry full-width hoods 
which make the engimes more ac- 
cessible for servicing. 


The hoods will continue to open 
a full 90 degrees as they did on 
1957 models. However, redesign 


shields has made the engine com- | 
partment wider. 

The added room in the engine | 
compartment has enabled designers | 
to move the battery from under the | 
floor to an exposed position near 
the engine. 

The trucks will be offered in nine 
new colors in addition to 12 two- 
tone combinations. A transistor 
radio, mounted on the celing away 
from engine noise, will be offered. 

Dodge has extended automatic 
gear shifting to the medium and 
heavy trucks of its 1958 line. The 
transmission is a six-speed Torq- 
matic unit with a dash-mounted 
control lever, builtin torque con- 
verter and hill retarder. 

M. C. Patterson, president of 
Dodge, said the new “L.”” Series line 
offers the right model for virtually 
every trucking need. Specific haul- 
ing requirements of individual truck 
owners are met by the greatest 


Social Progress 
Is Recommended 


PITTSBURGH.—The oil industry 
has been urged to match its gains 
in the technical field with gains in 
the field of human relations. 


The suggestion came from John 
W. Nerlinger jr., executive secre- 
tary of the National Congress of 
Petroleum Retailers, in an Oil 
Progress Week speech here. 


He said gains in human relations 
could come from “giving greater 
independence and strength to the 
200,000 small businesses in oil’s 
family.” 





variety of transmissions, axles, 
springs, frames, and other compo- 
nents in Dodge history, he said. 


The line offers engines with 10 
horsepower ratings ranging from 
113 to 234. Maximum gross vehi- 
cle weights range from 5,100 to 
46,000 pounds and gross combina- 
tion weights up to 65,000 pounds. 

Light and medium-duty trucks 
have new grille designs. Available 
for a distinctive touch is a chrome- 
trim package. 

The most recent addition to the 
Dodge forward-control family—the 
Minivan, door-to-door delivery 
model introduced in 1957—is 169 
inches from bumper to bumper and 
conserves space at loading docks 
and in garages. Its controls are 
modified for standup driving, and 
the Dodge LoadFlite push-button 





Dodge Widens Hood— 

Dodge has widened the hoods on its 
1958 models to make engines more ac- 
cessible for servicing. As in 1957 models, 
the hoods open a full 90 degrees. 





feet of cargo. 

. 7 = 
transmission is standard equip- 
ment. 


The Dodge Town Wagon, a low- 
cost station wagon which sexts up 
to eight passengers, or six passen- 
gers and 90 cubic feet of cargo, is 
offered with the 120-horsepower, 
six-cylinder engine, or with the 
204-horsepower V-8 engine. 

The W300 Power-Wagon adds an- 
other four-wheel-drive model. The 
W300 is available in pickup, stake, 
chassis and cab, and chassis and 
cowl models. A panel truck has 
been added to the existing W100 
line. 

A “Full-Traction” differential, 
offered for the rear axle of all 
D100 models, is said to give bet- 
ter traction on slippery surfaces. 
It also is available for front and 
rear axles of W100 models. 

A new engine—the 207-horse- 
power “Super Power Giant 315”— 
is standard on the C600 cab-over- 
engine model. This double-rocker- 
shaft V-8 engine is available on all 
other medium-tonnage models ex- 
cept the P400 forward-control 
chassis. 

Gross combination weights have 
been increased as much as 10,000 
pounds on tandem models. 

The 1958 line offers twin head- 
lights. 

New hydraulic brakes give in- 
creased stopping ability to medium 
and high-tonnage models. Brake 
lining areas have been increased as 
much as 152 square inches. 

Designed for quicker response 
in order to keep stopping power 
abreast of this year’s power and 
payloads, they require less pedal 
pressure. 

A hand brake, which allows the 
driver to make his own hand brake 
adjustments quickly and without 
leaving the cab, has been painted 
red to capture attention and re- 
duce the chance of starting to drive 
with the emergency brake on. 


+ |Cars Rental Grants 


Canadian Franchise 


FORT LAUDERDALE, Fla. — 
Cars Rental System, Inc., has 
granted its first franchise outside 
the U. S. 

Signing the contract was Mari- 
time-Rent-A-Car, Ltd., Halifax, 
Nova Scotia. It is an affiliate of 
Scotia Chevrolet-Oldsmobile, Ltd. 
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Thanks to Thrifty Citizens .. . 


Easier Loans in Sight 
Despite ‘Tight Money’ 







Offices in Kansas City 


plidated by Chrysler 
SAS CITY. — All Chrysler 
field offices have been con- 
ed on three floors of the 
& Light Building. 
. R. Curtan, Chrysler zone man- 
r here, said the expanded facili- 
will enable the field offices to 
wide more efficient service to | 








ers in a seven-state area. 
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By Kenneth C. Kelley Jr. 
Staff Writer 

oo may become easier to 
obtain even in a “tight-money” 
market in the next few months but 
the help won’t come from the Fed- 
eral Reserve Board. The thrifty 
citizen who puts his $5 a week in 
his savings account: gets the credit. 
The First National Bank of Chi- 
cago summed up a spurt in indi- 

vidual savings in these words: 
“In the first half of 1957, con- 
sumers added $7% billion to their 
liquid-asset holdings. 


in the inflation fight. It has had 
to devaluate its currency, it has 
little money in the till and there 

are real fears that runaway infla- 

tion is right around the corner. 

Now Germany is being urged to 
live a little, try a little inflation. | 
That surplus in the German treas- 
ury and its surplus from exports 
has to be spent or loaned. If per- 
sons outside Germany can’t get 
their hands on some German money 
in some way, they won’t be able to 
buy German exports. 





a Oil 


NEWS This is the highest The French, on the other hand, 
OF dollar figure for any | are being told to slow down, to live 
six - month period in| within their means. 
FINANCE the past 10 years and "= 2 


amounts to 5.2 per- 
cent of spendable income.” 

As this money has rolled in, 
bankers have had more and more 
money to lend. This increase in 
supply should result in satisfying 
some of the demand for credit. 

An important factor about this 
money from individual savers is 
that it often costs the banker less 
than other funds which he might 
lend. 

The “tight money” policy of 
the Federal Reserve Board mainly 
means that it is charging bankers 
more interest on funds which the 
banks might borrow from the 
Federal Reserve System and then 


use of his money. 
Most observers agree that the 
FRB is not likely to lower its in- 


Auto-Output Views Clash 


Aw production, chief candidate 
for economic pace-setter for at 
least the next six months, is being 
watched closely by all concerned 
with business conditions. 

The Research Institute says the 
factories have decided “to produce 
68 cars in high gear through the 
first quarter of next year even if 
the new autos don’t sell to well.” 

“Auto makers note the chance 
of a strike” next summer, the 
Institute says, noting that a 
strike could turn Cevennupely 
into shortage quickly.” 

The steel industry, which could 


nation that gets the booby prize 


amounts of steel. 
> . 


Rockwell Spring Reports 


The NADA Official Used Car Guide is now published 
in 8 regional editions, every 30 days to provide 
better service and even more accurate reporting in 
your local area. 


In addition, the Guide contains many valuable 


features such as: 


e Average Wholesale 
Value 


e Average Retail 





e Identifying Specifications 
and others 


Quantity Prices on Request 


own- terest rate in the next few months.|Q.Month Net of $11 Million 
here American Cancer Society a This means that borrowed money Rockwell Spring & Axle Co. 
will remain expensive but increased 
amounts in savings accounts means | ©°T@0polis, Pa, boosted sales and N i ry 
ip: that it will be a little easier to|°#™ings considerably for the third ATIONAL UTOMOBILE EALERS 
nessew quarter of 1957 as well as for the 
, S. ~* is nine months ended Sept. 30, accord- ita» CAR GUIDE Co 
ow- ° ing to Charles J. Queenan, presi- 
up Even the Winner Loses : dent. e _ 2000 K Street, N.W., Washington 6, D. C 
sen- Is HEADS you lose, and tails,| Third-quarter profits totalled $2,- 
», is you still lose, in this business | 612.459 on sales of $59,850,137, com- 
ver, of fighting inflation. — pared with $1,060,079 and $49,497,897 
the That's the impression given by/in the like period 1956, Queenan 
studies of European —- — said. Nine-month profits of $11,197,- 
“ lished in reviews from the Vereins-| 624 were realized sal f 
an ont on es of $205,- 
The PLUG IN! Vw boy in Hamburg, Germany, and / 440,346, Queenan continued, com- 
ike, Make penersby stop, look, COME IN AND| the First National City Bank in pared with $8,151,659 and $186,173,- 
- 2g sohggndigern cote antes, Te The atom on West Germany . ro ae 
100 fica! Siam Ger inlaer or eutdeer dinten and France show how both are los- | T eece-Neville Reports 
tite for free literature. | SS ethengh they are going & Drop in Sales, Profit 
ul, | AMERICAN STAGE EQUIPMENT | °PROSite directions. ; 


805 East 134 St., Bronx 54, N. Y. 








f 
f 


tf 


t 
i 


; 


is 
es 


2 
23 
= 


fi 





rmany is the shining example 


|of how orthodox financial policies 
lean give a nation a measure of 


prosperity, sound money and @ 
healthy export income to pay for 
imports. 

France is singled out as the 





‘Reliable Firms 
‘Seen Stabilizing 


Warranty Field 


NEW YORK.—Entrance of major 
new companies into the auto-war- 
ranty field is “the best thing that 
could ever happen to the auto in- 
dustry,” says Harry S. Campbell, 
president of National Bonded Cars, 
Inc. 

“The auto inspection - warranty 
business has, as have most new 
businesses, experienced a certain 
amount of growing pains,” said 


A million dollar expansion and 
consolidated program, plus cut- 
backs in defense spending and a 
decline in customer’s business, 
were cited as reasons for reduced 
sales and net profits of the Leece- 
Neville Co., Cleveland. 

President P. H. Neville reported 
that company sales for the fiscal 
year, ended July 31, declined from 
$13,408,210 in 1956 to $12,069,239. 
Similarly, net profits after taxes 
| decreased from $388,273, or $1.63 
per share in 1956, to $63,087, or 
$.26 per share. 


Reynolds Elevates 
Yager, Blomquist 


DETROIT. — Reynolds Alumi- 
num Sales Co. has appointed two 
vice-presidents to serve the Great 








INSPIRES CUSTOMERS TO 


CONFIDENCE 


in your 


INTEGRITY 


ONE YEAR GUARANTEE 
100% Parts and Labor 
Nation-wide inspection 

and warrantee service 
guaranteed by Best’s 

rated “A+” (excellent) 

U.S. insurance company ... 
for complete details 


WRITE TODAY 
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representatives necessary to meet 
these needs, marks the coming of 
age of the auto-warranty business,” 
Campbell said. 

Speaking to a group of new-car 
dealer representatives at Spring- 
field, N. J.. Campbell expressed con- 
fidence “the emergence of reliable 
new warranty companies will con- 
tribute greatly to the stability 
which is so necessary to the success 
of any service industry.” 


industry. 

DuPont Yager, former Great 
Lakes region general manager, has 
been named automotive sales vice- 
president. 

John E. Blomquist, former gen- 
eral sales manager for the indus- 
trial fabricating division in 
Louisville, has been appointed vice- 
president and general manager of 
the Great Lakes sales region. 
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Lincoln Adopts Unit Construction 


What's New: 


Unitized construction . . . new 
body and frame ... new engine 
...» 14-inch wheels . . . dual head- 
lights standard .. . trailing-arm 
rear suspension ... new air-con- 
ditioning system ... three new 
Continental models . . . power- 
operated all-glass rear window 
and retractable soft top on Con- 
tinental convertible. 

= + * 
INCOLN and Continental, the 
first Big Three cars to adopt 
the unitized body-and-frame con- 
struction concept, will appear in 
dealer showrooms Friday (Nov, 1). 

The cars are all-new for 1958 
with a new body, new chassis and 
new engine. 

In addition, the Continental 
Mark III line has been expanded 
to four models. Joining last year’s 
two-door hardtop are a four-door 
sedan, four-door hardtop and a 
convertible. 

The convertible is a soft-top 
model, but the top retracts auto-| 
matically into the rear deck as does 
Ford division’s Skyliner hardtop.| 
The Mark III also is the industry’s 
first soft-top model with an aill- 
glass, power-operated rear window. 

> > > 


INCOLN offers six models for| 

1958. There is a four-door sedan, 

four-door hardtop and two-door 

hardtop in both the Capri and 
> 7 > 











Premiere series. The Premiere con- 
vertible has been dropped. 

Both Lincoln and Continental 
are using unitized construction 
this year. The floor pan and the 
side, roof and quarter panels are 
welded into a single unit, This 
is said to strengthen torsional 
rigidity which resists body-twist- 
ing effects on rough roads. 
Powering the new models is a 

90-degree, overhead-valve V-8 en- 
gine which is rated at 375 horse- 
power. Compression ratio is 10.5 to 
1; torque is 490 pounds-foot at 3,100 
r.p.m., and bore and stroke are 4.3 
by 3.7 inches. 

Combustion chambers have been 
designed into the block rather than 
being cast into the cylinder head, 
allowing closer tolerances and bet- 
ter control 
according to Lincoln. 

= > . 


A NEW trailing-arm rear sus-| 
pension with coil springs is said 
to provide better handling and a 
smoother ride over rough highways. | 
It eliminates rear-end squat on 
acceleration and rear-end rise on 
braking, Lincoln says. 

Coil springs control movement 
between axle and body, and the 
driving force is taken through 
the trailing arms, This reportedly 
eliminates the “windup” present 

> - > 
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Continental Four-Door Hardtop— 


For 1958, the Continental line hos been increased to four models. 


Joining last 


year's two-door hardtop are a four-door sedan, four-door hardtop and convertible. : 
The cars have a new 375-horsepower engine. It's the first time horsepower has been | Steering, power brakes and padded 
announced since the cor returned to the scene in 1955. 





Retractable Soft Top Convertible— 

The soft top of the Continental Mark Ill convertible retracts automatically under 
the rear deck lid. This model also has a reverse-sianting, all-glass rear window which 
is power-operated by a switch located on the driver's arm rest. 





Lincoln Unitized Construction— 


Views of the underbody of the 1958 Lincoin (above) and the 1957 model show the 


ee eee ee coe ne oe For 1958, the 
floor pon and side, roof and quarter panels are welded into a single unit. Lincoin 


says this strengthens torsional rigidity, or 
poner roads, 


and increases pillar rigidity. 


resistance to the body-twisting effects of 





of compression ratio, 


in the leaf-spring rear suspension 
which Lincoln used in 1957. 


A new air-conditioning system 
provides for cooling and heating of 
the rear-seat area through front- 
door ducts rather than through 
plastic ducts at the rear window. 


Warm air is directed to the front 
seat through two registers on the 
cowl trim panel and to the rear 
seat through a duct in each front 
door. Cool air can be directed 
through these four, plus three more 
registers in the instrument panel. 

* . * 
| —— may direct the 
cool air reaching the rear com- 
partment by operating adjustable 
registers located on door-panel 
ducts. The capacity of the system 
has been increased by larger blower 
motors, and all operating units are 
| located under the hood. 
Both cars have 14-inch wheels 
| for the first time and canted dual 
| headlights which are positioned | 
| vertically. 
The Lincoln has a horizontally 
| louvered grille with a massive 
flared bumper. Side trim consists 
| ofa single strip of chrome which 
extends from the rear bumper to 
the middle of the front door. 

Rear styling of the Lincoln 
| matches the front with an oval- 
| shaped grille which houses the tail 
lights and backup lights, The 
bumper matches the chrome treat- 
ment on the lower portion of the 
rear deck lid which outlines and 
protects the grille. 


ONTINENTAL retains a lattice- 
type grille and continues to re- 
frain from using metal trim along 
the side panels. Like Lincoln, it has 


Meet the Mercury 











Lowest-Priced Hardtop— 


A popular model is this two-door hardtop in Mercury's lowest-priced Mo 


series. For 1958, Mercury has 20 models 


including two hardtops and a con 


in the new Park Lane series at the top of the line. 


Mercury's Top Wagon— 


The Colony Park heads the six station 


| transmission is standard, and the Colony Park has a new 330-horsepower Mare 
engine with a displacement of 383 cubic inches. 


wagons retracts into the tailgate. 


a rear grille which is fashioned|~ oo 


after the front grille. Set into the} 
center of the rear bumper area are 
six lights - 
and backup lights. 

Both cars have wheelbases of 131 | 
inches, five inches more than last 
year. They are 229 inches long, 80 
inches wide and 56.5 inches high. 


tail lights, turn signals | & 





A selection of 21 exterior solid 
colors or 103 two-tones and 145 | 
interior trim combinations is | 
available in the 10 Lincoln and 
Continental models. 

Automatic transmission, power 


instrument panel and sun visors are 
standard on all models of both 


cars. In addition, power windows 
and four-way power seat are stand- 
ard on Lincoln and Premieres and 
all Continentals. 





Air Suspension for 1958— 


Air cushions replace steel springs in Mercury's air-suspension system, an opti 


item on all 1958 models. 


New Engines, Transmissions for 58... 


Mercury Adds Luxury Series 


What's New: 


New engines . . . new auto- 
matic transmission .. . three- 
model Park Lane series... 
self-adjusting brakes ... air 


Ws 20 models including a new 

Park Lane luxury series, the 
1958 Mercury is scheduled to ap- 
pear in dealer showrooms next 
Monday (Nov. 4). 

The cars feature new engines 
with horsepower ratings of 312 to 
400, air suspension and a new 
eeeee automatic transmis- 
sion. 


All Mercurys have new Ma- 
rauder engines this year. Dis- 
placements are 383 and 430 cubic 
inches, and compression ratio is 
10.5 to 1. 

Heading the line is a 400-horse- 
power unit which is optional on all 
models. It utilizes three two-barrel 
carburetors and develops 480 
pounds-foot of torque at 3,200 
r.p.m. 

> z > 
360-HORSEPOWER version of 
this engine powers the Park 
Lane series, while Montclairs and 
Voyager and Colony Park station 
wagons have a 330-horsepower, 
383-cubic-inch unit. 

Montereys and Commuter sta- 
tion wagons also use the 383-inch 
engine. In these lines, the horse- 
power is 312. The new engines 
feature water-jacketed intake 


manifold and combustion -cham- 
bers in the engine block rather 
than in the cylinder head. 

Multi-Drive, Mercury’s new auto- 
matic transmission, has three for- 
ward speeds — cruising range for 
normal acceleration, high- 
performance range and hill-control 
or low range for heavy pulling or 
eee engine braking on steep 
hills. 

Cruising range also provides a 
hill-holder which keeps the car 
from rolling backward while 
stopped on a steep grade. 

> . * 


TI-DRIVE is standard on 

Park Lane models and optional 

on others. It must be used with 
the 400-horsepower engine. Merc- 
O-Matic is standard on Monitclairs 
and on Voyager and Colony Park 
‘wagons. 

The latter transmission, Mercury 
said, has been redesigned for better 
reverse engagement and smoother 
low-range downshift from second 
to first gear. It also has a stronger 
welded steel converter which re- 
places the bolted converter. 

The new models have self- 
adjusting brakes. When brake 
linings are worn sufficiently, the 
movement of the rear brake shoe 
pyrene reverse ee causes 

action which turns 
the adjusting screw one inch, 
thereby making the necessary 

Optional on all models is air- 
cushion suspension in which air 
replaces steel springs. The system 
maintains the height of the car at 






wagons in Mercury's 1958 line. Auto 


The rear window of all 


A self-leveling feature automatically adjusts the car to 
even level position regardless of road or load condition, Mercury says. 
» = @ - =- = 


a constant level regardless of rm 
or load condition, Mercury says. 
= * = 


pecs a styling standpoint, 
front-end sheet metal is n 
and features a longer, lower hoo 
New fender lines blend with 
heavier bumper-grille, and dv 
headlights are standard equipmen' 
A safety device, options! 
throughout the line, is a spe 
monitor which rings a bell 
the driver exceeds the speed 
has selected on the monit 
dash-mounted dial. 

Park Lane models are built @ 
a 125-inch wheelbase, are 220 inché 
long, 81 inches wide and 57 inché 
high. Montereys and Mon 
have wheelbases of 122 inches 4! 
are 213 inches long. Height 
width are the same as in the P 
Lane series. 

a * +. 
HEFE is Mercury’s mode] line 
for 1958: 

Monterey—four-door sedan, two 
door sedan, four-door hardtop, tw 
door hardtop and convertible. 

Mentcelair — feur-door set 
four-door hardtop, two-d 
hardtop, convertible, Turnpik 
Cruiser four-door hardtop at 
Turnpike Cruiser two-door 
top. 

Park Lane— four-door hardtop 
two-door hardtop and convertible 
Station Wagons — Commu 
two-door, two-seat; four-door, : 
seat, and four-door, three-se 
Voyager — two-door, two-seat 
four-door two-seat. Colony Park 

four-door two-seat. 
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HIGH-PERFORMANCE 


U.S. ROYAL MASTER 


Now for your car, in the new High-Perform- 
ance U.S. Royal Master, is a tire which has 
proved itself able to withstand five to seven 
times the impacts it could encounter on the 
road...atire unmatched in safety and stability 
at high speeds ... and mileage economy un- 
equalled before! 








This is possible only because this tire is built 
with Jet-Plane Tire Construction. It employs 
the same advances developed by U.S. Royal 
for aviation tires that take 250-m.p.h. im- 
pacts when jet planes hit the runway! 

See your U.S. Royal Dealer or your new-car 
dealer now! 


Rockefeller Center, New York 20, N.Y. 


] AN EXTRA PROFIT OPPORTUNITY FOR YOU, MR. CAR DEALER... 








Your Greatest Highway Safety 
BLOWOUT SAFETY 

— strong enough to land a plane! 
HIGH-SPEED SAFETY 

—8 times the high-speed endurance’ 
PUNCTURE SAFETY 

—carried nails 5,000 miles—no flat! 
SKID SAFETY 

—stops 57.3 feet quicker at 60 m.p.h.! 


In Canada: Dominion Rubber Company, Ltd. 


See Things You Never Saw Before. Visit U.S. Rubber’s New Exhibit Hall, Rockefeller Center, N. Y. 


Ask Your U.S. Royal Dealer for his 
PROFIT-PRODUCING PLAN FOR CAR DEALERS 
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Rare, Dealers Say... 





Imports Are Big in Los Angeles 


(Continued from Page 2) 


nault) usually have healthy budgets 
and use newspaper, radio and TV 
to support the dealers, Volvo has a 
strong campaign aimed at market 
penetration to provide a firm basis 
for future expansion. 

+ > + 


E VW distributor for Southern 
California, Southern Nevada 
and Arizona (Competition Motors, 
Inc., Hollywood) has a $250,000 nut 
for the next 12 months plus a co-op 
advertising fund of $20 per unit to 
which Competition (as distributor) 
adds $5 per car. 
Faced with limited availability of 
cars, VW advertising plays up the 
Transporter and VW truck line. 


—— 


Socony Accused 


Of Illegal Deais 


WASHINGTON. —Socony Mobil 
Oil Co., Inc., New York City, was 
charged by the Federal Trade Com- 
mission with illegally inducing cus- 
tomers to handle its petroleum 
products exclusively and to discon- 
tinue handling competitors’ oil and 
grease. 

An FTC complaint alleges the 
benefits and services granted by 
Socony to auto dealers and other 
wholesale and retail customers who 
agree to handle its products exclu- 
sively, hinder and lessen competi- 
tion in violation of the FTC Act. 

The company was granted 30 
days in which to file answer to the 
complaint. A hearing is scheduled 
Jan. 8 in Washington before an 
FTC hearing examiner. 





Few VW dealers advertise, other 
than service listings in local phone 
and directory books. 

Sales practices in the imported- 
car field closely approach ideals 
desired by domestic dealers; i.ec., 
protected territory, stable price 
structure, retention of gross and 
a high percentage of cash deals. 

There is little cash discounting 
except for odd and leftover models 

of an unpopular make. Once in a 
while even these will be sold to the 
enthusiast as “Last one left of an 
extremely rare model” at full list 
price. 

Small overallowances are made 
to close a deal in which the house 
still has adequate gross, to move 
an unpopular unit or because the 
dealer has a quick sale for the 
tradein. A used VW is considered 
great. Detroit products usually are 
wholesaled unless really stolen. 


+ * + 


) pierre and distributor repre- 
sentatives patrol the field. In 
some cases traveling auditors and 
shoppers check each dealership, 
then inspect on-hand trades to find 
substantial overallowances. 


Dealers have lost imported fran- 
chises for price cutting or continual 
overallowances, the amount of 
which in domestic lines would be 
considered chicken feed. 

A few importers smile at price 
cutting and say, “We know they 

can’t be cutting more than $20 or 
$30 off the top, for there just 
isn’t any more in the package. 
But what few ‘cutters’ we have 
are moving 25 to 40 units a 
month, so it’s hard to step on 
their toes. To restore the 








Coming—December 2 


Order Your Extra Copies Today 


Automotive News 
AUTO SHOW ISSUE 
FOR 1958 


@ Photographs Of All 1958 Automobiles 


@ Specifications On All U. S. Cars 
@ Complete Truck Section 
@ Comparative Price Chart 


@ Latest Engineering Developments 
@ Market Trends 


ALL IN FULL COLOR 


EXTRA COPIES AVAILABLE ON 
ADVANCE ORDER ONLY, EACH 


Please Send Check With Your Order 


Automotive News 


DEPT. A 2666 PENOBSCOT BLDG. 
DETROIT 26, MICH. 





they work customers over for 
every possible extra the unit will 
carry.” 

Magnitude of the imported field 
is outlined when 25 to 40 units a 
month is considered big business. 
Wheelers and dealers of domestic 
products move several hundred 
cars each month just to pay their 
overhead, let alone make a living. 

Several imported-car dealers 
mentioned the Utopia of all dealers. 
One put it this way. “The custom- 
ers don’t ask for a cash discount. 
They seem to understand the price 
is set. And there it will stay.” 

+ * * 


Mest dealerships are open from 
nine to nine, seven days a 
week. Salesmen found 65 to 70 per- 
cent of orders were taken on week- 
ends so they take time off during 
the week when “drop-ins” are slow. 

A basic reason for bulk of week- 
end sales was summed up by the 








Utah’s Tax Exemption 


For Nonresidents Upheld 


SALT LAKE CITY. — Utah 
Attorney General E. R. Callister 
has upheld the constitutionaltity 
of a new State law permitting 
sales-tax exemption on cars sold 
in Utah to nonresidents for use 
outside the state. 

The State Tax Commission had 
asked a ruling, pointing out that 
perhaps the law violated a pro- 
vision of the State Constitution 
barring foreign corporations from 
enjoying advantages over domes- 
tic corporations. Domestic cor- 
porations or residents are not 
allowed sales-tax exemption on 
cars purchased outside Utah. 
They must pay the tax when 
Utah registration is made. 





general manager of a supermarket 
operation: “Economy cars are sold 
to working people and second-car 
families where Mother is tired of 
herding a super-size Detroit sedan 


| through downtown traffic.” 


Service is really the big head- 





Passengers Are ‘Packaged’ 
In New Safety Automobile 


(Continued from Page 4) 


type of ventilating system which 
virtually eliminates carbon mon- 
oxide fumes inside the car. 


Externally, the car resembles a 
contemporary American automo- 
bile. Most radical innovation has 
been the elimination of the steer- 
ing wheel in favor of a lever- 
controlled hydraulic system, and 
the relocation of the driver’s seat 
in the center of the car. 


The driver is provided with a 
bucket seat (all seats are of the 
bucket type), flanked by a bucket 
seat on either side, three inches to 
the rear and three inches lower 
than the driver's. 

A rear-facing seat was built on 
to the back of the driver’s seat, fac- 
ing individual rear seats located 
somewhat farther back than usual. 

Rear-seat passengers are pro- 
tected by seat belts which reel up 

when released. The belts will un- 
reel completely when a release but- 
ton is pushed, facilitating getting 
out of the car in case of fire or 
upset. In addition, rear-seat passen- 
gers are protected against “whip- 
lash” injuries by nylon harnesses 
to support the head. 

Front-seat passengers, includ- 
ing the driver, are restrained in 
their seats by U-shaped webbing 
yokes which are supported on 
movable and adjustable panels. 
After entering the front compart- 
ment, one first adjusts the sliding 
seat to the desired position, and 
then pulls the restraining panel 
down into the lap. 

A pull-up headrest to protect 
against “whip-lash” injuries is built 
into the rear of the driver’s seat. A 
soft pad in front of the driver's 
chest gives additional protection 
against chest injuries. 

The two steering-control handles 
and all other necessary driving 
controls are mounted on the same 
movable panel which contains the 
driver’s body restraining yoke. To 
steer the car, the driver grasps the 
two horizontal control handles and 
moves them as though steering a 
sled. The horn button is placed on 
the end of the right handle just 
under the thumb, the light beam 
elevation button on the left handle. 

Gear shifting is controlled by 
four buttons located on the back 
right side of the panel. Light but- 
tons are located in the same rela- 
tive position on the left side. 

The windshield is shaped to a 
constant radius of curvature and 
does not distort the view on either 
side. It allows approximately 180 
degrees of vision for the driver. The 
five windshield wipers retract out 
of sight when not in use. Three 
wipers are used on the back glass 
for good vision to the rear. 

The back shelf has been lowered 
below the level of the back seats so 
that packages cannot become dan- 
gerous flying missiles when the car 
stops abruptly. As a further pro- 
tection against flying objects from 
the rear, a strong metal partition 
has been built between the trunk 
and passenger compartment. 

A ventilating intake scoop, lo- 
cated above the windshield under 








the roof projection, utilizes the hol- 
low reinforcing channel in the roof 
to feed fresh air into the car. 
Window ventilators are not used 
because of their head-injury poten- 
tial. 

Air leaves the car through lou- 
vers in the rear. Such a system not 
only collects air at a level where 
there is a minimum of carbon mon- 
oxide, but causes a slight positive 
pressure inside the car to prevent 
the infiltration of fumes. 

Each door consists of two sec- 
tions, hinged at the center and to 
body post. These open 
e telephone booth or 


E 
; 
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Two rollover bars, one over the 
front-seat riders and one over the 
rear, have been built into the top 
of the car body to give added sup- 
port. The centrally positioned driver 
can close either door without leav- 
ing his seat. The exterior door han- 
dles are recessed. 

Front and rear bumpers are de- 
signed so that they wrap around 
the sides of the car as far as the 
wheel openings in the fenders. 
Three-eighths-inch structural steel 
plates, rigidly attached to the 
frame of the car, serve as backup 
plates. Energy absorbing cellular 
plastic material between bumpers 
and backup plates absorbs some of 
the initial shock energy. 

In addition, the bumpers are 
smoothly shaped so that they con- 
vert an increased proportion of 
blows from direct to glancing ones. 
The side bumpers are rigidly 
mounted to the frame, which has 
been extended and reinforced to 
prevent the car body from being 
crashed in from a side blow. 


Curtis Leaving 


Federal Service 


WASHINGTON.—George R. Cur- 
tis, auto manufacturing yeteran 
who has been in Government serv- 
ice since the Korean war, will re- 
turn to industry Nov. 15. 

He will succeed Paul Mattix as 
manager of AMA’s export depart- 
ment, with head- 
quarters in Wash- 
ington. Mattix is 
retiring. 

During the past 
year Curtis has 
been director of 
the General In- 
dustrial Equip- 
ment division of 
the Business and 
Defense Services 
Administration of 

G. R. Curtis the Department 
ment of Commerce. From Novem- 
ber, 1952, until Jan. 1, 1958, he 
served as deputy director of the 
BDSA’s automotive division. 

Before joining the Government, 
Curtis served 17 years with Gen- 
eral Motors. 





ache of the imported-car field, 
even more so than in the domes- 
tic lines. Car owners knowin: of 
a good mechanic for their Jacuar 
or MG are loth to disclose his 
address to anyone but their clos- 
est friends. 

Reason: The good mechanic gets 
too busy, can’t take care of every- 
one, raises his rates, opens a larger 
garage, hires run-of-the-mill help 
and stops working himself to death, 
Then the Jag owner no longer hag 
someone who understands and ig 
interested in working on his pride 
and joy. 

* *” 

T ONE time, imports attracted 

well-to-do sports-car fans who 
entered the business for kicks or 
as a tax deduction on their hobby- 
business. Frequently it was hard to 
be waited on, unless one could say, 
“Joe sent me.” 

With no appreciation of the im- 
portance of good service, such es- 
tablishments soon gave the field its 
reputation for snootiness. In the 
past few years more able managers 
have entered the business and sery- 
ice standards have improved 
greatly. 

At Holiday Motors, Van Nuys, 
General Manager George Willis 
has a standing order: “Not one 
customer should leave our service 
department unhappy. If you 

(service manager or mechanic) 

can’t please him, call me and rll 

be out to adjust the problem.” 
Holiday parts sales have jumped 

1,000 percent in 12 months. 

Mechanics are a problem, as 
everywhere. Fortunately the less- 
expensive imports are simply built 
and easy to service. A few fac- 
tories and distributors have elabo- 
rate service schools and training 
programs. Limited-demand cars are 
serviced without much factory aid 
or advice. 

Fortunately nearly every import 
does have a detailed shop manual 
which can lead the mechanic 
through the repair job. Automatic 
transmissions and power assists 
are rare on imports, which brings 
their components well within the 
range of the less-skilled mechanic. 

> > > 
A FEW dealerships send every 
mechanic through the factory 
schools. Others have one-man 
service imports, while the rest of 
the staff handles domestic cars. 
Cost of repairs depends on com- 
(Continued on Page 59, Col. 1) 


YOU CAN START 
YOUR OWN 
FINANCE COMPANY 














ts ea Oth oe oe Oe eee 














tield, 

mes- 
ng of 
cuar 
® his 
clos- 


C gets 
every- 
larger 

help 
Jeath. 
r hag 
na is 
pride 


‘acted 
| who 
KS or 
obby- 
ird to 
1 say, 


3 im- 
h eg. 
ld its 
| the 
agers 
serv- 
"oved 








_— 


Discounting Is Rare . . . 
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Imported Cars Called 
Big Item in L. A. 


(Continued from Page 58) 


plexity of the car, cost of parts and 
jecal labor rates. Jaguars and other 
super - performance - equipment 
charges are comparable to or 
slightly higher than Lincoln or 
Cadillac, English Fords or Fiats 
cost much less per operation than 
any of the Big Three because time 
involved is not great. 

One distributor of a small im- 
port remarked: “To keep busy for 
an hour on our car you’d have to 
lie freely.” 

Parts are in fair supply for 
nearly all makes. It is reported 
that Jaguar has $750,000 worth of 
spares in the Los Angeles area; 
BMW Isetta, $25,000, and Volks- 
wagen, $2.5 million worth in a new 
automated warehouse. 


Dealers usually carry a full line 
of parts for their major line, plus 
maintenance items for secondary 
lines. 

* * = 

es local or 

eastern supply is the only sure 
thing in the spare parts picture. 
Overseas delivery of parts from 
even the largest makers is a project 
of much letter writing and prayer- 
ful waiting. 

Smaller European makers close 
up shop at vacation time so there's 
only a trickle of parts for that 
month. Others ignore their parts 
operation at new model time. Deal- 
ers may get new cars, but few 
parts for either new or old. 

A Renault dealer commented, 
“T've plenty of parts, but can’t 
sell them except to repair wrecks. 
My cars just don’t seem to have 
any trouble.” 

Says Fiat about the service and 
parts situation, “As a requisite of 
his Fiat franchise, each dealer must 
send his service manager to learn 
first-hand from our experts the 
best methods of service and repair. 
Each dealer is further required to 
purchase a $2,200 inventory of spare 
parts and special tools.” 


Across the country, S-P dealers | 


picking up the Mercedes line have 
to buy a set of tools. Orders are 
reported to be in, but as yet few 
dealers here have a complete tool 
kit though most have been able to 
pick up metric wrench sets through 
local tool jobbers. 


- 7. © 


us Vauxhall picture is different 
from any in the area at this 
time. All 91 Los Angeles zone Pon- 
tiac dealers have signed franchises 
for the car. 


Those dealers stocked have met 
with varying success. Some sold 
out, booked firm orders and will 
buy at $50 over cost from other 
dealers. Others are dusting their 
Vauxhalls daily while using them 
as bait to shift lookers onto larger- 
gross Pontiacs. 

It is estimated that about 120 
Vauxhalls a month will pass 
through the LA zone—about 1.3 
cars per dealer per month. Little 
more than enough to get in the 
way. 

Not so clear is the Opel picture. 
It is estimated that every one of 
the zone’s 81 Buick dealers will 
pick up the franchise, if for noth- 
ing else than to build floor traffic. 
Approximately 250 Rekord two- 
door sedans are expected each 
month, beginning Nov. 1, with Opel 
Caravan station wagons scheduled 
to reach the Coast during the holi- 
day season. 

- * * 


DEVVERY and handling charges 
on imported cars conform to 
no standard practice, with factory, 
importer, distributor or dealer often 
being involved in detailing the car. 
For example: There is no D & H 
©n Mercedes; dealer efforts are 
covered in the list price. BMW 
Isetta has D & H in the dealer's 
net cost with a distributor doing 
all the work as the cars are hoisted 
off the boat. 

For Vauxhall, it’s in the sug- 
Sested selling price, with Opel 
expected to follow the same pat- 
tern. A flat $60 is added by a 
Renault dealer to cover trans- 
Portation, predelivery and war- 


ranty services at 500, 1,000 and 
2,000 miles. 

There is no D & H charge on a 
VW, only transportation (approxi- 
mately $17 to Hollywood, $50 to 
Phoenix) from port of entry to the 
dealer’s driveway where he installs 
sealed beams, hubcaps and checks 
off a predelivery inspection list of 
tools and manuals. 


Fiat dealers add a flat $25 to the 
list price of the car for predelivery 
work and warranty service inspec- 
tions. 

+ = 
7 coverage on the im- 
ports ranges from Vauxhall’s 
“just like Pontiac” to Renault’s six 
«months or 6,000 miles. Practically 
all are 100 percent labor and parts 
to the owner. 

To the dealer, warranties range 
from labor and parts at full list, 
parts at cost and labor at a net 
figure, to VW’s unusual and soon 
to be changed 100 percent on parts 
and labor at the going rate in Ger- 
many. 

Reason for the weird VW labor 
rate is that since VW’s are sold 
in so many countries the factory 
needed a common denominator 
for labor charges. 


Unusual is Fiat’s program of 
mailing a time-rate book for all 
common repairs to each Fiat pur- 
| chaser, thereby informing the 
owner of what a reasonable charge 
would be if based on local wage 
rates. 
| Though profits are tied up with 
| dealer discounts, most importers 
(like domestic producers) are re- 
luctant to talk of discounts, mark- 
ups and wholesale figures. 

However, a look at British Ford 
invoices sheds a little light on some 
of the charges the dealer and the 
| customer must pay. 

A Prefect deluxe four-door 
sedan sells locally for $1,795 plus 
sales tax (4 percent) and license. 
Included in this figure is about 
$360 for ocean freight, U. S. im- 
port duty (9 percent of whole- 
sale) and U. 8. excise tax. 

A Consul four-door sedan retails 
for $2,095 plus sales tax and license 
and includes about $450 in freight, 
duty and excise. 

> 





NOTHER distributor mentioned, 
“A little better than 24 percent 
gross profit with ocean freight 
being about 12 percent of the dealer 
cost.” Factory discount on VW is 
estimated at 19 percent, with happy 
dealers reported to be keeping all 
the gross. Fiat dealers are said to 
have factory discounts varying 
from 22 to 25 percent depending on 
the model car sold. 


What domestic dealers handle 


CIT Interest Fee 
Not Usurious, 


High Court Rules 


LITTLE ROCK, Ark.—The Ar- 
kansas Supreme Court has reversed 
a Cross Chancery Court ruling that 
interest charged by Universal CIT 
Credit Corp. on a car-sales contract 
was usurious. 

Joe Lackey, who bought a car 
from Bragg Auto Co., West Mem- 
phis, called a $95.75 premium for 
life and accident insurance policies 
he never received, “a cloak for 
usury.” . 

Associate Justice Ed F. McFad- 
din noted that “Lackey admitted 
signing the contract, but he testi- 
fied he never agreed to take any 
such life and accident insurance 
and would not have taken it if he 
had been told of it.” 

Lackey did not deny signing an 
insurance-election section of the 
contract, the opinion said, “but he 
claims that he was in a hurry and 
did not read what he was signing. 
That was his fault.” 

The high court ruled that the cost 
of life and accident insurance can- 
not be counted as part of the inter- 
est charge on the contract if the 
purchaser voluntarily tak:s such 
insurance. 


the imports is not easy to answer. 
Many dealers have sampled a 
unit in their showrooms for a 
month or two, added more as de- 
mand developed or cancelled out 
if sales were slack. 


Many such domestic-import duals 
never list in the phone book, nor 
identify themselves with an import 
until they begin doing a lively and 
profitable business. 


In the Los Angeles area, adver- 
tising and phone book listings show 
two Edsel dealers handling Borg- 
ward; a Rambler dealer pushing 
Simca, Panhard, Volvo and Renault; 
one Buick dealer selling Goliath, 
another selling DKW; Plymouth 
moving Fiats; an S-P dealer with 
Citroen; Lincoln-Mercury with 
English Fords and, of course, the 
usual Studebaker-Packard-Mer- 
cedes tieup. 

+. = = 

- GENERAL, the imported-car 

supermarket operations combine 
Triumph, MG, Hillman, Austin- 
Healey and Jaguar with perhaps 
one or two other less popular 
makes. VW and Porsche usually 
dual, while other imports stand 
alone or tie in with a domestic 
dealer. 


An interesting point advanced 
by the general manager of a suc- 
cessful supermarket operation con- 
cerned the seller’s market in im- 
ported cars. 


He noted that since most makes 
are in short supply and prices 
from Detroit are rising each year, 
overseas operations are raising 
U. S. prices to match both de- 
demand and competition. As a re- 
sult, he said, the present imported 
car is overpriced in relation to 
its cost of production. 

In turn, if and when a U. S. 
maker begins production of small 
cars to compete with imports, the 
foreign factories will be able to cut 
prices far below what a comparable 
car could be produced for in the 
U. S. Perhaps this is the real rea- 
son Detroit has been so shy about 


the “economy car.” 
> = 
A SIDELIGHT on the imported- 
car business is the subject of 
paper. One dealer finds 40 percent 
of his deals are cash. A salesman 
for another deal said 90 percent 
are cash — because many buyers 
borrow directly from credit union 
or bank and walk in with money 
in hand. 


' 
A local VW dealer has not had a} 


repossession in 3% years and more 
than 2,000 new-car sales. Banks like 
the paper, balances are small and 
payments of about $50 a month are 
easy to meet. Another dealer aver- 
ages only one 36-month contract 
for every 100 cars sold, and only 
then to a customer with good (he 
means excellent) credit. 


Volume of sales is reflected by 
Automotive News reports. Not 
often illuminated are individual 
sales marks. Of 4,000 BMW Iset- 
tas reaching the Pacific Coast, 
only one has passed through an 
auction. One dealer retailed 14 in 
two days; another, 36 in 34 days; 
the record holder, a fancy @ 
Isettas in 30 days. 


VW shipments are to the decimal 
point with some dealers getting 7.5 
cars a month (seven one month and 
eight the next), and lucky fellows 
have more than 22 a month to fill 
cash-deposit orders some of which 
are three years old. VW reauests 
dealers to put cash deposits in 
trust accounts so there will be no 
mingling of company and customer 
funds. 

= * - 
CALIFORNIA, the 32 Fiat 

dealers are moving 500 cars a 
month. Nine are Fiat exclusives; 
11 dual with domestics, and 12 han- 
dle other imports. Fiat doesn’t seem 
to mind what else the dealer sells 
if it is not directly competitive. 

A frame for the imported car 
picture was supplied by two vet- 
erans on the Los Angeles scene. 
One man, car distribution man- 
ager for a very old and large im- 
porter, was asked if a dealer 
could lose his franchise for cut- 
ting the price as little as $10. 

The answer was a flat and un- 
equivocal, “Yes!” 

On the other hand, an old-line 
VW dealer was approached recently 
by a fat checkbook with buyer at- 
tached. The pitch: “Do you want to 
sell your business?” 

“Hell no,” was the snapped re- 
joinder as the VW dealer wept a 
few tears at the shortage of cars 
to fill his backlog of cash-deposit 
orders. 





‘ 


— PA 


Tops 50,000 Entries— 
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Mrs. William Seeney, a Lincoln Park (Mich.) housewife, receives the 1958 Rambler 
sedan she won in connection with a “Penny-a-Mile" guessing contest staged by 
American Motors at the Michigan State Fair. Presenting her with the keys is Fred W. 
Adams, AM automotive advertising and merchandising director. Looking on are Wendy 
Seeney, 4, and R. J. Goodyear, AM Detroit zone manager. More than 50,000 persons 


entered the contest. 


Oklahoma Convention Blasts 
Gimmick Advertising 


(Continued from Page 3) 


discount, yet when Oldsmobile was 
asked for such an agreement, 
officials said it looked illegal to 
them.” 


Bell reported that when NADA 
sounded out Congressional senti- 
ment on territorial-security legis- 
lation last January, it got such 
comments as: “foolhardy,” “would 
never get out of committee,” and 
“you'd lose friends on Capitol 
Hill.” 


E SAID he is convinced manu- 

facturers are competing to find 
a prompt solution for dealers’ prob- 
lems — “each of them is trying to 
find a better answer than the 
others.” 


In a newspaper interview, Bell 
laid most of the nation’s economic 
difficulties at the doors of big 
unions. He urged auto dealers to 
lead the fight to break the union 
hold on the economy and supported 
a national “right-to-work” law 
that would outlaw the closed shop. 


“It is only by laws of this type 


Opel Sedan Priced 
Same as Vauxhall 
-—$1,957 in East 


DETROIT.— Port-of-entry prices 
of the Opel Rekord two-door 
sedan are the same as those of the 
Vauxhall Victor — $1,957.50 in New 
York, $2,031.87 in Detroit and 
$2,154.21 in San Francisco. 

The figures include ocean freight, 
U.S. import duty and U.S. excise 
tax. Heaters are standard on 
Opels. 

Edward T. Ragsdale, Buick gen- 
eral manager, said virtually all his 
division’s dealers will handle the 
German import and that he ex- 
pected franchising to be completed 
by the end of October. 

Although a Detroit port-of-entry 
price was posted, Ragsdale said it 
was unlikely that any Opels would 
be available in the Midwest before 
spring. However, in Springfield, O. 
Giuffre Buick, Inc., advertised last 
week: “Now on display ... the 
Opel . . . $1,995.” 

Buick will import 1,000 Rekords 
a month in October and November. 
The December schedule calls for 
800 Rekords and 200 units of the 
Caravan, a two-door station wagon. 

Initial shipments, Ragsdale said, 
will go to New York, Newark, 
N.J.; Boston, Washington, Phila- 
delphia, Los Angeles, San Fran- 
cisco and Portland, Ore., with 
Jacksonville, Fla., due to join the 
list in December. 

The New York and San Fran- 
cisco prices hold for all Atlantic, 
Gulf Coast and Pacific ports and 
the Detroit price for all Great 
Lakes ports. 


, 


that we will regain our economic 
freedom,” he declared. 


Bell charged that the United 
Auto Workers Union has “sabo- 
taged” car manufacturers. 


“Cars are made by UAW workers 
and checked by UAW inspectors,” 
he said. “If the union happens to 
be at odds with a manufacturer, 
the quality of his product suffers. 
If a buyer gets a lemon, he’s sore 
at the company, not at the union 
which was at fault.” 


The dealers elected Charles B. 
Coker, Chick Coker Pontiac, Inc., 
Oklahoma City, as president. 

Judson Bryan, Bryan Motor Co., 
Stillwater, was named first vice- 
president, and Jack Clark, Clark 
Motor Co. (Dodge-Plymouth), 
Oklahoma City, was elected 
secretary-treasurer. 

> ” t 

THER officers named included 

these zone vice-presidents and 
co-vice-presidents, listed in that 
order: Northeast — R. W. White, 
Fuller-White Chevrolet Co., Tulsa, 
and Ernest Reed, Reed Buick Co., 
Muskogee; Central — W. G. Hor- 
ton, Simpson Auto Co., Oklahoma 
City, and Otto Resler, Graham 
Chevrolet Co., Purcell. 

Northwest — H. L. Sparks, H. L. 
Sparks Motor Co., Cushing, and 
Albert Laubham, Laubham Motor 
Co., Woodward; Southeast — Riley 
Smith, Poteau Motor Co., Poteau, 
and W. L. McCulloch, McCulloch 
Motor Co., Ardmore, and South- 
west — Charley Wade, Charley 
Wade Oldsmobile, Lawton, and O. 
E. Brittain, O. E. Brittain Motor 

Co., Frederick. 

Election of officers and direc- 
tors of the Automobile Dealers 
Mutual Insurance Co., organized 
by Oklahomans, was held during 
the convention. The company, 
formed to provide dealers with 
workmen’s compensation and 
garage liability protection, began 
business Jan. 1,. 1956, and now 
has about 150 policy-holders. 

The new officers are Z. D. 
Howard, Z. D. Howard Co., Drum- 
right, president; Cal Newport, 
Newport Chevrolet - Oldsmobile, 
Hominy, vice-president; Jack Clark, 
Clark Motor Co., Oklahoma City, 
secretary, and Joe A. Bradley, 
Bradley Oldsmobile, Inc., Tulsa, 
treasurer. 

Directors named are; Paul Reed, 
Paul Reed Motor Co., Sulphur; L. 
V. McCann, McCann Chevrolet, 
McAlester; H. Mead Norton, Nor- 
ton Buick Co., Oklahoma City; W. 
G. Phillips, Phillips Motor Co. 
Norman; Guy Belt, Guy Belt Buick 
Co., Bartlesville; O. H. Cunning- 
ham, Cunningham Chevrolet Co., 
Bristow; Fred Boston, Fred Boston 
Lincoln-Mercury, Enid; Wayman 
Cornelsen, Cornelsen Motor Co., 
Fairview; Joe Edwards, Joe Ed- 
wards Motor Co., Alva; Harvey 
Cobb, Cobb Pontiac-Cadillac, Inc., 
Ponca City; O. E. Brittain, O. E. 
Brittain Motor Co., Frederick, and 
Charley Evans, Chickasha. Motor 
Co., Chickasha. 
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In Dun & Bradstreet Survey .. . 


Business Failures Are Analyzed 


NEW YORK.—Business failures, 
although rising in 1956 and 1957, 
have not kept pace with the up- 
surge in the total business popula- 
tion, according to a study by the 





cerns in the U. S. did NOT fail. 

The study covers business fail- 
ures and resultant creditors’ losses 
from 1920 through the first half of 
1957. Failures and creditors’ losses 
are analyzed by location, industry, 
age, size and cause. 

More than half of the failures 
occur in businesses that have been 
in existence for five years or less, 
according to the survey. The pro- 
portion of “younger” failures has 
been declining steadily in the past 
10 years, with the exception of 1956 
(from 77.6 percent in 1947 down to 
56.6 percent in 1955 and up to 58.6 
percent in 1956). 

However, the toll among busi- 


business economics division of Dun 
& Bradstreet, Inc. 

During the first six months of 
1957, according to the study, 9,946 
out of every 10,000 business con- 








Crushproof 
OWOFFERS 


FIVE SIZES OF NEOPRENE (1700-250) TUBING 





increased almost steadily in the 


1947 to 18.3 percent in 1956). 
In size, failures are relatively 
small. Some 63 percent of the fail- 


had liabilities of less than $25,000 
and only 0.4 percent had losses 
ranging about one million. Further, 
average Habilities per casualty are | 
below the postwar peaks estab-| 


nesses aged 10 years or more has | : 
| Fle., sponsored by Cars Rental System, Inc., the leasing and rental organization 


same period (from 9.1 percent in | formed exclusively for new-cas dealers. Many of the dealers had already joined 


ures in the first six months of 1957 } 


Dealers Attend 'Rental-Leasing’ Meeting— 


Thirty-one new-car dealers from 12 states attended a conference in Fort Lauderdale, 


Cars Rental System, while others attended to gel a first-hand account of the system. 
Otfer conventions are planned for the near future. 


Obituaries 





lished in 1946 and 1947. 

Among retailers, the highest 1956 | 
failure rate was 211 per 10,000 for | 
infants’ and children’s wear stores. | 
The next highest rate, 158 per 10,- 
000, was for women’s ready-to-wear | 
stores. And men's wear stores suf- | 
fered casualties of 127 for each | 
10,000 operating concerns in the} 
line. The low rate was 20 per 10,000 | 
for farm equipment retailers. | 

Dun & Bradstreet also computed | 
the failure rate for certain manu-| 
facturing lines. In 1956, the highest | 
failure rate per 10,000 operating | 
manufacturing concerns was 232) 
for furniture manufacturers. | 
Leather and shoe manufacturers 
and apparel manufacturers were 
runners-up with failure rates of 
175 and 144 respectively. Stone, clay | 
and glass manufacturers showed | 
the lowest rate with 30 per 10,000) 
concerns. 

By states, the highest failure 
rates per 10,000 operating con- 
cerns within each state were: 
Nevada, 1418; California, 135.6, 
and New York, 1065. The five 
states with the lowest failure 
rates were: South Daketa, 10.2; 
Arkansas, 11.0; North Dakota, 
11.3; Indiana, 13.0, and Wyoming, 
13.5. 

For the first half of this year, | 
Dun & Bradstreet reported 7,089) 
business failures with creditors’ | 
losses of $336,408,000. Percentage- | 
wise, this represented an increase | 
of > percent in numbers and 20 per- 
cent in liabilities, compared with a 
a ee similar period of 1956. This upward 
trend, according to the survey, ap- 
pears to have slackened from the 
rise occurring between 1955 and 
1956 when 16 percent more con- 
cerns failed and their liabilities 
mounted 25 percent. 

Failure statistics compiled by 
Dun & Bradstreet do not include 
all discontinuances of business. Re- 
ported figures include only those | 
concerns which go out of business | 
with a loss to creditors. 





FOR ALL PASSENGER CARS AND TRUCKS 


FITFINGS FOR ALL 1958 CARS 
NOW IN JOBBERS’ HANDS 


PLUS: 


© NEOPRENE TWIN TAMLPIPE FITTINGS FOR ALL CARS 
© NEOPRENE ‘Y’' CONNECTORS — UNIVERSAL ADAPTERS 
© NEW! NEOPRENE DOOR FITTINGS FOR 

FILLING STATIONS AND SMALL GARAGES 


Handled by Leading Automotive Jobbers Everywhere 


(Exclusive Canadian Distributor: 
B. F. Goodrich Canada Ltd., Kitchener, Ontario) 
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Jobber, Write-— 
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Survey Rates 
New-Car Buying 
By Income Level 


NEW YORK.—Families with an 
annual income of $7,000 or more) 
account for 31.5 percent of the 
new-car market, and those with 
$5,000 to $6,999 account for 28.3 per- 
cent, aecording to the 1957 National 
Automobile and Tire Survey, spon- 
sored by Look magazine. 

In the remaining new-car house- 
holds, breakdowns are as follows: 
17 percent had an annual income 
between $4,000 and $4,999, 11.4 per- 
cent had an income ranging from 
$3,000 to $3,999, 7.7 percent were in 
the $2,000 to $2,999 bracket, and 
4.1 percent had an income of less 
than $2,000 a year. 





D & M TRUCK TOP CO. 


12186 Peteskey, Detroit 4, Michigan PHOME: WEbster 3-1613 
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REAL MINIATURE AUTOMOBILES 
$465. to $595. 


2-hp gasoline engine or electric moter driven! 4 


Big M Jr. - Thunderbird Jr. 
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cent of all car-owning households 
im the U.S. have cars they pur- 
chased new, a total of 18 million |, 
genuine households. 

The 1957 survey was conducted 
Phone,|On a multistage area probability 
sample basis which assures a true 
cross section of the American con- 
suming public, according to Look. 





Quality hendmade 


chassis — 
Fiber-Glass bodies, assembly-line opere- 


Tremendous salesroom promotion or retail 
fo big-cor buyers for the kids. Wonderful | tion. Big Car Dealer Discounts. 
birthday or Christmas presents. wire or write. 


THE POWERCAR CO., Mystic, Conn. Tel. JE 6-9641 
* 








| ated Clark’s Garage, Maumee. 
. *. 


| Service Corp. of Boston in 1914 and in 1933 | Government, in 
formed and was treasurer of Hunt-Mar- 


The survey found that 49.4 per- New-Matic Ride— 
New-Matic Ride suspension 


reer ere just above the axle and inside 
the frame. Pressure tonks are behind the 
wheels. A 
replaces the rear leaf springs and is at- 
tached to the rear frame and rear axle 
housing just inboard of the wheels. - 


quardt Inc., of Boston, automotive supply 
wholesalers. For 10 years he was general 
manager of Six-State Associates, Newton, 
Mass., cooperative automotive wholesale 
organization. 


Charles M. Hayes 
CHICAGO.—Charles M. Hayes, 80, presi- | 
dent of the Chicago Motor Club since 1914 
and a former auto salesman, died Oct. 
16 at his home in Winnetka. He was a 
leader in improving roads and driving con- 
ditions. 


> * * 


Benjamin H. Vogler 
LORAIN, O.—Benjamin H. Vogler, 63, 
retired Lorain auto dealer, died Oct. 8 at 
his home. He operated Ben Vogler Sales 
(Dodge-Plymouth) for 27 years until re- 
tiring in 1946. 


* > * 


Thomas Bennett 
BARNESVILLE, 0. — Thomas Bennett, 
61, a used-car dealer here, died Oct. 13 at 
Barnesville General Hospital, He was serv- | 
ing his 10th term as Warren Township 
trustee. 


> * * 


Warner W. Clements 

SIOUX FALLS, 8, D.—(UTPS)—Warner 
W. Clements, 72, who held the Studebaker 
dealer franchise in Sioux Falls for 33 years 
(1921-1954), died Oct. 17 after long illness 
He started in the automobile business at 
Mankato, Minn., his birthplace, in 1907. He 
moved to Sioux Falls in 1911 and held the 
Reo and White franchises before switching 
to Buick and then finally to Studebaker. 

* * * 


Herman H, Schmidt 
TOLEDO. — Herman H. Schmidt, 79, 
retired automobile dealer, died Oct. 12. 
About 34 years ago he went into the auto 
business with his sons, Carl and Edward. 
| They operate Schmidt Motor Sales. 
i 


> > * 


Jesse Neal 
NEW YORK. — Jesse Neal, 83, executive 
secretary of Associated Business Publica- 
tions from 1916 to 1926, died of a heart 
attack Oct. 7 in Dunedin, Fla. The Jesse 
Neal Editorial Achievement Awards were 


established in his memory. 
. * * 


Michael Kundrat 
ATLANTA, — Michael Kundrat 45, 
regional service manager of White Motor 
Co., died at his home Oct. 12. He had 
been transferred to Atlanta from Cleveland 
six months ago. 


> > > 
Dean F. Johnson sateeempmmatiatnapasnanatmatain 

CARBONDALE, Pa. — Dean F. Sanam, ‘ ™ 
55, who entered the auto business here as 
a Star and Durant dealer in 1928, “uct | SULT Oil Denies 
Oct. 15. He obtained a Dodge franchise = " 

1933 and later added other cars in the} 
Cnryeler Corp. nes Trying to Freeze 
George Vick . 

SALEM, Ore. — George Vick, 80, pioneer Out Competitors 
auto dealer, died of a heart attack Oct. 17. | . 

He and, ws cy lane pees Vik | PHILADELPHIA. — Sun Oil Co. 
Seen. . 2 = mette/ has made a blanket denial of 
oe ae — . = | charges of antitrust violations filed 

Don Knowles |seven years ago by the Federal 

eel ae Gane eae ann | 
manager of Hult's Capita ee, ane. In a 320-page brief filed with 
He represented Dane Count the board . 
of directors of the Wisconsin Automotive = Ss. ping My J. — 
Trades Assn. aney, Sun attacked charges t 
> > > : : 
| Sun coerced its 10,000 independent 

Robert Harper : : : 

CARLISLE, Ky. — Robert Harper, 91,| S¢TVice station operators through 
who became the first auto dealer here by| written and oral agreements to sell 
opening in 1925, died Oct. 4 in Nicholas-| only Sun-made or Sun-distributed 
ville. He retired in 1940. products. 


> = > 
Fred C. Clark | “Careful analysis of the Govern- 
TOLEDO —Fred C. iCiark, 54, owner ot|ment’s brief has disclosed that its 
tar! otoer » Maumee, died of &|/ argument depends on much that is 
heart attack Oct. 17. He formerly oper-| wither exaggeration, distortion, in- 
* nuendo, evasion of facts, or plain 
Charles C. |inaccuracy in factual statement,” 
WEOSTON.—Charies C. Marquardt, 68, | the brief claimed. 
m, auto ustr. -| i 
He founded the iaatse Gener Sales & | It further —s on SS 
which ended last January, at- 
| tempted to prove violations of both 
| the Sherman and Clayton Antitrust 
Acts. 

Sun said the Government could 
not prove violation of either of 
these acts unless there was first 
an agreement, and second a harm- 
ful effect upon “the free flow of 
commerce which the statutes seek 
to prevent.” 

Sun, in seeking dismissal of the 
suit, said there is “no clog on 
competition attributable to Sun’s 
marketing practices, that competi- 
tion had been intensifying rather 
than lessening.” 






















IT Financial Cozp., 
Unite Oecupy New Home 
-| NEW YORK, — CIT Financial 

Corp. and six subsidiaries today 
(Oct. 28) occupied executive offices 
in the newly completed CIT Finan- 
cial Building between 59th and 60th 
St., New York. 

The subsidiaries are Commercial 
Investment Trust, Inc.; Universal 
CIT Credit Corp., CIT Corp., Serv- 
ice Fire Insurance Co. of New 
York, Service Casualty Co. of New 
_— and Patriot Life Insurance 

0. 


Important components of Oldsmobile's 
system are 
he individual air springs, which at the 


fowr-link suspension system 


eo 


weaiaecawwrmoaowswet & 


» > eto 


fn AO eta of 





dale, 
ation 
ined 
tem. 


pply 
eral 
ton, 
sale 


~ 


led 
ral 


ith 
en 
lat 
nt 


gh 
ell 


al 
aa 


il 


a 











Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(0, 8S. PRODUCTION ONLY) 


























Week Week dan. 1 Jan. 1 
Ended Same Ended Output, To To 
Oct. 26, Week, Oct. 19, October, Oct. 27, Oct. 26, 
1957 1956* 1957* To Date 1956* 1957 
AMERICAN MOTORS 3,250 2,644 3,080 11,902 86,388 84,475 
TRRBOER cocccccccsssssssssvecesens  sesssecece a 6,257 1,345 
TMU sevocsocsocsescecsovctesescsvecs  severseees ra 14,729 3,561 
SNEED. ccvicerconcceverseccevs 3,250 1,858 3,080 11,902 65,402 79,569 
CHRYSLER CORP. 22,550 13,879 21,640 74,779 651,211 1,038,841 
ORF GENER ......00cccecccccseecess 2,200 700 1,725 6,246 75,053 100,868 
DOE ones ccs ccccccsecceee 650 206 461 1,820 71,233 32,404 
SED ccvssecescssnsssomnessseose 2,600 1,261 2,717 9,440 75,893 101,442 
DOGO  onrcccscrcssceecesesceseeses 5,600 3,183 5,613 20,909 152,236 248,031 
Plymouth ...............0.0000 11,500 8,529 11,124 36,364 340,796 556,096 
FORD MOTOR. .............. 31,805 34,755 17,095 53,665 1,275,522 1,536,697 
TEIITNITE. ccveveveneesesess.cnesmvess — a a 1,203 444 
a as | aioe 1,271 Ee peated 48,236 
MTGE, avinsvecsvncsseneveiesoscesnse 26,000 31,258 13,419 39,419 1,040,645 1,224,315 
Lincoln 640 713 344 1,464 38,832 30,238 
Mercury hiehiiaaniinssitiniin: * 2,766 2,061 6,966 194,842 233,464 
GENERAL MOTO .. 43,796 50,497 28,003 83,609 2,467,950 2,187,071 
ar 4,764 5,830 16,871 434,263 315,345 
ES 806 800 2,799 115,799 123,712 
Chevrolet. ...................... 23,500 35,948 16,328 48,312 1,299,586 1,172,827 
Oldsmobile 5,712 1,107 2,909 8,367 350,247 305,735 
Eo 4,872 2,136 6,760 268,055 269,452 
S-P CORP. 2,340 2,494 2,362 8,592 76,083 60,500 
Packard 15 mela 13 41 13,277 4,647 
Studebaker 2,325 2,494 2,349 8,551 62,806 55,853 
Total Cars, U. S...........103,741 104,269 72,180 232,547 4,557,154 4,907,584 | 
*Revised 
COMMERCIAL CARS 
(U, 8S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, To To 
Oct. 26, Week, Oct. 19, October, Oct. 27, Oct. 26, 
1957 1956* 1957* To Date 1956* 1957 
CHEVROLET 7,800 6,994 7,359 25,626 290,670 282,444 
DIAMOND T 135 101 124 452 4,351 4,631 
DIVCO 60 60 60 228 3,093 2,538 
DODGE 1,200 2,173 1,232 4,634 74,240 63,600 
FORD 8,500 5,194 5,061 20,014 252,479 285,609 
GMC scccccce | QOD 1,880 1,643 4,776 75,996 55,141 
INTERNATIONAL ...... 2,394 2,679 2,383 8,992 114,020 101,551 
MACK 350 416 350 1,314 15,801 14,897 
REO , _— 105 79 100 366 3,252 3,927 
STUDEBAKER . 100 349 186 574 11,817 7,941 
WHITE 235 328 228 960 14,621 11,977 
WILLYS ; 1,340 1,700 3,586 51,875 48,754 
MISCELLANEOUS*** 60 70 62 251 2,961 2,872 
Total Trucks, U. S. 22,514 21,663 20,488 71,773 915,176 885,882 
Total Cars, Trucks, 
U. 8. 126,255 125,932 92,668 304,320 5,472,330 5,793,466 
Total Cars, Trucks, 
Canada 5,000 7,163 3,096 11,731 381,075 339,157 
Grand Total, . 


Cars and Trucks, 





"Revised, Miscellancous includes Corbitt, 
Drive, ete. 








U. S. and Canada....131,255 133,095 95,764 316,051 5,853,405 6,132,623 


Marmon-Herrington, Federal, Four-Wheel- 


N. B.: All U. 8S. totals include cars and trucks for military orders. 
***Autocar, Freightliner and Steriing are included in White totals; Brockway included 


in Mack totals. 





Key to Europe’s Recovery, Says Walker... 


‘Stylists Can Work Miracle’ 


LOS ANGELES. — Foreign-car | 
Stylists hold one of the keys to 
European recovery, Ford Motor 
Co.’s director of styling told a Los 
Angeles audience. 

Although other factors may 
prevent their contributing to 
European economy to the extent 
that the American stylist has 
contributed to his own, their ef- 
forts can serve as a catalyst in 
Speeding economic recovery, 
George W. Walker said. 

He told the Rotary Club of Los 
Angeles that if the foreign-car)| 
Stylist profits from the postwar ex- | 
Perience of his American counter- 
part, he can play an important role 
in bringing about the “second 
economic miracle of the Twentieth 
Century—the restoration of a sound 
and dynamic economy to the na- 
tions of Europe.” 

Walker said we have just wit- 
nessed the first of these “miracles” 





Carroll Pontiac Sold 
Carroll Pontiac, Newark, O., has 
been sold by Carroll J. Solomon, 
owner. 


in the United States in reaching 
our present economic level. 
Economic indicators pointing to- 
ward a growing American automo- 
tive market, he said, included the 
rise in the gross national product 
from $292 billion at the close of 


, World War II to an estimated $550 
| billion by 1965, a doubling of the 


car population since the war, and a 


| steady increase in annual expendi- 
|tures for new cars. 


The 20-to-64-year age group 
does most of the nation’s buying, 
and is increasing in numbers at 
the rate of about a million an- 
nually, Walker said. 

“Now we stand at the threshold 
of a new age,” Walker declared, 
“one in which the shape of things 
to come overshadows even the ac- 
complishments of the past half- 
century. 

“We may yet see the day when 
the benefits which have accrued to 
the American people through dy- 
namic automotive styling will be 
available to the people of the entire 
western world. Styling then will 
have made its major contribution 
to social and economic betterment.” 
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Pace Steps Up on °58s... 





Car Output Climbing 


Above 100, 


(Continued from Page 1) 
estimated 31,805 cars last week, 
compared with the previous week’s 
yield of 17,095 units. 

* * * 

| ew division ran its year-to- 

date lead over Chevrolet to 
better than 51,000 units last week 
as it assembled 26,000 cars, com- 
pared with 13,419 assemblies in its 
first week of ’58 model output a 
week earlier. 

In addition to a speedup of 
assembly operations on a daily 
basis, Ford division added to its 
total last week by working 10 of 
its 15 car assembly units on 
Saturday. 

Edsel, still curbed by production 
difficulties at Mercury, built an 
estimated 2,515 cars last week, as 
compared with 1,271 assemblies the 
previous week, when Mercury’s 
Wayne (Mich.) plant was down 
Thursday and Friday. 

> x * 


awe, hampered by a shut-| 
down of assembly operations | 


at its St. Louis plant on Monday 
and Tuesday and continuance of a 
strike at its Metuchen (N. J.) plant, 


still was able to turn out an esti-| 


mated 2,650 cars last week, com- 
pared with 2,061 a week earlier. 
The Metuchen strike and cessation 
of output operations at Wayne on 
Thursday and Friday of the pre- 
vious week were the chief reason 
for Mercury’s slow return to pre- 
changeover levels. 

Lincoln upped its schedules 


Ohio Auto Dealer Draws 


Fine for Unlicensed Sales 


LANCASTER, O.—Donald L. 
Bowers sr. was fined $25 and costs 
after conviction by Municipal Judge 
William C. Pickering for selling 
motor vehicles at retail without a 
license. Bowers had pleaded inno- 
cent. 

Franklin Tiebout, inspector for 
the Bureau of Motor Vehicles, 
charged that Bowers had been sell- 
ing the autos since Aug. 1. 


AMA Handbook Re 








| 2,600 last week, while Dodge turned 


000 Level 


from 344 units a week earlier to 
an estimated 640 assemblies last 
week, Lincoln was down two days 
the previous week for changes in 
its paint department, 

Increased output of all of its five 
divisions helped GM up its assem- 
blies from 28,003 units the previous 
week to an estimated 43,796 cars 
last week. 

* + + 

HEVROLET built 23,500 cars 

last week—working 5 of its 10 
car-assembly plants on Saturday— 
compared with an outturn of 16,328 
units a week earlier. 

A breakdown of other GM units 
showed Buick up from 5,830 to 
8,150 units; Cadillac up from 800 
to 1,984 cars; Oldsmobile up from 
2,909 to 5,712 assemblies, and 
Pontiac, up from 2,136 to 4,450 
units. 


Chrysler Corp’s upswing from the 
previous week was brought about 
by output increases for Chrysler, | 
Imperial and Plymouth. DeSoto de- 
clined slightly from a week earlier | 
and Dodge remained about on par | 
with the previous week. 

= + * 


LYMOUTH, although working 

only five days, upped its sched- | 
ules from 11,124 units a week} 
earlier to 11,500 last week; Chrys-| 
ler division (excluding Imperial) | 
was up from 1,725 to 2,200, and| 
Imperial climbed from 461 to 650 
assemblies. DeSoto dropped from | 
2,717 assemblies a week earlier to 


out 5,600 cars last week, compared | 
with 5613 assemblies a week 
earlier. 

AMC, which is currently op- 
erating at a 100-unit-a-day 
faster clip than during the same 
period a year ago, upped its 
schedules from 3,080 Ramblers a 
week ago to an estimated 3,250 
units this week. 

AMC assembly lines at the present | 
time are producing an average of | 





|612 cars a day, compared with 512) 
‘units a day last year, and are ex-| town St. Louis. 


FOS «co 
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pected to increase to a daily aver- 
age of 769 units a day by the end 
of the second fiscal quarter ending 
March 1, according to George W. 
Romney, company president. 

* * * 


-P’s corporate output dropped 

from 2,362 units a week earlier 

to an estimated 2,340 last week as 

its Studebaker division declined 
slightly. 

Packard was up from 13 cars 
the previous week to 15 assemblies 
last week, while Studebaker fell 
off from 2,349 to 2,325 units. 


U. S. truck manufacturers 
showed a 9.9 percent output in- 
crease as they upped production 
from 20,488 units a week earlier 
to 22,514 assemblies last week, Last 
week’s truck output also was 3.9 
percent above the same week a 
year ago, when the makers rolled 
21,663 units from the lines. 


* * * 


IGGEST factors in the upswing 

in truck output were a 3,439- 
unit jump .in assemblies at Ford, 
which worked seven plants on 
Saturday, and a better than 400- 
unit increase at Chevrolet, which 
worked its Tarrytown (N.Y.) plant 
six days. Other truck manufac- 
turers recording gains last week 
were Diamond T, International 
Harvester, Reo and White. Only 
manufacturer out of operation was 
Willys, down for inventory adjust- 
ments. 


Across the border, Canadian 
car and truck manufacturers 





| ‘turned out an estimated 5,000 ve- 


hicles last week, compared with 
3,096 cars and trucks a week 
earlier, when all lines were shut 
down on Monday (Oct. 14) in ob- 
servance of Thanksgiving. 

All Canadian car manufacturers 
except AMC, which is importing its 
‘58 models from the U. S., are now 
in production on their new lines. 
Only truck maker currently out of 
operation is IH, which is shut down 


|for inventory through Oct, 31, 


> ” a4 


Chrysler Picks Architect 
For New Plymouth Plant 


DETROIT.—Albert Kahn Associ- 
ated Architects & Engineers, Inc., 


| Detroit, has been commissioned to 


prepare the architectural engineer- 
ing designs and specifications for 
Chrysler Corp.’s proposed 1,300,000- 
square-foot Plymouth assembly 
plant 20 miles southwest of down- 





Automotive Jobs Top Million 


DETROIT. — Five to six billion 


dollars worth of automotive prod-| 


ucts are produced yearly by U.S. 
industries other than the motor- 


vehicle industry, it is reported by) 


the Automobile Manufacturers 
Assn. 

This, the AMA says, represents 
an estimated factory employment 
of 330,000 or more. Added to the 
790,000 employed in motor vehi- 
cle, parts, body and trailer manu- 
facture, it puts total automotive 
production employment above the 
1.1-million mark. 


Thousands of companies are in- 
volved — suppliers of the automo- 
tive industry and of the automotive 
parts and accessories market. 

The data, however, still is incom- 
plete. Based on the recently re- 
leased U.S. Census of Manufac- 
turers, it includes only those auto- 
motive products listed separately 
in the Census, the AMA stated. 

The AMA report was released in 
the new edition of the annual sta- 
tistical handbook, Automobile 
Facts and Figures, just published. 
A two-page tabulation lists the 
products, the industries that pro- 
duce them and their value. 

Also listed are an additional 
$5.8 billion worth of products 
consumed in connection with the 
use of motor vehicles. 

Among other information in the 
booklet is: 

Motor-vehicle registrations in the 
U.S. this year will reach a record 
high estimated at 67,231,000, up 
about two million from the 1956 
record, 

The first five states in passenger- 
car registrations are California, 


New York, Pennsylvania, Ohio and | 
Texas. 

The number of licensed drivers) 
in the U.S. reached a new peak of 
77,869,000. They accumulated a 
total of 628 billion vehicle miles | 


lin 1956, averaging more than 8,000) 





miles per individual. ; 
In the U.S., 77 percent of the | 


population 10 years of age and 


older live in households owning 
automobiles. 

Special taxes on motor-vehicle 
users reached a peak $8 billion in 
1956. Motor-truck taxes alone 
topped $2.1 billion, which exceeded 
combined car, truck and bus taxes 
in every year prior to 1946. Taxes 
make up one-fourth of the 
delivered price of a passenger car 
today. 








Showroom Display Features Safety Display — 

Ellis Brooks of Ellis Brooks Chevrolet, San Francisco, donated his key corner window 
to the Bay Area Traffic Safety Council for a “back-to-school” safety display. Result 
was the eye-catching safety signal arrangement shown above. L. H. Ballentine, sales 
manager, reports the display is an effective conversation starter for both prospects 
and passers-by. 
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Inside Motor Sports 





Europeans Scream 
Over ‘Stock’ Status 


oo, auto factory engineers 
might feel a little better to 
know that Europeans are suffering 
the same problems the Americans 
encountered during the 1956 stock 
car auto racing activities. 


In the recent Tour of France, a 
3,400-mile rally for production cars, 
there were many 
yelps that one 
brand or the 
other did not 
meet specifica- 
tions. 

Competitors 
questioned wheth- 
er the opposition 
had actually pro- 
duced the re- 
quired minimum 

, 100 cars of that 
Don O’Rellly model, Charges 
were heard that the exhausts of 
some cars sounded more like race 
cars, while one driver was penal- 
ized because the muffier was not 
functioning properly at the end of 
the rally. 


As long as there is competition, 
there will be charges and counter- 


charges of violation of regulations. 
= + . 





FIA, international governing 
body of auto racing, is consider- 
ing a requirement that stock 
pump gasoline be used in grand 
prix racing, the big league of the 
sport in Europe. 

This means, engineers say, 
about 90 octane. Some had advo- 
cated the use of aviation fuel, 
but the plan now seems to be 
headed toward the best fuel that 
is available in the particular 
country where the race is run. 

The British Vanwall cars, 
which have won three grand prix 
events this year, the first British 
car victories since 1923, may be 
hurt the most, 

e 


New Nassau Facilities 


Construction of facilities at the 
new Oakes Field road racing 
course at Nassau is under way, in 
preparation for the sports car 
races Dec. 1-9. 


A field of 90 cars has been 
selected from 217 applications, 
many from European factories, 
with an additional group to be 
chosen. 

Original plans called for holding 
the starting field to 100, but it 
may now be increased, following a 
new ruling from FIA. Two Ameri- 
can Corvettes and two Thunder- 
birds have been accepted. 

” * > 


Retired Air Force Maj. Gen. 
Hugo P. Rush is the new execu- 
tive director of the Sports Car 
Club of America, which new 
numbers 10,200 members. 

> 7 > 


Eleven Jaguar distributors and 
more than 50 dealers from the 
U.8. and Canada planned to 





Engine Cross-Section— 


Features of Lincoin’s new 430-cubic-inch 
engine include a simplified block struc- 
ture, machined-flat cylinder heads, in- 
block combustion chambers, more rigid 
crankshoft, improved pistons, stronger con- 
necting rods, larger valves and new 
vacuum pump location. 


place orders for importing $20 
million worth of Jaguars for the 
first six months of 1958, while 
visiting the London auto show. 

* of * 
ROSEVILLE (Mich.) firm has 
developed a dual carburetion 

system for Volkswagen. 


The system, utilizing a new dual 


manifold kit is reported to increase 
power as much as 20 percent, It 
was developed by O. W. Dietz 
Engineering Co., 28749 Floral, 
Roseville, Mich. 


The kit has a cast aluminum 
manifolds with a sturdy cross-over 
equalizer tube, gas lines, linkage, 
heat riser cover plates and choke 
control. 


An extra Solex carburetor and 
air cleaner, to match the existing 
units on the car, are needed. 

* + * 


Inspection Recap 


- A RECAP of the Magnafiux 
and Zyglo inspections of the 
cars in the Indianapolis 500-mile 
race last Memorial Day, Magna- 
flux’ inspection manager E. J. 
Oclon reports the three cars that 
left the race because of parts 
failure were in a group of four 
which did not undergo complete | 
engine inspection. | 


Of the 33-car field, 29 had com-| 
plete engine inspection, three had 
partial inspection, and one was not 
submitted for checking. 


Even though practically all 
engines were new this year, due to 
the reduction in displacement, in- 
spection revealed the same per-| 
centage of defective parts as in 
the past, Oclon said. 


However, more than 8 percent of 
the magnesium wheels checked | 
| were rejected. compared with 4) 
| percent in 1956, | 


| “It was really noticeable, when | 
stamping wheels manufactured 
four to six years ago, that they 
are becoming hard and brittle with | 
age. This can account for the 100| 
percent increase found this year,” | 
Oclon said. 


| Before qualifications, 4 percent} 
| of the 1,287 parts checked were | 
defective. After qualifications, 3) 
percent of the 1,064 parts inspected | 
were rejected, he reported. 1 


“The race was the fastest and 
safest ever held,” Oclon said, “and 
the safety inspection this year 
reached the ultimate goal we have 
been striving for during our 21} 
years at the Indianapolis Motor | 
Speedway.” 


BARI IML Tet 


HELP WANTED 


SALESMAN WANTED: Manufacturer re- 
quires sales representation for nylon 
thread in automotive and other trades— 
with experience or contacts. Commission. 
Box 7623, c/o Automotive News, Detroit 
26. 


SALES MANAGER capable of handling 
the daily problems of a 100 car a month 
dealership in New Orleans. Must know 
how to make appraisals and close deals. 
Top salary and other income benefits. 
Reply to Box 7624, c/o Automotive News, 
Detroit 26. 


| 











Top Job for Young 
Auto Service Manager 


Prominent dealer in prosperous 
Chicago area wants energetic young 
service manager who can promote 
and handle growing service volume. 
Excellent salary plus incentive pro- 
ram that assures exceptional earn- 
ngs. Quick action necessary. 
Telephone 
CLIFF KNOBLE 
Dir. of Marketing Placement 


DRAKE PERSONNEL, INC. 
220 S. State St.. Chicago 4 
HArrison 7-8600 





SALESMAN to sell Pontiacs, GMC trucks 
and Vauxhalis in San Francisco Bay 
area, Well established East Bay dealer 
(26 years). Highest pay scale in country. 
Only men with proven ability to produce 
10 or more car sales per month will be 
considered. Reply with complete resume. 
Box 7517, c/o Automotive News, Detroit 
26. 
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OWN YOUR OWN 
BUSINESS 


We will put you in business for your- 
No 


company selling 1 year guarantee to 


self. investment. Second oldest 


dealers. Our men earn substantially 
$10,000 per Lyons, 
Tampa, Fla., earning $15,000 yearly; 


over year: F. 
M. Dallas, Boston, Mass., doing 
$17,000. Approved nationally by deal- 
ers. Repeat sales on the increase. Send 


complete details stating experience. 


Sure-Car of America, Inc. 


Main Office: 
Dept. E, Sea Cliff, N. Y. 
(See our advertisement on Page 55) 





RETAIL SALES MANAGER at 
GM dealer, well established many years 


Modern facilities, 400-500 new-car poten- | 
tial. Offers excellent opportunity for per- | 
high income. Quali- | 


manent employment 
fications should include experience in re- 
tail field both new and used, be able to 
direct, train and develop profit producing 
sales organization. 


Denver | 





Applicants should be | 


miurried, between 35 and 45 years of age. | 


If interested and qualified, 
dress letter setting forth education and 
experience together with references and 


please ad-| 


photo. All correspondence will be strictly | 


confidential, Address Automotive News, 
Box: 7610, Detroit 26. 


_ —S— —— — _ i i _.. . 
ACCOUNTING MANAGER - TREASURER. 


Large Chicago GM dealer is seeking an 
experienced, capable man to organize and 
direct its accounting department. Such a 
person should be thoroughly familiar with 
all GM accounting procedure, taxes, fi- 
nance and insurance - preferably with 
Motors Holding experience. Excellent re- 
muneration, plus many managerial bene- 
fits to one who qualifies. Box 7595, c/o 


Automotive News, Detroit 26. 






WANTED 
SERVICE MANAGER 


For Large Ford Dealership in 


Middlewest 


Single point town with «a 2,000 new 
unit potenticl. We are an old estab- 
lished dealership with complete service 
facilities and equipment. 
We want a man with the following 
quelifications: 
|. Must be sales and promotion minded. 
2. Must be an administrator, capable 
of handling customers and employes 
to enhance the prestige of our 
product and our dealership in the 
area. 
. Must be sober, 
tious to 


reliable and ambi- 

improve his status in life. 

te be solery plus 

an incentive computed on gross profit 
service depertrrent. 

Paid vacation and one of the best 


insurance ptens available. 

We are only interested in ao top grode 
man, and we expect to compensate on 
this basis. 

All replies will be treated confidentially. 


Write Box 7621, </o Avtemotive News, 
Detroit 26, 


SALESMEN — Large expanding Florida | 


Oldsmobile dealer needs additional sales- 
men, Wonderful opportunity for success- 
ful, hard working salesmen who have 
dreamed about the chance to move to the 
Florida Gold Coast and become associ- 
ated with a large old line dealership. 


Only high caliber salesmen who need to, 


earn top money will be considered In- 
quire Box 7611, c/o Automotive News, 
Detroit 26. 


BODYMAN—Large Ford dealer with out- 
standing body shop. Give full particulars 
first letter. Jess Hunter Motor Co., 1ith 
and Santa Fe, Pueblo, Colorado. 

LOS ANGELES DODGE-PLYMOUTH 
dealer needs two top flight salesmen. 
Splendid opportunity for right men. Sal- 
ary and commission. Box 7612, c/o Auto- 
motive News, Detroit 26. 


AUTOMOTIVE WRITER! 


Familiar with Auto Service, Mechan- 
ism, Maintenance. May now be writ- 
ing semi-technical service bulletins or 
comparable literature. To 


become 
member of Editorial Staff of a lead- 
ing automotive magazine. A prestige 


position with excellent salary. Quickly, 


please! 
CLIFF KNOBLE 
Dir. of Marketing Placement 


DRAKE PERSONNEL, INC. 
220 S. State St., Chicago 4 
HArrison 7-8600 








DISTRICT MANAGERS 
Importer and Distributor for 


SIMCA 


Competitively priced French imported family 
car—Has openings for qualified men in Mid- 
western U.S. Must have previous automobile 
factory or zone sales background. Permanent, 
hard-hitting program in fascinating economy 
car market. Extensive travel required. At- 
tractive compensation with incentive and 
bonus plan. Travel allowance, new car and 
credit cards furnished. Send recent photo 
with resume to: 


Mr. Read, 
KURLAND MOTORS 


1134 Broadway Denver, Colorado 








AUTO GENERAL MANAGER—Large, well 
established Ford dealership in Chicago 
offers exceptional opportunity for aggres- 
sive man not afraid of hard work and 
long hours. Must be capable of leading | 
and training sales organization, helping 
salesmen close deals, etc. Must know 
used-car values in today’s market. Sound 
management, modern facilities, excellent 
location. Top salary for qualified man. 
Replies confidential. Write Box 7594, c/o 
Automotive News, Detroit 26. 





$1,000 A MONTH selling automotive shelv- 
ing parts bins counters — gasket and 
tail pipe racks—shop equipment. Terrific 
commissions. Free 32-page catalog—job- | 
ber discounts. Write today! Bernard 
Franklin Corp., 2906 E. Hedley St., Phil- 
adeiphia 37, Pa. 





GENERAL 
New England 
secutive years’ 
ganize, direct 
sales force 
soon, Box 
Detroit 26. 


SALES MANAGER. Location 
Age 48. Twenty-five con- 
experience. Able to or- 
and inspire a top Sight! 
and dealership. Available | 
7613, c/o Automotive News, 





GENERAL MANAGER 


You must hove noticed that many deolers, 
even some with multiple deals or outside 
interests, toke life pretty easy. 
| was Man Friday to one and we made so 
much money that he sold out. I'd like to 
try it again with a dealer who wants a 


business 


fair return on his investment, satisfactory 
penetration for his factory, ond 
treating his customers 


morket 
the reputation of 
right. 
Box 7622, </o Automotive News, 
Detroit 26, Michigan 





SALES AND MANAGEMENT, automotive 
or related field. Eighteen years’ all 
phases of automotive business including 
sales. management, and manufacturing 
at both wholesale and retail levels. Can 
successfully organize and manage posi- 
tion requiring sales ability, initiative and 
genuine automotive ‘‘know-how,"’ includ- 
ing unusual! technical qualifications. Pres- 
ently employed as retail sales executive 
for major automobile manufacturer, mid- 
west area. Age 39, willing to relocate. 
Box 7615, c/o Automotive News, Detroit 
26. j 


MANUFACTURERS’ REPRESENTATIVE, 
calling on automobile dealers in Pitts- 
burgh, Pa. territory, available to handle 
additional line. Replies confidential. Box 
7616, c/o Automotive News, Detroit 26. 


EXPERIENCED SERVICE — FOREIGN — | 
Capable of handling complete service | 
operation on any make. Box 7625, ¢/o| 
Automotive News, Detroit 26. 














| DEALERSHIP 


‘HELP WANTED 


USED CAR MANAGER—BEight years’ ex. 
perience with top profit record and exce}. 
lent reputation. Hard-working, aggressive 
Southerner, age 34; capable of building 
hard-hitting organization. Seek oppor. 
tunity with reputable Chevrolet or Ford 
dealer. Stability, good personnel prac. 
tices of primary importance. Box 7569, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER — Chicago area. 
Young, aggressive, hard worker with 109 
years’ dealer management experience, 
Handled 1,000 units per year. Interested 
in position offering buy-in or buy-out 
privilege. $25,000 cash available. Willing 
to undergo 90-day trial period. Box 7614, 
c/o Automotive News, Detroit 26 

DEALERSHIPS AVAILABLE 

OPPORTUNITY Years ahead 
handling Dodge-Plymouth in 
Nebraska county seat. Consistent money 
maker. Low overhead. High service ab- 
sorption. Good lease. Buy only parts and 
equipment. A real opportunity. Or would 
consider buy-in by right party who would 
take over management. Reason: Taking 
larger deal. Box 7592, c/o Automotive 
News, Detroit 26. 


DEALERSHIP HANDLING STUDE- 
BAKER-Packard Northern Michigan's 
most prosperous and growing town. 
15,000 population. About $15,000 will 
handle. Poor health reason for selling. 
Box 7626, c/o Automotive News, Detroit 
26. 


deal 
Eastern 


HANDLING CHEVROLET 
in north Florida—Established 22 years, 
125-200 car and truck potential, good 
year round sales and service. Reason for 
selling, owner retiring. Will help with 
business if services desired. Box 7602, 
c/s Automotive News, Detroit 26. 


AGE Handling Dodge-Piym- 


AUTO AGENCY 
outh in fast growing suburb of Chicago 


-Modern used-car lot adjoining — low 
overhead—not a red month this year— 
lease modern facilities—show books to 


factory approved buyer. No accounts re- 
ceivable or real estate to buy. Wil! sell 
at inventory. Box 7578, c/o Automotive 
News, Detroit 26. 


HANDLING LINCOLN - MERCURY - ED- 
SEL. In Oklahoma town of 50,000 popu- 
lation. 350 cars a year potential. $30,000 
will handle. Box 7581, c/o Automotive 
News, Detroit 26. 


DEALERSHIP HANDLING PONTIAC- 


Vauxhall in large Pennsylvania city. 500 
new cars potential. Going business, fully 
staffed. Excellent downtown location, 


beautiful facilities with good lease. Must 
sacrifice on account of health, Can be 
purchased outright or Motors Holding 
will participate. $40.000 will handle. No 
better opportunity today. Box 7599, c/o 
Automotive News, Detroit 26. 


AUTOMOBILE DEALERSHIP. handling 
Chrysier products, Atlanta, Georgia. 
Good facilities and lease. Sacrifice om 
account of health for quick sale. Box 
7607, c/o Automotive News, Detroit 26. 


VOLVO 


FRANCHISE AVAILABLE 
Sweden's “hot new model sports sedan 





with 85 h.p.—the family car with speed, 
comfort and economy. Swedish built-to- 
last precision, 


sports car handling and 
performance. VOLVO dealerships sow 
available in our territory: Alabama, Ar- 
kansas, Kansas, Louisiana, Mississippi, 
Missouri, Oklahoma, Tennessee and Texas. 
For information write or wire: 


SWEDISH MOTOR IMPORT 
1901 Milam Telephone CA 49456 
Houston, Texas 





DEALERSHIP HANDLING FORD for sale 
—Owner retiring from business. Selling 
1,000 new units yearly. Trained and 
capable personnel, Ideal location on main 
highway in Delaware Valley, Pa., 15 
miles from. Philadelphia. Same dealership 
and owner since 1918. Box 7618, ¢/@ 
Automotive News, Detroit 26. 


DEALERSHIP HANDLING CHRYSLER- 
PLYMOUTH with general repair shop 
and service station, 30 years in beauttl- 
ful fast-growing Florida west coast town. 
Will require approximately $20,000 to 
handle. Sell or lease building. Box 7619, 
c/o Automotive News, Detroit 26. 





TRUCK FINANCE CREDIT ANALYST 


Excellent opportunity for truck finance credit analyst with na- 


tional automobile manufacturer 


located in Detroit area. Appli- 


cants should have experience in responsible capacity with truck 


manufacturer, or with recognized finance company or bank, 


handling quantity of truck finance paper. College degree pre- 


ferred. Salary commensurate with background. Please submit 
detailed resume to Box 7620, Automotive News, Detroit 26. 
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DEALERSHIPS AVAILABLE 


a aaeieh & Maia @aandn dite an 
§MALL, COMPACT OPERATION handling 
Mercury and hot economy car. Rapidly 
expanding town 50 miles from New York 
city. Box 7617, c/o Automotive News, 


Detroit 26. 
DEALERSHIP WANTED 


ANTED— MEDIUM SIZED DEALER- 
SHIP Toronto, Canada, or general area. 
Give full details, confidential. Box 7608, 
c/o Automotive News, Detroit 26. 


ANTED — OLDS, BUICK OR PONTIAC, 
200 cars, single or dual with Cadillac, in 
New York state, New Jersey, Pennsyl- 
vyania or Ohio. Have just sold smaller 
Big Two deal. Factory approval certain. 
No real estate, please, unless you are 

pared to finance it. Reply in confi- 
dence to Box 7609, c/o Automotive News, 
Detroit 26. 

DEALERSHIP WANTED—One of the “Big 
Three.’ 500 potential or larger. New 
York, Connecticut or New Jersey pre- 
ferred. Box 7603, c/o Automotive News, 
Detroit 26. 

WANTED: WESTERN STATES franchise. 
Any size, any price. Cash. Factory ap- | 
proved. Replies held in confidence from | 
everyone. Box 7593, c/o Automotive | 
News, Detroit 26. 

BUSINESS OPPORTUNITIES | 


| 

LOST another new car sale? Did you lose| 
the deal by a few dollars? Help yourself 
to your competitors’ costs. ‘‘Auto Costs’’ | 
is a complete, concise and accurate book 
containing factory invoice prices of all 
1958 automobiles and equipment. Dis- | 
cover how much your competitors’ cars| 
really cost and you'll know the kind of | 
deal it takes to beat them! Used by auto 
dealers throughout the nation. ‘Auto| 
Costs’’ is only $10.00 per copy, which | 
includes free supplements containing all 
price changes and model revisions that 
occur throughout the model year. AUTO 
COSTS, Box 224, Dept. P3, New York 1, 
New York. 

USED VOLKSWAGENS AVAILABLE— | 
Car dealers who are interested in im-/| 
porting used Volkswagens direct from | 
Germany may contact: M. Wruck, Berlin- | 
Charlottenburg, 
many. 
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DEALER SERVICES 


| 
MILITARY BUSINESS | 








— Got Your Share? — 


Military people will want to: 
Finance for 30 to 36 months. 
Register and Title car out of state. 
Take cor overseas without refinancing. 
Get low, money saving, financing rates. 
Take immediate delivery. 
We specialize in such transactions on a sim- 
plified, no trouble, without recourse basis. | 


MILITARY FINANCE CO. 


502 Tioga Bidg., P. O. Box 2166 
2020 Milvia San Antonio, Texas 
Berkeley 4, Calif. 
THornwall 5-2275 


“Worldwide Financing for Military 
Personne!” 





VOLKSW AGENS—WHOLESALE., Be ready 
to meet the heavy demand on VW and 
all other foreign cars. 1955 to 1958 avail- | 
able immediately. Max Lasko, Inc., 1877 | 
ew New York. Telephone: JU 
-4580 





Inventory Service 
Buying or Selling a Dealership 
© Buy Right ® Sell Right 
Parts—Accessories—Equipment 


* © A disinterested certified physical 


inventory will save you money © © 
DON'T GUESS—SE SURE 
Call or write for service details. 


Automotive Inventory 
Service Co. 
10040 Freeland, Detroit 27, Mich., WE 3-6445 
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DECAL TRANSFERS 


TRUCK DECALS; no charge for sketch; 
durable, brilliant colors, Write for sam- 
ples. Allied Decals, Inc., 8456 Hough, 
Cleveland 3, Ohio. 


CARS FOR SALE 


SPORT 
FOREIGN CAR 
DEALERS 


ATTENTION !! 


We Are Chicago's Largest 
Wholesaler of Foreign Cars 
We Carry: 


VOLKSWAGEN M.G. 
KARMANN GHIA _ T-BIRDS 
PORSCHE RENAULT 
MERCEDES CORVETTE 


Or Whatever You Need 
Call Us—We Ship Anywhere 


One Car or a Carload 
Over 100 Cars in Stock 
At All Times 


WHOLESALE IS OUR BUSINESS 
Write or Wire 


Sportcar Center 


3607 N. Kedzie Ave. 
Chicago 18, Illinois 
Ph: KEystone 9-6900 


1956 
DODGE-PLYMOUTH-FORD 
EX-TAXIS 


Painted Stock Car Colors 


AS LOW AS $390 


Automatic De- 
froster, All Good Rubber, Some With 
Power Steering. 

Quantities from 5 to 500. 


Transmission, Heater, 


Straight Bodies, Good Grilles 
EASY TO CONVERT 


Write—Wire—or Phone 
Harold Peterfreund or 
Manny Mouber 


FUTURE MOTORS INC. 


37-01 Queens Bivd. 
Long Island City, N. Y. 
ST 446351 
N. Y.’s Largest Volume Taxi Dealer 





CARS WANTED 


SEVEN PASSENGER CADILLAC limou- 


sines. Ridgway-Baker, Belmont 4-6611. 
2836 N. E. Sandy, Portiand 12, Ore. 





BUSINESS OPPORTUNITIES 





A TREMENDOUS BUSINESS OPPORT 
ESPECIALLY FOR AUTOMOBILE MEN 


UNITY 


You Can Positively Make 
$50 To $75 A Day 


IN A YEAR-ROUND, DEPRESSION-PROOF BUSINESS, 
REQUIRING AN INVESTMENT OF LESS THAN $1,000 


PROVIDE A SERVICE NEEDED 

BY EVERY AUTOMOBILE DEALER 

An almost unlimited field for profit. A 
ready made market. Regroove tires for 
automobile dealers. 

With smaller margins, he must cut costs 
wherever he can, yet he can’t sell his used 
cars with slick tires. Regrooving is, for 
him, the low cost answer. 

lt gives his tires the deep tread and safe 
traction that his prospects demand. 


A BUSINESS BUILT AROUND 

AN AMAZING PIECE OF 

PRECISION EQUIPMENT 

It's the portable, electric AUTOMATIC 
Honeycutt TIRE REGROOVING MACHINE. 
It grooves all standard passenger car and 
truck tires through 11:00x 22. And it 
does a uniformly perfect job every time. 
PAYS FOR ITSELF IN THREE 

MONTHS—Out of Profits 


it will return your entire capital invest- 
ment within three months—and that's over 
and above an excellent income it pays 
you. 
SEVEN OTHER MAJOR 
SOURCES OF INCOME 


The Honeycutt is an open door to profits 
from fleet operators, trucking companies, 
tire wholesalers and service stations, as 
well as automobile dealers. All are lucra- 
tive and stable sources of income. 


HUNDREDS OF OPERATORS IN 
ALL PARTS OF THE U. S. A. AND 
CANADA ARE GETTING RICH 


The Honeycutt machine is not magic, but 
it does give a man with a little push 
and hustle an opportunity to create for 
himself an income that is far above aver- 
age. It's a proven fact, the Honeycutt will 
MAKE YOU MORE NET PROFIT WITH LESS 
CAPITAL OUTLAY THAN ANY OTHER 
EQUIPMENT. 


For Information—Write, Wire or Call 
HERMAN SMITH DISTRIBUTING CO. 


1803 Dallas Ave. 


Houston 3, Texas 


Phone CA 7-9545 


SE 


CARS FOR SALE 


MONEY MAKERS! 
e 


1956. 
PLYMOUTHS 


with Power-flite 


NOW *395 


Limited Quantity .. . First 
Come ... First Served! 


All 4dr. 
good tires, 
8-10 months; 


Don’t waif... 


HALL PLYMOUTH CORP. 


B’way & 134th St. NEW YORK 
Call Ed Hogan at ADirondack 4-6000 


ex-taxis with heater/defroster, 
clean. Most in service only 
some have Power-Steering. 


call, wire or write 





1956 PLYMOUTHS 
Average 14,000 original miles 
SHARP, CLEAN CARS 
Ready For Your Front Line 
SAVOY 4 DOOR SEDANS 
2 Tone Colors With Heater 


$1,150 


Write or wire 
S. M. ROSE CORP. 


2374 Grand Concourse, Bronx 58, New York 
CcY 8-6019 








__ PARTS FOR SALE 





USED-CAR LIGHT REFLECTORS 


RALPH TAYLOR AUTO SALES 
4111 Gravois St. Lovis 16, Mo. 
| (Distributorships still available in some areas) 





BUSES FOR SALE 

1955 FORD BUS §&-cylinder, 12-passenger, 
equipped with: Air conditioning, radio, 
heater, automatic transmission, power 
brakes, power steering, luggage rack on 
roof. Ideal for churches, schools, orches- 
tras or private clubs. Can finance. Con- 
tact: Used Car Department, Litsinger 
Motor Company, 1200 W. Washington 
Bivd., Chicago 4, Ill, Phone: HAymar- 
ket 1-6565. 

SHOP EQUIPMENT WANTED 
WANTED: USED FRONT END EQUIP- 

MENT, 12-volt Sun machine, hydraulic 

lift, or any other shop equipment. A. B. 

Motor Co., Florence, South Carolina. 


MISCELLANEOUS 


BLUE ® CHIP 
TOW- PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.B. Factory Net) 


$52.35 Fed. Tax included 


THE FAMOUS 
MOTO-MATIC 


TOW - GUIDE 








Four Clamp Hook-Up 


DEALERS* SPECIAL (F.O.B. Factory Net) 


$44.85 Fed. Tax Included 


o eB 
Liberal Quantity Discounts 
To Distributors 


j 
| 


Write for Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 
“Leaders in the Industry 
Since 1939" 





SELL OR TRADE—Large electric outdoor 
Packard display sign with brackets. We 
need Walker Twin Post Lifts. Tietbohis, 
Ine., Delhi, N. Y. Phone: 276. 

BUSINESS GIFT ADVERTISING specialty 
catalog sent free. Ideal specialties. TAN, 
250 West 57 St., New York, N. Y. 

MERCURY STOCK SIGN 8 ft. x 4 ft. One 
year old. Stainless steel flashing bulbs. 
Cost $1,200—Sell $250, North Shore Ram- 
bler, Wheeling, Illinois. 


Tow Bar Sales Co. 


Exclusive Distributors 


Factory 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 38888 Nites: BA 1-8717 


Call Collect “° £3, “us" 
40 So. Clinton St., Ch 6, ll. 
































DEALERSHIPS AVAILABLE 


HILLMAN - SUNBEAM - TRIUMPH 
ROVER - LAND ROVER 


DEALERSHIP FRANCHISES AVAILABLE 
TO A LIMITED NUMBER 
OF QUALIFIED DEALERS 


The most complete line of the finest English automobiles. 
Economy Cars—Finest sports cars top quality and lux- 
ury cars and FWD commercial units. 


Dealership Franchises for cars as listed are available in 
the states shown below: 


HILLMAN 
SUNBEAM 


Arkansas 
Kansas 
Louisiana 
Missouri 
Oklahoma 
New Mexico 
Texas 


ROVER 
LAND ROVER 


Arkansas 
Colorado 
Kansas 
Louisiana 
Missouri 
Nebraska 
New Mexico 
North Dakota 
Oklahoma 
South Dakota 
Texas 


TRIUMPH 


Colorado 
Kansas 
Missouri 
Montana 
Nebraska 
New Mexico 
North Dakota 
Oklahoma 
South Dakota 
Texas 
Wyoming 


ADDRESS INQUIRIES TO 


MID AMERICA CORPORATION 


P. O. BOX 9103 HOUSTON, TEXAS 











DEALER SERVICES 





Need 
Compensation Plans? 


We've got them for you, galore. Yes, you can now have your choice— 
or make up a combination plan of your own from the more than 90 
plans which we can furnish you, covering all key people in your dealer- 
ship. 

All taken from our research with currently operating dealers all over 
the nation. Mostly incentive type. It would cost you hundreds of dollars 
to obtain them yourself. THEY WILL MAKE YOU THOUSANDS OF 
DOLLARS ADDITIONAL PROFITS. 


DEALER PRICE............Complete for $17.95 


Mail your check today. Put them to work immediately. 
Also write us about our annual “Research Management Service” 


AUTOMOTIVE ENTERPRISES 


Retail Research Specialists 


10600 Puritan Avenue Detroit 38, Mich. 


CARS WANTED 


1958 ORDERS BEING PLACED 


All Makes — All Models — All States 


New-car Dealers Interested in Volume Fleet Sales and Service, Contact: 


ROLLINS LEASING CORP. 


Wilmington 99, Delaware 


14th and Union Streets 


New Subscription Order’ 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 
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WHY, 
you ll find 
stainless steel 
oil rings 

in tomorrow s cars 


SS-50U 


*U.S. Patent No. 2,789,872 


Sealed Power’s SS-50U Stainless Steel Oil Rings 
* two oe i 
now specified by, million-car-a-year manufacturerS 


these exclusive design features .. . 


Circumferential 
abutment type de- 
sign makes the ring 
independent of the 
contour and depth 
of piston groove. 
It exerts its pres- 
sure uniformly . . . 
conforms more 
readily to the bore. 


7 
7 
et 


Proper axial pres- 


| sure of the side 


rails against sides 
of grooves assures 
side-sealing — 
even under high 
vacuum conditions 


| of deceleration. 


SS ES SS SS SS eS eS eS eS ee ee ee ee ee es ee ee eel 


As the overhead valve V-8 engine 
grew more preyalent during the 
50’s, it became apparent that carbon 
steel oil rings—no matter how 
modified or improved—could not 
be made to meet the necessary oil 
control and performance require- 
ments imposed by this new kind of 
engine. What was needed was a 
totally new kind of ring, made from 
a totally new kind of material. 

Engineers... designers... metal- 
lurgists were all called in. They 
worked together for many, many 
months before coming up with the 
answer: the Sealed Power SS-50U 
Stainless Steel ring. 

Revolutionary in material, revo- 
lutionary in design, revolutionary 
in performance, this new kind of 
ring is now standard on two of 


America’s leading cars. And 
judging from the unprecedented ac- 
ceptance this ring has enjoyed from 
automotive engineers, you will soon 
find it in the majority of tomorrow’s 
cars. The reason is this simple: it 
does things no carbon steel ring can 
do. For example... 


@ it holds full tension at engine operating 
temperatures 

@ it resists corrosion and sludge, cannot pit 

@ it conforms independent of groove 
depth 
its chrome-faced side rails assure extra 
long life in high compression engines 

@ it's easy to assemble 

Shouldn’t you get all the facts about 


this new oil ring today? Your Sealed 
Power engineer is the man to see. 


SEALED POWER CORPORATION * MUSKEGON, MICHIGAN « ST. JOHNS, MICHIGAN * ROCHESTER, INDIANA 
STRATFORD, ONTARIO © DETROIT OFFICE * 7-236 GENERAL MOTORS BUILDING ¢ PHONE: TRINITY 1-3440 


Sealed Power Piston Rings 


PISTONS ¢ CYLINDER SLEEVES 


Leading Manufacturer of Automotive and Industrial Piston Rings since 1911 
Largest Producers of Sealing Rings for Automatic Transmissions and Power Steering Units 





